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Rough Proofs 


The ABC is the only alphabetical 
agency in the country which can go 
jnto annual convention without hav- 
ing to be ashamed of its financial 
statement. 

vvwy 


Discovered: A news commentator 
who tells the world via the radio that 
he thinks it should be pronounced 
A-rab. 

° 9 


A prominent lady has sued for di- 
yorce on account of the verbal pun- 
ishment she has received from her 
brilliant spouse. Better quit making 
those wise-cracks at the breakfast 
table, boys. 

vvweegy 


WwW. C. White says department 
stores are so pleased with “a good 
day” that they fail to analyze adver- 
tising results. Some people still in- 
sist on gilding the lily. 


7, ¥*. ¥ 


The stock market went down so 
far that the investment trusts de- 
cided that buying could no longer be 
classed as a speculation. 


. Fu 


Phil Wrigley noticed that Tony 
Lazzeri batted .400 and fielded 1.000 
in the world’s series, and is now try- 
ing to land him for the Cubs. It 
pays to advertise. 


ain ,vy 

"Goodrich says that with the aid of 
rubber, croquet is making a wonder- 
ful come-back. Maybe this is the 


game the Giants should have sug- 
gested to the Yankees. 


7, 7? 9 


Only 25 per cent of the radio sets 
were tuned in on the world’s series, 
it is reliably reported. That just 
goes to show how many National 
League rooters there are. 


, = F 


Jim Mangan says that if an ad is 
well designed it doesn’t really need 
any copy. Just what the layout men 
have been contending all these years. 


vv¥$eeeg? 
Copy, a**ording to the Mangan 
theory, is like the things B.L.T.’s 


correspondents used to write him 
about—essential but not necessary. 


» FF F 


The broadcasters are reported to be 
looking around for a czar who will 
accept $50,000 a year. Now, if those 
Tumors regarding a third term could 
just be disposed of— 


* V F 


Jim Farley is said to be willing to 
accept the presidency. His campaign 
Manager, who did so well in 1932 and 
1936, ought to advise him to keep 
away from microphones. 


7 3 F 


The Duke and Duchess of Windsor 
have appointed an advertising agency 
‘o handle press contacts for their 
American tour. And if there are any 
advertisers in the audience who are 
‘interested in the purchase of testi- 
monials, they will please withdraw 


quietly without creating a disturb- 
ance 


vvey 
. Larry Kelley, who used to die for 
ta old Yale, read his articles in the 
ost and decided that he was. too 
800d to waste. 


Copy Cus. 


BETTER MAKE-UP 
KEY TO DOUBLED 
READER POWER 


Gallup Holds Costless Shift 
Will Achieve Increase 


Chicago, Oct. 21.—Better typog- 
raphy and more scientific make-up of- 
fer newspapers and magazines a 
great opportunity of intensifying 
their coverage and converting poten- 
tial maximum coverage into reality, 
Dr. George Gallup, research director, 
Young & Rubicam, Inc., and head of 
the Institute of Public Opinion, told 
the Audit Bureau of Circulations 
at its luncheon today. 

Advertising in these media is 
profitable in spite of the fact that 
many inside pages do not invite and 
receive attention of readers, Dr. 
Gallup asserted. 

“I believe that a careful study of 
reading habits will enable news- 
papers, without adding one dollar to 
their operating expenses, to double 
the actual circulation which they 
now deliver to the typical advertiser. 
To the same extent, though in 
slightly different ways, magazines 
can profit by the same type of re 
search.” a 

Discussing newspaper make-up, he 
said that we have developed a nation 
of front-page readers by the simple 
practice of placing, or at least start- 
ing, all news of any importance on 
page 1 and by using inside pages for 
“dump pages,” for material regarded 

(Continued on Page 57) 


Old Golders 
Are Succored 
by Publisher 


New York, Oct. 21.—On the theory 
that those who know how to use the 
King’s English “exactly, powerfully,” 
have an excellent chance to win a 
King’s ransom in the Old Gold con- 
test, Funk & Wagnalls Company 
today employed 100-line space in a 
list of metropolitan newspapers to 
advertise two books. One is “Fifteen 
Thousand Useful Phrases,” by Gren- 
ville Kleiser, the other, “English 
Synonyms, Antonyms and Preposi- 
tions,” by James C. Fernald. Both 
dealer and mail prices were quoted. 

One-half of the available space was 
occupied by a cartoon, which showed 
a hopeful gentleman asking his wife, 
“How can I win in the Old Gold con- 
test?” While the twin balloon was 
vacant, the headline explained that 
the correct answer is “$100,000 may 
be won with these two books.” 

The legend under the cartoon 
added that “these books are not dic- 
tionaries or encyclopedias, but “gold 
mines of tested phrases—invaluable 
for any writing, but priceless with 
$250,000 in prizes at stake!” 
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ABC Reaffirms Net Paid Audits Only 


THOMSON AGAIN HEADS ABC 


P. L. Thomson (right), Western Electric Company, re-elected to his eleventh term 

as ABC president, receives cheerful and serious comments from two directors, 

Mason Britton (left), McGraw-Hill Publishing Company, and Ralph Starr Butler, 
General Foods Corporation. 


High Meat Cost 


Spurs Support 
of Substitutes 


New York, Oct. 21.—-With meat 
prices sky-rocketing and housewives 
forced to subject their daily menus 
to radical revision, promoters of 
“substitute” foods have this week 
begun to prime their advertising 
pumps in the direction of a vigor- 
ous campaign to educate the con- 
sumer on the uses and nutritive 
values of eggs, fish, poultry and 
pother foods. 

The seriousness of the meat situa- 
tion here and the new opportunities 
afforded other food advertisers were 
spotlighted when representatives of 
five large chain store organizations, 
operating more than 2,200 food out- 
lets in the metropolitan area, met 
with William Fellowes Morgan, 
commissioner of markets, to pledge 
their co-operation in solving the 
current dilemma. The chain store 
men, in agreeing to feature substi- 
tute foods in their advertising, gave 
assurance that prices of eggs, fish 
and poultry would not be increased 
during the campaign. 

The most aggressive move thus 
far launched by a food manufacturer 
to exploit the current situation is a 
drive started by C. F. Mueller Com- 
pany, Jersey City, N. J., frankly of- 
fering women an “answer to the high 
cost of meat.” In full page adver- 
tisements in metropolitan newspa- 
pers, the manufacturer emphasized 

(Continued on Page 55) 


Broad Program 


Prepared for 
OAA Conclave 


St. Louis, Oct. 22.—Leaders in all 
fields of outdoor advertising will 
gather here Tuesday for the annual 
convention of the Outdoor Advertis- 
ing Association, with new develop- 
ments in both technical and legisla- 
tive aspects of the industry, an- 
alyses of codperative efforts, and 
viewpoints from representative adver- 
tisers and agency men scheduled to 
round out an intensive program. 

The opening session at Hotel Jef- 
ferson, under the direction of Presi- 
dent W. Rex Bell, will include an 
address by William C. D’Arcy, presi- 
dent of D’Arcy Advertising Company, 
St. Louis, who is expected to present 
the agency’s side of the picture in 
outdoor advertising. 

Other outside viewpoints will in- 
clude addresses by L. H. Spiner, ad- 
vertising manager of Shell Petroleum 
Corporation and George F. Tilton, 
advertising manager of Anheuser- 
Busch, Inc., both of St. Louis, who 
will represent major users of out- 
door advertising. This session will 
be under the direction of J. B. Stew- 
art and Rube Robinson, association 
vice-presidents. 

Various phases of co-operation will 
also be discussed in this session by 
Walter J. Farrell, Hessler, Inc., Wil- 
mington, who will speak on “Co-opera- 
tion with OAI and Sources of Busi- 

(Continued on Page 54) 


Last Minute News Flashes 


nounced today. 


dent. 


two attorneys, 
charged bias. 


motion capacity. 


AFA Convention to Be Held in Detroit, June 12-15 
New York, Oct. 22.—The 1938 Advertising Federation of America con- 
vention will be held in the Statler Hotel, Detroit, June 12-15, it was an- 
It will be a “home town” convention for George M. Slo- 
cum, Automotive Daily News publisher and AFA president. 


O’Dea, Sheldon & Canady, Inc., Formed in Merger 
New York, Oct. 22.—United States Advertising Corporation’s Balti- 
more and New York offices were merged today with O’Dea, Sheldon, Inc., 
to form O’Dea, Sheldon & Canady, Inc. 
man, Mark O’Dea, president, and George M. Sheldon, executive vice-presi- 
The U. S. Toledo and Chicago offices are not affected. 


Ward M. Canady is board chair- 


Payne Barred by Colleagues From FCC Hearing 

Washington, D C., Oct. 22.—George H. Payne, firebrand of numerous 
Federal Communications Commission radio hearings, today was ousted by 
his five fellow commissioners from sitting in a disbarment case against 
involving radio license activities. 


The attorneys had 


Barnes to Join Curtis Promotion Department 
New York, Oct. 22.—Bernard Barnes, promotion manager of Fortune, 
will leave this post Nov. 1 to join the Curtis Publishing Company in a pro- 


HARMONY NOTE 
IS PREVALENT 
AT CONVENTION 


Thomson Re-elected Presi- 
dent For 11th Term 


Chicago, Oct. 22.—Adopting a reso- 
lution reaffirming the ABC policy of 
auditing only publications with net 
paid circulations, and electing one 
new director, the general meeting of 
the Audit Bureau of Circulations 
quickly concluded the final business 
of the 24th annual convention at the 
Stevens Hotel this morning in an 
atmosphere of harmony providing a 
vivid contrast with some of the 
stormy sessions of the past. 

The board of directors was equally 
non-militant, quickly re-electing all 
officers and reappointing Orlando C. 
Harn as managing director in a five- 
minute session following the general 
meeting. P. L. Thomson, Western 
Electric Company, New York, begins 
his 11th term as president. 


Free Papers; Barred 


The resolution on free circulations, 
adopted unanimously and without de- 
bate after it was presented by H. H. 
Kynett, Aitkin-Kynett Company, 
Philadelphia, as chairman of the 
resolutions committee, was forecast 
by resolutions previously adopted by 
the business paper and newspaper di- 
visions. 

It reads as follows: 

“Resolved that the Audit Bureau 
of Circulations in convention as- 
sembled reaffirms its policy of audit- 
ing only publications with net paid 
circulations in accordance with the 
present by-laws.” 

A second resolution took official 
cognizance of the first absence from 
ABC meetings in 23 years of E. R. 
Shaw, publisher of Power Plant Engi- 
neering, Chicago, and ABC treasurer. 
Mr. Shaw has been in the hospital for 
some time suffering from arthritis. 
The resolution stated that Mr. Shaw 
has been indefatigable and construc- 
tive in his efforts in behalf of the 
ABC, and that the organization ex- 
presses its appreciation of his work, 
“its sympathy in the trials of pro- 
tracted ill health and its fervent hope 
that he will enjoy a speedy and com- 
plete recovery of an abundance of 
good health.” 

A final resolution expressed thanks 
of the ABC to its president, the di- 
rectors, the managing director and 
his staff for the “very efficient opera- 
tion of the Bureau during the past 
year.” 


Platt Elected Director 


The new ABC director is John H. 
Platt, advertising manager, Kraft- 
Phenix Cheese Corporation, Chicago, 
representing the advertiser division. 
He succeeds Grafton B. Perkins, Lever 
Brothers Company, Cambridge, Mass, 
All other directors were re-elected 
unanimously following the report of 
the nominations committee, headed by 
G. D. Crain, Jr., publisher of Apver- 
TIsinc AGE. The list is as follows: 

Advertiser Division, two years: F. 
R. Davis, General Electric Company, 
Schenectady; J. W. Dineen, General 
Motors Corporation, Detroit; Eben 
Griffiths, Socony-Vacuum Oil Com- 
pany, New York; G. R. Schaeffer, 

(Continued on Page 8) 
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ADVERTISING AGE 


October 25, 1937 


Court Refuses 
to Halt Picket 
of Advertiser 


New York, Oct. 20-——A_ decision 
tending to establish the right to 
picket places of business of compa- 
nies advertising in a “struck” publi- 
cation was handed down yesterday by 
the Brooklyn Supreme Court when an 
application, made by the Davega-City 
Radio, Inc., New York, for an injunc- 
tion to prevent members of the New 
York chapter of the American News- 
paper Guild from picketing its stores, 
was denied. 

As a consequence, the Davega Com- 
pany announced it will refrain from 
renewing its advertising contract 
with the Brooklyn Daily Eagle, in 
which it has been advertising, for a 
period of 30 days during which time 
it is hopeful that the strike will be 
settled. 

Curiously enough, national adver- 
tisers have been more easily influ- 
enced, the guild claims, than local ad- 
vertisers, in spite of the fact that the 
former are admitted to be less sus- 
ceptible to the effect of picket lines. 
The reason advanced by the guild for 
its alleged success among these com- 


panies is that they are fearful of a 
boycott by labor generally, a factor 
which bears weight, it was pointed 
out, only among manufacturers of 
low and middle priced goods who are 
dependent upon a mass market. 

It was made clearly evident by the 
guild spokesman that guild men are 
business-office-wise and that they 
realize their success or failure in af- 
fecting lineage figures may be the de- 
cisive factor in determining the out- 
come of the strike. 


Reinach in New Post 


Kelvinator division, Nash-Kelvi- 
nator Corporation, Detroit, has estab- 
lished a separate commercial sales 
office in San Francisco, to be headed 
by A. H. Reinach, formerly sales 
manager of Kelvinator’s standard 
commercial and liquid cooling de- 
partment. 


Corinne Cohen to Hicks 


Corinne Cohen, formerly sports- 
wear buyer for the Cavendish Trad- 
ing Corporation, New York, has 
joined Hicks Advertising Agency, 
New York, as stylist. 


“Republican” Appoints 

Republican, Phoenixville, Pa., has 
appointed Burke, Kuipers & Ma- 
honey, Inc., New York, as advertis- 
ing representative. 


ANNOUNCEMENTS 
OF NEW MODELS 
AT FLOOD TIDE 


Detroit, Oct. 21.—Automotive an- 
nouncement copy reaches flood tide 
during the coming week-end, despite 
the fact that Ford Motor Company 
has placed copy only for Lincoln- 
Zephyr and plans for the new Ford 
remain a mystery. 

Chevrolet steps into the breach 
Oct. 22, with full pages in news- 
papers to announce its 1938 models. 
Other General Motors divisions also 
break the tidings to the public, while 
Chrysler throws two of its into the 
spotlight. 


Price Revisions Less 


Price revisions this week indicated 
that the tags on 1938 models will 
be somewhat less than was expected. 
The average price advance is now 
estimated at 8 per cent above the 
1937 tariffs, compared with the 10 
per cent originally established. Ex- 
perts here believe that little resist- 


ao Every Other Dollar 


_— = 


Passing Over lowa Store Counters Bears An 


“Spent By A Reader Of The Des Moines Sunday Register”’ 


With more than 300,000 circulation, The Des Moines Sunday Register 
enables alert advertisers to turn the whole rich state of Iowa into a single 


” 


“sales city 


at lowest milline rates in Iowa ($1.76) .. 


. a $700,000,000- 


a-year retail market easily captured through dominant “A” schedule 
advertising selling to half its families at once. 


OWa 
The Des Moines Register and Tribune 


PONTIAC WINGS 


a 


IN NEW MODELS 


BETTER LOOKING ~® BETTER BUILT “® A BETTER BUY 


This teaser poster played an important part in Pontiac's promotion preceding 


unveiling of new 


models Oct. 23. 


ance will meet this relatively moder- 
ate increase. 

Beauty seems likely to be the key- 
note of advertising of new models, 
in spite of the fact that some manu- 
facturers are giving considerable 
space to mechanical improvements. 
At least three cars will use slogans 
revolving around eye-appeal. Me- 
chanical improvements to be fea- 
tured include Buick, with its Dyna- 
flash engine, turbulator pistons and 
rear-wheel individual springing; 
Packard, with its longer wheelbase, 
and a number of cars which offer 
optional automatic or semi-automatic 
transmissions, with gear shifts re- 
moved from the floor. 

Plymouth and DeSoto are the two 
Chrysler cars to be presented to the 
motoring public this week-end. Plym- 
outh steps forward in a medium 
which was somewhat neglected last 
year because of car shortages with 
the largest newspaper announcement 
campaign in its history. W. W. Ro- 
maine, director of advertising and 
sales promotion, estimated that 92 
per cent of the total daily circulation 
of the country will be embraced in 
this promotion. Over 1,200 daily 
papers will carry the Plymouth story 
in the picture sequence style made 
famous recently. 

The same style of continuity will 
be exemplified in announcements in 
24 magazines. Posters will be used 
in key cities and spot radio will be 


employed in a considerable number 


of cities. 


Rotogravure will also bulk largely 
This me® 
dium was employed last spring, but§ 
was discontinued with others when} 
strikes interrupted production. Pres.| 
ent plans provide for a considerable 
increase in rotogravure lineage, with 7 


in 1938 Plymouth plans. 


dominant illustrations carrying smal) 


blocks of copy. J. Stirling Getchell, | 


Inc., is in charge. 
“Another Star Is Born” 


DeSoto announcement copy will 
adapt the title of a famous motion 
picture and inform magazine readers 
that “Another Star Is Born.” Janet 
Gaynor, star of the movie, will be 
featured in initial copy and her like 


ness will be followed by that of B 


Warner Oland, Lowell Thomas, Alice 
Faye, Major Bowes, Irene Dunne and 
Eddie Cantor. These magazine illus- 
trations will be the work of leading 
New York artists, who will depict 
famous owners of 1938 DeSotos. 

In addition, DeSoto will take the 
air for the first time with a regularly 
scheduled program Nov. 1, 55 stations 
carrying a 15-minute transcription 
series. George Jessel will act as mas- 
ter of ceremonies. ‘Will Osborne will 
receive almost equal prominence, and 
the list of guest stars include Jane 
Frohman, Lee Wiley, Jane Pickens, 
Annette Hanshaw, Kay Thompson, § 

(Continued on Page 54) 


hibitive costs? 


duced volume and profit? 


zines, etc.? 


your own sales organization. 


525 West 52nd Street 


Do You Want 
New York Distribution? 


: Have you avoided the New York metropolitan area—the 
nation’s greatest market—because of the certainty of pro- 


Or curbed promotion activity, after entry, because initial 
sales and delivery costs limited the area served, and so re- 


Would you be interested in a giant distribution service 
offering IMMEDIATE display on the counters of any part 
of eight thousand retailers of stationery, school supplies, con- 
fections, toys, notions, novelties, tobacco, newspapers, maga- 


Vast warehouse facilities; a large fleet of delivery trucks, and 
sales promotion cars; an auxiliary sales organization; three 
branch offices in the metropolitan area; an enviable commer- 
cial rating, attested by any New York bank—these factors 
will establish your product, if worthy, as they have estab- 
lished others—efficiently and economically. 


Consigned initial placements, for a moderate placement fee, 
with frequent follow up by trained, reliable fieldmen, are at 
your service for a fraction of the cost of maintenance of 


We are interested only in stable products of proven merit, 
sponsored by reputable manufacturers. 


INTERBOROUGH NEWS CO. 


New York City 
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—— eee Forrune writes of nearly a hundred 
aspects of business, subjects such as those 
you see on this page. And in each one of 
these, FoRTUNE translates the static facts 
of balance sheets into the lively realities of 

} men and machines, of problems and plans. 

Hl s ee 2 ‘ % Sy és . y : > 
i gaa ee Mee ee et ee So new and important a technique in 
[o sity | res business journalism naturally attracts a 
! J gs new and important interest from the men 
: Rae lak = ee Ec who must decide on industry’s purchases. 
2 : Pro! Those men are your customers. 
Whatever your business may be, whether 
your prospects come thick and fast or few 
and far between, ForTuNE can help sell 
| } ; : your product or service. Because FORTUNE 
+ Joseph Lead Comnliiey =o Ametleda Visebes Coitic readers, reading about business, read 
| ow : ForTUNE’s advertising pages too... on 
3 purpose. For further information write to 
FORTUNE, 135 EAST 42ND ST., NEW YORK. 
—— 
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Allocation is 
Last Hurdle of 
AFM, IRNA Pact 


New York, Oct. 22.—Near agree- 
ment on musicians’ employment by 
radio stations was reported today, 
following four intensive days of con- 
ferences between the Independent 
Radio Network Affiliates and the 
American Federation of Musicians. 

Among the details still to be decided 
before submission of the agreement 
to IRNA members for final approval 
is allocation of $2,100,000 in addi- 
tional musician payrolls. Network 


affiliates will contribute $1,500,000 of 
this sum, with key stations making 
up the balance. Per station allow- 
ances, it was reported, have been 
tentatively set at 5% per cent of 
each station’s gross revenue, less 
commissions. 

It was pointed out, however, that 
the allocation for individual stations 
must necessarily be approved by the 
AFM on the basis of the local union’s 
needs. Discussions have not yet 
reached the final stage in questions 
involving electrically transcribed 
programs. 


Rinenberg Joins “Sun” 

Warren Rinenberg, formerly with 
the New York Mirror, has joined the 
New York Sun. 


“Tribune” Appoints 

Minneapolis Tribune has appointed 
Wallace & Associates, Inc., New 
York and Chicago, as retail advertis- 
ing representatives. Other papers 
represented by this company include 
the Indianapolis Star, Richmond 
Times-Dispatch, Washington Post, 
Dallas News and Journal, Evansville 
Courier, Cleveland Plain Dealer, 
Reading Times, Scranton Tribune, 
and Wilkes-Barre Record. 


Two Join CBS 


John H. Bachem, formerly Eastern 
sales manager for the National 
Broadcasting Company, and Robert 
W. Buckley, formerly with William 
G. Rambeau Company as manager of 
the New York office, have joined the 
Columbia Broadcasting System as 
account representatives. 


ABC MEMBERSHIP 
NEAR "30 PEAK, 
LEADER REPORTS 


Chicago, Oct. 21.—The Audit Bu- 
reau of Circulations is within 2 per- 
cent of its 1930 membership peak, 
P. L. Thomson, Western Electric 
Company, New York, and long-time 
ABC president, told the organization 
today in his annual address. 

The present membership is 1,972, 
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The TIMES-UNION Is The Backbone Medium 
For Any Advertising Campaign in FLORIDA 


\( Ze FLORIDA TIMES-UNION /] 
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36,656 —— 33,898" 
nse eeade Met Seae Figures Out As “Shy crm 


92% Coverage Every Day 


146,259. 


Chicago 


‘ 


‘ | 
B ut T; hat S N ot All ~~ To this 33,899 city zone circulation add 23,461** circulation in 


the Retail Trading Zone including such prosperous communities as St. Augustine, Palatka, Green Cove 
Springs, Lake City, and other nearby points. 


And Again— 


Add 14,142** more subscribers in slightly more distant points such as Talla- 
hassee, Monticello, Panama City, Orlando, Sanford and dozens of smaller communities in-between. 


T h ese A d d U P to the largest circulation of any Florida newspaper, a total of: 
™ 71,418 Net Paid Daily 


Che Florida Times-Union 


EST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA’S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
New York Philadelphia 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


78,463 Net Paid Sunday 


Largest City Circulation—Largest Retail Trading Zone Circulation 
Lowest Milline Rate in Florida. 


*Based on 1930 U. S. Census average of 
3.99 persons per family in Jacksonville, 
divided into city's present population of 


** Average Net Paid 6 mos. ending 
9/30/37 


Los Angeles 


“Look, Jake, what that blast showed 
up!’ 


“Yeah—it reminds me that the Times- 
Union is the big backbone medium for 


any advertising campaign in Florida,” 


Seattle 


compared with 1,918 a year ago. Alj 
divisions have made gains except the 
newspaper, which, however, with 
1,006 members, the same a8 a year 
ago, is by far the largest single sec. 
tion. National advertiser members 
number 231, a gain of 11; local ad- 
vertisers, 33, a gain of six; full sery-. 
ice advertising agencies, 62, a gain 
of one; associate and duplicate sery. 
ice agencies, 72, plus four; miscel.- 
laneous, one, against zero; weeklies, 
40, a gain of one; magazines, 209, a 
gain of 12; farm papers, 56, a gain 
of two, and business papers, 262, a 
gain of 14. 

At the general session, A. L, 
Miller, publisher, Battle Creek 
Enquirer-News, made a very witty 
address in which he said that even 
the small publisher would find ABC 
membership profitable. Col. Willard 
Chevalier, McGraw-Hill Publishing 
Company, closed the session with an 


f 


effective definition of the business ' 


press as representing people in their 
capacities as producers, as con- 
trasted with readership of publica- 
tions which approach them as con- 
sumers. Business, he suggested, is 
a process of production and exchange 
rather than production and distribu- 
tion. 

The committee form of organiza- 
tion has made it possible for directors 
to reduce the number of meetings 
from 10 to six yearly, Mr. Thomson 
said. The one-page format for pub- 
lisher’s statements adopted a year 
ago has met general approval. 

Some modifications have been pro- 
posed in the new method of showing 
distribution of newspapers’ circula- 
tion and a committee of directors 
desires more time to consider it. The 
plan, as developed by the committee, 
provides for a map upon the back of 
the newspaper publisher’s statement, 
the area to include any county in 
which any newspaper of the city has 
20 per cent coverage. 

The plan has not yet been formally 
presented to ABC members, Mr. 
Thomson emphasized, nor will it be 
until the committee is ready with its 
first report. In the meantime, sug- 
gestions are invited by the commit- 
tee. 

Mr. Thomson gave results of the 
rule adopted a year ago, providing 
that any newspaper claiming circula- 
tion in a town other than its own 
city be required to break down that 
circulation on a net basis at the re- 
quest of a member in that town. 

Thirty-one newspapers have asked 
for net paid breakdowns of the cir- 
culation of outside newspapers in 16 
cities. In 11 only one breakdown 
was requested. The reductions in 
metropolitan papers’ local distribu- 
tion, using a net instead of a gross 
figure, averaged less than 10 per cent. 
The effect of the lower figure upon 
the gap between the outside and local 
paper’s coverage was in one case to 
increase it by 8 per cent. 

Mr. Thomson reported that the 
ABC directors, at a meeting Wednes- 
day night, approved a request that 
the sixth newspaper director, who 
in the past might be chosen from 
newspapers of any size, hereafter be 
elected from a paper of 100,000 or 
more circulation. This request came 
from the New York City Newspaper 
Publishers Association. 


The Final Flash at the 


 SALES:-SPOT 


61.09) and its 

U § Divisions 
produce every type 
of advertising and 
merchandising 
help ... to influence action 
at the sales-spot. The crea- 
tive staffs . . . the expert 
color -craftsmen in the five 
great plants of “U-S”’ and 
its Divisions are at your 
call ...to develop materials 
that will lead consumers to 
choose your product. 


The UNITED STATES PRINTING and 
LITHOGRAPH COMPANY and DIVISIONS 


HOME OFFICE: 320 BEECH STREET, CINCINNATI, OHIO 
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Biddle Tests 
Patman Law in 
First Appeal 


New York, Oct. 
chasing Company, 
other defendants by the Federal 
Trade Commission last January 
for alleged violation of the bro- 
kerage clause of the Robinson-Pat- 
man act, has filed a formal appeal 
from the commission’s cease and de- 
sist order in the U. S. circuit court 
of appeals here, thus for the first 
time bringing a Robinson-Patman 
case into the courts. 

The appeal listed nine specific ex- 


20.—Biddle Pur- 
cited with eight 


ceptions to findings contained in the 
FTC decision and maintained that in 
some instances the record did not 
bear out the commission’s findings, 
while in others the conclusions ar- 
rived at were completely erroneous. 

The company contends that the 
payment of brokerage by sellers to 
Biddle is an established custom in 
the grocery and other fields; that 
Biddle is a true intermediary repre- 
senting both buyers and sellers in 
the same transaction; that Biddle 
renders valuable services to both 
buyers and sellers; and that Biddle’s 
operations do not lessen competition, 
tend to create a monopoly or injure 
competitors. 

In addition to pointing out alleged 
errors in law as reflected in the com- 
mission’s proceedings, the Biddle ap- 


peal also declared that the broker- 
age clause of the Robinson-Patman 
act is a violation of the constitution. 


St. Clair Gets C&O 


Robert St. Clair Company, New 
York and Wilkes-Barre, has been ap- 
pointed advertising agency to handle 
the Chesapeake & Ohio Railway ad- 
vertising. National magazines, news- 
papers, business papers and direct 
mail will be used. 


Dunn to Shawnee 

Galen Dunn, business manager of 
the Grand Island Independent, Grand 
Island, Neb., for several years, has 
been named general manager of the 
Shawnee News Company, Shawnee, 
Okla., publisher of Shawnee Morning 
News and Evening Star. 


NEED GONE, SO 
AMERICAN DROPS 
SPOOFING COPY 


New York, Oct. 20.—Believing that 
the need has disappeared which its 
spoofing “Prof. Gimcrack” series was 
created to meet, the American Dis- 
tilling Company, New York, has 
started a new campaign for its Old 
American brands which in its ex- 
treme simplicity, will offer a start- 
ling contrast to the cartoon copy it 


black and white, 


greater volume in 


national 


— “S fl 
RS | 

Vj 
\ \ws Ma Pals 22 


The market map of the nation is a study in 


sales campaign. 


sunshine and shadows. 


Sales are made quicker and easier and in 


the bright spots. The 


shadows yield profits reluctantly. 


Continually a white section, The Indi- 
anapolis Radius can always be counted 
upon to do more than its share for your 


Because its 


we i 


Anne 


rr Ue 


1,800,000 progressive consumers are eager 
and able to buy good merchandise, less sell- 
ing pressure is required. Because its leading 
newspaper, The News, wields tremendous 
influence on the cream of Radius popula- 
tion, less sales expense is necessary to do 


the selling job. 


Profits bloom best in the sun. 
shines bright on Central Indiana! 


THE INDIANAPOLIS NEWS 


New York: Dan A, Carroll, 110 E. 42d St. 


1 la 


Chicago: J. E. Lutz, 435 N. Michigan Ave. 


, 


iB 


The sun 


supersedes, it was stated today by 
James Webb, advertising manager. 

At the time the Prof. Gimcrack 
series was planned, whisky advertis- 
ing was exhibiting an array of fan- 
tastic claims which today has for the 
most part disappeared from copy, it 
was explained, but in its stead adver- 
tisers have adopted an extravagance 
of style and layout, which, in the 
opinion of American, also needs a 
corrective. In addition, it is claimed 
that other companies have turned to 
cartoons to advertise their whiskies 
and have thus made their use more 
common. Consequently, the company 
has decided that the most effective 
method of spending its advertising 
dollars today is by resorting to a 
simple treatment of name and bottle, 
combined with a steady repetition of 
its revised slogan: “The good whisky 
that needs no claims.” 


Add State a Day 


Starting in Ohio newspapers, the 
campaign is spreading at the rate of 
about one state a day throughout the 
country, it was stated, and is being 
confined, except for occasional 
posters in sections in which coverage 
is considered scant, to newspapers. 
Care is being taken to be sure that 
stocks of rye and bourbon of lesser 
aging are exhausted in favor of the 
two-year-old “Old American” before 
the campaign is allowed to break in 
any city. 

A program for promoting the com- 
pany’s blended products is now being 
prepared, and will be launched 
shortly, also, in newspapers exclu- 
sively. Although four brands, Briar- 
cliff, Monogram, American Silver 
Label and American Gold Label, will 
be pushed, the advertising for all 
four will be similar in character, in- 
asmuch as the markets for them tend 
to be sectional. It is expected that 
copy will not vary greatly in treat- 
ment from that for Old American rye 
and bourbon. 

In addition to daily newspapers, 
the company has included a number 
of trade and union ‘publications on 
its list, the latter accounted for by 
the claim that American’s major 
plant in Pekin, Ill., was the first dis- 
tillery to be 100 per cent unionized, 
and that American’s products should, 
therefore, be favorably received by 
union members. Buchanan & Co. is 
the agency in charge. 


Gets First Injunction 


Under N. Y. Price Law 


A temporary injunction against 
Uneeda Credit Clothing Stores, Inc., 
New York, restricting the chain from 
cutting prices on Packard Lektro- 
Shavers, was issued this week in be- 
half of Progress Corporation, New 
York, Packard distributor. 

The action followed Uneeda adver- 
tisements offering the product at 
$12.95, instead of $15, the price stip- 
ulated in contracts issued under the 
Feld-Crawford act. The injunction 
was said to be the first under New 
York’s fair trade law. 


“Citizen” Changes Size 

The Catholic Herald Citizen, Mil- 
waukee, was changed to tabloid size 
with the Oct. 16 issue. The paper is 
67 years old. 


HAVE 


$33,000,000 


MORE INCOME IN 1937 


THIRD LARGEST 
GAIN IN THE 
UNITED STATES 


WHAS 


Edward Petry & Company 
THE COURIER-JOURNAL 


THE LOUISVILLE TIMES 
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ADVERTISING AGE 


October 25, 1937 


Bureau Names 
New Committee 
on Expansion 


Chicago, Oct. 21-——-The Bureau of 
Advertising, American Newspaper 
Publishers Association, formally or- 
ganized for wider service in behalf 
of the newspaper field last night 
when Edwin S. Friendly, New York 
Sun, chairman of the committee in 
charge, appointed a committee on ex- 
pansion. 

This committee is entrusted with 
the task of raising funds by selling 
the campaign to all newspaper pub- 
lishers not now members of the 
bureau. A presentation for use by 
national representatives in approach- 
ing publishers is virtually complete. 
Dues in the bureau will not be in- 
creased and $285,000 annually is the 
maximum to be made available. 


Personnel of Committee 


The new committee is made up of 
two representatives of the Newspaper 
Representatives of Chicago, two of 
the corresponding New York organi- 
zation, and of the five members of 
the recently created advisory commit- 
tee of the Bureau of Advertising 


from the Newspaper Advertising 
Executives Association. 

A. G. Ruthman, Gilman, Nicoll & 
Ruthman, Chicago, has been ap- 
pointed chairman. The other specia’ 
representatives are John E. Lutz, 
Chicago; and Ray H. McKinney, J. P. 
McKinney & Sons, and Harry J. Rey- 
nolds, Reynolds-Fitzgerald, Inc., both 
of New York. 

The advisory committee members 
are Col. Leroy W. Herron, Washing- 
ton Star; Chesser M. Campbell, Chi- 
cago Tribune; Irwin Maier, Milwau- 
kee Journal; Frank E. Westcott, 
Gury Post-Tribune, and F. 8. Pearce, 
Altoona Mirror. 

The committee in charge of the 
bureau decided to hold the Bureau’s 
annual dinner next April during the 
ANPA convention and Mr. Friendly 
will shortly appoint a committee to 
organize the affair. 


“U.S. Camera” Issued 


“U. S. Camera,” 1937 edition has 
been issued under the imprint of Wil- 
liam Morrow & Co., New York. 
Edited by T. J. Maloney, the volume 
contains more than 214 pages of the 
year’s outstanding photographs of all 
types, both in black and white and 
in color. Edward Steichen, New 
York photographer, was chairman cf 
a judging committee of 10 experts in 
the field. 


COAST FOUR A'S 
TOLD FARM HOPE 
IN ADVERTISING 


Record Attendance at Del 
Monte Conclave 


Del Monte, Cal., Oct. 22.—Skilled 
advertising counsel and modern mer- 
chandising offer more hope for farm- 
ers than government paternalism, 
Arthur C. Farlow, Pacific Coast man- 
ager, J. Waiter Thompson Company, 
told the annual Pacific Coast conven- 
tion of the American Association of 
Advertising Agencies which wound 
up here today. 

With the largest gathering in the 
history of the division on hand, Coast 
agency leaders heard broad discus- 
sions of agency, advertiser and media 
advances during the year. 

Mr. Farlow, Henry Eckhardt, Four 
A’s board chairman, Frederic R. 
Gamble, executive secretary, John 
Paver, Advertising Research Founda- 


“GENTLEMEN, THIS GRAVURE 
RECOMMENDATION Is the Result 
of Thorough Study on Our Part” 


Sr a 


MIDWEST 
GRAVURE GROUP 


cneianeT ENQUIRER 


NVER POST 
DES MOINES REGISTER 
DETROIT FREE PRESS 
INDIANAPOLIS STAR 
KANSAS CITY JOURNAL-POST 
LOUISVILLE COURIER- 
JOURNAL 
MILWAUKEE JOURNAL 
Aan walt, TRIBUNE 
OMA WORLD-HERALD 
ST. PAUL PIONEER PRESS 
TOLEDO TIMES 


CIRCULATION . 2,321,891 
LINE RATE ........ $5.70 


EMPIRE STATE 
GRAVURE GROUP 


cereale COURIER-EXPRESS 
NE yeas ot ALD 


TRIBU 
ROCHESTER DEMOCRAT e 
CHRONICLE 
SYRACUSE POST-STANDARD 


“Syracuse Herald is available, as 
an additional or alternative news- 
paper in Syracuse. The Group 
rate with both Syracuse newspe- 
pers is $2.10. 


Scranton Scrantonian also avail- 
able as optional member. 

rate, one Syracuse paper, $2.05; 
two Syracuse papers, 


Client: “We know that, Frank, but what’s happened? You’ve never 
recommended Gravure as the backbone of our campaign before.” NEW ENGLAND 
Acct, Exe.: ‘The answer is this six Gravure group combination wasn’t avail- GRAVURE GR 
able before. You see, the five Gravure Service groups and ¥ GROUP 
Metropolitan now combine perfectly into a very impressive na- BOSTON HERALD 
ticnal medium—forty-three dominant newspapers in thirty-nine provipence. SOURNAL 
major markets—twelve and a quarter million unduplicated circu- SPRINGFIELD UNION 
lation.” REPUBLICAN 
Client: “That is truly impressive.” CIRCULATION...... 392,132 
Space Buyer: ‘“‘More than that, the coverage pattern of these six groups LINE RATB............ $1.30 


matches your own sales pattern better than any other buy or 
combination of buys in the Sunday supplement field. The thirty- 
nine gravure markets include practically all of your primary dis- 


tributing centers.” 


“That’s sound—We can’t afford to neglect any important dis- 


“And in addition, the Gallup Surveys prove that the Gravure 
Section is the best read section in the newspaper. 


“Our whole family grabs for it the first thing every Sunday 


Client's 
Adv. Mar.: tributors,” 
Acct. Exe.: 
in your own family every miss it?” 
Client: “No, I must admit that.” 
Adv. Megr.: 
morning.” 
fect. Exe.: 


very expensive in 
Gravure.” 
Client: 


Frank, no Bridge tonight. 


too darn lucky.” 


“Muybe Frank is just plain lucky at bridge but his judgment in selecting 


(:ravure is based on knowledge. 


advertising. 


GRAVURE SERVICE CORP. 


420 LEXINGTON AVENUE, 
360 N. Michigan Avenue, Chicago, Ill. .. 
Mich. Chronicle Building, 5th and Mission Streets, San Francisco, Calif. 


“Cheap circulation is attractive but if it doesn’t deliver the 
readers on the page where your advertising appears, it can be 
is assured in 


the end. Your audience 


“I’m sold. When do we see copy? Meeting adjourned—and you, 
You're either a shark in disguise or 


Does anyone ORTLAND 


of Gravure 


NEW YORK CITY 


. General Motors Building, Detroit, 


PACIFIC COAST 
GRAVURE GROUP 


LOS ANGELES TIMES 

PO JOURNAL 

SAN FRANCISCO CHRONICLE 
SEATTLE TIMES 


SOUTHERN 
GRAVURE GROUP 


ATLANTA JOURNAL 
hates tae & AGE- 


Gravure Service Corporation welcomes the op- DAL Ews 
portunity of showing you, too, the advantages and new economy 


LAS N 
FORT WORTH STAR- 
TELEGRAM 
HOUSTON CHRONICLE 
KNOXVILLE NEWS-SENTINEL 
MEMPHIS COMMERCIAL 


APPEAL 
NEW ORLEANS ITEM. 
TRIBUNE 


838,873 
.. $2.65 


CIRCULATION..... 
LINE RATE..... 


| 


tion field director and Douglas G. 
McPhee, publisher of Food, were 
among the headline speakers. Mr. 
Eckhardt offered assistance of the 
parent organization in solving Coast 
problems and urged support of West- 
ern members in attaining objectives 
outlined at the April national con- 
vention. 


Cites Case Histories 


Discussing the growth of co-opera- 
tive advertising of agricultural prod- 
ucts, Mr. Farlow used case histories 
of successful effort for oranges, 
prunes, walnuts and canning peaches, 
and concluded with the firm declara- 
tion that farmers can better look to 
skilled advertising counsel and mod- 
ern merchandising methods rather 
than government aid for sound sales 
success. 

Mr. McPhee urged business to turn 
to agencies for handling of public re- 
lations problems and declared that 
“no business can take for granted 
friendship of the public because of 
the immediate purchase of products.” 
A long range institutional program 
to solidify this “friendship” is 
needed, he declared. 

Another interesting view was pre- 
sented to the convention by Conrad 
Nagel, radio and motion picture star, 
who made a plea for “deft inter- 
weaving” of advertisers’ messages 
throughout radio programs. 


Offers Coast Council Plan 


“The program’s success,” he said, 
“depends ultimately on its finished 
entertainment value. It must be con- 
sidered as a dramatic art form and 
presented according to proven dra- 
matic arts principles. Some commer- 
cials, abruptly interjected, spoil this 
continuity.” 

In executive sessions of the con- 
vention, it was voted to request ap- 
proval at the January meeting of the 
Four A’s board of establishment of a 
Pacific Council. The council would 
be made up of five governors from 
Western chapters to handle problems 
of primary Western interest. Deci- 
sion on establishment of a Western 
office and paid executive was deferred 
until next year. 


G-M Issues Booklet 
on Upholstery Care 


Instructions dealing with the care 
of fabrics used to upholster new 
Fisher bodies will be furnished pur- 
chasers of 1938 General Motors cars, 
according to William S. McLean, di- 
rector of advertising for the Fisher 
Body division. 

Specific, tested remedies for re- 
moval of stains and spots are con- 
tained in the booklet which will a:so 
be distributed visitors at the Gen- 
eral Motors and National Automobile 
shows in New York. 


ABC REAFFIRMS 
AUDITS ON NET 
PAID BASIS ONLY 


(Continued from Page 1) 


Marshall Field & Co., Chicago; Mr. 
Thomson, and Mr. Platt. For one 
year: Leo Nejelski, Swift & Co. 
Chicago. 

Advertising Agency Division, for 
two years: B. C. Duffy, Batten, Bar- 
ton, Durstine & Osborn, New York, 
and Mr. Kynett. 

Business Paper Division, for two 
years: Mr. Shaw. 

Farm Paper Division, for two 
years: Fred Bohen, Successful Farm- 
ing, Des Moines. 

Magazine Division, for two years: 
Phillips Wyman, McCall Corporation, 
New York. 

Newspaper Division, for two years: 
Harry S. Webster, Sun and Tele- 
gram, San Bernardino, Cal.; J. Noel 
Macy, Westchester County Publish- 
ers, Inc., Yonkers, N. Y.; H. W. 
Stodghill, Hearst Newspapers, New 
York. Mr. Webster represents Class 
4, newspapers published in the Moun- 
tain and Pacific time zones; Mr. 
Macy, Class 5, newspapers having less 
than 15,000 net paid circulation, and 
Mr. Stodghill, Class 6, which requires 
a director actively engaged in or ex- 
perienced in newspaper circulation 
work. 

The business paper division, under 
the chairmanship of Mason Britton, 
McGraw-Hill Publishing Company, 
New York, voted overwhelmingly 
against changing the rules to admit 
free circulation publications. Mr. Ky- 
nett, agency leader, who was chair- 
man of a committee which investi- 
gated the subject, reported on the 
comments of a large number of adver- 
tisers and agencies. While the trend 
of comments among those responding 
was favorable to ABC audits of free 
circulations, Mr. Kynett expressed 
the opinion that it would be unwise 
to attempt to extend ABC service in 
this direction. 

D. J. Hansen, general manager of 
Domestic Engineering, Chicago, 
spoke in favor of the change, as did 
Scranton Gillette, Gillette Publishing 
Company, Chicago, and Paul Clissold, 
Bakers’ Helper, Chicago. They pointed 
out that to make ABC service avail- 
able to all publications would help to 
increase the number of business 


| (Continued on Page 53) 
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spends 76% of his 


ing and shelter. 


HIS BARBER, HIS CHAUFFEUR AND BUTLER DO! 


According to statistics, the wage-earner [and 
that means the 4,000,000 in WBNX's area] 


advertised foods, cloth- 


“It's the Four Million who Listen to W BNX" 


income on standard 
1000 warts AY AND NIGHT 


WBNX vin 
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5} TWO FACED. . and Proud of it ! 


That's M. F. Duplex Poster Paper— because it’s two-sided—the first rough-back, smooth-faced poster 
th paper to be made and marketed in America. Remember, a poster display lasts as long as its paper. 


Below in miniature are some 24 sheet posters that were lithographed on M. F. Duplex Poster Paper. 
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OTHER POSTERS REPRODUCED ON 


M. F. DUPLEX POSTER PAPER 


AMERICAN COFFEE (A & P) 
AMERICAN OIL CO. 
AMERICAN STOVE CO. 

ATLAS BREWING CO. 
AUTOMATIC GAS WATER HEATER 
BALLANTINES BEER 
BOND BREAD 
BORDEN FARM PRODUCTS 
BOSTON & MAINE R. R. 
BUDWEISER-ANHEUSER-BUSCH 
CHEVROLET MOTORS 
CITIES SERVICE GASOLINE & OIL 
COLONIAL BEACON OIL CO. 
CONSOLIDATED EDISON CO. 
DEEP-ROCK GASOLINES— MOTOR OILS 
EDISON STORAGE BATTERY 
ELECTROLUX REFRIGERATOR 
FALSTAFF BEER 
FEHR BEER 
FISHER BEER 
FISK TIRES 
FITZGERALD ALE 
FORD MOTOR CO. 

GENERAL BAKING CO. 
GENERAL ELECTRIC (HOTPOINT RANGE) 
GENERAL ELECTRIC TOUCH TUNING RADIO 

GIMBEL BROS. 
GIRL SCOUTS OF AMERICA 
(Continued on next page) 
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(Continued from preceding page) 
GOLD DUST 
H. J. HEINZ CO. 
HELLMAN’S MAYONNAISE 
KELVINATOR 
KOPPERS COKE 
LA FRANCE FLOUR 
MAGIC CHEF GAS STOVE 
MERITA BREAD 
MAY OIL BURNER CORP. 
NASH MOTORS 
NUCOA OLEOMARGARINE 
OLDBRU BEER 
OLD GOLD CIGARETTES 
PENICK & FORD, LTD., INC. 
PHILLIES — CIGARS 
PONTIAC MOTOR CARS 
PRAGER BEER 
RITZ CRACKERS 
F & M SCHAEFER BREWING CO. 
SHELL OIL & GASOLINE 
SINCLAIR REFINING CO. 
SNOWDRIFT SHORTENING 
SOLVAY COKE 
THE SPERRY & BARNES CO. 
SQUIRE’S ARLINGTON SAUSAGE 
TIDE WATER OIL CO. 

U. S. INDUSTRIAL ALCOHOL CO. 
U. S. RUBBER CO. 
WARD'S SOFT BUN BREAD 
WESTINGHOUSE IRON 
WONDER BREAD 
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HUNT & COMPANY, 259 WEST TENTH STREET, NEW YORK CITY 
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ADVERTISING AGE 


. 


FOOD LINEAGE 
STILL AFFECTED 
BY LEGISLATION 


Newspaper Executives Get 
Round Table Reports 


Chicago, Oct. 19.—Though a large 
part of the lineage losses sustained 
by newspapers following passage of 
the Robinson-Patman act have been 
recovered, the volume is still below 
that of the preceding period, C. E. 
Phillips, of the Rockford Star, told 
the Newspaper Advertising Execu- 
tives Association today. Mr. Phillips 
reported on how federal and state 
legislation is affecting newspaper 
lineage, as part of the round tables 
which featured the meeting. 

Mr. Phillips said his conclusion 
applies particularly to food advertis- 
ing. While many advertising allow- 
ances have been restored on an 
equitable basis following the first 
seare following passage of the Rob- 
inson-Patman bill, some advertisers 
are still avoiding any general offers, 
the result being some loss in grocery 
lineage. 


Discussion of Radio 


Chesser M. Campbell, advertising 
manager of the Chicago Tribune, 
who arranged the program for the 
fall conference of the association, 
said that while he failed to concur 
with the views of one member who 
advocated deletion of radio listings 
from newspapers, he does feel that 
newspapers make a mistake in de- 
voting too much space to radio over 
special heads, and particularly in 
dignifying programs to be heard that 
evening with special stories. 

The problem of free publicity came 
in for considerable attention, con- 
sensus being that publicity designed 
to create store traffic should be 
barred. New York, Atlanta, San 
Francisco, St. Paul, Pittsburgh and 
Los Angeles newspapers have coped 
successfully with the problem by 
united methods, definite rules for 
handling of publicity having been 


adopted. Merchants generally are 
found to be reasonable when the 
problem of the newspapers is ex- 


plained to them, it was reported. 


Fashions Fare Well 


Discussing the publicity question, 
Harvey R. Young, advertising direc- 
tor of the Columbus Dispatch, quoted 
Men's Wear as estimating that the 
value of the free publicity accorded 
men’s fashions by newspapers is 
$1,000,000 a year on an average rate 
of 25 cents a line. Since this rate is 
below the average, Mr. Young con- 
cluded that the clothing industry 
alone is getting far more than its 
due. He commented on the absence 
of many famous names from adver- 
tising columns of newspapers, pos- 
sibly as a result of the discovery 
that they can get institutional adver- 
lising free. 

Robert A. Wolfe, Dayton News, 
discussed questions of rates submit- 
ted by members, saying that at least 
one was automatically determined by 
the definition of national-local adver- 


ising adopted by tle association 
several years ago. This question was 
as follows: 


“Certain regional advertisers oper- 
ating in a localized zone do not come 
Strictly within either the local or 
national classification. For example, 
What rates should prevail on the 
advertising of regional brewers. 
bakers, dairies and ice cream manu- 
facturerg?” 

The definition adopted places these 
‘anufacturers in the national elassi- 
lieation, Mr. Wolfe said. 

On the question of high rates vs. 
Smaller yolume and lower rates vs. 
larger volume, Mr. Wolfe said that 
one member had cited success of the 
railroads under lower fares. 
Another question presented was: 
Is not dealer advertising (mats 
Supplied by national advertiser to 

(Continued on Page 10) 


Wagner Elected by 
Wisconsin Radio Net 


James A. Wagner of Station 
WHBY, Green Bay, has been elected 
president of the Wisconsin Radio 
Network. Other new officers are 
William Forrest, Station WIBU, 
Poynette, vice-president; and A. H. 
Lange and Lynn N. Fairbanks, both 
of Station KFIZ, Fond du Lac, who 
were named secretary-treasurer and 
assistant secretary-treasurer, respec- 
tively. 


Starts Art Service 


John G. Boetel, formerly managing 
art director of Bauchelle & Mackie 
Art Service, New York, has estab- 
lished his own advertising art serv- 
ice at 307 Fifth avenue, New York. 


Shaws Out; The 
Digest to Take 
Back Old Name 


New York, Oct. 21.—Another chap- 
ter in the history of a famous mag- 
azine was written this week with 
relinquishment by Dr. Albert Shaw 
and his son, Albert Shaw, Jr., of all 
interest in The Digest and the re- 
establishment of the publication un- 
der the original name of The 
Literary Digest. 

According to an announcement to- 
day by the Review of Reviews Cor- 


poration, the entire Shaw interest 
has been transferred to a syndicate 
headed by George F. Havell, whe was 
associated with the previous man- 
agement as publishing counsel and 
who now becomes publisher of the 
re-named publication. David P. Page, 
formerly co-managing editor, will be 
editor and Harry Price will continue 
as advertising manager. 

Thought to be the first instance 
of a publication re-adopting a title 
previously abandoned, the resump- 
tion of the name The Literary 
Digest is scheduled for the issue of 
Nov. 13. It was announced that ex- 
tensive improvements are contem- 
plated including the use on covers of 
action photographs in natural color. 


Fairlawn Stores Expand 


Fairlawn Stores Association, groc- 
ery chain in New York, Pennsyl- 
vania, Ohio and Massachusetts, has 
announced an increase in its adver- 
tising activities for the coming year 
of about 30 per cent over last year. 
Members of the stores will utilize 
local newspapers. Food Advertisers 
Service, New York, is the agency. 


To Promote Underwear 


Ware Valley Mfg. Company, Inc., 
Ware, Mass., has launched a national 
campaign featuring Otis underwear 
and introducing the new Otis health- 
weight underwear. Esquire, news- 
papers and direct mail will be used. 
Kimball, Hubbard & Powel, Inc., New 
York, is in charge. 


AVERAGE DAILY NET PAID CIRCULATION SHOWN IN 
STATEMENT TO U.S. GOVERNMENT FOR THE TWELVE 


MONTH PERIOD ENDING SEPTEMBER 90, 


1937 


443,149 


THE HIGHEST AVERAGE REPORTED BY ANY CHICAGO EVENING NEWSPAPER 
AN INCREASE FOR THE AMERICAN OF 14,336 OVER THE PRECEDING YEAR 


SEPTEMBER. 1937 AVERAGE 
IN EXCESS OF 


460,000 


WITH CITY AND SUBURBAN 
HOME DELIVERY CIRCULATION 
AT THE ALL-TIME HIGH OF 


117,209 


~--a good newspaper 


Now in its 17th Year of Evening Circulation Leadership 


National Representatives: Hearst International Advertising Service — Rodney E. Boone, General Manager 
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FOOD LINEAGE 
STILL AFFECTED 
BY LEGISLATION 


(Continued from Page 9) 
dealer who places at local rates) a 
lure to manufacturers now paying 
the national rate? Will not this 
offend agencies and encourage them 
to favor radio and magazines?” 

Mr. Wolfe’s discussion of this 
point with other newspapers indi- 
cated that this situation is generally 
regarded an abuse. 

One member asked what period is 
the best in which to announce a rate 
raise. The response developed by 
discussion was that while there is 
no best time, advertisers and agen- 


ewsweek 


The 
Magazine 
of 
News 
Significance 


\cies should be given several months 


notice, so that they will not have to 
revise all of their estimates and 
schedules after they have been made 


up once. 

A discussion of color indicated 
that most of the members of the 
Newspaper Advertising Executives 
Association believe that the national 
color rate should be 15 per cent 
above the local. 

J. Frank Duffy, Gannett Newspa- 


pers, led the discussion of mounting 
composing room costs due to revision 
of copy after proof has been sub- 
mitted. A charge based on actual 
cost of such revisions has _ been 
adopted by New York newspapers 
and others throughout the country 
are adopting the same policy. Mr. 
Duffy said that at a meeting with a 
committee representing the National 
Retail Dry Goods Association, the 
newspaper executives pointed out 
that more care in preparing original 
copy could easily eliminate such 
charges, and that the result of this 
conference has been to eliminate the 
number of last minute revisions. 


Era of “Presentations” 


discussion of sales 
training, Forrest R. Geneva, Des 
Moines Register and Tribune, em- 
phasized the fact that this is an age 
of statistical data and that it is 
essential to introduce both clarity 
and showmanship into presentations. 

He said that a survey among mem- 
bers indicated that they favor single 
sales organizations where the same 
organization publishes both morning 
and evening papers. 

Reporting on requests for some 
national advertisers for elimination 
of cut-price advertising by local re- 
tailers, Mr. Geneva said that the 
consensus of members is that the 
newspaper should satisfy itself that 
a reasonable supply of the merchan- 
dise at cut prices is available, and 
that its responsibility ends there. 
Distillers were reported particularly 
active in seeking elimination of this 
type of copy. 

Mr. Geneva said that an exchange 
of views among newspapers as to 
methods of forestalling attempts to 


Leading a 


SERIOUS MOMENT AT NAEA CONCLAVE 


F. G. Pearce (left), Altoona Mirror, turns aside for a moment at the NAEA 
convention from a serious conversation with L. C. David (back to camera), Kansas 
City Journal-Post, and Norman S. Rose, Christian Science Monitor. 


organize advertising salesmen into 
unions showed that the best method 
was to give salary increases where 
earned and adjustment of working 
hours were indicated. The trend 
among newspapers, he said, is to 
give bonuses to an entire staff for 
reaching quotas, rather than merely 
to individuals. This creates an esprit 
de corps not attainable otherwise, and 
induces the entire staff to concen- 
trate on the prob!em of selling tough 
prospects. 


Value of Classified 


Tony Powderly, classified advertis- 
ing manager, Rochester Democrat 
and Chronicle, said that analysis of 
classified advertising can be of tre- 
mendous help to both national and 
local space salesmen in indicating 
responsiveness of the public and the 
standing of the paper, as well as in 
throwing light on special sales prob- 
lems. Volume of classified advertis- 
ing carried has been proved to exer- 
cise a definite effect on circulation, 
particularly that of certain editions, 
he said. He made the point that any 


national advertiser who studies clas- 
sified carefully is likely to lose his 
high respect for the value of special 
positions, since classified proves that 
high visibility is not essential to 
results. 

Another address during the meet- 
ing indicated that the newspaper 


field is watching with interest the 
combat between Chase & Sanborn, 
Maxwell House coffee and Hills 


Brothers. The latter is depending 
exclusively on newspapers, while the 
two former are leaning heavily on 
radio. Hills Brothers have not yet 
attained national distribution, but 
are adding markets gradually. 


Johnson Retained by 
“Cue” as Consultant 


Robert IL. Johnson, who recently 
resigned as vice-president and ad- 
vertising director of Time, Inc., New 
York, to form his own management 
consultants’ company, has been re- 
tained by Cue, New York. 

Cue Publishing Company 
named Archbold vanBeuren 
urer. 


has 
treas- 


Kudner Neaimad 
for Windsors 
American Tour 


New York, Oct. 21.—Arthur Kud- 
ner, Inc., advertising agency for 
Buick, General Motors institutiona) 
copy, National Distillers, Quaker 
Oats, Curtis Publishing Company, 
Macfadden Publications and other 
nationally known accounts, will turn 
its resources in an entirely new di- 
rection next month by accepting the 
assignment of official guide and 
planner for the Duke and Duchess of 
Windsor, when that famous couple 
arrive for their American tour. 

Chief problem facing the agency 
in handling the affairs of its new 
clients is who will be designated as 
“account executive.” Two members 
of the agency’s staff are mentioned 
as candidates: Samuel D. Fuson, 
vice-president and publicity director, 
who makes his headquarters in New 
York, and Frank Getty, manager of 
the Washington office, who covered 
the Duke’s 1922 visit to this country 
as a reporter for the United Press. 

Speculation as to whether selec- 
tion of an advertising agency indi- 
cated possible commercial commit- 
ments for the Windsors was met 
with a specific denial by Kudner of- 
ficials that the assignment entailed 
anything but a public relations job, 
A statement from the Duke and 
Duchess also explained that the ap- 
pointment was based on need of pro- 
fessional services in contacting the 
press during their visit. 


Set Exhibit Dates 


The 8th Packaging Exposition, 
sponsored by American Management 
Association, New York, will be held 
at the Palmer House, Chicago, March 
22-25, 1938. Approximately 75 com- 
panies will participate as exhibitors. 


Whitehill Named 
Clayton Whitehill has been ap- 
pointed art and plans executive by 
Julian G. Pollock Company, Phila- 
delphia, Pa. 
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NLY one team can pou 
in the vast western’ area. 


iated Weekly, with the tion of any publication in the West, 


nly Assc 
iciently covers all twelve focal points of Western Sales. Furthermore, this coverage 
< ygur advertising, not, only the color and prestige of a magazine, but also the 


s for national advertisers at all points 
iated Weekly. 


localizgd reader interest andi support of twelve home-town newspapers. This interest 
and sspport'comes from 47%, of ‘all the families in the seven western states... the 47% 
with’ money to spend... the 47% = each year account for most of the sales in the 
ation’s richest per capita market, 


Ste aa a 


4 “ty 
wt Each newspaper backs your campaign with complete merchandising service among 
retailers, and the retailers in turn dispta t 1, merchandise which their customers see 
| advertised in the local Associated Weekly: My , 


/' Teamwork counts in the West: Give your sales organi- 
zation your full cooperation by using are Weekly. 


4, OFFICES: NEW YORK , CLEVELAND , SAN FRANCISCO ., LOS ANGELES .« CHICAGO 


IATED WEEKLY 1S THE — {INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


SAN FRANCISCO CHRONICLE OAKLAND TRIBUNE "SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS - TELEGRAM SAN DIEGO UNION 
PHOENIX, ARIZONA REPUBLIC // PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 


5 f Ree ieee a OY ae ee WEL Oe 2 ae eT 
mites 3 ’ . , a ve oF ‘og Ptah aheey <6 = ee 5 Tre Fee < 2 ; : » 
’ ~ Z s re . ats at es = 
x ie gahey E : 
ied are 
ee sty 
ee —_—— _ 2. 
— or . wn nn nS € 
- ~ : SS ; a Ss 
4 tse ie ‘ i Faun ae gs ie i" aie 7 : os é 
. Le e% OM ae be ¢ , Pee See “ eS See pe J 4 : hr any é i < 
a eee od Se S < oe y : ire ie ae ce i : Te eae : 
i a . = ~ ars ~ Aen 
ur | ee — ; 
i Be ha 2. itd : 
5 oa iat ar Ss ‘1 
Fa J F , J 2 
cud oe 6 ‘ : % oo 
‘ah be 3 ; eee 
~ » ome ee 
for ‘ 7 et, ~> : 1s = 
Ona) E “i “. We kT OT, 
aker fF ca ¢ aa 
; ri of Pr es : P . 
any, » ; . a ve 
oi s 
ther : F -:.* me 8 
‘ : 5 NM é er a i te! ; 
turn Vs tae é ais 4 Rar 4 
° > o 2. a — 
vy di- " “a x } e" 5 — 
ws ‘ 3 ‘ . 
. 3 " i a” f x : 
; the a ny ) ao | an fe 
A . r- < 2 re 
and se : Z i i ae ; oi Paes ea , 
; . : , ies —— a ‘ 7 Bary eas : : : ae nos Bide : ‘ 
38 of | ; 5, eek < a A a £ ae , 
‘ : , oi ek ban it : Pre 2 
t _ Se he as : i? , ™ 
ency & : ae satiate: ’ cas ae inal : Dik ees 
. : ; ¢ 253 a q A aPC) a : ‘ wae 4 ane a 
das 7 E : ee aes i peo 7" ae ehh’: ts 
Py <> a ¥ ” ys a get od 2 Ss is ~ hg C, a irs 
oe ees te! . “ies : hs Stirs, 
ibers t Se ‘ are “ i : ; ie heehee 2 
§ e . se one . ne Se a oh ee 
ee ; Sas Peet en aR eae 
oned ey ' 4 ? . = oy aye ie eet - beige nc eg 
BR, ’ 2 aa ae Baines ee | oe Gaeilge: ae 
uson, 7 ‘ : eae ei psa si Coe ine 
. y ; ees an ves eS ae di ca 
* “= erty ee SY cr » Bi Pe iat 
ctor, | ‘S 3 Bee hit : ee, aes: 
a b>. “a Ue es ae Pa fees % PSN 4 ee eee ne 
er of es Rt ao secur oa ee eee mg ae ok oS ee ee slate re fo. ae 
a ey ‘ * ae ie eae : Be aA OL CS ama ented em arene eg it ee Sia = aa 
rer 5 13 - mls et Piss ; rs. eae ae PS AE ge eter mcce ss Sci oN tee Sg ae : Perea art aoc y os im eS ly: Rega 
t et . ae ; , ms ee on eae Se 4. vee ee 
-~ 2 | ag a S ee re. e Ps Cee he. 
a6. Bs S pe —_ Peeing ie. eames to te Be ax 
> ‘ eS a —s 4 % uh a oe ate oS ema RD eR ee ete Tae gy Set oe js ca! Sama eee seh ee 
selec- | 3 : Fs Ss — ce eae tees psi : ai A b4 ee pe Pech aa Be isd 
: ~ ry - ee feed - oe ah ce ae ae, Te Ne eo ae, Ses bets SIS 
indi- ah cei 4 wy Bi Gee ioe ai i i ‘* oe ‘SA ay § cr ae : ey 4 : 
cae, ‘bal 22 Cae es oy SE ee ee " : ibe ed * Baia ahs: Reh. 
‘ 46) : 2 So DOC iets ae oe ’ : tee ee ete ‘ iE tae ye 
§ Ma te ao: ; t ” > ah hatha i Oat oh ere / Sea a 
met wa ‘% mene — ee pibpamiete, : i boa ee vic 
; wf ; : ' ; ee Pa Bra ‘ et aig anal * : ‘ 
‘ “3 . zi a reeame Sa My ee - ‘2 oo e aii ie Sl 
r of- ti “ i , . -* ee ‘ite ae TACO ie 1s a iy Sac eos ini i cas on 
he ; a ie ioc oon Pg haat SD eee ane i Moen  o 
, “> = it bbe a3 : teehee eo, Fake gece beat 
ailed —_ ‘ eee ae: ee PINGING ROS YS Aa one rece, 
“ 2 en ee z ae is ie heh . Pei Bite en ser ee Cie 
ae ( cate | OR Y ie Po ae ane vee cea 
Races nk ae ig ee eA SE Tigh eesti 5 ae 
: i ee ha ‘ ae ee SPA args PAs ee eae 
an 3 se a (EE 7 ~~ porTLAND ooo ane io a 
. uy ; aa Py Pe ie pS pare red ee ei eet ‘ ena ape 
- . mee * hae ae ‘ ee i ae 1 ht a ean Ta 3 asa 
res , - A ot) Oaaaa é 4 oa aris Boho fo 
pro- eae. . ‘Se . cep iho Se ameammmgg Sc ea 3 ae ats es rape eee 
— oars pepe of i + ae mae Ser iat meg, . Py fore : x S 
PH ° ay isa in (oS ee Sere os ee Ce ane ai . : 
s the | SERS x is | 2 ee eg. Le ae ee Dees. art 
* " : a ee a i . Fits yp Teenie I eee an ve cle Se 5 Lateral 
q = a fy = ee ¢ Re h a ey tee ee ee ke, pear eee oy tails as exec aie 
a oe ) a TR A Reet: 25 abe. Seep. ae a Phy 
Por: ane ———— ° ieee) ie eT pte pe eit . Be pe 
e 0 tid ae ¥ R v mes sa "ei es i hee ape i \TY ’ 
Sd pa aca itt ie eae ae es . WU c cs 
arene, Js 2, pe ass : hs 
— j ; a “ rad See Breas oe ie park =, : ae Be . ie 
sot Pernt e 2 ‘- é < Seay : ; her ‘ CoS a ee oe ee C reece Tae tes, 
: Be Es - . "pi : ee os biti Nee . tele eGo fe, glk 
2 era Ps - r : a : eee < KY ania reitae A eae BS ay ee es 
. rs whe : “ ¥ x ‘og y Ge; 24 F é Ones ee ogi a 
tee ie SYN sues - : ba , rp: A Meio e ha i ee Pr Perea 
eg ee * eae * e et i ‘ | 4 Al “i ee es ee aD MP SUAS eae 
5 ms a me 5 % oe re : co Es Rea OU aOR aie 
' ¥ ‘ : ; ; x s Ser pt ae eee i. tad , esi eas 
i. ees re Se : ti eee Tee) f eet aie : s 
; 5 rAd : a ay eo sada uaa BP pi a . 
p 4 aie 3 ei - ii cece’ Mm late Ais ps : ‘ ; ae OE ph aemine, ee is ae 
. “ ac Bie . i 79 ge r+ vp oid Fe “fee by pple Be ice pea ae! Es Act rau yet bi at 
i : 1 meee + é nf Ap Nelsen Pere ee af oes Gime RES we * een ae 
3 : : wae ; Fi : h Be ie act a aces ies eos? > tas 2 eg Sel irae Be ee 
| ap @ s 3 : ‘ pt r: = Bede in Win > gi 20 ~ yes Gea ay es ie (ne ° gaieer ee ae - ee Ae i 
b fs ; Rerrenegiars . a, aa Fe aw pats Bee Rees fed oie ho ages oor se a ok eee, Ea: ae 
§ ; We a ds ye 4 Hehe 5. <a segue re ig dae ct 33 Peas Sb el oeaee 
ve Dy ; > a a a eae a5 74 ~ a ae oS es Red ce ae . *s 4 
q ery . ae vee . ee mi we ai i gm 
Phila- x ye Pe v, Bas Spent r) yey ce , <2 o Oe ee ee bik el “ 
: a thy 4 nba : Pel Fh : SALON, aM On sont gs vie 
‘4 = ye PE § Pe 4 eA » aay Por “ Po. ie a pr LSE aA sci ‘4 ae 
; > “ne a“ = $4, ay: —s Be, 2 CG i a ae aaa 7 “% i 
7 fh “we ; 5! Be PES ee OS A.) ; iy Pee kate ee : 
ee : * ie oo bs ae ee , pe \): > he Rae eer Sekene oT See 
4 - : A +o : 4. Seen Vi = F \ » 4 S | Sala cake 5; coat a, f hese sa ; Bi ae 2g 
Ss : Le ou Dy 4 y ; ooh Fae =. fe) a ein > ‘ Ss Bn Piece fl Se 4 ‘gee 
.. ‘ ve oy an fas =: 4 Vv SS Fert ne . PRO: Gitent gs Gti sees 
ss % pe ar eat ~~ eae Bee ra Cea Ee SR Le 
‘ ; ax hs . om eg i¥ ete o ; oO : a rea os, Ses Beetle pare 
g rere bs 4 cp a . ‘ : Bak pety sa 5 RRS CORA.” Feast ne tag ae ene 
® af 2g Ic nt ne me ey fe) ae Cee see Pipelan! ONO ce le ee 561 
= ; “ S/ ert re \* See vv ay: \S aes ear ae ee TS On a ys oN eee Bsa ie 
“e 4g : sd At 3 * ¥. Seok ates se ee ieapae ae Be Mal 2 oes ae eee eel. 
4 f “4 f y a7 Wie Ne etme : ies on he as esa Race es Sh a. Sa oy ais 
: 3 : or TRS es ty ere Pe iy 2 oe Fuerte Shc} tea me a Brie some pa th ee ; pee 
ber ae . “° hae Gy ? pete ae is anil ae eoreeen eG AGE ee a eee Bye a a, 8 
ee ~ Saeed 2a ‘ Wee ae ° ag ¥ e S OM Rta asa erie Ss ee gr racer el, _ ER aan ee i 3 
a ’ ie ° Sri - -% Toes i Ni Ss Ai an ae eS eth: «Panama rane Malas Go . oar by a or ee ae a 7 ae 
s ~@ ss i ay \* ee. ay A a: j heh eet : a Se isle af se aye pages sick 3 aaa 
: - . Sb Be eee a cee ve Mae Feige he : Wig ae ie! Sede Week a ange eae Rete sans oe oe 
ae eae . *~ q ga se ema eS aay era TS Me er ae Vig ee WF z 
ia of 2 ao: ee es A tpaiia SS oo Re eine ee eee space Wem 
= 5 Be Mgt - - ya E Pete NT a os . eae Se ee, en a ee ae. ‘ie ator Je 
& 7” ee “ Ak: A TTA ate eR - ae ee 5 os Sig ae. ; eye bee tia 
oe ‘ = : 2 Ceiba a ees ee etre cae see Ee o> meee 
SO, : ANY ‘ cat * “aey ee Na Se ee ee a , vey 
Pee ae a, a ei tee 7 a as : Ra Be ie aaa ae ae ‘ ; 
ey ie ce ise aa ee 4 Z Se % ig rene pee" : eee ‘ see : 
3 ees) Bi sett Geis ee ro a2 om IPA the a aa ee en SS a ets Snes 
> ers Ba oa f be! 2 - b *, ‘ S09 Ae ee 2 ae Sa) es a 
Pea.) s ‘3 e . fie &£Q : ih 
ee as 4 * rte 5 ee : 
agen = oy 
“ st es p, . 
Mes ra ‘h ¢ 
ms ak peer C "i \ | | 
‘Me oe aa fa 5 
ees Re ey : 5 3, 
a: aie eee : ovek auch | 
7 {ae * 4 + 4 St r 
ae ee ast see ee rons + BR 
‘oe ner Bh Fe a ~*Vaae . Bie 5S a 
= cry bd pec aa 
She tee i ve .. eg MRS os 
s ede ee 
Ee ee 
q Tk Bis a 
i be 
ev ee 
peg a elo 
| aa eee 
te ered 
ae eels oe 
1 hy MER 
| ote 
i ai 
ik Aged ie - 
Pe?) ae 
Co 
te me ae aA 
a eS 
alg 
J a 
Row 
i%@ 
a 7 - "a 
“£ 
L Sate 5 } 
a j' 
en 
4 eee 
] ee 
ry “ ‘ 
ne re . ~ wih) aes Js 
y < eS i em ; is Cc eee uh ‘ 
/ + © “naa 2 _ hy ota 7 See = = ; fin 
» “ UNTER: eee ae me mee ee ip te eR ck ar - ee sa ea li : More , 
{ peas es ee i Seas oat ney pow bo eee a ee 3 Si 
. Ra eats eae i. sae as tc Pe 2 a ms ; } ~ 0, len Sean ee ee 
tt ee eee ee ee Re, sce tie Be MN es se . 2 z= : - Soe ae 
/ pe rj eee sg oe a Be Sci ea I ce a ee aren ae yy 4 cotaealee 5 3 Sri es wee 
= Ry aR a9 a dg eG ee eee at Ee em eS eee 3 ae ee ae i iP et . a ? ‘ - 4 ms eerie Ca ae “ 
’ ys end 5 . a ie Mess F eee = yee > Se See 2: a at Beat fps Meat, a jaa Ai 4! « wee 
i... | ears iy €° £5 = VY fe ne >. ae, a {| Chee: cies eee 
/ i 5 aD BN. = . > oo ae eee a ee 8 Eos " fe a ~ 1 ££ £2 ake ; 
' (re! et ae iat ‘. canes macs i Ge ty fast a: eee ue . 2 foe me. Sy, 36 se 
oe Ee AG aT * i eae | : ‘ pet ane iors i y = = 3 cy ogee (ioe ee tar © Boa.) amin ramen. 
/ : YY a ; a i. os ae ee : .- 2 di ie ¥ aes Be 5 ea eee 
i + : f 7... ‘a 1 at Pe aee fei aed Bate x _— go ae ee Bee 2 ag ; ey 
i wn BAG ee ln sans ae, vy <4 oi ie es et 5 t cd : oa a a au ’ i fae 
| a he Rea DE ak ee ee eee eS a eee .. -'-- a ‘= oe oes me ab 
. } ae Mee RL ee ME Ed a Ne eee Peis 2 > Ye Se Es : ‘ - 
4 j : ar - o,f #8377 S Gof he SSP eer, es, So i Lt Ms ea ie ae oy, at 
/ : j : F : ee ee ae 2 ** seh vt, ep PIN ee Be i. ce ee nm i 
j j / | I _ ¥ : a i : 7 a's i a te ee ~ Aly * = * 1 
| ' no ° : ro * 
N a 
uy 
28 
{ gente 
Nagtease | 
» Suis ah 
; eh 
i es aa 
(Rae 
oy eee 
" y ia a 
ee ; re ae 
BCU Se Gt asia tae hee ? SO oY 
ae "4 ae a rb Agee? . . “ F ay See ae 
, ee : ra : Pet Wer este eA Ze eres oe meee Ceres meas \ cpl et eo @: Re ‘ i i 
t ; a et a : 5 ee os : ft iota: 3 eae ven eR eee eho eens ie c= te Hepes ns ot hel eet ae, uy Sie PE) 3. ae ii ee ow aa we 8g & a mer Past 
4 rey 7 4 $ 5 5 : c * SAY et Metapigaet ob Psy te Les oe ea ae” oo eee ee es Li 3) OO ana ba Pei 4 a Ota preg co, hv Aes wes - 
: . s seat, : Pie. : Pert: aoa ae Seis os ee Be a een ey Spa ee, oe ae d SAL a, haat cares Wi 
; ay Fa 7 gir : gs ee 2 : CERUS 0, | orate ae ie eens Pemieraoe cos oe oy 
os ‘ate : : ae Rete Rides. CRASS ee Be ; es ing RSS 


12 


ADVERTISING AGE 


October 25, 1937 


eel 


dvertising Age 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Trade Mark Registered U. S. Patent Office 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Publication Office, 100 E. Ohio St., Chicago........ 


New York Office, 330 W. 42nd St........ 


.....Tel. Del. 1337 
_. Tel. BRyant 9-6432 


G. D. CRAIN, Jr., President and Publisher 
KENNETH C. CRAIN, Vice-President. O.L.BRUNS, Vice-President. E. KEBBY, Secretary 


Editorial Department 


HARRY E. SHUBART, Managing Editor; 


IRWIN ROBINSON, Eastern Editor; 


MURRAY E. CRAIN, Western Editor; RICHARD B. ESPEY, EDWARD H. EVERETT, 


O. W. PROCTOR and RALPH O. McGRAW, Associate Editors. 
Correspondents in All Principal Cities 


Advertising Department 
NEW YORK: Kenneth C. Crain, Eastern Manager; E. F. Thayer, Philip W. Murphy, 
H. B. Odell, Jr. CHICAGO: O. L. Bruns, Western Advertising Manager; John E. 


Walsh, J. C. Gafford. SAN FRANCISCO: 


Simpson-Reilly, Ltd., Russ Bldg., Walter S. 


Reilly, Manager. LOS ANGELES: Simpson-Reilly, Ltd., Garfield Bldg., N. F. Loundagin, 
Manager. ATLANTA: B. Frank Cook, Walton Building. 


S. R. BERNSTEIN, Director of Research and Promotion 


MEMBER 
Audit Bureau of Circulations, Associated Business Papers, Inc., National Publishers 
Association, Advertising Federation of America 


Vol. 8, No. 43 


October 25, 1937 


5 Cents a Copy, $! a Year 


Maintenance of Confidence 


The chief essential for the main- 
tenance of good business is confi- 
dence on the part of business men 
and the public. Conversely, the 
short road to depression and its at- 
tendant ills is provided by loss of 
confidence. It is for this reason that 
the current violent down-swing of 
the stock market is even more dan- 
gerous in its threat to confidence 
than in the actual losses which the 
decline represents to holders of 
listed securities. 

It is therefore especially helpful 
to the maintenance of business and 
public morale to have practically 
unanimous agreement by economic 
and financial authorities that there is 
nothing in the business picture 
which justifies the extreme weakness 
of the stock market, and that conse- 
quently it is not to be regarded as 
an omen of recurring bad times. It 
is entirely unlike the crash of Octo- 
ber, 1929. 

The material for a boom and col- 
lapse in the stock market eight years 
ago was so obvious that it had been 
noted and commented upon by clear- 
visioned observers. Credit had been 
stretched, speculation had run ram- 
pant, and the balloon had been ex- 
panded to the bursting point. Today 
the basic factors of the business 
situation are sound, money and 


W. T. White, advertising manager 
of the Wieboldt Department Stores, 
which comprise half a dozen large 
neighborhood stores in the Chicago 
area, doing a business of $25,000,000 
a year, told the Newspaper Adver- 
tising Executives Association last 
week that few department stores 
have any real grasp of their adver- 
tising activities. 

He asserted that few of them 
know just what results they get from 
advertising, what specific sales are 
traceable to current promotion, the 
‘gources of their business in terms of 
geographical distribution of custom- 
ers, and the distribution of demand 
for advertising products by price 
classifications and otherwise. 

Mr. White’s frank criticism of de- 
partment store advertising and pro- 
motion methods destroyed an illusion 
which many advertising men have 
cherished, that there is no more ac- 
curate and scientific operation in the 
advertising and merchandising field 
than that of a big retail business like 
a department store. They have felt 


a oi 


credit are favorable to continued 
business progress, and the unfilled 
needs of industry and the public sup- 
ply a solid foundation for continued 
heavy purchases of capital goods. 

While excessive regulation of busi- 
ness by government, plus such defla- 
tionary tax provisions as that relat- 
ing to undistributed profits, has been 
a factor in the stock market col- 
lapse, the chief reason is the purely 
technical one that the stringent 
regulations of the SEC have de- 
stroyed the cushion of market sup- 
port which formerly operated to pre- 
vent a sudden or disastrous decline. 
Orderly and gradual corrections of 
the market were the rule, whereas 
today, without such support, even 
mild selling pressure may result in 
a collapse of the price structure. 

Business men who realize that 
maintenance of public confidence is 
the chief requirement for continued 
good business are also aware that 
advertising is the most convincing 
expression of confidence which can 
be employed. Both the prospect of 
good returns from advertising expen- 
ditures and the desirability of pro- 
moting confidence on the part of the 
public combine to make continued 
aggressive use of advertising a vital 
part of a constructive business pro- 
gram. 


Are Department Stores That 
Bad? 


that if general advertisers could ap- 
ply to their advertising problems the 
cash-register check furnished by the 
daily sales records of department 
stores, the answers would be easy. 

If Mr. White’s analysis of the hit- 
or-miss methods of advertising and 
merchandising in the department 
store field is correct, then there may 
be some explanation of the well- 
known fact that department stores 
are much more successful in obtain- 
ing volume than profit. Many of the 
largest operations in the retail field 
reveal each year a tremendous num- 
ber of transactions, but with little or 
no profit for the merchant. 

There is no doubt that the oppor- 
tunity for scientific study of advertis- 
ing methods and results is available 
in the department store field. Per- 
haps if national advertisers worked 
more closely with big retailers in the 
study of advertising, from the stand- 
point of costs and results, informa- 
tion would be obtained which would 
benefit all branches of the advertis- 
ing field. 


A NEW LABELING PROBLEM ARISES 


—The Progressive Grocer 


"Is the milk inside pasteurized?" 


Ad-libbing 


Smart Strategy 


If there is any merchandising 
strategy which the Coca-Cola organi- 
zation overlooks, it is certainly not 
obvious. 

Its recently developed plan to de- 
velop business for Coca-Cola bottles 
is interesting for several reasons. It 
is moving the bottling plants from 
the inconspicuous factory locations 
all such businesses once utilized as 
a matter of course, and putting them 
on main thoroughfares, with more of 
the atmosphere of the higher class 
retail store than the factory. The 
buildings, while not necessarily im- 
posing, are attractive, and are care- 
fully constructed with large plate 
glass show windows at the front, so 
that all who pass may have no diffi- 
culty in watching every step of the 
bottling process and, particularly, 
the filling and capping of the bottles, 
which makes an engaging sight for 
those to whom bottling equipment is 
not familiar. 

The strategy is particularly effec- 
tive in the smaller towns where, in- 
variably, these newer plants occupy 
choice sites on the main highway, 
and where, in the course of time, 
they cannot fail to be observed by 
very nearly every possible consumer 
throughout the plant’s selling ter- 
ritory. 


Nonchalance 


To the casual observer the non- 
chalance with which Old Gold treats 
its contest in current newspaper ad- 
vertising must appear little short of 
magnificent. Here is an advertiser 
conducting the unchallenged “world’s 
biggest contest” and giving it the 
kind of casual mention at the bottom 
of his copy which is usually associ- 
ated with much less important mes- 
sages. No bragging, no shouting; just 
a commonplace “You can win $100,- 
000 first prize in Old Gold’s new 
$250,000 cartoon contest. Get entry 
blank and all details at any cigarette 
stand.” 

And the bulk of the space goes to 
the interesting, but scarcely sensa- 
tional “fable of two men in the rain,” 
to make the point that Old Golds are 
protected “top, bottom and _ all 
around” with two jackets of cello- 
phane. 

But perhaps Old Gold remembered 
that its contest endures only 15 
weeks, while its doubly-protected 
story is considerably more durable. 


Effective Simplicity 


Every so often some one achieves 


so striking an effect with utterly 


simple illustration and layout that 
the reaction is immediate among ad- 
vertising men and the public as well. 

An example is the New York Life 
Insurance Company advertisement 
noticed in the current issue of 
Parents’ Magazine. Here, a copper- 
plate Gothic script headline, “A 
Stitch in Time,” intimately con- 
nected with the simplest illustration 
imaginable of a threaded needle, hits 
the eye with such a wallop that it is 
difficult to conceive of any other 
technique doing nearly so well. 

Restraint, simplicity, good taste 
and white space still combine to 
work an occasional miracle. 


Bridging a Gap 


There are exceptions to every rule 
but, generally speaking, one can sep- 
arate the national advertising from 
the retail advertising in any news- 
paper simply by noting the amount 
of white space, without reference to 
the message. National copy almost 
invariably looks light and airy, while 
the retailer wastes little or no space. 

An exception, and a notable one, 
was a double truck run a week or 
so-ago by H & S Pogue Company, big 
Cincinnati retailer. In the upper left 
hand corner was an illustration of a 
$12.95 dress; in the lower right hand 
corner was an illustration of a $450 
suit. Bridging the huge gap of clear 
white space was the headline, “There 
is always a Pogue price for you.” 

The copy does a good job of selling 
quality, without the type of “exclu- 
siveness” which so often keeps ordi- 
nary folks out of the better stores: 

“Pogue’s RIGHTLY has the repu- 
tation for high quality—JUSTLY has 
the reputation for authentic fashion 
—but ERRONEOUSLY has the repu- 
tation for higher price. True, you 
won’t find merchandise as low priced 
as some that is carried in other 
stores—but quality for quality, you 
will pay no more at Pogue’s than 
anywhere else. To be sure of this, 
we maintain a permanent shopping 
staff that continually checks Pogue 
prices against others around town 
Pogue’s never lowers quality to meet 
a certain price line—if merchandise 
that meets our standards is not ob- 
tainable at that particular price we 
never include it in our stocks. To 
contribute fashions and necessities to 
your scheme of living—whether your 
budget is limited or a generous one 
—Pogue’s presents complete assort- 
ments of the best and most depend- 
able quality at whatever amount you 
plan to spend. ‘There is always a 
Pogue price for YOU.’” 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1245. Go South for Rural Sales. 

A billion dollar cash income for 
Southern farmers in the first seven 
months of 1937 is reported in this 
folder issued by Progressive Farmer 
and Southern Ruralist, with more 
than a billion yet to come from cot- 
ton and tobacco. Details of the pub- 
lication’s coverage of this prosperous 
market are given. 


No. 1246. 
Paid. 


This brochure, issued by the New 
York Sunday News, analyzes Sunday 
News circulation in New York City, 
the suburbs, and the major market 
area by survey districts and income 
groups. To further aid the adver- 
tiser in his appraisal of media, com- 
parable data is also given for other 
New York newspapers and major 
American magazines. 


More Than 3 Million Net 


No. 1247. The Road to New 
Sales in New York. 


The New York Sun has issued this 
report of house-to-house surveys con- 
ducted in 27 towns surrounding New 
York, and shows The Sun’s coverage 
of homes of potential new car buy- 
ers. A year-by-year record of leading 
automobile manufacturers, 1925-1937, 
in the Sun, is included. 


Car 


No. 1214. Let’s Cut Out a Sample and 
Analyze It. 


Farmers in the Oklahoma-Texas 
area are enjoying the most prosper- 
ous crop conditions in several years, 
says this folder issued by The Farmer- 
Stockman. Getting down to cases, 
the folder contains reports on buying 
activity in the wheat section of Okla- 
homa, based on interviews with farm- 
ers and dealers. 


No. 1218. The South—A Siz Billion 
Dollar Retail Market. 


The influence of farmer buying in 
the South is indicated in this study 
issued by Progressive Farmer and 
Southern Ruralist. It provides a de 
tailed analysis of the distribution of 
retail sales by population groups in 
the 14 Southern states and covers 
several classes of merchandise. 


No. 1212. Do You Eat 72 Pounds 
Each Yearf 


Census figures show that bakers 
produced 9,307,578,674 pounds of 
bread in 1935—or 72 pounds per per- 
son, says this folder issued by Bak- 
ers’ Helper. Tables show the per 
capita value of products, number of 
establishments, and value of products 
from 1879 to 1935, and a state by 
state breakdown for the industry. 


No. 1193. The Indianapolis Radius. 


The Indianapolis News has issued 
this brochure of detailed market inD- 
formation about the Indianapolis ra 
dius. It covers data on population. 
buying power, consumer character!* 
tics and cities and towns in the 2 


counties comprising this trading 
area. 
No. 1194. 225 Chambers of Com 


merce Define the Farm Market. 

In this brochure, Farm Journal de 

scribes a questionnaire sent to the 

Chambers of Commerce in all citie® 

of 25,000 to 100,000 population to de 

termine how important farm trade 
is to town and city merchants. 


No. 1225. Air Conditioning EquiP 
ment Analysis. 

Practical Builder has issued this 
study of contractor and architect it 
fluence in the selection of the tyPé 
and make of equipment used in coD 
tract building. The analysis is based 
on a survey of 5.000 Ohio buildins 
contractors. 
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To reach the rich rural market, ride with 
the winner. The new Farm Journal has 
won the farmers because it gives them a 
speedy service they were never offered be- 
fore—4 days from writer to reader. Faster 
facts for farmers appeals to the alert, pro- 
gressive farmer, the man who makes farm- 
ing a business. Faster facts make him a 


better farmer, a more prosperous farmer, 


FARM JOURNAL 


a better prospect for every advertiser with 
goods to sell. 


With farm income this year at nine billion 
dollars, no advertiser can afford to neglect 


this great part of the national market. 


Alert advertisers have recognized what the 
new Farm Journal means to farmers, what 
the nine billion dollar farm income means 


to those with goods to sell. Post Toasties, 


Postum, Heinz, Gold Medal Flour, Pillsbury, 
Camel, Chesterfield, Lucky Strike, Prince 
Albert, Velvet, Fels Soap, Lady Esther, 
Lysol, Ford, Chevrolet, Plymouth, Dodge, 
Studebaker, Firestone, Goodyear, Goodrich 
—these and many other nationally dis- 
tributed products are aiming at agricultural 
America with the new fast Farm Journal, 


the magazine that farmers want—and read. 
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NORTHERN CALIFORNIA 


Where a “farmer” 50 miles from town 
is a big business executive who pays 
$1,000 or more an acre for his land— 
drives a $1,500 car—owns a dinner-coat 
and tails—and reads the San Francisco 
Examiner as religiously as he drinks his 
morning (advertised) coffee. 


Uf Y), 
heh e+. 


SOUTHERN CALIFORNIA 


Where some not-so-simple wag placed a 
Los Angeles “City Limits” sign 65 miles 
from 7th and Broadway—and in so do- 
ing depicted more truth than humor for 
thousands upon thousands of people liv- 
ing that distance—and more—from the 
city consider the Los Angeles Examiner 
their home-town newspaper. 


fou Acer EXAMINER 


“BUY-WORD" OF NORTHERN CALIFORNIA 


Represented Nationally by The HEARST INTERNATIONAL 
Ser. *— o_o « Geo owe cee le 
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-- AND HOW? 


JANUARY — 1937 Rit’s Vice-President R. G. Pankow said: 


“T have just returned to Chicago from an extended trip up and down the 
Pacific Coast, and it certainly made me happy to learn that my judgment in using the 
society sections of your papers for the last three years exclusively was justified. 

‘Not only have I found a steady increase in our syndicate store business, 
but our drug and department store volume has shown a more steady growth than any 
other section throughout the country. 

“With this sort of picture, there isn’t any question but what we will follow 
through with this same program for the year. 


AUGUST—1937 Rit’s President William Citron said: 


“You will be glad to know that our fall schedule calls for two insertions 
each week in the newspapers you represent—and the campaign will be somewhat 
larger than in the past. 

“Our agency has recommended that we use afternoon papers all over the 
United States, excepting your Pacific Coast papers. 


“This will be the fourth consecutive year in which we have placed our 
advertising in the SAN FRANCISCO EXAMINER and the LOS ANGELES 
EXAMINER—exclusively in those cities.” 


weo— EXAMINER 


SALES MASTER OF AMERICA'S FOURTH RETAIL MARKET 


ADVERTISING SERVICE — Rodney E. Boone, General Manager 
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License Pact 
g, Cited’in Golf 
'Ball Defense 


Washington, D. C., Oct. 21.—-Prices 
of “PGA” golf balls were set under 
terms of a licensing agreement based 
on patents held by two members of 
the Golf Ball Manufacturers Associa- 
tion, the Federal Trade Commission 
was told today in denials filed to 
charges of violation of the Robinson- 
Patman law and the FTC act. 

The denials were filed by the asso- 
ciation and its individual members, 
including A. G. Spalding & Bros. and 
United States Rubber Company, 
holder of the patents, John Wana- 
maker, Dunlop Tire & Rubber Com- 
pany and the Professional Golfers 
Association of America and its mem- 
bers. The respondents also voiced 
willingness to go to trial on merits 
of the case. 


Claim Rebates Given 


The commission alleged price dis- 
crimination on the part of the manu- 
facturers in favor of the profession- 
als’ association by giving the associ- 
ation royalties on all balls sold mem- 
bers and bearing the “PGA” imprint. 


Other alleged methods of effecting 
discrimination were giving PGA 
members a discount or rebate on the 
purchase price quoted to the retail 
trade on products of like grade and 
quality, or quoting and selling such 
PGA members golf balls of grade and 
quality similar but at prices less than 
were asked for those offered non- 
member retailers. The manufactur- 
ers were also accused of fixing prices 
and adopting uniform selling poli- 
cies. 

In declaring that prices were set 
under terms of a licensing agree- 
ment, the manufacturers said that 
balls sold with the “PGA” mark 
could be purchased from manufac- 
turers other than those named on 
the complaint, and retailers who are 
not members of the “pro” associa- 
tion have not been prevented from 
selling at less than the suggested 
prices. 


Baltimore Dairy 
Sponsors Navy Film 


“Admirals in the Making,” a 12- 
minute sound film, has been pro- 
duced by Stark-Films, Baltimore, at 
the United States Naval Academy in 
Annapolis for the Baltimore Dairy 
Council. 

The film, purchased by 30 health 
organizations, shows highlights of a 
midshipman’s four years and stresses 
the part milk plays in his diet. 


CHIEF EXECUTIVES AT INLAND CONCLAVE 


The candid cameraman caught this speakers’ table group at the Inland Daily 

Press conclave, including Paul Scott Mowrer (left), Chicago Daily News; JS 

Gray, Monroe Evening News and Inland board chairman; James G. Stahlman, 

Nashville Banner and ANPA president, and Robert R. O'Brien, Council Bluffs 
Nonpareil, Inland president. 


Hannon Appointed 
James J. Hannon, formerly with 
Northan Warren Corporation, New 
York, has been appointed sales man- 
ager of Peggy Sage, Inc., New York. 


Goehring Resigns 
Jack Goehring has resigned as pub- 
licity and advertising director of 
Monocraft Products Company, New 
York. 


FB YY OEDS we 


insuring your advertising 


At extremely low cost in relation to your advertising invest- 
ment, you can insure greater results from it. 

Put your trade mark in Classified Telephone Directories. 
Let us list your authorized dealers under it. Then in all 
your advertising say “Consult your classified telephone di- 
rectory for our nearest dealer.” 


In this way people who want your product will know 
“Where To Buy It.” 


Trade Mark Service Division, American Telephone & Telegraph Co., 195 Broadway, 


New York (EXchange 3-9800) or 311 W. Washington Street, Chicago (OFFicial 9300). 


STAHLMAN HITS 
CIRCULATIONS 
SANS PROFITS 


Chicago, Oct. 20.—Profitless circu. 
lation, “suicidal” competition be- 
tween newspapers, free publicity and 
the need for a unified selling force 
for the medium were set forth as 
prime factors for consideration of 
newspaper publishers by James G. 
Stahlman, publisher of the Nashvill« 
Banner and president of the Ameri- 
can Newspaper Publishers Associa- 
tion, in an address before the Inland 
Daily Press Association which wound 
up a two-day session today. 

Mr. Stahlman also struck forcefully 
at those who believe that a free press 
is a publisher’s right, rather than 
that of the public. In blunt terms, 
he said, “The public is fed up on 
week-kneed, namby-pamby editorial 
policies. They are tired of the in- 
vasion of personal privacy and public 
decency, in type or in picture; they 
are tired of that section of the press 
which has surrendered the ideals of 
an honorable profession for the 
tinkle of a cash register or the flesh- 
pots of Egypt.” 


Watered Circulation Results 


The demand for more and more un- 
profitable circulation, he laid largely 
at the door of the advertiser. Many of 
the latter’s complaints are justified, 
he added, in other matters such as 
poor printing, typographical errors or 
incorrect insertion dates, but news- 
papers cannot always be blamed for 
the failure of an advertisement to 
pull. 

“Silly and suicidal competition be- 
tween local newspapers,” Mr. Stahl- 
man also said, “can be held partially 
accountable for the current competi- 
tive decline in newspaper lineage. 
This sort of competition tends to 
break down the newpaper’s Own mar- 
ket, simply in order to take business 
away from the other fellow. I think 
the advertiser has been finding this 
out, which in part explains the pres- 
ent trend. On the other hand, news- 
papers have not been so aggressively 
sold to the advertiser as competing 
media.” 


Urges Group Promotion 


Support to the promotion pro- 
gram, recently adopted and approved 
by the Bureau of Advertising, Ameri- 
can Newspaper Publishers Associa- 
tion, was urged by Mr. Stahlman as 
an effective means of “doing some- 
thing about this situation.” 

Higher costs likewise constitute a 
major problem today for publishers, 
Mr. Stahlman said, chiefly the rise 
in newsprint prices. Mr. Stahlman 
made the prediction that operation 
of the new mill at Lufkin, Tex., 
would mark the beginning of a trend 
which will be economically profitable 
to the publishers, not only of the 
South, but of the whole United States 
and. foreign countries as well. 


If You Sell 
NEW IDEAS 


@ @ @ your best prospects in New 
York are the alert, intelligent, pro- 
gressive families reached by the Sun. 
This newspaper's appeal is to the 


| market's first families—people first in 


the ability to appreciate merit and 
newness in a product and first in 
ability to actually buy. 


Che wee Sun 


NEW YORK 
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WHAT WE MEAN BY 


PUBLIC LABELING 


1 Labeling that is done by an in- 
dependent authoritative source 


for the protection of the public. 


2 Labeling that is accepted by the 
public as an identification of 


specified standards of quality. 


ee 


The Consumer Has the Say 


UBLIC LABELS are not designed by artists at 

drawing boards. They are made by the public—and 
only by the public. They are the result of public trial 
and public acceptance. For over 25 years Good House- 
keeping has labeled merchandise that meets its stand- 
ards of quality, passes its laboratory tests. Merchandise 
so labeled with the Good Housekeeping Bureau and 
Institute Seals and Guaranteed As Advertised em- 
blems has also been tested by the public. More impor- 
tant-—it has been accepted by the public. Thus that 


IC LABEL 


merchandise becomes public-labeled merchandise— 
public-tested, public-accepted. 


Most Widely Accepted Merchandise 


Likewise branded merchandise that is advertised in 
Good Housekeeping is public-labeled merchandise. It, 
too, has been tested and accepted by Good Housekeeping, 
and also tested by the public—and accepted by the 
public. Probably the best known, most widely accepted 
branded merchandise in this country is that merchan- 
dise which is advertised in Good Housekeeping. 


Famous American Trade Marks 


Good Housekeeping identification symbols are famous 
American trade marks. They are point-of-sale selling 
weapons that move merchandise because they represent 
only merchandise that meets known standards of quality 
and value. They are buying guides to over 2,200,000 
Good Housekeeping readers, and many, many times that 
number of other women who know Good Housekeeping 
approved products by reputation and use. 

Today Good Housekeeping labels are not only the 
property of Good Housekeeping, but public property, 
recognized everywhere by all women as symbols that 


can be trusted. 


Good Housekeeping 


Everywoman’s Magazine 
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Testimonials 
Help Federal 
Book Campaign 


Washington, D. C., Oct. 21.—-Adopt- 
ing typical sales approaches used suc- 
cessfully by commercial concerns, the 
government printing office is getting 
behind a series of volumes, revealing 
the history of naval operations dur- 
ing the early days of the country, in 
the hope of establishing a sales rec- 


ord for this type of literature. 

Press announcements were duly 
prepared to inform the consumer that 
the idea of the series came from 
President Roosevelt himself. It seems 
that during the President’s incum- 
bency as assistant secretary of the 
navy, he interested himself in the old 
reports of early naval engagements 
which were filed away supposedly 
forever. He thought that bringing 
them to light would serve a useful 
and patriotic purpose. Hence, the pro- 
motion was undertaken. 

The first series will comprise six 
or seven volumes, of which the first 


four are ready. They deal with the 
“Quasi-War with France, 1798-1801” 
and will sell for $3.50 a copy. The 
printer has sought to make the text 
of the printed documents identical 
with originals and copies in the 
archives, even to the extent of repro- 
ducing spelling, punctuation, and 
abbreviations as they are _ found. 

Such an undertaking would seem 
to offer limitless obstacles to a pro- 
moter but the printing office has fol- 
lowed through with a brochure of 
endorsements from prominent men 
and hopes to swing the volumes into 
the “best seller” class. 


WARNS AGAINST 
PRIVILEGES TO 
C0- OPERATIVES 


Chicago, Oct. 19.—Special priv- 
ilege and federal or state subsidies 
which might be gained by consumer 
co-operatives are far more to be 
feared by established retailers than 


the co-operatives themselves, Con. 
gressman Wright Patman asserted 
in an address today before the Nga. 
tional Association of Independent 
Tire Dealers. 

Advocating a strict watch by busi. 
ness men on such developments, 
Congressman Patman also implied 
state fair trade laws are still inade. 
quate when he expounded the need 
for a “junior” Robinson-Patman law 
which would make the principles of 
the measure he authored effective in 
intrastate as well as interstate com. 
merce. 

Regarding co-operatives, Congress. 
man Patman urged business men 
consistently to oppose the federal] 
government or any state subsidizing 
or granting special privileges to the 
co-operatives. 

“To my mind,” he said, “no busi- 
ness man need fear the competition 
of a co-operative that is not favored 
in some way, either by tax exemp- 
tion subsidy or otherwise assisted 
by the government, federal or state.” 

Congressman Patman cited one 
example from a file of 63 cases dis- 
missed by the Federal Trade Com. 
mission without further action in em- 
phasizing the need for a “junior” 
Robinson-Patman act. In this case 
it was charged that a tire manu- 
facturer sold tires to employes of 
“national accounts” at the same 
price paid by the national accounts, 
and often at lower prices than those 
paid by independent dealers. 

Although it is the practice in such 
contracts to include a proviso that 
the tires are to be used only by the 
purchaser, Congressman Patman re- 
ported sales, if any, to employes by 
employers were intrastate transac- 
tions and thus beyond the province 
of the FTC. 

Without suggesting the actual 
phrasing of such an act, Congress- 
man Patman said, “This case dis- 
closes the necessity for the passage 
of what is known as a Junior Rob- 
inson-Patman law in the states so 
as to cover a case of this kind which 
cannot be covered by the federal 
act.” 


Remember me telling you a 
few weeks ago, about the club 
president saying he would 
spend $50,000 for new furnish- 
ings and equipment at the club 
this season? 


... well, ve been thinking— 
if each of the 7,300 town and 
country clubs is spending as 
much as our club, that’s a big- 
ger figure than I’ve seen writ- 
ten on any table cloth! 


Why don’t you fellows get 
busy and advertise for your 
share through the exclusive 
business paper for club man- 
agers and officers? 


CLUB 


Management 


5 S. Wabash Ave. Chicago, ti. 
551 Sth Avenue New York, N. Y. 
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Sized City in America . .. 


Here’s a new yardstick by which to measure markets. 
Compare the population of a city with the trading zone 
population from which that city draws its wealth. You'll 
find in the size of the trading zone population an index 


to the market’s buying power. 


Then look at Nashville. Jts trading zone population (861,279) is the 


second largest in America for any city of comparable urban population 


F- ; (156,866). The Nashville market reaches out into the bluegrass plains of 
Hd] 7 Middle Tennessee to include almost a million people! 
sh- 4 
ub] 
4 Yet you can reach city and trading xone at once by using the Nashville 
‘aia market’s favorite newspapers. 
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SILLIMAN EVANS, President and Publisher 


SZ of any comparable 


mi 


Newspapers |nc. 


THE NASHVILLE TENNESSEAN 


FOUNDED 1812 


The Evening Tennessean 


FOUNDED 1918 
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U.S. CHAMBER 
CITES RISE OF | 
SELF CONTROL 


Report Urges Against Exten- 
sion of Federal Regulation 


——_— 


Washington, D. C., Oct, 20.—Citing 
advances in self control made by ad- 
vertisers and media, the Chamber of 
Commerce of the United States is 
giving wide circulation to a report 
of its distribution committee, urging 
against extension of governmental | 
regulation of advertising, and sug- 
gesting trade groups as the logical 
avenue for furthering self control. 

“No need for extending the author- 
ity of governmental agencies to deal 


with advertising has been demon- 
strated,” says the report. “On the 
contrary, advances made through 


self regulatory measures toward cur 
tailing unfair advertising are such as 
to make additional governmental] au- 
thority unwarranted and unneces 
sury. Existing statutes are adequate 


Trade Groups’ Responsibility 


“Because advertising performs an 
indispensable service in facilitating 


intention mislead the public by mak- 


ing false or deceptive presentations.” 


The committee also declared that 
more effective enforcement of exist- 
ing statutes, particularly state and 
municipal laws, would undoubtedly 
help to correct unfair advertising 
practices. 


Details Regulatory Activities 


The committee takes the stand 
that imposition of more tederal con- 
trol would likewise lessen the grow- 
ing incentive among business men 
to devise effective methods of self- 
regulation. The report details vol- 
untary regulatory activities of Bet- 
ter Business Bureaus and advertising 
and trade organizations and repro 
duces some typical advertising codes 
adopted by local and national groups. 


WHN Will Carry 
NBC Commercials 
Station WHN, New York, has 
made arrangements with National 
Broadcasting Company whereby NBC 
commercial programs may be dupli- 
cated on WHN. 
WHN has announced that this is 
not a direct affiliation, but merely a 
connecting service being made avail- 
able to prospective advertisers. 


Buescher in New Post 


E. A. Buescher has been appointed 
advertising manager of Island Creek 
Coal Sales Company, Cincinnati, one 
of the producing units of Appala- 
chian Coals, Inc. Mr. Buescher will 
be located in 
bldg., Huntington, W. 
Nov. 1. 


the Robson-Pritchard 
Va., 


after 


Atlantic Adds 


Field Clock to 
Gird Promotion 


Philadelphia, Oct. 20.—Augmenting 
its wide sponsorship of college foot- 
ball broadcasts, the Atlantic Refining 


| Company is taking its promotion to 
ithe field with installation of electric 
\15-minute clocks which will keep 
spectators advised as to the amount 
of playing time left in each portion 
of the game. 

These clocks, gifts to the univer- 
sities by the gasoline company, will 
be erected above or near the score 
board in the stadium. A legend be- 


the processes of production and dis 
tribution, business men themselves 
have consistently sought to protect 
the integrity of advertising. As a 
result, the committee feels it essen- 
tia] that this record of accomplish. | 
ment should be expanded with many | 
opportunities existing for further de. | 
velopment by trade and commercial | 
associations of definite procedure for 
scrutinizing advertising and for ob 
taining co-operation of business men 
in eliminating all references in ad- 
vertising copy which may be mis 
leading. 

“The committee recommends that 
such organizations undertake to 
make studies of advertising prac 
tices in their respective fields and to 
adopt definite procedure whereby the 
service of advertising may be ade- 
quately protected.” 

Recognizing the need for further 
efforts toward self-regulation, the 
committee in addition to suggesting 
trade associations expand their regu- 
latory efforts, goes on to say that | 
more effective self-regulation of ad- 
vertising would make _ ineffective 
suggestions to broaden the powers of 
governmental agencies which have 
been brought forward in connection 
with legislative proposals now before 
congress. 


Majority Obey Laws 


“The experience of governmental 
agencies which now have authority 
over advertising has been that most 
business men _ conscientiously  en- 
deavor to abide by the law,” the re- 
port continues. “Enforcement of the | 
law as disclosed by the record of 
prosecutions is required only for that 
minority who through ignorance or 


Complete Broadcast- | 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK 

521 Fifth Ave. 

MUrray HII! 
6-2370 


HOLLYWOOD 
5833 Fernwood 
Avenue 
HO!lywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 


OVERING Rhode Island’s 


164 


thousand families: 


practically 100% in A.B.C. 
Providence; and in Rhode 
Island as a whole, about 3 out 
of 4 — the most able to buy. 


An A-Schedule market— 
definitely! Annual retail sales 
totaled 246 million dollars in 


1936 — with per capita pur- 


low them will afford the fans a prom. ’ 
inent reminder of Atlantic Whit, | 
Flash gasoline, while the Westery J 


_" & 


Union Telegraph Company likewige § 
receives mention on the face of the J 
clock. Copy, however, will be limiteg 9 


simply to the company names. 


Temple University and Frankliy | 


Field, Philadelphia, home gridiron 9; 
the University of Pennsylvania, ang 
Cornell’s Schoelkopf Field at Ithaca 
are among the stadia to be equipped. 
N. W. Ayer & Son, Inc., Philadelphia, 
is the agency in charge. 


Sears Promotes Laughlin a 


W. R. Laughlin, formerly advertis. 


ing manager of the Southwest zon | 


of Sears, Roebuck & Co., Dallas, has 
been named advertising manager of 
the San Antonio store. 


consecutive 


monthly 


chases substantially exceeding 

the national average simply 
because per capita pocket- 
books enjoy a surplus that 
permits of extra spending. 


We know you 


‘can reach 


these able buyers — because 
we do. And if you have what 
they want, we believe you can 


sell them. We did! 


Providence Journal- Bulletin 


REPRESENTATIVES: 


PROVIDENCE, 


CHAS. H. EDDY CO.. NEW YORK => 


RHODE ISLAND 


CHICAGO « 


R. J. BIDWELL CO., SAN FRANCISCO + LOS ANGELES 


BOSTON «+ 
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“nite | Piel Beer Has 

Stern a 

i Unified Theme 
on New Labels 
nklin § 

aa ee xew York, Oct. 20.—Bottle labels 
Pre | nd crowns for three lines of Piel 
a , Bros beer have been completely re- 
ae, We <yvied, it was announced today by 
a, be St! 


lin | 
ertis. 


zone BE designs. 


s, has 
er of 


He the steinie bottles 


pte Sanaa Sa 


Kenneth D, Twyman, vice-president 
We in charge of sales, and all advertis- 
ing copy, posters, window displays, 
trucks, and dealer helps will also be 
restyled in keeping with the new 
The labels for both the tall and 
bear different 
wording for each type of brew, and 


the colors differ, but a central design 
theme ties the group together. Three 
basic purposes were kept in mind, 
Mr. Twyman said, in creation of the 
new labels: to retain the company’s 
traditions; to add to display value 
and appeal; and to conform with the 
public’s conception of a modern 
label. 


Label Tests Made 


Tests of the new labels were made 
in a number of retail outlets before 
they were finally adopted. It is re- 
ported that a sales increase of 1,200 
per cent over any other previous 
week’s sales was made in one large 
store. Frank Gianninoto, New York 
industrial designer, executed the de- 
signs. Kenyon & Eckhardt, New 
York, is the agency. 


a Se 


BETWEEN SESSIONS 


At the 
D. F. Raihle (left), secretary of the 
Hardware Mutual Fire Insurance Com- 
pany and DMAA director, tells a story 


.e & 


S. Roberts, 


Cleveland DMAA convention, 


retiring president. 


SMALL FAMILIES 
ARE CONCERN OF 


modest incomes with the 
der these more 
Was spotlighted 
Chester, 


difficult 
here by 
chairman of the 


No Premiums * No Contests + No Forcing 


LARGEST MARKET 


JULY . 


MARCH 
APRIL . 
MAY . 
JUNE . 
JULY . 


MARCH 
APRIL . 
MAY . 
JUNE . 
JULY . 


Month 
JUNE, 1934... 2... 


AUGUST. ..... . 
SEPTEMBER . . . . . 
OCTOBER ...... 
NOVEMBER 
DECEMBER ..... . 
JANUARY, 1935... 
FEBRUARY ..... . 


(| |: Gia 
SEPTEMBER . . ... . 
o 5 66 re 
NOVEMBER. . ... . 
DECEMBER . 
JANUARY,1936 . . . . 
FEBRUARY ..... .- 


Pe ee 
SEPTEMBER... .. . 
OCTOBER ...... 
NOVEMBER .... . 
DECEMBER ...... 
JANUARY, 1937... 
FEBRUARY ..... . 


| 
SEPTEMBER . . =... » 


* OVER SAME MONTH, PREVIOUS YEAR 


3,219 
4,773 
4,835 
5,705 
4,925 
3,778 
1,562 
4,489 
6,011 
5,547 
9,478 
3,061 
6,565 
5,917 
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4,853 
3,387 
2,906 
7,103 
6,252 
9,543 
5,641 
4,321 
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7,355 
7,239 


FOOD INDUSTRY 


New York, Oct. 21.—The possibil- 
ity that the food industry may be 


called on to face the general preva- 
lence of smaller families existing on 
necessity 
of maintaining sales and profits un- 
conditions, 
Colby M. 
board of 


General Foods Corporation, following 
a survey inquiring into typical opin- 
ions of young, unmarried girls, from 
18 to 25 years of age, most of whom 
believe it is of less importance to 
get married today than it was “in 
mothers’ day, but of equal impor- 
tance to be a good housekeeper.” 

Viewed broadly, Mr. Chester indi- 
cated, the survey seemed to con 
clude that the majority of girls in- 
terviewed intended to marry, to 
keep house and to rear a family of 
two, three or four children. Coupled 
with this concept as to their future, 
was the modest income they consid- 
ered would be necessary in order to 
get married and to “get along” af- 
ter marriage, with four out of 10 
girls reporting that $25 weekly 
would be required and three out of 
10 girls that from $15 to $20 would 
be sufficient. 


Increase Unit Sales 


Commenting upon these findings, 
Mr. Chester declared that “if, after 
marriage, they do not change their 
minds, then business must make ad- 
justments to maintain volume and 
profits despite smaller families. We 
must hope to sell more per family 
or per capita. Furthermore, we 
must be prepared to sell goods to 
women who are planning to make 
husbands eager to come home for 
dinner.” 

Other data of interest to the food 
industry included a ranking of des- 
serts according to their respective 
favor individually and in the families 
of the girls who are interrogated, 
with ice cream holding first place 
and pie second, and with cake, fruit, 
and pudding following in the order 
named. 

The survey embraced, according 
to Mr. Chester, an equal number of 
personal interviews in places with a 
population over 500,000, in places 
from 50,000 to 500,000, and in places 
from 2,500 to 50,000, while 40 per 
cent of the interviews were conduct- 
ed in small towns under 2,500 popu- 
lation and in farm districts. Geo- 
graphically, the survey extended 
from coast to coast, he said. 


McCallum to Old Post; 


Foster Goes to Eugene 


Earl McCallum, who served as gen- 
eral manager of The Daily Olympian, 
Olympia, Wash., from 1926 to 1928, 
has rejoined the newspaper in the 
Same capacity. 

Earl Foster, formerly advertising 
manager of the Olympian, has joined 
the Eugene News, Eugene, Ore., as 
business manager. 


Hotel Plans Promotion 


Class magazines and society pages 
in newspapers will carry the major 
portion of advertising of Pierre 
Hotel, New York, to announce the 
fall opening of its Neptune Room. 
J. R. Kupsick Advertising Agency, 
New York, is the agency. 


Garland in New Post 
Charles Garland has resigned as 
assistant to the president of Station 
WIND, Gary, Ind., to join WHIP 


and WWAE, Hammond, Ind., as di- 
rector of sales. 


Don’t let your advertising appro- 
priations wastefully “drip away” 
on unnecessarily expensive adver- 
tising. MAIL-O-GRAPH, a new 
printing process, is a “washer” 
that will stop the “leak’’ rapidly 
and efficiently. 


MAIL-O-GRAPH turns out di- 
rect-by-mail advertising pieces at 
half ordinary printing costs, in 
less time. with less effort. For 
100% coverage, mass distribution, 
and selling results that count, use 
MAIL-O-GRAPH folders, news- 
paper size circulars, booklets, cat- 
alogs, dealer helps, and mass cov- 
erage direct - by - mail onvertionns 
pieces. They convince as they seil 
the masses. . . . For information 
and samples, write, wire, or phone. 


STAR-COURIER CO., Dept. A4 
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Voice of the Advertiser 


Redesign Adds Volume 


to Tire Cord Tester 


To the Editor: Here’s an unusual 
sales stunt which recently has come 
to our attention and which we feel 
you will find interesting. It involves 
a new application of the scientific 
strength and elasticity test before 
the eyes of prospects by Goodyear 
Tire & Rubber Company salesmen 
and dealers to demonstrate relative 
properties of the Goodyear Super- 
twist cord and that used in other 
tires. 

Perhaps you have seen the larger 
instrument on a tire supplier’s 
counter and watched the salesman 
thread cords used in different tires 
between the two clamps, and then 
crank back the movable section until 
one or the other of the cords yields 
or breaks at an indicated degree of 
stress. 

Now the tire buyer need not be at 
the dealer’s office or sales counter to 
have the cord test performed before 
him. Goodyear promotion men have 
redesigned the testing unit to such 
neatness and compactness that it can 
be mounted inside of a salesman’s 
portfolio along the binding edge, in 
just the manner in which rings are 
fixed in a notebook. 

Our interest is particularly in the 
fact that by designing the unit in 
zine alloy die castings and building 
the die so that all nine component 
parts may be cast at once, direct to 
finished form from molten metal in 
a single “shot,” the cost of the de 
vice has been so materially reduced 
that 600 salesmen now are carrying 
it, permanently mounted in the port- 
folio in which they carry notes, data, 
and literature. 

Harry W. SMITH, JR., 

Market Development Division, 

The New Jersey Zinc Company, 

New York. 


vvwey 
Has Altruistic Idea on 
Distributing Profits 

To the Editor: Many reasons have 
been given as to why some companies 
advertise. To those who are planning 
to expand advertising appropriations 
to “cut the undistributed profits tax 
burden,” however, I hereby award a 
medal for originality. 

Perhaps I am old-fashioned. But 
the first time is yet to come for any 
business man to say to me, “spend 
this money for advertising, but make 
sure we will get no business.” I am 
choosing to ignore long range re- 
sults. 

In any event, if these companies 
insist upon spending their money for 
advertising and want to reduce their 
undivided profits tax, here is an easy 
way, without the bother of selecting 
girls to pose for pictures, no sched- 
ules to be made up, no copy to be 
blue-penciled, and it is guaranteed to 
eliminate other minor details in 
launching a campaign. 

Here is the plan: mail me a check 
for the amount desired to be saved 
on taxes for the year, 1937. I will 
send a bill marked paid for adver- 
tising services rendered. I’ll pack my 
other shirt and hie myself away to 
Hollywood for the winter, and when 
I am not mingling with the movie 
stars at the Brown Derby or Cocoa- 
nut Grove, or basking in the sunshine 
at Palm Springs or taking a dip in 
the blue Pacific at Malibou beach, 
I'll think up new ways of spending 
some more when the 1938 tax prob- 
lem rolls around. 

Howarp HANNEGAN, 
McKeesport, Pa. 
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“College Nights” Prove 
Campuses Make Talent 
To the Editor: And while football 
is in the air, I would like to call your 
attention to some interesting facts 
around the “College Night” broad- 
casts which we originated in Texas 
last fall and which scored such a 
success that they are being repeated 
by the same client, The Coca-Cola 
Bottling Companies of Texas, again 
this year. This was the first series 
put on the air direct from colleges 
and features their bands. cheering, 


This department is a reader’s forum. Letters are welcome. 


glee clubs, football coaches and stars. 

The Texas Quality network, WFAA, 
WOAI and KPRC, is being used and 
18 programs are planned with two 
broadcasts each week during the foot- 
ball season. Thursday night shows 
feature one school’s talent and a pre- 
diction on the forthcoming week’s 
game results in the Southwest con- 
ference by Ben Lee Boynton. 

Saturday nights two bands of col- 
leges meeting in games just prior to 
the broadcast are being brought to- 
gether on the program and Mr. Boyn- 
ton gives a running comment on 
games played. 

Another feature of the “College 
Nights” program is a weekly football 
wianer-naming contest. No scores are 
required but each Texan who names 
all the conference winners correctly 
receives a case of Coca-Cola in his 
or her home. Last year entries in a 
single week’s contest ran over 50,000. 
All of which, perhaps, proves col- 
leges are “talent.” 

Wuson W. Crook, 

Crook Advertising Agency, Dallas, 

Tex. 

7, FF F 


N. Y. Liquor Board 
Approves Calendars 

To the Editor: We have received 
several inquiries concerning’ the 
statements reported in ADVERTISING 
AcE about the banning or limitations 
placed upon the use of advertising 
specialties and calendars by liquor 
licensees in the state of New York. 

Of course no association can or 
does take responsibility for correct- 
ness or accuracy of statements made 
by its member speakers or writers. 
However, in the interests of this in- 
dustry, I wish to call your attention 
to these facts. 

Confusion on the above issues has 
been prevalent for some months. 
Some of this confusion results from 
unwillingness to place an order for 
the products of this industry; some 
of it results from changing business 
ideas and a lot of it results from ex- 
tremely wishful thinking. 

In an effort to learn the facts of 
this case, yesterday I visited coun- 
sel for the state Liquor Control 
Board. I was told that there were 
no regulations affecting the use of 
calendars by liquor licensees. I 
think we are safe in assuming that 
this information is authentic. 

RuSsSELL M. SEARLES, 

Secretary, Advertising Specialty, 

National Association, Washington, 

B. ©. 


Urges Release of More 
“Owned” Buying Power 


To the Editor: Concerning dis- 
cussions of instalment buying, to get 
your product purchased you have to 
go where purchasing power is. That 
means power to buy goods. It arises 
from having produced other goods, 
and borrowing power is no substi- 
tute for it. 

Anybody who has a dollar to lend 
(as through a finance company) has 
in it a dollar to spend instead, when- 
ever an advertiser can induce him 
to spend it. When business lags be- 
cause those with buying power won’t 
exercise it but will lend it, you can 
obviously drum up business by sell- 
ing on instalments to those without 
buying power except what they bor- 
row on the security of the goods 
they’re buying. But stimulating sick 
business in that way is like giving 
a thirsty man salt water. It doesn’t 
reach the spot. 

Advertising, being the heavy ar- 
tillery of salesmanship, has today 
the vital economic function of induc- 
ing people who own purchasing pow- 
er to exercise it, and so permanently 
activate business and employment. 
For the ills due to failure of that 
function, there is no balm in the 
spending of loaned dollars, because 
they—alas!—only come back to roost 
when they’re repaid, with interest 
added to make matters worse. All 
the credit-nursing in the world, 
therefore, can’t deliver the healthy 
wallop to Old Man Depression that’s 
packed by one effective advertise- 
ment in a medium read by “conserva- 


tive bondholders’—coy holders of 
buying power. Only induce one of 
them to really let go of half-a-million 
for a new mansion or a new fac- 
tory—i.e. turn it into wages and not 
debts—and the recipients of the 
wages will be able to buy their own 
“low-cost housing.” The country will 
then have both items of added wealth 
to enjoy. 
Harris K. RANDALL, 
Chicago, IIl. 


7 Ff F 
Letter’s Trip Shows 
Speed of Business 
To the Editor: On Oct. 11 at 11 
a. m., the Honolulu Advertiser, of 
Honolulu, Hawaii, mailed a letter and 
it was received by me in Milwaukee 
on Oct. 13 at 11 a. m.—two days 
on the nose. Nothing in my experi- 
ence has so dramatically visualized 
the speed with which we are doing 
business today. 
G. E. STEDMAN, 
Vice-President in Charge of Mar- 
ket Planning, The Cramer-Krasselt 
Company, Milwaukee. 
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MAKE-UP MAKES COPY FIT NEWS 


Lawyers See Little Possibility of S 


wir To sear | amin . 
IS CHALLENGED 


Hughes Spoke 
Rote of Finaity 


They Object . 


Seems to Be Justice 
In Rit’s Black Copy 


To the Editor: I thought you 
might get a chuckle, as we did, from 
the work of an inspired make-up man 
in connection with a Rit advertise- 


Pack T80_ [ve 06g NOES REGETTE-T 
WILL TRIBUNAL BREAK PRECEDENT TO JUDGE ONE OF ITS MEMBERS?— 


preme Court Unseating Justice Black 


Cone To ras os one 
+e PA LAS ore 
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' sine lone ore ae —_~ oe 
a « > o one 


—— 


ESD*) *QRNWS CTORER » ow 


—— 


KEEPS VOW TD 
WAKE MILLION 


Now 1S Berton 
Has Rewred 
wore 


"| Justice Stone and Wife 
Entertain Blacks at Tea 


TINTS 


ment. I don’t know whether Rit or 
the justice is being teased but we 
decided not to complain! 


VINCENT R. BLIss, 


Vice-president, Earle Ludgin, Ine, 
Chicago. 
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Dec uve it or not, we recently turned 
down a very sizeable order for one of our 
stations because, although our own station 
could easily clear the time, we felt that a 
competitor had a better spot for this par- 


ticular advertiser. 


station approved this decision, on the same 


unselfish grounds. 


We cite this case, not because we like to 
turn down good business. but to prove the 


And what’s more, our 


royal 


sake!” 


effort toward 


attitude of responsibility that both we and 
our stations hold for your best interests. 
... Its a funny gag to say that “Rags is 
raiment. when worn for virtue’s 
But every day a growing number of 
sincere good friends convinces us that our 


honest-to-goodness_ old-fash- 


ioned trustworthiness is a powerful alche- 


you and us. 


my for turning rags to velvet—for both 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


WHO .. . . Des Moines 
WGR-WKBW . . . Buffalo 
WHK-WCLE . . Cleveland 
WHKC .. . . Columbus 
WOWO -WGL . . Fort Wayne 
KMBC . . . . Kansas City 
WAVE .. . . Louisville 
WTCN . Minneapolis-St. Paul 
KOIL .... . Omaha 
KOIN-KALE . . . Portland 
KSD. .. . . St. Louis 
WFBL . . . . . Syracuse 
KOL . . . . . Seattle 
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: The oneses arent like VIOLETS 


a | siti - + + AND NEITHER IS 
OUTDOOR ADVERTISING! 


The chill snows of winter 
may put violets to sleep, but 
they do not worry the Joneses 
or other red-blooded people 
of this modern day. The 
Joneses are “always on the 
go.’ No pausing for the 
7. 2 | winter, no “waiting for the 
— \, ra a : * * . 2 4 ia May,” for them! They travel, 
7 ¥ | observe, desire, and buy 
now! They'll buy your 
product, too, if you will put 
your sales message out in 
the open. Modern human 
habits call for modern sell- 
ing methods, so now’s the 


time to plan your outdoor 


advertising. 


I las RR ts ae ee 


UTDOOR__,, 
ADVERTISING /{ 
INCORPORATED ‘ 


60 EAST 42ND ST..NEW YORK 
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Margarine Code 
Aims at Untrue 
Copy, Labeling 


code might be expected within 30 or 
60 days. 

Other trade practices which the 
code would prevent are below cost 
selling, selling on consignment and 
restriction of use of premiums. It 
was pointed out by a spokesman for 


the industry. All manufacturers, 
however, were extended an invitation 
by the FTC to the conference. 

The association and the Institute 
of Margarine Manufacturers, the 
other major organization in the in- 
dustry, have had little difficulty in 


Need of Glamor 


in Piece Goods 
Copy is Urged 


Chicago, Oct. 20.—Misleading copy 
and labeling, copy which strikes un- 
fairly at competitors’ products, and 
false representations are among ad- 
vertising practices condemned in the 
code of the margarine industry, for- 
mally presented here last week to 
Federal Trade Commissioner Robert 
E. Freer by more than 20 manufac- 
turers’ representatives. 

This code is subject to approval 
by the FTC, and officials said that 
such approval or an opinion on the 


National 


one of the larger 
facturers that the code as presented 
had two main divisions. One included 
practices held to be illegal and there- 
fore actionable in the courts. 
second division 
practices, such as consignment sell- 
ing, which are legal although looked 
upon with disfavor in the code. 
Preliminary work in drafting the 
code has been in the hands of the 
Association of 
Manufacturers. 
cludes approximately 50 per cent of 


margarine manu- 
code. 


The 


consisted of trade |margarine. 


The code proposal 


the industry. 


Margarine 
This association in- 


Elk City, Okla. 


agreeing upon salient features of the 
The chief difference between 
these two groups is that the latter| UD 
restricts itself to the use of domes- 
tic ingredients in the manufacture of 


group action of this nature taken by 


O’Neal to “News” 
Wade O’Neal has been named ad- 
vertising manager of the Daily News, 


New York, Oct. 19.—How to dress 

piece goods copy to make it 
approach effectiveness of women’s 
ready-to-wear garments’ advertising 
appeal is the subject of a study re- 
leased here by the International Silk 
Guild. 

Pointing out that ready-to-wear 
copy “subtly throws out a strong 
suggestion of personal seductiveness, 
fashion prestige and fabric con- 
sciousness,” while most piece goods 
|copy is limited to a mention of price 


the first 


(—YOU MAY HAVE HEARD THAT 


It is still true, and here are the 967,- 
649 pocketbooks of 967,649 men to 
prove it. 85.5% of them are married — 
havefamiliesthat aggregate morethan 
3,000,000 active consumers for you. 


The 967,649 Legionnaire pocket- 
books are very comfortably filled— 
their automobile ownership being 


14.5% above the United States Na- 


tional Average proves that. 


Only one publication is edited to the 
known interests of these men—The 
American Legion Magazine. And 
while father is the subscriber—sur- 
veys show a plus readership for The 
American Legion Magazine of 819 
readers per 1000 copies. A positive 


[LEGION 


indication of the magazine’s popular- 
ity in the home. This popularity 
means one thing important to the 
advertiser—The American Legion 
Magazine leaves an impression on 
its readers. 


Nearly a million pocketbooks . . . in- 
terested in the story of your adver- 
tised product . . . and more impor- 


BEFORE) 


tant—able to buy your advertised 
product. 
An active buying market— 
economical to reach— 


l PAGE BLACK AND WHITE . . . $1600 
1 PAGEZCOLORS....... 1900 
1 PAGE4 COLORS .. 3300 


- « « A RATE PER PAGE PER THOUSAND 


oF $1.62! 


MAGAZINE 


CHICAGO: 307 N. MICHIGAN AVE. - 


NEW YORK: 9 ROCKEFELLER PLAZA 


DETROIT: GENERAL MOTORS BLDG. 


plus, of late, an identification of “th, 
true nature of the fabrics,” the study 
decries the failure of the latter to 
suggest the “glamorous and fashiop 
possibilities of the materials” and to 
lure readers into stores to inspect 
the fabrics. 

Piece goods can be advertised jp 
a way to give ready-to-wear depart. 
ments a run for their money, the 
guild declares, calling attention to 
the opportunity of making effective 
appeals to women interested in at. 
taining exclusive and individual de 
signs and styles. 

“Knowing how much fastidious 
women dislike to find themselves 
confronted by others wearing eithe; 
an identical fabric or identical style,” 
the study says, “it is astonishing 
that piece goods advertisers have 
not pushed this point for all it is 
worth.” 


Suggests Romantic Tie-ups 


As to the reluctance of store heads 
to push sales for “Peter” at the ex. 
pense of sales for “Paul,” the study 
points out that there are “always a 
large number of women of exclusive 
tastes, difficult figures, or deft and 
busy fingers who either, will not or 
cannot buy ready-to-wear clothing.” 
The choice of the proper fabrics 
to achieve “success in dress” is an- 
other theme suggested by the study 
as likely to ring up piece-goods sales 
in substantial volume. In this con. 
nection, the “glamorous” qualities of 
certain fabrics can be brought out 
in copy to vie with the most effective 
ready-to-wear advertising based upon 
this appeal, according to the study 
which suggests the use of a dark 
mat silk crepe to produce a “slim. 
ming” effect, silk velvet to set off 
the beauty of a woman’s skin and 
eyes, taffeta and brocade to create 
an air of distinction, and silk chiffon 
and silk tulle to add to the appear. 
ance of youthfulness. 


Forms Personnel Agency 


Margaret Wylie, formerly with J 
Helen Edwards & Staff, Los Angeles 7 
personnel agency, has organized The 
Wylie Personnel Agency in the Wil- 
liam Fox bldg., Los Angeles. The 
telephone number is Trinity 6134. 
Associated with her will be Lisa 
Raadlund. 


Get In On This 


Louisiana Gusher! 


“Any sales manager who wants 
to go after business where busi- 
> should give special atten- 
tion to Shreveport, according to 
Brooke, Smith & French, Ince., 
who, investigating business con- 
ditions in 147 business centers, 
wrote us to know why Shreveport 
is so far above normal. 

In their monthly publication 
called “Where’s Business,’’ 
Brooke, Smith & French, Inc., re- 
ferred to Shreveport as a_busi- 
ness “Gusher.” 

And you can reach this nation- 
ally outstanding market with 
ONE paper at ONE cost, for The 
Shreveport Times is read in more 
than 50,000 homes every morn- 


e 
Shrevepor! 
Cimes 


Representatives: 
The Branham Company 
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» | Farming is still the greatest industry in America. It employs more people, returns more dividends, supports more motor cars 
ith | 
te than any other. In the next twelve months, America’s seven million farm families will take in more than ten billion dollars. Four- 
™ | fifths of this vast amount will go to FARM MARKET “A”. . . a group representing only one of every three farm families, 
but earning and spending 80 per cent of the nation's farm income. They are the new car buyers... for new cars sell most 
easily at the top. And that is the market which, through editorial selection and circulation concentration, The Country Home 
{ Magazine serves. It is America’s new car market No. 1. The easiest and most economical market in the world to reach! . 
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PROMOTION TOPS 
KALLET’S COST 
LIST: WHARTON 


Career of ‘Consumer Guide’’ 
Told in ‘‘Scribner’s”’ 


New York, Oct. 22.—More money 
has been spent by Arthur Kallet, 
head of Consumers Union of the 
United States, on advertising and 
promotion than on the organization’s 
entire technical department. This 
statement highlights a review of the 
personal background and activities 
of the 35-year-old “consumer guide” 
by Don Wharton, in the November 
issue of Scribner's. 

While the story of the Kallet- 
Schlink movement has been repeat- 
edly told in various business and 
trade publications, this is said to be 
the first analysis in a general maga- 
zine of the “inside” story of the 
movement and one of its directing 
heads. The split between the youth- 
ful Consumers Union director and 
Frederick J. Schlink, who fathered 
the movement attacking branded 
merchandise and advertising and 
heads the competing Consumers’ Re- 
search organization, comes in for 
some background discussion but the 
analysis is directed primarily to Mr. 
Kallet. 


Describes Kallet Influence 


“It is difficult to gauge Kallet’s in- 
fluence on public opinion,’ Mr. 
Wharton declares. ‘In the field of 
legislation, he and Schlink have 
hardly done more than help postpone 
the inevitable passage of some kind 
of food, drug and cosmetic bill. In 
other fields, their influence defies 
measurement. They have enraged 
possibly as many as a hundred thou- 
sand consumers and probably a thou- 
sand business houses—all that have 
been put on Consumers’ Research’s 
‘not recommended’ and Consumers 
Union’s ‘not acceptable’ list. They 
have frightened a great many peo- 
ple and set a few to making tooth- 
paste out of salt. 

“But they have made no appre- 
ciable effect on the nation’s buying, 
manufacturing and advertising 
habits,” the author concludes. 

The author also gives an interest- 
ing personal picture of Mr. Kallet. 

“He is amazingly apt at acquiring 
authority,” Mr. Wharton says. “Like 
a chameleon picking up fresh color, 
Kallet does it ovartly by reflex. 
Placed next to a toxicologist, he re- 
sponds instantaneously. After rea- 
sonable contact he writes and talks 
the language of physicians, pharma- 
cists, chemists, biologists, physicists, 
dermatologists, and other members 
of the scientific spectrum.” 

Actually, Mr. Kallet is an electri- 
cal engineer, graduate of Massachu- 
setts Institute of Technology, and 
Mr. Wharton points out that it is sig- 


COAL-HEAT 
The Stoker Magazine 


Offers you direct contact with 
the rapidly growing Stoker In- 
dustry. 


Stoker sales in 1936 were dou- 
ble those in 1935 and four times 
ahead of 1934. Increased con- 
sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 
ment, heating and cooling ac- 
cessories. 


Write for copy of COAL- 
HEAT. See what is happening 
in the basic fuel and heating 
market. 


COAL-HEAT 
20 West Jackson Bivd. 
Chicago, I11. 


Phone: Wabash 9464 


New York Office: 19 West 44th St. 
Phone: Murray Hill 2-6585 


nificant that in his appearances be- 
fore Congressional bodies he has 
never discussed electrical engineer- 
ing. 

Scare Copy Appeal 


Some of the appeal of Consumers 
Union and Consumers’ Research is 
explained by Mr. Wharton in a state- 
ment which likewise hits the authen- 
ticity or at least the depth of their 
investigations. 

“Scrutiny of even an unscientific 
sort reveals that Consumers’ Re- 
search has broken more than one of 
the commandments which its crea- 
tors laid down for advertising,’ Mr. 
Wharton says. “For a decade now, 
Schlink, Kallet and their fellows have 
belabored business for employing 
scare copy, insufficient information 


and exaggerations. Possibly they 
never dreamed they would be subject 
to the standards they apply to 
others. Possibly they realize that 
their broad, sweeping statements are 
dramatic, whereas anyone analyzing 
these statements must usually be de- 
tailed, technical and prosaic.” 

The Kallet lobbying efforts, and 
thumbnail analyses of his writings 
likewise are given detailed descrip- 
tion in the review. 


Frey Moves 


Erwin M. Frey & Affiliates, New 
York, public relations, has moved to 
274 Madison avenue. The telephone 
number is Murray Hill 3-3047. Helen 
V. Denson has been elected a vice- 
president and made a partner. 


Smaller Whisky 
Profit Margin 
Due, Says Gould 


Cincinnati, Oct. 20.—Higher manu- 
facturing costs and lower  sell- 
ing prices, and a decrease in the con- 
sumption of bulk whisky were pre- 
dicted as future trends in the field 
today by Robert Gould, vice-presi- 
dent of Distillery Controllers, Inc. 

Incorporating these predictions 
with other analyses in a new whisky 
survey, Mr. Gould also discounted 
the possibility of private brand busi- 
ness ever consuming all of the mar- 


ee | 
es 


ket now served by nationally adver. 
tised brands. 


Make Serious Inroad 


“Both types,” he asserted, “serye 
economic needs and have prospered.” 
He added, however, that various leg. 
islative acts such as the Robinsop. 
Patman law have caused private 
brands to seriously cut in on nationa] 
brands. 

Mr. Gould advised rectifiers to 
keep a close watch upon private 
brand developments, federal regula. 
tions and possibilities of another 
form of taxation to supplant the 39 
cent rectifying tax. 

A limited number of copies of this 
book are available upon request to 
the author. 
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Country (GENTLEMAN 


are key 
dealers 


citizens.” —F., 


Drugs, Van Wert, O. 


Druggist knows 80 per cent of them 
—“In looking over the list of Country 
Gentleman subscribers, both in Van Wert 
city and surrounding territory, I believe 
that I personally know about 80 per cent 
of them and find them among the best of our 
H. Hines, Hines and Son, 


Customers for motor cars—“A great many of your 
subscribers are our customers and have purchased Dodge 
and Plymouth motor cars, Kelvinator refrigerators and 
washing machines, and Philco radios from us. You reach 
a large number of the most progressive people in this com- 
munity.” —J. A. Coulter, V.-Pres., Dixon-Rothrock, Inc., 
Dodge and Plymouth Dealers, Fort Morgan, Colo. 


customers of 


ike these ... 


TH BEST way to get the “feel” of the great rural 
market is to see it at first hand. 


Go to any good rural trading center. They are all | 


around you. Ask a banker for the names of the town’s 
leading merchants. Then visit them. 


First thing you’ll notice is the warmth, the friendli- Fj 


ness that rural retailers put into their business. You'll 
see how well they know their customers, their custom- 


ers’ wants. And, if you ask them about their best cus- | 
tomers, you'll get a first hand picture of the Country | 
Gentleman market—the families of prominent farmers, | 


bankers, merchants and professional men—the families 


who control property and generate ideas—the families |~ 


who control the stocks of the very merchants you'll 


_be talking to. 


Without knowing what list they were examining, hun- 
dreds of dealers, like those quoted here, have studied 7 
Country Gentleman subscription lists for their com- 7 
munities. Their comments are ample proof that Country 
Gentleman reaches and sells their best customers. This § 


means that, in the rural market, Country Gentleman’s 


1,600,000 circulation is the greatest sales-building in- : 


uence you can employ. 


_ Country Gentleman, first with these families, and i 
first with their dealers, should be first in a plan to sell § 
this highly profitable rural market. Country Gentleman, 7 


Philadelphia, Pa. 
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937 October 25, 1937 ADVERTISING AGE ° 27 
= a & id, in the N ber, De be d 
| 1 R rd said, in the November, December an Promotes Cochran MARKET REJOINDER 
Ver. ates eco January issues of 12 national maga- : : ~ _ 
: - Hamilton Cochran, formerly super- a“ 
e zines. The list includes American|_. ‘ - : 
S U , Shere ‘ ; visor of slide-film activity for the 
purs nivex Magazine, Christian Science Monitor | standard Oil Company of New Jersey 
. e Magazine, Cosmopolitan, Life, LoOk,|anqd a member of the New York 
erve Holiday Drive Popular Mechanics, Popular Photog-| AudiVision script writing staff, has 
ed.” raphy, Popular Science, Red Book,|been appointed production manager 
leg. The Saturday Evening Post, Screen| of AudiVision. 
New York, Oct. 20.—Encouraged by . . eg ’ : ‘ 
SOD- . 7 . 1 7"... > . ' 
cae cord sales so far in 1937 for Uni- Guide pgp Ww fl — news Saturday was the biggest 
coll vex Cine 8 cameras and projectors, oo - a _ oo ee Delaplane Promoted day in our entire 
0. W. Githens, president of Universal | naan ee eee nera’s| BR: E. Delaplane has been ap- — Bistein 
_ camera Corporation, today announced | P#!8" will emphasize the cameras) ointed assistant sales manager of] Chicago, Oct. 21.—Styling—a rela- ’ 
jetails of the largest pre-Christmas |°°°"0™Y, With its 60 cent film and|in. Closure Division of Owens-Illi-|tively new note in farm equipment Many men look at our business as "barom- 
vate P P its ability to take “theater quality oi ass Company. Toledo. me . . enter Se eter’ they feel that i pretry accurately 
rula- promotion campaign ever conducted Me ; ee ; ; ~, | nois Gla pany, sales promotion—was given major Seundsiin ths Macias ek ate ts 
ther by the company. Franklin Bruck movies at less cost than snapshots. ————_—- emphasis this week by the Oliver an, woul be lad ss ee Guim, bo cae 
o . . . + . Y s 2 ot minor rumblin; a re, thin 
e 30 Advertising Corporation is the ae aor Sarra Exhibits Photos Farm Equipment Company, with in- athe» = gna peaiggatpway ar 
agency, with Raymond Spector mer- Joins Bantam Car Valentino Sarra, Chicago, will con-| ‘duction of 1938 models of its “70 ae a een ae See eee See 
this chandising and advertising counsel. A. C. Olander has been appointed tinue a 50-picture exhibition of his tractors. _ or cure wt fel thes our va Eph Lyttle 
t to Full page and dominant space in-|sales manager of American Bantam|most recent photographs through| The complete advertising and sales oan tas 
sertions will appear, Mr. Githens|Car Company, Butler, Pa. Oct. 31 at the Art Institute. promotion program, as described by 
a a — — ———__———_-+ 
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thousands of 


Banker compliments list —“I wish to compli- 
ment you on the class of subscribers that you have 
in this section. This list represents a splendid class 
of folks who are in a position to take care of their 
needs and requirements.”—Wm. H. Byrd, Vice- 
©) President and Cashier, The First National Bank, 
© Harrisonburg, Va. 
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The better farmers and townspeople—“I am a grange 
member myself and do a good farm business» The people on 
your list represent the better farmers and townspeople here. 
Many of them are good customers of mine, and I would ap- 
preciate having more of them.”’—A. D. Parcell, Community 


Market, Newton, N. J. 


Very substantial people—“We have some two thousand accounts in 
this store and we find that practically all of the names on your list are 
people with whom we have done business. I would say that 98 per cent 
of your list is composed of very substantial people in this community.” 
—Frank R. Pashley, Credit Manager, Oneonta Department Store, 
Inc., Oneonta, N. Y. 


Wishes they were all customers—“A close checking of your 
Subscribers’ names reveals the fact that they are the type that 
ask for nationally advertised watches, clocks, jewelry of all kinds 
and plated silverware such as Community Plate. Your coverage 
of the better-type families in this community is very good.” — 
2 Joe Daniels, Daniels’ Jewelry, Payette, Idaho. 


| MAURICE L ROTHSCHILD | 


Maurice L. Rothschild, Chicago clothing 

store, struck this cheerful business note 

in newspaper copy last week in answer 
to the stock market collapse. 


William S. Stinson, advertising man- 
ager, takes a leaf from the book of 
automobile manufacturers. Setting a 
nation-wide “new model” announce- 
ment date, the company co-operated 
with dealers throughout the country 
to carry out a novel teaser campaign 
setting the stage for new model in- 
troduction. 

Emphasis of streamlining of the 
new models, as well as mechanical 
advances, is carried through the in- 
troductory copy and an interesting 
note on appearance was added when 
the company staged a preliminary 
voting contest among farmers at va- 
rious fairs throughout the country 
on color preferences for tractors. 


Farmers Want Green 


The company had been considering 
the possibility of adding half a dozen 
choices of color to the “beauty ap- 
peal” of its new tractors. However, 
when more than 75,000 farmers 
polled showed a decided preference 
for practical green, the optional color 
angle was dropped. 

Oliver also claims a merchandising 
innovation in the field in the time 
of introduction of the new models. 
This season, Mr. Stinson pointed out, 
is normally a slow sales season. How- 
ever, the new tractor introduction, 
carrying out the automobile presenta- 
tion plan, coincides with introduction 
of new model automobiles, and me- 
chanically minded farmers are ex- 
pected to be quick to appreciate the 
timeliness of the introduction. 

Oliver is staging a heavy campaign 
in farm publications in addition to 
business paper advertising, with the 
list including American Cotton 
Grower, California Citrograph, Farm 
and Ranch, Farm Journal, Farmer- 
Stockman, Florida Grower, Progres- 
sive Farmer and Southern Ruralist, 
Successful Farming, and Texas Farm- 
ing and Citriculture. 


Head Joins Whelan 


Frank Head, formerly with Owl 
Drug Company and recently with 
Colgate-Palmolive-Peet Company, Jer- 
sey City, N. J., has been named sales 
promotion manager of Whelan Drug 
Stores, effective Oct. 25. 


On Lithographed Letterheads! 


In today’s rapidly changing business world 
first impressions are becoming more and more 
important. That is one reason why a well 
designed Lithographed Letterhead is a superb 
investment. Yet, there is no need to pay a 
high price for a modern, well designed letter- 
head, in fact we offer you prices that challenge 
comparison! Send for our newest Portfolio of 
samples and our price-list and see for yourself 
why alert buyers all over the nation have 
learned that it pays to order from Universal. 
Write today! Or attach this advertisement to 
your business letterhead and mail it to us— 
the Portfolio will go forward to you FREE 
and without obligation. 


Universal Litho & Stationery Co. 
4317 Diversey Ave. Chicago, Ill. 
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Richfield Oil in New 


Fall Newspaper Drive 
Richfield Oil 


and 
The advertisements appear 


strips by O. Soglow, 


overcome with the product. 

Plans also include a 24-sheet poster | 
showing using a Soglow cartoon de-|tjons have been thrown around the 
Fletcher & Ellis, Inc., New| stock market that it no longer serves 


sole : e . 3 . I; ‘ . 
York, is the agency, with S. J. Pam las an index to business, R. D. Cahn, 
ilton, Jr., and P. J. Spengler. 


Issues Michigan 


This is the 
nounced, such a directory has been 


serted. 


Corporation, New 


vil. 
twice a| 
a series of car-| 
showing | 
starting difficulties are 


feature 


Chicago, Oct. 18.—-So many restric- 


account|, . . ‘ 
| former professor of economics at 


—— Northwestern University, and for 

| several years economist of the 
R | Chicago Tribune, told the Newspaper 
Factory Directory | Advertising Executives Association 


scare. 
difficulty of 


A directory of Michigan manufac.|at its luncheon at Medinah Club 
turers, indexed by types of product | today. 
and factory location as well as alpha- While the stock market crash 
has been issued by the) which has been under way since | source. 
Manufacturer and Finan- 


Labor Day, may have some effect on 
business, the decline will not be 
great provided both manufacturers 
‘and merchants maintain their mer- 


first time, it was an- 


is listed 
Exchange 


on 


\ 


IN THE 


as 


He supported 


York, has launched a new series of Sane adel. den 
advertisements for fall 
winter on Richfield Hi-Octane : Pre * 
Richlube motor figures available. 


ahead of October, 


this prediction 
giving the figures on registrations of 
Cook County 


with 
sharing the gain. 
ment store sales are also 10 per cent 
1936. 


being 


first 13 days of October, the latest 
The increase over 
the corresponding period of 1936 is 


BUSINESS INDEX... 


Can’t Support Stocks 


He attributed the stock market de 
flation in part to the general belief 
that net profits cannot be sustained 
at present cost levels and to the war 
Another factor has been the 
new securi- 
ties, many companies having with- 
drawn their issues and thus being 
confronted with the necessity of get- 


marketing 


ting working capital from some other 


Mr. Cahn described restrictions on 
officers of corporations whose stock |= a 
the New York Stock 
particularly 


leading 
Chicago 


chandising efforts, Mr. Cahn as-| 


by 


for the 


cars 
depart- 


MR. SECRETARY 


a 


John L. Meyer (left), secretary-treasurer of the Inland Daily Press Association, 
gets varied viewpoints at the fall meeting last week from J. M. Brooks, Story, 
Brooks & Finley; J. G. Terry, Wolf & Co., and E. P. Conley, Publishers Syndicate. 


blameworthy. 


These officers cannot 


support their stocks unless they are 


% 


MOVIES! 


Show It... Talk It... Demonstrate It... 
To 23,000,000 Customers Per Week! 


AF: 


@ Maybe your product is a second Robert Taylor. 
At least consider how completely, how interestingly, 
how thoroughly it could be demonstrated and talked 
about from the motion picture screen. 


Many big name products already have become‘‘movie 
stars’’—your product has the same opportunity. 
Through our coast to coast network of 6,500 theatres 
we are ready to place your advertising before as 
many or few people as desired of our weekly 
23,000,000 movie-goers. 


Write today for complete data and campaign reports 


on this new medium that has scored sensational 


sales returns for many advertisers. 


Use Minute Movies ¢ Shows ’Em« Tells ’Eme SELLS ’EM! 


GENERAL SCREEN ADVERTISING, INC. 


Member A. F. A. 


WRIGLEY BLDG. 


CHICAGO, ILL. 


prepared to hold the securities for 
six months or turn the profit over 
to their companies, while suffering 
losses personally. The famous Rocke. 
feller purchase of 1,000,000 shares of 
Standard Oil, which is generally 
credited with having halted the stock 
panic of 1929, would not be possible 
today, he asserted. 

The Rooseveltian pronouncemeut 
which caused stocks to nose dive 
had its counterpart in 1895, when 
President Cleveland invoked the 
Monroe Doctrine in a boundary dis. 
pute between Venezuela and Eng: 
land. The stock market of that day 
reacted just as the market of 1937 
did to the Japanese war threat. 

Mr. Cahn pointed out that a de- 
clining stock market feeds on itself, 
the debacle becoming accelerated as 
margin accounts are closed out. On 
the other hand, an army of small 
investors has entered the arena re- 
cently, buying from two to 25 shares 
each. 


KANSAS FARM 
MARKET LEADS 
THE NATION 


Rural Kansas _ scores 


again! For during the first 
eight months of 1937 Kan- 
sas crop receipts totaled 


52 MILLION 


dollars above those for the 


more than 


same period of 1936. 


The meat in the cocoa- 
nut is this. The gain is 
greater, in actual dollars, 
than the gain of any state 
in the nation except Texas. 
And it bests even Texas on 
The 
total receipts for the pe- 


riod, 23344, MILLION dol- 


lars, rank Kansas fifth in 


a percentage basis. 


the nation. 


Your advertising in this 
market, rural Kansas, will 
best influence the flow of 
this highly spendable in- 
come if placed in KAN- 
SAS FARMER. 


Kansas Farmer 


Topeka, Kan. 
Arthur Capper, Publisher 
115.000 SUBSCRIBERS 
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A good customer in New York is no needle in the haystack. 
Good customers are more plentiful and easier to find in New 
York than anywhere else. The New York Times gives you a 
volume market full of them. 


Villgn- Good customers are active, prospering families. They are 
ak Sy the first to respond to advertising because they have the means 


Wastin i Bs ' to buy what good advertising makes them want to buy. The 
slg «RA / for) New York Times gives you lots of good customers . . . over 
,— 500,000 families weekdays, over 750,000 Sundays . . . more 
than you can reach through any other medium. 
aa This unique combination of mumbers and purchasing 
» power makes The Times market one of the great volume 
macd markets of the country...and explains also why advertisers for 
: more than 18 years have preferred The Times above all other 
newspapers in New York. 
y The New York Gimes 
& “ALL THE NEWS THAT'S FIT TO PRINT.” 
oy 8 NET PAID SALE AVERAGES 517,732 WEEKDAYS, 
: 791,161 SUNDAYS (6 MONTHS ENDED MARCH 31) 
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Corn Husking 
Contest Gets 
Radio Sponsor 


Milwaukee, Oct. 20.—Broadcast of 
the annual National Corn Husking 
contest will have a sponsor for the 
first time this year when Allis-Chal- 
mers Mfg. Company presents the 
event Nov. 4 over a group of 14 Mid- 
dle West stations, it was disclosed 
today. 

Stations to carry the broadcast are 
KFEQ, St. Joseph; WIBW, Topeka; 
KFRU, Columbia; WEW, St. Louis; 
WHO, Des Moines; KFNF, Shenan- 


doah; KMMJ, Clay Center; WD2Z, 


Tuscola; WMT, Waterloo; WLS, Chi- 
cago; WAAW, Omaha; WTAD, 
Quincy; KANS, Wichita, and WNAX, 
Yankton. 

The program, backing Allis-Chal- 
mers’ “WC” tractor, will be on the 
air from 11:45 a. m. to approximately 
1:30 p. m. The contest will be held 
on the farm of Jake Weber, Mar- 
shall, Mo., and WIBW will originate 
the broadcast and pipe the program 
to the other 13 stations. 


Issues for Auto Show 


The Automobile Show will open in 
New York at Grand Central Palace, 
Oct. 27. Evening newspapers are ex- 
pected to publish show issues Oct. 26 
and 30, and morning papers Oct. 24 
and 31. 


Promotes Book 


Glicksman Advertising Company, 
Inc., New York, has been appointed 
to handle the advertising and pub- 
licity for a new book written by 
Dorothy S. Meyerson, entitled “That’s 
It—A New Way to Play Mah Jongg.” 


Brown to B-S-H 


David D. Brown, account executive 
of P. P. Willis Corporation, Chicago, 
has joined Blackett-Sample-Hummert, 


Inc., Chicago, which was recently 
appointed agency for American Air- 
‘ines, Inc. 


New “Apothecary” Rates 

The Apothecary, Boston, has issued 
a new rate ecard effective with the 
January, 1938, issue. 


CITES VALUE OF 
BRAND NAME IN 
UNIFIED THEME 


Milwaukee, Oct. 21.—The value of 
a good brand name, providing a uni- 
fied theme for tying in all copy, yet 
lending itself to specialized sectional 
‘ampaigns was credited today by 
Hal Johnson, advertising manager of 
the Blatz Brewing Company, as a 
major factor in the record sales 


achieved this year by the company. 


‘THE SHOP 
BY THE SEA 


FOR SEVENTY-FIVE ‘YEARS 


CREATIVE LIFHOGRAPHERS 
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BRAND THEME 


As 
AS THE GAY LIFE 
OF OLD HEIDELBERG 


7 


— 
9 Heidelbe’ 


THE BEER OF THE YEAR 
In Steinie Bottles 
Blatz Brewing Company's "Old Heidel- 
berg" beer copy is framed on the ro- 
mantic legends. 


“Old Heidelberg,” which carries 
the torch for Blatz beer, Mr. John- 
son classes as a “natural,” which has 
profited much by the popularity of 
such light operas as “The Student 
Prince” and general travel lore. Mr. 
Johnson discussed the adaptability 
of this theme to the company’s na- 
tional advertising policy, which, he 
said, involves working out but one 
specific market at a time. 

“It is really a sectional promotion 
for each separate distributor,” he ex- 
plained, “based on the varying sets 
of conditions encountered, but still 
unified nationally by universal use 
of the one central ‘Old Heidelberg’ 
theme.” 


Survey Each Territory 


Periodical surveys are made of 
each distributor’s territory, Mr. John- 
son said, prior to actual selection of 
media. This selection is made inde- 
pendently for each market. 

“If our local or sectional set-up 
calls for radio,” he said in emphasiz- 
ing the value of the “Old Heidelberg” 
treatment, “the characters for the 
cast, the plot and even the type of 
music to be used aré all at hand. Our 
job is simply to keep the Old Heidel- 
berg traditions alive. 

“If we use outdoor advertising, 
there is the color and glamor of this 
old romance which lends itself per- 
fectly to simple but striking posters. 
Naturally our point of purchase dis- 
play material has carried out the 
same idea.” 

The Blatz agency is Klau-Van Pie- 
tersom-Dunlap Associates, Inc., Mil- 
waukee. 


“Pathfinder” Moves 
Advertising to N. Y. 


Pathfinder Magazine, Washington, 
D. C., has moved the headquarters of 
its advertising department to 408 
Lexington avenue, New York. 
Charles H. Eddy Company, Inc., New 
York, will continue to work on sales 
programs. 

Walter V. Bennett, formerly with 
Hearst Radio, Inc., has been ap- 
pointed to the executive advertising 
staff, and Barry Brown has been 
transferred from Washington, D. C., 
to the main advertising office in New 
York to head research. 


Hastings Resigns 


Ernest C. Hastings, president and 
editor of the Dry Goods Economist, 
has announced his resignation to en- 
ter the advertising agency field in a 
merchandising and promotional ca- 
pacity. Peter M. Fahrendorf will 
take over management of the Dry 
Goods Economist in addition to his 
other duties. 


Sodex in New England 

Sodex, antacid powder, will be in- 
troduced to New England soon by 
the Vitamint Corporation, Boston. 
Slogan for the new product will be 
“The Last Word in First Aid” and 
a newspaper and radio campaign is 
being planned. 


In Atlanta 
THEY LISTEN TO 


a 


Peer a f y _ ire : ° ry i ~ Dee hy rt + cic Seer ayaa ae «S i ae 
é o ‘ ai * CN aes a eee 
y y ‘i: 4 ee ~“f 
net & iy ‘ 
; ; are 
——— 
a a 
a SR : 
= ~ ~— 
4 (=< > 
/ A “ 
: * ae Soi. hn 4 
- ’ od Ie 
; pA ces 
id _! 
- % \ - Fis <. 
— ——* - \ a $ Oz ry 
| PPROSIT — Here om Sor ne te a4 ;: 4 ie 2 -(|@ 
} tne soe poe td 2 a ‘aan 
ihe ie met tinny , 4 F 
Po aoe tes seiratss " pa , 3} 
o0y—o Biss red © veer Oionr —~e) s : ‘ 
nd Mestetery = doviesly Gevent ond ae 4 4 
Scenes Toots ovement = c : eli 
| iettetnrveeqaaies Pew smcetn 4) 1 te 
| creamy ond oy ne I \G 
 cusausilelae - ha | , 
cpeeEee  tuamatens ce. (5) 583 
“STS/OUTORS Name mhee x 
pat The E o~ 
ae Tate 4 ha ¥ > 
s'. 
| . >. a 
Fn x = 
A > 
| & ~ Z 
et = 
, > 
‘ . = F 
EZ 
, ha 4 
; — ae 
> + 
St» 
. nn eeeeeee—CC“(C;CiésS we At : ; 
| | a ae oe y 
a ee OT ee —T 
a th — = 4 _ y 
ae ea aria * : 
sane ————— SSS aaa ~ Old Heidelbe 
ee ey 
a (iat te — pe 
1a Rae A 
Peete 
re es 
be 1 PONS ; 
4 Bee at * fe to tet tee ae ; - Wie f i : we) By i 2 nee i > 
gare 254 : : een PUM i he ge re oe Fan ene ahr SA ee eT) SR inns ape a eg ar Rael MR eer een pA ERM Lee Sgt iS coos) vache: 3) yo GA) Sag Raeane Vee: 
a, i | : a Aa Pi Sp tak a nets eee en fk en RN Te ig es. MOWER an ON ER PS Bie CE a, ae eee 4 5 Pe: ee oy SO ae 
fae Spe aien Sy ee Paige Ce am os 4 eine Fag a aod 2 0 ee ea Ey eo Rene ES SNE, eh RTL Ws OU eee ee ec ot be a eS Te es I aa te e aay oe = 8 is RMR 
ee hig, Se tiadgh tobe eet eines > Rede ie oo TO ce ts ot hs (en ME Cs) Se ain, 
: Soe rn eee tee ee CY rs Seen Ana eg eter BETIS. dvleae Wes es Kade eee Gee meme 8c, ie ear Wwe TRE Gee St 
4 tes es Pe phe ae 27 ve) a PRR roy ee eae a es sommes 220% SR. ser as a a St tale: : Rea: ae Pe a he ws a ee oe 
ee pee ae F Cea ike pee Ds enn oan. 4 ki, Sh ire aa ‘ Tape ee ate en ; ° Aes perme die “ia egies be Peet sv" en 
. a AR od Boa eee: aii ay a ee aaa gate ee oe OR ae cr * se A ce oe ee ate ie aE es / i en ae ————SSeseeSESee ee 
a ee ae Soe an ee Pi AWM alee red 2s Pane EY : apianalie aie “SR ene Rt ecil : Le Mince oh tae ‘aa See ee he ieee ng ei 
‘ a by ae ae f 4 ee 4 Be a volact le de a ea RRS 6 F0 O ameae  L rhe eee i ir EG ae Oe, ; 
2 are PG "ea =a st he Page Ld ea es i A 4 ‘i rm < Y - ye + ye tea) ee 5 el eS ae wero. as 
ji ; Sm 5 Se kee Mart, AUD e.  Aenene we Beet g oygc = x2 ee 
i i mit chen et ae ates, *. be A — : sy Rs cia ae 2 RS Bian BEY? \ a eee es 
; Bi aie ; ae wT ee a re Ps, i) vee SS ie Aa 
a! hie iy (oe a ae ‘aa b i gee ee ge a ot ee Pie hcl 
E wee SB ee ae ‘ +5 / ats . Ls ei 
2% : Tey, of, a P : hy a ¥ r M . b: ‘ ; 
Ae é ¢ Nes : eg ‘ ok ‘i et ome ‘ me, st 
f ieee : ; % e Shae : Ei : ; ety ae ee 
perl y “ae ia, * - € 4 ¥ a Pip ‘a 
ERP ahs 5 I a ¥ sie ae 5 g eae. x 2 , a t 
; “2 . ry “ya "4 es 
Ree ‘ ay hae f hel s Me % bia s : u ; 2 ea ’ 
a es nant ee f i hg : < Se ie ia . Ph 4 Bis i 2" a. $ . 3 - - 
- _ See ha Beek. © he Be Sete soe a3 ey i Bane? a Rie . Fv ins a 
Oe ee ed mn oe Pe od) ey ee ye: iret pei ec. EN See 
Roy) 4) ay jee 2 i rs i tet mG Dae paces, Be ei ss" fice : 
é areas : Meee: _- bs a eo He “* “ Y - ie t se % a.. ig RP SES as <6 
Be crs. tae Slee on : b i ae an fe Py 3 Pa ah’ . oa ; Ag Se Ses 
° pare gf s ay pace 2 jet te “ - Z Heh $ ~ t ” 
ei . . 25’ Pe af J 7 i aie Fe “. : F aig ae ie a Ses nan 
Dies) ei, : an ae i ei i) be . Z Ms ae " ‘ 
mat b* | ee Vig * sf a a + di rem 2 ee 4 ‘ = ae _ pad = 2 
e ae ‘ “Bes. -* t aS eT ‘en e's; Sy ee gy ter th - a ‘aa onde Oe 
wenn gees ae ; thes AS oe id ee one rae ge ae gee eae : 5 ae y 
; Ses e ae 3 ns ee FY ee Gis Ae 3 $s ~~ S A eee a =H ae eS gone on 
as Neem, 4) 2 oh Pals 7 ’ ee we NES \ fotag es ee 
mene aoe ; 4% at le * Pe oy ea 3 je, ay Bd gs Peo % 
ee pe he ean wn Ba oN) Tk : ai RK ae 8 ces "sate ‘ 
ae TG I str ek og PS nel ss ve ae ten inka Pim Se sh tad i 
canoer < x Vag hat 3 % » el - = “ ie Pee hi 7a pt oe hy i Eas * % 
oe”. Pagar, ; A eer eee ater 3 OEE Path) in, late eae, (A MR ak y 2 
sae eS ; eR ee Ne 4 
io. an ae ‘ wa a icc” Fie ee y eS pe ee Bes § a ‘ 
1 oe: gd oa 4 CG eo ae aoe oy cmeir , Se 
pion eta Waa ji Pi ae se 1 fein : i a 
i nore” Sena S30 yy oe, af ¥ 
ee | iach 
MSS ae oe eg am ee os eC 
Pali Sagi, ; : hie. OR See . Sie ne het ee eg sek Ade nie 
Se ret A he : . Pbk COLE Se ea a > een a 2 eee rest yt or 
DRE 7 eM ‘ 5 By ‘ Pe Ring AER ie doe Ser). ot gt eae ken A ee BF ad Bes ees ne 
eee ed . 1 ros + ay ae Rie Wace Wier ates «eat taba dita ic cee Sie Mea ny 
Grass hs Beate iia “a ‘ a bie) eae P en eae oe Me ogee eae Se se pee eo q Roe 
¥ . 5 ee £ : pe ee ae ie NS st < Seles: a ie oe vie > ee Ps ee der Tie ae aera : %, 
y a f ie a 3. Soe i eis a a a ES Se erent ON Te sa Sains, weer hare Be 
Ds ‘ : Sop tian ete, & ae is aa 7 " en a a ee ST ca Re ee es oe ae P ce 
; * re Rage ey ea i ee oN ae, See ee Bssaho th a ae z 
hee tetg Ay oe «ie a a ; ig me oo. ae ae re si i ae ian ' ae 
2 z ‘ae Hey" . ‘ee wos 7 ae ApS a yi ee ¢: 
ere vis ; esi ates ~_ a ee ‘ oy =) ae » 5; * , 
pee aa pkg eset, Me a ¥ — eile lh dts E 2 
ae a: ts Bh AA i | ae. " § — Be Bias , ~ ne] 
i Fe fe ies. — $ ; j 5 pes BART Lae ON oe ee ‘ 
ee a , + ee . ‘ j eta ‘ \/ ee eet es syne = a otin ff oc 
vin), % a 2 ae = = i Dik Se ss Peas «= os aaa oe i Ta ee = 3 fa! 
9 2 Se. . A a se es ees ee ep u Fay dX lpreae 7a % 
i es “ ae | ger eiged Sea pee We aE UPR aNd "see ’ | 
iss Vee. pao | iia a rr me Cael oe NE Scares oe a 
le et a Be ae is ay SKS alt i I ae. Se aa 
Fatty alee gt cea Oe ae ' oh et ‘ + AG ok a A iy staid = Bre yey cal etn a 7 - fey “ 
Pc Sey 2 Bod We Be se Ree ek: ; a NE, oor eee a ek: : #3 “4 
Sie Sra. ay is : “5 eee j ee er dag SO a “ghee Sede gale e 
har fai 2.6 wi (Sunes: Si 22 aaa ey 5 ee Tae i a a e ey ey om ¢ oe 
Beng sa oa tes aan ipa bo ~~ wa i ee ih. lige | eae 2 a 
Page ol he ee peo SEAT Eee & tee ie ; ‘ SU ah aden 6 ie rene wg a Bo 
3 oie ena ome, aw ? ge Oe Berra tg ae ee ce AZ =, Be 
mre hs Fan ey ae epee SEA } be. ee cui ee eo at oe eth 5 C Cee ee are Be 
S015 eee, Geen reo amen ean P * : Ty erie. Oe STG Ge ae : psec _ 
Beth hee AL ed Sr ret 2h eRe ' rie : her \ An pates, er he ‘1 sa oe Be ees wes Fee Ra = 
nema e se ests oS is s I Meee es Benet Sia ba set eek Uy ge ae rt * 
ee eal ; Bo j et r 
Milk Beaune 4 oy : — = Ba = ae “ sea : Siete Bie se iy toe =, y 
ae male a cee! ei am. eh os ot aa aa 
; age, ee RE er eis SC eee x Se 
ee . eS ae Spline cae aS USE aie elt 
ees ious # ee ‘a as : erecta f ae SE as le 
tat - Sine on: ae Pee Se te ne. yaa < 
a Ape * — os ea cs shee 
2 eeepe e ; “ Ce, _ = ie oe a ee ee a 
gt ce helen Bt ni 4 : ; ee ale ik fs OS i ey c.g) coe ™ aan er. aie 
Rory ct Nee a re Pe. AR STS < | Se See eye) cg ls bait ss Ps 
rs aan A ere hiked ak ae ee oe hie ae a ee ee he ie wayne ¥e 
iia ete es Sosy ey? e! i — sl Ti a sa Rien (ea Bee hh ai i Pe 4 
ps oF v0 “ee , a" = ee agin: ee, Bae kana. « ms us : 
‘ om - ae a —_— ae Sig, . Se 
: aa | \2 ee ge ge — oe a Leon Sees 
Mea : + an : pres _— - Pe ei magauee _) ‘ ees oy gosh Fe eae aaa ae 
tad St. hii 6 ae fey? ben - —_— ? ‘ — bs cee fy US agate ; aa 
&; al at “ 3  . ps. See ee Aaa oi Le on pa cmeea 4) 
r : os af s — oe & : ia : AS ae NS Miepmecites eaves, 3 sc ai 
; at \ — Brae ———— ad Pa s oe ‘ aN ck Si aici a! ‘a 
Ss i a abs \ — = Or ange <a ee ee a ; rr ‘peaking J 
og 2 ~\ iy ae a ayers Ag Geer aera gee aria Sea pre, Vea Ma io ven . s ew ee ae ; Qo 
i ‘ y meses SSO SD eg: SR ee clLe Site ean ey a ak, a Page ni 
f : SP ey — meee ae —_—_—_—_—_—— - 
; pet A : Pavia : : : sf _ ete i 
— as atl et é. - 
. me . | sags » 14" Rot i | 
oe a Bre fie | , Bi re , re i * 
igsot etme ; = ae Paks asa : ew a he athe. ee ere 
e eer [ee +4 z S| eae. anes ore ey ee er ae ate * - nt gt A 
ft oo oan » ¢ < eet i i ae Te iris: Poet ae wee ra . UP atees -S Oa 
as fe ": fis BL a ae ee aye er fh : <, 
ee he es ioe Tee ey tal Nr iia Soh 3,21 a oh Nae a ee ee ad eee © a 3 i ‘ 
oe as a « | ST ana oe ens Ce Nae ae Sy ene aang oe es, 2 3 ’ ix ee ess ea. 
zi shee mi a bib espe nive tiniest tees eat ae t Fi ae yee OR oe mena : i : ; ae we ee ee | ies 
Pp ie Oe ee et 4 ii, jd ai ie. pa pas? eS ek wnpege ho aa ie ae ES ee ; Seer eae 
ooh : y. nds Rn eng sy eee Tagen es, «ge galas oe toga? : : ct ee 
ero al ee Sree jee Bias, een 2 - Pisce ey pe * sy . . ae . $ ms eo “ 
hee ae cy hd \ seas "hae 5S aa ink te {i rae ot ae ; “ % 3% * ; Si fe ~ 
pies, aor e ya Bees Seay ee oar £ \ AEs R ¢ abe : has 
fee a - aa “sais 8 ae eae : me : “8 ; ; ; i Sa Pe? ‘ 
Re ene mee fe: : ese A ee * se $y PE ee : is Sm 3 Lei alee 2h eet ee a 
eee : ee * bite, - Pesan Yo ¥ pene: ; * a ga | 
kd An aan 3 Bev: =o 5 :\ mt SA foe iss, : 2 if : te Bak et Cite <a 
: ee Bs en Se ‘2 » ee oe ‘ i ‘ lt 2 3 Be eae & eo a 
SP oe or ae Shei. gh Se wi Sr 4 
ppl te? ceeee me I a. Koa he see ag a 
ae ee Ree ie ee RAs | an yee sa are aa 
: Ace Se 27 i Vee aa FRE teas toe. uae 4 ao 
: rae Seas ie , : ces Ssgene. Lok aie ees — 
a 9 tae ag < 6 aa &-% pare, ee é an 4 
wey. ti ; : Ree” a oot |S 
her, tee y Gt. : i rot St ks ae Y peer er 
: f nie *" * ; "a cs F Pst gt o. v * a 
Fishin el 454 ae ; - yc mp ae es. FO try A + ets is 
yy ae ae os : ln iii Ca es Phe ae 2 ee 
Wig oye py ly ; ; 3 : : ee Pipe : gee, skeinencapiagaiamisais : a 
i Retiree a ae se Pat Xia tore ds St eee 48 - ; a ; AE ne ig ; Ne : 2 “ pies ee Pas Noe oe ‘ ar a 
ae ee ete FO sci BUC See ea 2 ie Ae) > ee ae Eo ae a ae 6 Petree we athe Sera, Be Oy ANS Ca Bry ia TR: Peas, ey Mae ee aoe aa 
rns By An ee es “pk AAR ee sais Syl. 12 gat 5) a aa te at Bee oe : ee pene Os cele Rau vt, Werte: Poly ks: aie soa RS cee © Opa mecca ae "I ae. 
i) De Lee in Say by as BR aS Ty ee Reo sess praia igs . ae oe tT eget St Sea pee Le oo i ieee CS) ae a 
EAS aie ‘ uh zon ee ais "i 5 ee “ : Bi sa i “Dig Seas i q 
pare OR Pia, ; " + ie ate ; = <s - * eae. oem 2 ig Oe 5 eee ee ge en 
ae os ids, ott . , ky rf ae a) oe. (<u ae bee. ae Pewee ae 
ees oo a 7, St el eK ; ps nn Ra 3 2 ipaed Gers 5. idiek, oe tes haa ae 
" gal thet +e? ah Ee 5 ‘ ee, po ae ee @ 
fe ag ne ira, eee 1h $ ee * saViihaaers ‘ah ae i serey Rig aa ve fe: Sth, gE tie ae ‘de 
fa ‘ pace ots Lk ‘ ¢ Roe he Ge aay $8. es Sige fie Te eg aria “4 oe ete? % 
ia: Tine ees é See at are aa oe gr tere vee, . tO 2 ee x Pe al 7 ate a 
ry os x & re oe * ies eg ee 3 wn Settee ae * ‘ —" Ned Be 
‘ae : oe oe 7 aging Oy ee ieee | he “eae aay ate Oe eee 
“het . hee Maes, :.Aecame Ne, Paar Cae tar Reeth : ieee 
Biel oc ii ‘ ea a ee Sty RGD) * eae ae: st et aie i Wa ee Bere: Sct : 
bie a ee Se ten? ee ra ae se at i Sa 
on ee et: Oe came a ioe ales f ot a aa? S 
re. Mae oe ease wy ees ee ie ae nt ah, Teche a, Padee! < a Pine aes 
le ee ae ee OR AE 2” od ey Me a oes "5 am Fane 2 ae: eee eek sos 
St ae Rec ig : sine ate $3 f tg ou Sih ae F e c be eae ace << 
See eee eT ea cen Mi ty NE iy > eo : = See, (sae i om, a ay 
logit ea ee cet eh 4 gt Ph ee Re rd 4 Piaf. meas cgi oe : ae PRS 
| eeiarnes, jefs ne Rae pa oy Stacie es ire nica ae iin. pei aid r SAN oC Ty oe 
Rens. oe Teas Se eo 1:2 ee a ees ata OE eet : pop paren Ps 
Pieri tee ened a a re & eedss er ie sata ‘ a a | ee : 
‘See mnane Let, ees te Shee ; eee BT ae, ge RR eh, Sa “ 
Res See Bee Po ee ae ion ities Sages : a Ca 
ee, ry es Mor watt See ae ar » bee ae ae 3 jt ia re g 
Mees ec ae ge ote ye oes ee et y Bf ek aaa 
Pees oe Week. saa tee PS ache ae ER, oo, Viele Peo Wa. mae rag ee Sion ile ele Eta 
i herent 8 a cr ee See eo a Es Ms Pas af a ct ts eee 
Bice Pega pier id - . AEE 2S ee > > eer eS hae Wet Pata sat 5 Rot Sr gale ee 
eT ast Zig = SA a ian aka eT We: im Re rae Le ee mre ve Se 
tas & a, a gem SAS ae cee SA) ae eee atin, a "Os ace te ae tate ey ee : te hs ene Tapper 
se Ny 5 io. + Sh); 1 Se eee ee Wie ete AP eee s d Pech a exehS os Ae : wee te Bi ates: — 
— ne ON Re a 2 Ree Se Nas RE mR TS AP SE St Poca Ie ea aay ele Ps Sa ee as. t ex ge, f ANS, cae 
ai Soe ee MRI, ee SRR TR ERED ee Ne Ree EO ea a ge , oe Se a ee ke D whe et foe fe : eae oe _ 
te! eee ea fe ae a a Bins Pinar) SRE a, 1 Nest ire S e eaG:  e ae sg Fane Ret rg ete Rapes eae ee eA Ss A Saas : 
epg ce ome ip. t pig lie Cian ie VT aie cee a a Pe Nate! ASE ete ae ae, a De oh 
4 eS ride eos Siti See ie Ur ae Ree ee oo icra ies Shh ee { jailed ai ene Si ae me 2 * ~ :. | 
OE Bee Te Bem | te ag iis : : ao F aa ra m1 a 
ae, ee. ee sak. ee ; j is oo i Ve 
pe ee a ap ~~ : « sree es er " 4 2 
ae ee i eee i ate : a is eee ab, agi Lee 
SO eae Suaenoes : * ey | te 
bee ee A. : ee Ramee. va 
ea Mat ame fas)" ar ¥ ; ‘3 ih fie k : ee 
i S Soe YO eer a a= as r i eed Ly “y 
BP ayy ts ry ai : é: 5 nas a _ a =——_—_———————————————————— 
ee 7 2 er : : af z _ e Bi ~ 
eae aed a a ‘- 
ey - : ; RE LS A NS ES SOT SLES SETI . 
ae ; ; ve i 
i ; . * - : 
a st © - 7 ‘ é . 7 
es: ae ; a ie: p : - . 7 : f 
= ere oo * Pal ane a —_ a" ® . ’ ad Fhe 
ite Cee Sh. Wee ier - ya, ~ | ae | oS ara a cate 5 npn ree TePizeeg pa ee 
ar NEW YORK @ PHILADELPHIA © ROCHESTE eo CLEVELAND. | 
eee ae <a Pas" eee? (A 3 Bee 5a Sia emacs Te erties te aa Pee a eae ec EeY x L A N | 5 3 
oo ee peareias - | ie a oe ae — i. ee ee | hee fee Lae ee ete 7 Meee : - ‘ j 
8-0 siemens Ss Eo aa nc ee Sn a | RE 7 oe Net AGERE ek Get, ee a - ae a . i ry 7 
papitata : pic Ksge ral So ENG Bes 3. on a a aaa Oe RE coy as ara in eee ge a a pone oie 5 Se oi corse ever oe li ae : ee ay Ber co 
ere hy: eae ee eg sth) gut eae a Eee. ee feet One vi Nut ames hcp aha ee TERE at MO Ane AOL > Samm eo 7 cee eet Sigs! De SO eg cats ee dN a) ae eae 
aS eae hes + tee oe re ee F “a oe Sem 3 ones la eee ile ch NG se a a ila. oe Ne Taek nd ee ores a Mee nk” ane | oa AN a Vigitae Soe MRE TS oie (ae eee a”: aa” Pe eR 2 a * 
ee et a wee ee ee ee a aie ee om: late Behe eee ia ee er ee ee Be 
= i fs ees ca oe a = So a eee ; are ee ars Te, ee MERE A Lt eevee MES SO ee ns PA eek al Coe. amr Pes (ee ita , oie a 
= ae ’ . y rewe Ci : 1 eR aS pacha aN wee oth), eMac cies Perear Rane 
= ppd le eA oY ie s . “ ag] Pom as 
- Ripe as ay 4 
5, Nae 
Re oe 
ee beak, 2 by Ah 
‘get peer Ae eee 
at eee eaters 
Bere sy ae 24 
a Be x om Bel : 
Se i ten Fh 
pe Pipe eR rg Bre re ie dy Sarah, SMe te ras ; i } f 
beech te iggy gh Ce Ae on te” eet ae eee een 34 Se a ab Psat : i ak . Pi A a Re ce Fi, ‘ . 
ie Cee ee ea a tA iat aeons ania Ae Mehl ig oe or ene A ee es ae SRE, PAE eS PEGE FOO) GPP e LE ORE Gy a Re IN PET Re Sy ; ; 4 Sey 
Ee sae ee The eae Bee POSS Mite eRe A Ce eee Ae OEE A PROM Te Yt RECs Sie OER BS to, ey Bee aren wig 2 AG 2s SE oa ea at meat Sia ea Moet ake Lily eo re: ThE Sree PN tet gee et ? Ory , vs t \. ae A ph ae 
ports pete sah Bis Rae ec intigie hk aes Site aan ahead PASC ENG Mi KSB Set oe ASR NN Ge rahe tie? Maat Spr ae ee ea ES re eh od Pr Nee A ee Dg SRK eo ee Pa AP bi itl Aue oan Ss oes om ie aay oc As ihe | eae peas nee a Ue oe MS Det tage. as te Oe ee Co yi 8 ae 
c aia eae els nea Fe ieh ley MCRD debe pay ah eo pc De Re NE Mae ga ea Ba ioc Sepa re dtrtee fee Sein TS a ee Se eae fale ran Nay par BUR tee ec en Rae a BRAG ee Bele ot) eR Whe. 2 oe ye m he aia ee ap he Sa, ae RL ME om Se seer eae ee ss et Steg - i 
oa non i * i NR Pat oe Pp a Stas or LO Pe PRR RS pee AD a Ro eho eee, eran aa See MN Oh Reheat RO | Nps ar) Pi, Relea per gle nas Le shea? am Bias ee ee oP RY SG Lotte gw rN ae . 
; : : : % ; } ar at : : nt hey SEs Gees Meme ES tape Miers Caen ser aaa POT anc neki Op tsa Mn Bee UPI E ae. § ae mee PT Bie Vesa 8 dees cee aae e eaee tog Seaeey. 
: eee : : is ; ‘ : f ; : << eee Oa ote aren Sei rue eeg SR AUS EER ce oP ok : : rae ae I, Teas yt Wieder NES BF 


= a las aay 7 ee Sa. oe Se ae ae ae i se. & 
7 e Bs eS. My He ae % Pe ie : : i ee ee le Ee, ae ees tig nda SY al a) ht his ee Re he 2 a emia ge SS, ae OS ee 7.) Sena pee ane 
é . é ek es es ; : a E ta ek eee i. etre f rae Bee ase Pag Ste ed oot ot Pag ame se a Soy a tee etal at hos, oa ay Rc sg Se A a Fie ee ee oe ; a Me Tica Bae rae 
¥ ope? ie 2 ie aS Po ae A iG et ane Owls 6. Cr is ee Pe ei, Saas Pee — ike ae NS ed age re MCR me ue ay 1 En bina. Noa Eat ees Live aie he de oe YM Say shes WF cerns eh Se BD % 
vy: Mai io Se. Tre ; . i : - ¢ ? e i 5 , as 
Is i . a . . a ae 
Ss ees S ae A “S 
{ae ‘ Fae : 
af ce ; 
ty ores Soe 
: — 
» » > % . 
; . oy : 3 : 
i Tar "ees 2 * 
; : 
: Mere ae ea ieee ioe ag aoe 
a ee ek 4 ie % we : 
fig 1 oo seat EE Sey ite. we 
cae P ee alte, % 3 
: glee ee oh ee ; 
eae Re Sk oe fe 
a broke ay eh Se oe . 9 A ‘ 
ae gag Ho ty Se = beh eee es :. '‘ 
Beis ee a ea “ei 
ak cae ; Lay re eS ee ae ; ee ee ; Oe 
2 SOR acts ley es ome / eee tr P . ee Fig is e4. B88 ge 
by iux vane Shee aed ae ae : + 4 bie t . ae 
a EE ee era ’ \ - “ ’ 7; + ‘i 
; ong: ee , , : ty? > te 
nou pres Sores 4 | ee pi y 
i ~ 4 iu si ee ae ue coer " 
ai : ie EG es ery ees ; 
zi 2 = 3 eee se See ee ee . 
; me < ice a : ; 3 
ie Y. Yaa ; 6 <a yn : 
i er Bes 1 Ee ee aie “a4 s z 
& — ; | te Ming se ‘¢ i , 
= ~ a A & 
ees a ~ ‘ mee ; a ? 
ah : = * » ; 
S =a +), 13 a 
- a 4 .' «eg 
a Ee, “a a eee 
oes vis } ee . 
: i r i 7 in +h 
Fog bu =~ ‘he F See 
mee or ry ‘ e: * hie oe 
‘ oe . . a 5 
i Poe ae ae on sii 2 
aes a —— a 5 meats as 
ey’ aaa ; er 2 , . % a. e: 
a 4 icons “hae : ai, a ide 
i 2 ee P 3 Se ie . - 0 - ~ ae 4 a 
= eye — ‘ ; a ee is ie ae 
2 é ss eae » ES 2 Cea a 
a | Be, se (Me eS 3 a) : eee s 
eee ae . Pe ee ae a es ia ‘ ; i 
¥ . ¢ : ey (oe tS epiieee t ; E hl x 
; ene - Peet APR LON: ‘ ; ae eo 
ee 7s * ¥ ‘ aut a ve ae eee s S 
ao : ie SP tees am, xn 
oa a = ’ F arr : : 4 oa . oat po 
e ak = es se ig po 4 , Bee is ae ps 
ae 7” ; a : : : eee ee ame 23 
) ae ae ae see a ee 4 pes oO ae ed ees : ! tS aa ie 
Be ie — Bes aid a . . : or + a te i ae # e 
ii “*. a Se ee fi - : : Ong e es ae : ‘ : Meee . pe 
a pige lag , r mG s 2 * p - "a ai ae, é ¥ ne 3 e a F \ 
rise 2. a ee ai ” ee eect re st ea >, . Ea oY 
ere “ oe a5 ee ge x ‘ PE Pei a << 7 oS 
tal oat a ve « ia i thy cere. bee 
Be d eae Ps a $ ‘ ; ‘ . a e 
= IRE Be Ce - . ae oe Sy : we ths - 
oe eee “ i > ee | “ie . 
Ch es ¥ ' * oo" ; ; ic 3 
Petar it gana a SA es é ‘ oe a . > r E ne oa 
Se. ae Tea ee ere 2 . ye ‘ : , ‘ sa hs 
noe a ies Goes: ae eae : - eae ’ " . 8 2 e é lion cis, Bre } ie 
atc, fe ee Po ay ae, oe “ é x ie fe ne fh Ie pas =a aay era a 
De per- aacnieam es he ys a ee Pf ey a he nay pra a : co me 4 
Une ta ae, a ic 8 <F = Se . roe ae a eS * mus seg ¥ oe ml fies es 
‘ fo. Oe) oe a as ms ot ae iy a” tlie eee? ee fr 
a eee ee (oe = — os ei: aby a fhe Psey A ag Ne es : a ‘— 
Ae: Se = — a a - Ps \ aS : ee — 
Cae ae ee eee ae a ae Oe aay eee — cee a ' 4 ‘e 2g ah i . =. § 
ee ei ee a ape a ee en _ = s ae el , ies : : ‘ ee fy ied ie 
eee is Gate eR ae loa cs Fe 2 Bee See ‘ “See ee / aah “a “ “ esi ize 
: Bios ie Be oe RE ces asl nie ner ea Nee 2 ia oi ae ae . ae ; : 2 
es or retake one oh eee wen ee, ae k : Bb ae : eee, im 
cg cae — Fee es gine in ie oy Ae i ae ae ©. es , ; ae Af ss 5 
pes eee See PO aad 2 een coeteaes, eae dea —~_~_ <= . 7 J . ake ie cs 
oy i eee oe cae By. 4 en ee ie Ras a Sig : , 7 “Le ean Leia welds e pe: 
iain gee cota: CARD Reina tae ena ie aeeS tee Lae rey sy ee Baths fe pee ae festa a 
ee ie ee ic eee Sse gear Meee Pe aia je Bi a a i gee ° hi iene a a hs are ae Ee 
Be ee ee 8 ee See ei Recon ME 3 bree fe ee a Ae ae eG BS Ee Geen ote =" ae di R. 
ara a ee ee ig ue et Dats, ere 5 Peep ina? tas at i Boe ae Pao esha Si aie yl aa ; 4 6 egie Bae gh Me Sas oa got dat ae 
ea eee ae Pee ie ay 2 Re gs eee 8 ee ee . ‘ru 6 En ee re em ‘ ea z Ls Fig ee ; ee a. 82 ac ete a Ee 
Se ee ee Saami i Raa he x » Pua ee Beat le Sane Bas ae NS nif Lo eee poe 3 
ee ee Ts” i RRS eatciea Benes oraraat ened. or 2 Se MMU els yee al 5. ieee ae ae . oT gee Si ee eee. eee pees Bipot 2 sy 3 Seer ae Beek : 
cet ee Le ; re tart re ei rey veep, somes De eae we see ere aa : : ane hehe: aa Giga Peace Re ah, eat Cs 
Rice ae eee ere oy ae SER pela ete oe | ern eta ee 9 Re ae i age Re Mae aa ee ra aes ie tale : = Ato 
ge ee “ee =r rR eS) Ne eee g ep lee oe ‘ ree) pT Tg Rei } 78 2 sso elit Mea ee oO ee ae ee Bt Pe > 
eee ae ae ace ° pee meee. meee ti yo ee . ae * Se ee on <3 eas > een 
nen ae “3, i BG ee ee 2 eee Te ae sia Fo eg ES a S: : ay tie cl oe % ix eee 2 ih ial cad — <a 
: ae came area a thee “ae ee Seen ©, > ee: * ba y i ate P ee eee ae bia a: ae : . 
ey et Jaege Br ee metas: eae ‘j “ry Bey all fe i aA ae ‘ he en ara ang eS, 4 
, Det ees oe laa ce aes ai ae . oe ar ve . " , ‘ 3 Jt ae igs ae 3 7f Fee Ne nea Re 
a ke eau ee ena ei rl ara a oe i. reese | 4a it ee - ee Pe 5 pee Ft Cee See 
cae tee ee a sis Bie Ry ne ae A —- owe i, ae aaa * aac, < Re Be re ‘ é 4 be asa se gee ae > Jee ee 
ee, yy dep ie ea ee ere ie PR ss ee i A : — 7 Bs ee ce ea ie es Aa ee ec eae 
ees: Risin ater See aba : a ta : , yt oi ine: OE AE ea 
Sie ae Se ges, RR! ere a ‘ * 7 2 eds a a See, le 
Cer -S rte. large a es eee Rati. iy * be . = ade Pi ee Be ee ete 
cee ee ee ae oi m opus Sea digas Lee Sma ee aes eave ay Rie 9 “a Bet Ny Settee ie Bt - WE Se: pe ae oe ie ee wear ua PAR leah 
De ATS Senescence SeeMront |it S CTh ee Ae em gig TP Pee Ca Peers See age é eee Bile eae) ogc ny Leet SRR peeve it. han | EARS Ot ii gk nes ge . ar eM ie il Sees at * 
3 ee ase ait ye ul cs Nh ee Ke Smee are ee ee Cente © re Oe ae vats je oh Mie aes ae ope winds ’ 
Nd Me sae i SS ae ( a Re rata ee eye te ee ee re a 3 aso ale ae gid 0 3 hatels Oy . Beier 1 yt ios eae Fe ear ines 7 
ENED Rao a an ial SNS NE ey es i gee) eS ae BAT S og 20a Tavera Eo hl en, ieee a Ree 3 ue ‘ frags Ho REN ae : 7 ane shar ee acs tha Sie By eo a Ae 
sein SN ae Seared I sae # 3 a ee rete Mae NS ee ee 4 Sie ete ea ikog 4 ae ia sheattigs 5 3 a sree ef er arnree Ae 5 A ge eee oe ene ee. JE Bs. : F 
eee Ce ae Ree A ree as hee : a Bene s Sa i Hs, BRE ae re ae co potas Ree a ee ae . : a pene 
ie sis eh ca ae 2 ae sa Seo ae ae dia ciel 6 ee on Eenaneay 24 or ee ch ss ye eee eae ee aes f a 
xm pene Bile as 7 F ‘ vane ea ~e er : eae. ues, =e ee A ae & oe is . Be 
c f Fi : Ee os 3 i : a ee Heese, wer ig zs be ks a ‘a 2 4 4 
ae hs a4 eee a ae ee Oe 3 kee Saar a. es :% eee a oss a : ge ee ee ei : reo : og hy : 
ee oy ee. e eo 3 ee . ne egal Se Soe cere ee eens a5 | Bi : H or eee * roel nc yr ee te. ee a, ea ee ee io C ye a 
aaa aaa eo eae ley ; ee ee a ge ce ake ae Amer my eve ye ! a z sas Done Sree ; yeig eS a fee, peat - a es se: ae" Ce | ena et Puy ten ag Sa : 
ee ee EE ee gh RN IE SS RMN i mene ; fed Pane ee silts Re gE ete a Se | ee tm 
cae sae Ta eo LAN ane EG it eee ey Oe cet ae pe ee eae ek ee sree ee Pg ea ange, gee << rs aa al ge te : i 
: eo ee ee ee er oe. ee RRS teste ees See Didi hee Bis eg se he “ae = a” een po ce Saree ie REDE nn een Re SMM, oot ya mane 5 ne — es 
ie aaa Ba Doe Ya pees ee he SOP Ok Go oy ag es oa me or, | Sk a Le SA 0, Or arias eae iy Rare ey oes See ee. oe Be ce 8 
ae aa FG RO A ESS te: am as ee ys < ie cee a RR! GIy Berm, cS) host TL 5 598 Sea PC gn ee tt Aenean Mane vem SE Ses eae AS Aa a 
* Ss le ie ne ke ae Gy ce dee meine ieee aa Re ene Bei ss « ao Dats & Rei aie ares ses ‘ oe) Oe, een ae er iK wrwe , e are es. ie oe PRERers. Chi fre lct - | 9 gia aimee gh. 
MS Ho VE Es peaks faye ae ed a wee ee pe eee pee a oe aa ae Baces nes ee ey ee MN yc = kegs i cae tae a Bese : 7 : Lie eee em on ee 
SEO ao oh, ae eee Pe eae tobe aor tie eS ee Oa a eee a ont aekke ane ee ne “Ae sg ale GEE PURE Nn: BR ee PD Ag pega al) Se eT WEP oa pa eee eS adel ae a 
re rs ie OL a dee nea era dee tales Se Tees Bara) es nee Chee ign ye. GAS en RA) SE Ae ia aa. ee Ne a ae. 7 <i re a 
0 AS ois vet att sles re og anne et a a MRC RT ee tc os a or A eee Reine has ee Ce nian ee ae Wane. thE et date tp gene a, Neg Ecccpuaed gah amamtene sels Cee ee Mie 2c PLA Fate, at etre ae RE a esiakt dt. 
YR AORSe ves tccee ee ie cS oe eee ee Sie a ae ee Me te era foe 7S ee oie Page tee as ee eet GE gta 8 EE ae Re Ey 9 ee ee rg 
aoe Be gr op tg ie, we - ee ra ee Bb Selig RN a ary Lf pine eM ee em es te eri ia Py dpa, aon Cie eb cue em). lia aaa ia eben 2 ek hein —~ eee ee en A ree 
OS ae eee a Ree ey SK ge ee, +, eee pe A aS eho ja eee gale Se tate etc ee ey nee eR er ia: gee Se oe pS a a wes : 2 
(EIR SS GIS SMe at rast ae age ear ae ee eR MOET geen foes TO ee. |. eee he, Me eS RecA Op oh ae EG Ma aT A AY Os hg ae NC es gg on gare Sees ts > : ee a et Ss 
aes wretee Sree aches Meee ins i he ar ah Sih are nega ah ee a Ga el le 9p ; Se aS a eee ies ch ey | aes pe Mir OE ye So hea ge Siler Sh 1 ea a ae SP i en Ne RRS ae ae oe cies ec a ae = ee i. 
hil ve moore ie Be ae ely hi fe LS wont t  foh tre aN cere 0 ete cae nee ay : a eer rep =a ae a Ge ie ease eres ye Mike ae Mile Wert 7 Senerae Cee eer cea eC ™ Soa eae : en. ae 
ae ; ne Me ee rece pag eae tle oy Nh mae ee eas gs cele Hi aieneauneers “5 eae tne a aa ry” betas shot Bree ee Seimei ey ef CRM a a gee) edie ode eae ne % 
Re a er ane oe “i TRG Rane eRe ee AGA iT ote tke Geert i Os ae see teats i eicslarteen? POR Ln Liege Maa eae Se yeaa te KS { Pa sliget 5 27 if ae. Wee) mek oa os es Sees ein ay ee ae a oe. acene Se it a 
* alee : a ras eae a: Py Wie ea a Si ERE eats ee Ba i mes atte he cs Paik es j jo Saheo i Hick”. kai non VR Sa A nee ae spl Go = Ss eaiaiamoa jae athe, =) Sa (Ree, a: chatacters Pe ae Se eles ag 
e hese : ge hc hae, cae oes Geet eek “os, Soa a MEE oe et ot Se, ee ag ae eer ey a ee Ae ec Mew aoe ee i Ve emma emg See eee Ao eee ed tee aang On Ye ST AS eh Note ae Bas 6 in eee oa a Bae ee ana y Oe cae eS : 
— re ee er as Saget pa ys Ah a ag |, - see a aN Fe a IR i aC oo ao eM, ORS Sh aaa ee : 
ER a Diana ea nr cr oe Oe merc eee COPE Rg ae nc i UM al ase ie ae OE RES Ne seo eon ee ee ge re a I A ee erm is ee 5 ae). 5 
= ae ee tes a Sere tee Shae Oe eae ae Om > mee Pe pes °C ee ee erie iy dean ec vege pea ica cea Pee SURAT ee Re | ae “ele oF ees : 
n> egies ieee ohm ot i ee leu hen span aes ae Rs ee ee we TT Ree, IER. en, onary 0 ee Mame ee shee oi ge PE eee ec ee ee eee emanate (Pore + ls go fA mae Sep ep aaa ee 8h coe ae 
tet = cect al cas Cae eo ee bo ae ee peas Pe Bee Sone ae Ta ha Nag Oe Laem ee eg ae Baa tet ane cheap aee Nees ese Be ott Cyan kon ils ; Ea? a a ie Se s,s 
TPR on) 9 PG <9 aM ns Bt at os, AN as aie ag Pe cn er ale oe ina ee oN, ie | Se meme oo ma a se Oe de re Mangttee Meee er aes. AG nS ele ca Sto Goer cp gli e Mati ae : eae? 7, "Tn pha 
ee te air Ue Semegege an Se akae on a Pine BM a or ie Se Ry nen ee re ie ore eg eS a On ee en te ees cn EI 
age Ph Ree | Eee elas eee oe SR eee Wet Saati Be ate eee ees ae ge ae ‘ ea ee ec 8 ae Ce 2 oa bt ra Piel eR en i? Cee = Pee Dae tae Be a CPE get aed ee cy 2 roe mag ‘a Fay nal 
: Ren re ee eR a es Bae RI Pe ramet Se Poa UL ee Sir chee a aga SOI tr SR Oe em Gch NS ey eae ES eats ee he eee ee ate peg, eed a eS er 2 ee iene ire mee Fo | na here Liye 
#38 = cas ee -~ bo eee => ie ote oageaee os eae ee yee eee ee a er pe ee me Se ee yo ae oa <a Pa ae e: eee) cei. es Be hats sig aa oe gee 
Pee 4 a 5 a ee oy = . Se eae oe eee Da Oe Ome Bee Le, TT Gs oO Mee EN ee er Qe) eee fe Pn eS ooo ic” 2. ee a eich a ai el i iia ee OT ig ol Ne Sas oi sti om age a 
oe = f Beas eee Pe i nireh ekg as Flaw = oe ee 1 ae ee eR tole ag Si ipeee! A SS ae eo su a pee pier ee % Ce sy Ts ee Bane Ml Seis ee sn eae eda aa Pa Be) St ih Be i 
es ae ; as seayne cs sata nia Phe een pti ST GE i ie oa Sa en ae ee: Se snes bw bi 2 ic eer. 2 aR a 5p we ; 
= We of ‘ po! Sey | ie cd “, eee Leeann ge : Se ae bee eh ee pate Bae an Ae sans fee mw ee seat bene i ke eee Oc : a eee 4 sae, t 
as ee ae as ee A cae 2S ae a ee ee Lome oS ee Ae a ees ee ae Ee ly ‘ 
| 7 ee iene yee renee 2 ®, a ee Sr ee eee es 5S as ela ee eee 3 ager 2 So ae oe a sees Rai SRS ee ee Ree aes ae er "eee a a 
J ae wee . Hoy es es ‘ 55, ee ae. ee ‘ i al 4 : peel etree a | dey Se egy ace . Bie eg es ake og we 2 oe ae b iz Bie ant <i pee ‘ t Pes > : 7 j 
x : ae esa ie ay Re dae ee ite ed hae : ’ tee ee See: ea al Ee ea ae hes: te eee es ee pe oe SN: a ane aces i : es 
ea: ees en a 2 ig EN ag 25 ha Gee Rony — AMA Sana ae Piglet ale or EME Ri rnp tn ide ee. ear rag es Ceca eh: oe: Pest) eee ee IE ge ty Tae : eee ae 2 ae rae: 
aa ese a ie Berea eee as en Se gee eM ae ee eer see esc a anc eN eign ee ee wie Gt | a a 8 <A a eet Bal afer a a SR a SS te ae pc ate Toe 
a RS ae ae ere ae ee a eee an ee Pe LaPeer a POO ke Pe ae . i 
Phe nae nT ee in eae . 2g an SS 4 42 ? 
. Z = rs re ae ‘gi 5 2 
4 " eetin J “ . hatin ys 5 i a . np abe ei 1 ge « % ee eae . * \ E 
( ; ; aes oe ei es : 2 oe ane aia - ee a: Sa he rig SNARES oe bpilssagee ay , eek i. 
; eres : roe abs pee Gee ee Near ts ae pase fences os idee eee a eee ; re : 
oi Bat : Sit Filles Ae ee ie ated a mur cea, Pleo cm oS Sp Sais oy Sree “3 i ae ap sae t 
q tees zs se oe err ae 3 uo a ess | i. de eo ae i balan oS i ye Ae ee ag 7 an 
Ki ; _ en ees. e : x ene Sr et ad: 
i. Bie 3 % Le xo See ire E Sib an a ao ie aoe Hy ate . Lae Poo 3 : : 
‘ ! : homes fi ; te sini io ae Sac ee east, Bie ae A ee pene Salevia sien ea gate ee oe ei. Oe ee ia) aos 7 ay 
shy. eae ae a Poe cen Pu ee Sets : eon. tag Pr gr oe oe he ER ate oP BO ES aay Sen”. 2 ORM ES se ee <r me eee Age. orth es 
ee a ee ee eee > eas 
i pens Gaia SR: as ARR 6, SiS ies laa eee om Poe GSA hk .& 2 eR cy, aig ONS END GaP TN: gat NN. teace Zi, riers Oe ret oes et ce eae. ae 7g ope Sate 
ee ge Fi MEE eee, eee Cin en, ey ee ee : Pie eee ae ee 
. ee Gee mem ce (agi sige oe a 8 “ 4 ied ae = fi | Re ee en ER eae 
j ae ey. hee ee ae ® se. EG weal Ns Be as eee he oe . Seis 
ae BF kiaci, | COM eer os oe on? ct he ie aes Py ee Se g Prac i ee ee or ee Ns ate 
cee BS eee rae Pe... : ee Rete ON ay My es 8) Bin el, bat iA Wilt. Meepen es a PGE a ee ue eo aa sees Pek oe ie oe Rs alin 
; 3 Bip ts f tee f mete aR oe tah PM ee ie en A a eer Mette Rite oe ON ane a et eek ated 2 chs eae. oe nc eee 
Bir th Sy. ee ea . SER” MO ENE ice ean epee tetra: Here, eatin te eongn ot eg ake egret, © Se ert esi Ce |, Pong : ee i ig oe : : 
ee meee hs ve oh ea pe ees ig a , 1 ORRIN Bia le Wes cota feces igh neh co PME ave diene ean URRY rac PH snore ne Tye a aire Se ns lec A eee t ie St eg ee Oe ge Pai 
a 5 eee shoe es ae 19 hes nee or fie Br Re i aa | NE ete Sten noel iin Se ena gine gi ec PW nd Meelis R/S es aah ae er rere ates Ai r 
L dg Re CR Oo ag ee ei RT Me ra ee eae Oe oe ee Ce ce ee ere i ae 
e. _ RO ae amas ce — po <8. ea eee ’ sled es ees (p- eam ea oe Usp pe Ba ict aie ares T PIR lial ia ann cmp Sahn eau the Cris se OveRme See eS fc SOE Rd cae 
oe. Ge ee. os) sali A a eee: ee eee a es 
" , eer Ste RUE Se areal ie: Bee SS a ost hess Shae Foie eens! SW aan nM Cen Siete Vert onthe TOU AMMeED Wc ML one ach ieee oN iii min Ra Ee da poe Ape on ae a 
oa Serene ae TE ras pag eae z af is eae cies ep ie ne . Wed K 2 a ee ieee bel ea Be Lets hedaman eames nye due eae Tr Ts ec a PRA tele | emetic a SD et a eg eR ons RE RLM Ny aa So goa a 
> “ a ti oe etn: Soh. ele pa ee sis ars as pedis gee. ne ae Tv eee: ee ae ee Be Mee te aan igre een aeecnrs 1) See nh 9 oS) ae ee ‘er aol Senda gcd is. Re 
} ar es Sheila ee ee org BoA ata P 2 ees Nee RIN SIME CER mene tal GON Oe MARDEN SAE 15 TONNE Mtg: OR deer Dy iene) With Ms Geek ou Rk ee let eg a ioe es OR: i ie pile iy aa wee : ne 
L Be ee ee a ag SaaS es ioe ean ore ie Pee 7 re Fee ites oe ae Eee ere, * SR ele site yal en i 
oa. Bee aay oe erga oe es ee ee. Baan ‘Seri a a ee - *“ 90 Lh So a ee a BR: ee ie Boia ie Sire echt ht ok aol. genau ataraine ghia. em oe FT Oy Ut rag emt nL, ema er AIDS tha, een’ REA Ge Dace fm ee el + Recagee rma oS Pe) he 
Ba Ba ce ee eo ees laa ee ae. Ss inile . Pe “Se eee Pee oe spb Pe igi ace ica, le usta ' on Beck la Raper vary. are hs See 
Z a a eee De Bre Ay . ; ‘ eet on re Sl Ps ek ee Se ee ee es ae bf 4 ae ag eee at: seit foo 
y 4 AS Een Sr nonce fe eee Kee a oe Sj Tae sales : : seis < Pe. = ne $5 Pe ae mite - 
aay Be eee eg cae a (, rire bis 2 i es Se ie ee ae a. ee i Sa jee ahs eo » 
i “aa eer irae 2 nay at : : ) pe 4° es Sa Oi fie aps ise ee ee aE cee Oat ba: ge : ‘ Bee Rae ge 4 moe : 
oe a me iain ee elles ee Ge ‘a " % Pee ig Peco i es aul ee ME ns Sills sito ar 
4 at poh i as | cate ree = eed <v etek . oe ae: oes,” sisal oi Semen pa 3 - Po, SG eee ; 5. ene 
. Eo an hie G See he ec eee ea ac oe ffs ¥ Bec i "a rt Be ye eae ee Coe em Ca ca) gee eee are a Gana 
oo “<a Aer ee, rs ee ¥ re eet ae aie a wer eo es a oe Jecen os eae. ie Te Gra AU ere el 2 aa a % : 
a ie eee pies dot orem Sea ae % ee selaloras eos Fuge Bd co eee eo nee Se a aes PDP oe ni One ee aS a 
: “haere Se ee PS ia S ae ae — ute " BRS ie Pe oe ee ee ee ee en Bese. 
_ eee eee ae * = i oe. | eee irre re Ts > Be eA ES ee Uae ei Ec ae 
. j Jl toy, oe eal aa eer, aN ae Si ae ee ee aaa oe aa Ee a vg Sone oP ete ent ey ieee hae re 
ies Le ee ee ee ae h . ae ee ait venue ‘ : : : te a * Ad epee ee oe oe * ol pe Be 
1 Bae CMS RR Ns: ot a Re ae ‘ . Seg ee ee ce Seto : a. is en ee ee me oe: 
2m 2 4 C= Be a ee es me ap a ea Dest nes EE Ro So IN 4 : Bet NL SRE = Ue Le ateig Pe eee ae a a " 
. aaa Cr SN ae ee Mae fos oc egal yh, ¢ 7 nn rect or ae : Ge or ea Sey: eee een aid Sunt toa ’ : Meets kos eG oT ema sale . te 
) _ ees Lema etn ilies Ai aM etait ce) rie fe cere cpl adipde? sOGR OE ta Pye —_ ; ee a cary ale :... ah 
: ES Se ee a. ee: ee 2, se a 8 ie : ia —— By Sr eaen ety ae = ae Cae 
- oe nN a, ee ee trees ee Ps, ars Z i S ¢, o Se a a. LS Se 
q oe ir eae hea i, i o ee ) : ee 
y dae 2 ; : : ' ae Ten 
. is a. hea J 4 , oe 
i | - Se oc A ae 
° jek ; : 2 ee eas. ': & ; a eae, S 
’ . pie 8 uv : a es a ag ae ‘% P 7 t es 
cars. ee, : 7 Sa 
com _ i eo , a 
- : tn j % Be a 
rai ‘i ; has 
S a iiai.. © 4 ee . j 6s eae 
= i ae mS ie BS Nai alee 
he Sige 7 E 3 os : 1 BS oy z Me eu Eee 
- ae ar | —< 7 > aoe ee ee Ge, ee a ee crc 
Po. Bis, sie Ia) yee pies Oe ig eee wee ee, oe ne ee ae . %. ; Shaye 7 " eae 
? , ae ‘ ey ee neh ee ee eae RRR apr ie Oe So Sere a Tein eg { ‘ami . Ng aaa 
A a i Pais Nad TRE | apie oar re pages ls ae Be lk Mea? ate capa Bt ge ie Oy. ok rene Se ae | Se : 
— 2 Ae de LP re gee ec Ree at ea ae aa oer ae ave a fle esK peu Ese) cairn < . laa 2 _. Ais : 
ates pra tey ee Saher haem le eM Sega bes Same y | Seer a oe Gee es yt Ce BEA : Latte. ‘ ire 
——— et *y ep Re eons eee Peer es anche PERN, oo rN ae 
- 2 és fs Mc a : i Ste, > La a te Mie 
pa ee ier * > ae i Be Fs 
- e¢ a ae eee a9 oan aes 
cn ee 2 — a a - ere es. 3 ae si 
d ma ee — k €.7m a ag " ae 
- aa a " mo A ees 
1 es ie f. ? a2 oes \ & * a : eel 
. ' a. — : a oe . ~ = a 
e “ - eesti, acl : mt _ 
~ ci = : ” “ = > ae 
~ , ai " i a 4 . ees ae 
d > = . eee Ge ’ | - <hr 
. ee, , : re Fy en 
a ~ * . 7 ; re 
. em — j i i sabes we oer’ : : Ey = 4 a 
. tee en a a P lO Ce gt wha, Ry ie ee 
Be ek ae . pis y Bees ty é - ah: mr. ee Wana | ed i 
- Me ee eee ee Se PEER Sug a 7 aes : Ee =f ie Pee a 
= - Ba A a oe a rer seuiees y Ga 3 . sali a > eet “ a 5 haa 
2 . 2 =e bh. wee “a ae : ss 
* ’ : ies <- 
5 Pm Mec, 
Seite 
. See BR a 
ee 
eas oe 
ot stent - 
' (aoe) eee 
P ala 
= / ee oe 
I ee a ae 
i eee 
f  - 
a 
4 ee 
’ Neto. lea 
oP ae hae i 
SNS eg 
is ee Ms 
. te ae @ 
iy : bof ; ; ! Pts, f { eh Z i f. : cies Peer eta eee MCE ih oe ahi 
pe ie | « pd . : tie tn, is ‘ Puy te: iene ght ot es REE ae ghee SO Sy Fi ea re ee Dee ™ ge es Oe agi as ee Tee no hae ge 
+ Pye tence i ‘ i j . : me » 5 iy Ries ee Es ie ee ae = oy Sra hte eed nes Te t Srp Pai Oa aaa MT, Ne ram teres Ge OES 5 i rh Lor, Dy Fed ar i aoc RRR ap | SCommmeRy EE AKL eas rd ay Asha «ne MeL rerke Bee 
ee fe ae a ee oe ieee ‘ ‘3 Pe tate a ged ee ee I RR FEM SiS ty RT eee Cte ORE, hake ESE, Shia Sere ae Se PRY MONA He? a eae are aie 2a Sh ee ane Ge " Oe ea oF iia | es t BAe Se ee ER ecitie Y “spotie [ast ehanp Yee Soe hE ee pt! Bea en pe (Fi see Oe Palak te Gh ee) | oS a Ot ek ee 
; Vr age | : phen a “A f y 3 pe Bee Pane Pa hae eb ee 6g 4 BS Pag iy ste tae Neate re atte Sais 2s a ina eae Ge He At nA tee Te net, EE ie olka Bea Seam One Bal Ma Deki ae See ee Navi eG et 
’ ok Te pe Vat : ; Cg SIs yk Pee Mile en ee | art ieiues gl, tae Batak Gene RO eae ae aah oe a eae eetes aay Ne FY Sie LCN aN Otte 8 Se tence Chie og LCR eS fein TR Pend tae TBR oe te ws: es ee ceo rd. Z 5 
fed 2 ge Ss ot eS eee Rape ye ae, aie. ed Cee hes 4 ate Mates Sabah | Ae gia Seca ae ton ne fi aN i aes nun eg pa Beit St eee a ak can ie Geer S. Se SPST, SE es AiR at cases beh No aay el oti ae River ee Mame. eh Diag?" Sees Siege, Le Romane”: hi AONS Mate ye Vales Cee ten ge eh Vie Sy See ae 
ae os oe pe ad ee Ss alas ae gee SECA iY BAL eS nN Sh oe en ee Fe So a hae Me Ps wet  eBe eS aldo ORES Saat Faced ee mea ou Tater dei S Le Ses Na ere ip Far Mais a as hee hence co Ena Sa ae (a Mine ee Fe eb Pea ie Sheen. a Oe OR Geer a Mea ae ao ee Telia Damtainy RUE G SLAP REET 
i Bit ie se, PR a bre PE ie ee apt ARS Stee) fac eR es a sibs sete Veoh ne Peeme patclamee : Pp Se She anes Nine ae” TN Se DRT Se | La Rly Re eS Seah AS RN Se neie Sr certo ORM GAS of! et cae a Aipbet PON SS a al Se Pes Sg Oi oe alt CNP ORE ln UO, ere” Ay CEE ete a Tene RE eet IO ae Sem ge <7 Name Bak RMIT an ee | Care ma the Meg Tet nN Vion. Ooh, eenewe aries | 2 - 
LAG MATE Pee A yer geccaty ee Re ate et ys Cpe pe sis Bee SE ghey ot eee et PE aac Mecha e tak eyo BLN: Be Ok 2 Saag bee RUN TSE eT ec NEAR Es RE SPs PER RE AUR AY POR ORE EE GM! See ONS kT ce OU AM AEE 


~ 
a 


PARKER PEN gets direct orders 


If, in common with almost every other advertising man, you are 
facing the problem of winning dealer support for some product— 
it will pay you to consider one of the means by which the Parker 
Pen Company gained the strong position it now holds in its field. 


"A few years ago," writes Kenneth Parker, president of the - 
company, "we introduced a De Luxe pen through news- 
paper rotogravure in selected areas. At that time 
our distribution was rather spotty. But no sooner 
had these advertisements appeared than we were be- 
sieged with telegrams and mail orders, both direct 
from dealers and from our salesmen. In three weeks, 


@ Typical of the appreciation of Parker Pen adyillipn th 
Petziner, Manager of the Drimmer Stationeryfy, N 
fountain pens are Parker; because of Dtog 
my experience that the pens are almosif™Befo 


We always feature Parker Pens in our 
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ealers thru ROTOGRAVURE 


success was fully assured. Thereupon we proceeded 

to open up new territories...thus bridging time 

and gaining a large volume of sales which would 

not have been possible if the pulling power of the 

first space we used had been indifferent." Diy, 


Three weeks isn’t a long time in which to expect advertising to 


build a success. But it is long enough for the unequalled reader 
interest of rotogravure and the appeal of its distinctive repro- 
duction to make the advertising it carries register on both retail- 
ers and consumers . .. get cooperation from the former, action 
from the latter. 
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You cum do it better with ROTOGRAVURE 


‘ 


To be truly effective, any advertising campaign must do some- 
thing more than awaken the buying urge among consumers... it 
must also arouse the selling urge among dealers. Rotogravure 
does both. By imparting to the advertising it carries a higher 
degree of reader interest than the same ad would receive in 
any other section of the paper—rotogravure insures the widest 
and most thorough reading for sales messages. By concentrat- 
ing coverage in markets where merchants, money, and buyers 
are concentrated it also puts more pressure on dealers than 


does any other medium. Adding up these two facts, you 
have the reasons why rotogravure is doing such a splendid 
job for hundreds of advertisers and users of printed matter 
and why it can help you do a better job for the products 
you are selling. 

To get maximum effectiveness from any rotogravure cam- 
paign you sponsor, print your tie-up material in rotogravure 
also, specifying Kimberly-Clark paper—Kleerfect, Hyfect, or 
Rotoplate — developed for perfect rotogravure reproduction. 
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a el eee ae 


4 


big, 1S “ae TR ae) ae tae ae : ee ee, es rT Bie tines y eA poe Ae ia Se Wa ee ne eee din Siliege Moe ig ea he. eS She Benen os es oe gh Jes coins abe Be nie ane ser Das et @-. P a ps Za ata 
ee i Riga . a : £ 1 eee if i oa ap ee ~ bag a ah ; z ote ta 3 eet a: Pie Dee r Z e £ ?) a * fis damon s hbk be 3 BA es é 4 . - ale B Re > 
eae , a eal ; mie . o = “ ? 
= 7? 3 * ag bid 4 “ ji - : 
“ aes ie : a y * 
s , »® ; r4 +a » ‘ 
. Sse of os > Oct 
eS : : t “— - ‘? M x my — 
ea co. he . sa ff i pA + ~~ 4 q — 
5 ‘ i, 7 '@ ‘| id * 2 : i x : 
. + > F GE). ae: . te | oat, a9 
: i —' seme ae oe 
3 ys ah tad . B ze 3 : . ' j . + Soe ' a ‘ , : ; ee 
“Ss ‘ 3 FF, = eo ‘ a mm@me s oo 7 4 ae oY jo pe 
4s a 7 - : - 4 ~ # .& i. Se ss . = San is f as Nee 
f — ; —. ol, . ; of “a : i ES. se 
. ra ry § e ae 2 i ; P g : a e ‘ “ann : 
] > a 5 tid ’ Be ' ; = oe Te 
: ~i c ~ a F a : ee as Sa ie 
: Sop aaa 4 a? 3 | * Be a = 
ans ‘aar7 <3 . —_ wa 
| rn em . = 
" 4 . : ' F ot = j , MM 9 ; 
« ‘ * «& , : * a a A 
: af aA P & = 
3 e a x . : = : i 
—_—— WW P‘e*) am + 3, Pa? * = o- 8 ee. ae « il “So ~ 
ae D + — ee ce - a i * Fe P 
3 ry a ; ’ » a * 
& \ SJ -- «) : a P = is . 6 - 
a re - x 7 4 * a 1 A oer , ‘ °, 
ye ae = ; . = fe . \ a q “ fs < ‘ p- : . 
i fon 4 rm at F < ’ 7 ae asa ? ’ 
fae ty P ? s oe : 4 , * - *_ ‘ial o 7 , 
an tH : ‘ — lm a ‘ SY se sf ; 
foe as Sl : “4 % see — aa . 7 _ ae . ,. 
si Se *< : a " * Rie . ‘ { ~ = ~ e 4 e.* ~ . - 
vee cea — -K a = 3 es ae . Lf res F} : 
ie eer “a ie 4 ' ae , 4. #2 
Se 9 Ae Mg A ’ , * es 
aa W, >. i] a 4 Py ~* * ; zi 
oak Crear ak 7 3 , *. ¥ e at 3 J . 4 i * 
Soca E— : oe ; «_ F 
‘ thoy a “a > = “t9 j ’ . _ x 
. ‘ zs * = - . ° 7 + . E 4 
eo . ape . , ’ > . q - 
2 4 e% eo Aa / , ° - . 8 a - ae, Z F 7 
, . Ly & “ r _ te e-. Se . 7 wt ' _ 26 io si s: fs ‘ 
ge + : ; ‘ Wy, y . 3" gee . “Fe ‘ . Bi ¥ 4 % J 
ég een : . 2 a \ * Rese wg ‘ -? i. eg ‘es F 
a ~ ~ - te i: é i t.. fle . WAR ee ye Saeed eee 
, a ‘ re a ae ‘ ee 8.3" - ee © ” eee RR. 
e me fe 4 , ne ' | Z ‘ a ; ' e ye te Hints . ,. Re i os s * e Pe - aa ; : 
es ‘i " : ‘ “ : — | a ° etl —. " ' » \ . ae F 
Pas A ete ) "| a si a : a ™ . ae.  .* 8 *¢@ o> vs : 7 
; ae a: ‘ i : j be a es Pd 4 eghts '@ ‘ b*, i t. x + 4 wo aes am ‘ 
* ; Vy < % ee i a ae Bi ‘as 3 c on ‘ e* " ° se _ , tee ot \ 
ais 4 i : aie ; 4 oe — r s 6.’ *O ee : Ea ene ' 
; _ : 3 ee ae ‘ 7 eo *% S's * ; tes 4 ¢ a Z 
Bite Sie ar iy ae pe , 7 Bekimin, : . «| OF ae 2 ; =e % ’ J q ' 
: ke ith as : i. a ge . ry: ° ee : *¢@ Te | Sexee 1 P 
eet % ; — j Besa aren 2 Sea a ’ ae ov : q * as 7 =.) . ; 
pia sae x “ < ae ai aae he 5 py 3 f a ; xe a 7 *. ee ce: ; 
= See aa og 4 : ge a OES sree ie ¥ Py : a. on ad oe q x 
AC RS SG be “a , ihe, ne, — oe *s 4 i, a Ul . RB a 
ae oye! Ae’ ' a. ee. “mee = - " oe Po . ) aaa BS He 
Poet RD — eee oa Pee ' ‘ . ™=—, ‘eae - all Hee is Fi: y ‘ 
ee St Ahr! — See ne * * o N . aber Ee, e Beg sy? 
eis eee 4 \y a P . Ys eae . . ; ; ; . yy ¢ ; Re ? * 
aes .. iim ——— a oa. — ai j 
Mes aie ic 7 + : - —- * : _— . ~ " ; z . : * ee” | ie 
ia aia 4 anand ; : 4 eG * ; i s* es Oe. Te ; $ 
a aint cee 7 . : 3 - < . ‘ . "i? e: . : . d 
Le 5 i : ’ , ; is vid - ‘ bast 4 Py : * i e.~ * . * < yi .*@? - pas Ss, Bi, »~, “a 
ert shee eae ere: od Z . Ai . an’ ¢ * + rhs 4 ° 
peat ae r % q : i Pi a* $90." .6 ie é: Y 
adi * ea ae ee 2 ~ Pes. . ® Y + : s. ‘ . » as F 
Sere, be WW ates ' «5° aS: Pe. .cae fe - 
hi ho as ii Sa oy Keng _ 
ae i os BOR oe Di _*@. “ot -O9 us r — j 
a cS e = * ; , 4 a . . oe , P 2 a -s 
Sitinis ——————, f ° Sr So 3 
a ate =| es , . i y a . te ’ ‘s S ae . 3 . . x ae —— . e. ~ ry i , ese 
iS? ae We ; : ya ~ A ” Dey Vine i \/ +. I * . ra . at : em . 7 a eS ™ " yee eee Bs 
see —e, __ Pe tte gg! te oe Reet — i 
ee re pe Rh Pee I ae 
ome ‘ “* = , Cea : Pg? + # ++ Ve - ig: SSS ere ia 
Une _ Be i ce . 
2 : 4 # a q et” eee ie s Oa 4s. @ . + es ._ : * » ae ae i ene oa 
ee . a a ti 7 ‘ Z °. © ~ 4 a & es . . +9 *# a; - s-,. =e : re ein 
ee oat ter ; ai : ee ° \* , . A. | at ~~ eat Wh se *. ae “ Le aks 2. - lines 
as ee ees ' © yo A \ Ee Che ee na &. Re... + % eRe Lh ne og roe a 
| a dace 28 aah a , ~ : se ee OEeeen s*+ . * ote. ** a oo, aaa oe 
_ 4 a ». Ne RD fou ee es A 
ee Pe _ (eae | PAS en Ba nye ae. ‘e ie ey ing 8 a th ae " 
cre os a ;  - , a bY SS ee en eee . ee 
ie eae ! : “a ; ae aan Saat 6 ". Fights > Se <- .*?@ ’ ‘a < . . 
Paty aS CEES ‘ Pk, : wake | _ -_ - . . ° ; *. ‘ 
ain | Ls * ~—— — - en 2 NE iE RE 
eee a Myr a ee ‘vr Va eee hel $e. °°. * gen ta : ae : 
ea ~ a : « tN eG ae *. ” . ®, x *e. 8 . . & « = See 
- — | Ey, Ks " a ; 2 . as. "s $. =: . @ <a ne od  - we Se 
% gee ‘’ $,, “ee . etic: + . . ¥ ® Weg Bee & . s ~ * = ama = at 
—— a e7 - aA 4 " © Dnt * 8 “Se 
— nn — * Seq, .® ‘—* = 
eS «<a ai bs “<2 4 A ee oY 
= s 4 «3 et ‘ 
ee hres od "8 .” se 
& * = — = ae 
Pen 9 oe ‘ 28 a 
pee fh ae 
a 
ne 
ee. | 
ae ae . 
Wek ra ‘ < 
a <n! a 
re 
a 
= 
ee s.: ak 
ae 
eres 
ite eS eet) 
Bots. Hoge 
= Wye ) @ : 
Sie, eee l S e _ ’ 
eee: ees = | j . } 
ihe : HY | 
Mae \ » 
ia, : 
a " | 
oes eee fit } | 
a | ws 
Poca "> ee 
eS gon ig 
oe We | 
2 ale 
ale, Bes). "5% 
ener. 
ae gre 
aig i sre ea oy re ke fe Sin Ime ee eer be al ie PU het ees WEF ap eg aE On RS FS eke see Pla tie silat oe, me! Pe ee Ye Shige sage es i hh Sete ras . iat ; ieee Cee. yey oe alk. Say Ses leo eee Resa eer ar" 
BS, Peat ay Se he NM Re) I fae Sh Us ea a sect A RI eo aa = aime (EP iy iit on ieee es ag ay am | Les Pa ae IO, oar tetera Baie Ga : b ee ak pe eevee eG 7 mee Ba ee Dea ih nag ERO BOT BBE I arg totter PaO P EE So ak ge 2 ae Meee panic Stak red tc | adh a cae ia ihe aioe Reais: dg oA gj 
By ee NON tgs ete eae ane eee Cia 8 Ge STE oe CMa te ee a eer woe hy Ae A «PNG Tog) i A tm egy eee 


re 


ee ee SeRnee 


Oe, 


October 25, 1937 


ADVERTISING AGE 


31 


= 


25% LINEAGE 
RISE IS SHOWN 
BY NEWSPAPERS 


New York, Oct. 20.—Advertising in 
newspapers of 52 major cities for 
September increased 2.5 per cent 
over the same month last year, ac- 
cording to tabulations released today 
by Media Records, Inc. 

Gains were made in retail, classi- 
fed and department store lineage, 
contrasted to declines for the month 
in general, automotive and financial 
advertising. Classified and retai) 
lineage each increased 5.3 per cent 
and department store advertising 
gained 3.4 per cent. A sharp decline 
of 20.6 per cent in financial adver- 
tising was recorded, while automo- 
tive lineage dropped 4.8 per cent. 

A gain of 5.3 per cent in total 
advertising for the first nine months 
of the year over a like period in 
1936, also was reported with retail 
up 5.5 per cent; general, 3.9 per 
cent; total display, 4.1 per cent; 
classified, 10 per cent, and depart- 
ment stores, 5 per cent. Automotive 
advertising for this period showed a 
drop of 5.4 per cent from 1936 vol- 
ume, and financial advertising, 6 per 
cent. 

The New York News led morning 
newspapers in the volume of total 
advertising for the first nine months 
of the year with 10,030,850 lines. The 
Washington Star, with 13,037,710 
lines, was top among the evening 
newspapers, while the New York 
Times was first in the group of Sun- 
day newspapers, with 7,029,753 lines. 


Lead in Retail Field 


In retail advertising for this 
period, the New York News was also 
first among morning newspapers, 
scheduling 7,981,502 lines. The Wash- 
ington Star, with 8,528,617 lines, and 
the New York Times with 3,649,127 
lines were again first in the evening 
and Sunday fields, respectively. 

The New York Times led the morn- 
ing field in volume of general adver- 
tising with 1,899,840 lines. The New 
York Sun, with 2,281,801 lines, was 
first in the evening field, and the 
New York Times also top among 
Sunday newspapers with 1,540,649 
lines, 

First place in automotive advertis- 
ing in morning newspapers for the 
nine month period was held by the 
Harrisburg Patriot with 399,178 
lines. Among evening newspapers, 
the Newark News led in this cate- 
gory with 599,797 lines, and Sunday 
hewspapers were topped by the Los 
Angeles Examiner with 288,504 lines. 

The New York Times was first 
among the morning newspapers in 
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financial advertising with 760,157 
lines. The New York Sun, with 
327,179 lines, and the Newark Call, 
with 138,840 topped the evening and 
Sunday fields, respectively. 

Classified advertising leaders were 
the Chicago Herald & Examiner in 
the morning field with 3,432,865 
lines; and the Detroit News in the 
evening field with 2,848,199, and in 
the Sunday group with 2,046,909 
lines. 

The New York News was first in 
department store advertising among 
the morning newspapers with 3,833,- 
112 lines; the Philadelphia Public 
Ledger leading the evening field with 
4,403,714 lines, and the New York 
Times first in the Sunday newspa- 
pers with 2,242,257 lines. 


Says Monopoly 
is Encouraged 
by Price Laws 


Philadelphia, Oct. 20.—Price main- 
tenance laws have resulted in a 
“sweeping and fundamental weaken- 
ing” of the nation’s anti-trust laws, 
Q. Forrest Walker, economist for R. 
H. Macy & Co., charged here this 
week at a meeting of the Sales Man- 
agers’ Association of Philadelphia. 

The practical effect of all fair trade 
laws is to confine price competition 
to the field of production, Mr. For- 
rest declared, expressing alarm at 


“this drastic reversal of public policy 
toward monopoly.” The provisions 
of state price-fixing laws prohibiting 
combinations of distributors from 
fixing prices, he alleged, “furnish no 
protection to the public because the 
price-fixing manufacturer by a single 
contract can compel all distributors 
of his product to sell at the same 
price, although they are not parties 
to the contract.” 


Urges Cost Guide 


Decrying a tendency on the part 
of trade associations of wholesalers 
and retailers to use fair trade laws 
“as a means of securing greater 
mark-ups and higher prices,” Mr. 
Forrest also charged that “several 
manufacturers are seeking new 
Husiness on the basis of the size of 


margins they can guarantee.” 

The manufacturer with real vision, 
he added, realizes that he cannot sell 
more by forcing people to pay higher 
prices, but must concentrate on “pro- 
duction of a superior product at 
lower cost” with marketing methods 
that permit retail prices to reflect 
changes in retail operating costs. 

A tabulation of the “price-raising 
effects” of fair trade laws, presented 
by Mr. Walker on the basis of 2,800 
branded items carried by Macy’s 
showed that since March, 1937, when 
the Feld-Crawford act became opera- 


tive, cosmetics rose 8.6 per cent; 
drugs, 15.6 per cent; liquors, 12.1 
per cent; books, 17.7 per cent; mis- 


cellaneous, 12.5 per cent. None of 
these sold below cost before price- 
fixing, he said. 
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in field. 


No forced circulation: 
subscription price and without use of pre- 
miums—a record unapproached by any con- 
temporary. No subscriptions carried beyond 
one month in arrears. 


EDITORIAL CONTENT: 18°, greater. Vigorous, well-planned, timely 
editorial campaigns and features attribute to outstanding 
reader preference. 


ADVERTISING LINEAGE: 20°, greater than any other publication 


551 Fifth Avenue, New York 


Ohio Office: 1440 E. 32nd St., Cleveland, Ohio. 
Simpson-Reilly, Ltd., Russ Bldg., San Francisco; Garfield Bldg., Los Angeles. 


HEN you talk about the restaurant field, you're talking about 
W the second largest retail industry (in number of units)—a 
market that is doing more business than it did in the boom days of 
1929 and is still increasing. 


Modernizing from store front to kitchen, the industry offers a 
$100,000,000 market to equipment manufacturers and a $1,000,000,000 
market for food manufacturers and distributors! 


Now that you have these brief but pertinent facts about the res- 
taurant market, your correct sales approach to it may be made a 
little easier by considering these FACTS about the restaurant 
field's leading publication, The AMERICAN RESTAURANT Maga- 
zine, and how it compares on the more important tests of publica- 


CIRCULATION: (a) 25% more coverage than nearest con- 
temporary — concentrated among restaurants 
doing bulk of business. 


90°% 


NUMBER OF ADVERTISERS: 45% greater. 
ADVERTISING PAGE RATE PER THOUSAND: Lowest in field. 


The simple reason for The AMERICAN RESTAURANT Magazine's 
advertising acceptance is that it has the largest EFFECTIVE CIR- 
CULATION by a wide margin. 


These are some of the cold FACTS which must be weighed and 
considered by every advertiser interested in making his adver- 
tising dollars bring him their greatest return. 


A special survey cn the sales possibilities for your product among 
restaurants is yours for the asking. 


secured at full 


5 S. Wabash Avenue, Chicago 


Pacific Coast Representatives: 
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Familiar Comic 
Characters Are 
Tried by Carter 


Terre Haute, Ind., Oct. 20.—With 
the aid of Happy Hooligan and 
Gloomy Gus, the Carter Medicine 
Company, New York, has launched a 
test campaign for Carter’s Little 
Liver Pills which is scheduled to run 
for a period of three months here. 

Starting last year to use cartoon 
advertising, the company has de- 
veloped the idea to employ well 
known comic characters and, if the 
new technique pulls, it is intended to 


copy now running in the Terre Haute 
newspapers is two columns and car- 
ries in addition to the drawings of 
the two “funny-paper” men the fol- 
lowing rhyme: 

“Sour and sunk was Gloomy Gus 

Till Happy Hooligan told the cuss 

To chase his grouchy ills 

With Carter’s Little Liver Pills.” 

The test campaign is in addition to 
the company’s regular newspaper, 
magazines and radio advertising. 


Publishes Type Book 


Coincident with the celebration of 
its 60th anniversary, W. B. Conkey 
Company, Chicago, has published a 
new type book containing specimen 
type faces and suggestions for the 
layout man in designing books and 


extend its use to other cities. Typical 


catalogs. 


Sindlinger Named to 
New March of Time Post 


Albert E. Sindlinger, in charge of 
the March of Time exhibitor exploi- 
tation for the past two years, has 
been appointed director of promotion 
and advertising, a newly created 
post. 

He will also be managing director 
of March of Time’s “Photo Re 
porter,” monthly picture newspaper. 
He will be located in New York. 


Agency Booklet Out 


Major problems confronting the 
advertiser whose appropriation is 
relatively small are discussed in a 
booklet entitled “Problems of the 
Small Advertiser,” published by Al- 
bert Frank-Guenther Law, Inc., New 


York. 


NEED TO SELL 
BUSINESS ANEW 
URGED BY ADAMS 


New York, Oct. 20.— Terming 
closer co-operation between agen- 
cies, their clients and media the 
greatest current need of advertising, 
and the “rehabilitation of the 
American commercial system in the 
eyes of the American public” the 
greatest task ahead for advertising, 


James R. Adams _ executive vice- 


IS THE 
PAREN 


PERIOD 


Readeahic. in the 
Parenthood Period 
Readership in the 
Parenthood Period 


THE PEAK 
PURCHASING 
PERIOD 


THOOD 


and happiness of 


purchasing period 


OVE may make the world go ‘round, but 

it takes parenthood to spin the wheels 

of industry. For with two children per family 

the national average, during the parenthood 

period purchases are made for not one or 

two, but for FOUR large-scale consumers— 

mother, father, two growing children. This 

means large-scale consumption of foods, 
drugs and clothing. 


The number of consumers reached per family 
is only part of the reason why the parent- 
hood period is the peak purchasing period. 
It's also the period of expanding homes, when 
special provision must be made for the health 


time when homes are built and furnished. 
when the best in refrigerators, washing ma- 
chines, heating equipment. cooking materials, 
must be acquired, 
the myriad items that parents purchase to 
make living better for their children. 


Adyertising men who are fathers will recog- 
nize the truth in the statement that the peak 


According to a Polk survey. 98.4% OF THE 
450,000 READERS OF THE PARENTS’ MAGA- 
ZINE ARE IN THE PARENTHOOD PERIOD, 
WHILE ONLY 55.9% OF THE READERS OF 
GENERAL WOMEN’S MAGAZINES ARE IN 
THE PARENTHOOD PERIOD. 


the children. This is the 


to mention but a few of 


is the parenthood period. 


MARRIED 


UNMARRIED PARENTHOOD PERIOD 
, PORARES FUR NE: ies SHNORER THE PEAK PURCHASING PERIOD 


—<— 


president, MacManus, John & Adams 
Inc., Detroit, in his new book, “More 
Power to Advertising,” issued py 
Harper & Bros., takes the art ot 
promotion apart to see what makes 
it tick and subjects it to the searep. 
ing scrutiny of a pair of eyes that 
have spent 20 years in the businegs 
When advertising is carried ty 
good purpose, Mr. Adams declares, 
advertisers, agencies and media are 
each entitled to their share of the 
glory and their measure of the 
profits. And when advertising js 
prostituted, he adds, each side mug 
shoulder its share of the blame. 
Agencies are helpless without ¢. 
operative clients, he points oy: 
clients are helpless without talent, 
ed and trustworthy agencies, ang 
both must depend upon the owners 
of media to protect them from the 
cheat and the swindler. 

Peering into the future Mr. Adams 
finds that “business is faced with 
the fight of its life, not for a place 
at the head of the economic parade, 
but for its existence.” 


“create business out of the whole 
cloth, and it can’t, for long, live g 
lie.” 
public opinion in behalf of “the 
American way of life,” he declares, 


Copy Biggest Problem 
Peering into the mechanics of ad. 


copy is the hardest to produce. When 
is generally at fault. 


side the advertising world believe 
they have the ability to prepare 
copy, he observes, “fully one fourth 
of America’s advertising is being 
written by people who possess no 
special aptitude for the work.” In 
other lines of activity, he adds, 
“these incompetents would be caught 
and their bad works held against 
them.” This situation, he concludes, 
is the “greatest economic curse in 
advertising,” costing millions of dol. 
lars every year and casting discredit 
on the whole advertising structure. 

In 51 chapters, Mr. Adams air 
his observations of advertising’ 
numerous ramifications, succinct) 
and _ straight-from-the-shoulder. In 
his own words, he has attempted to 
set down such advertising errors as 


seen differently and they may have 
different remedies to suggest,” he 
says. “If so, the writer asks only 
that those who disagree with him 
credit him with sincerity of convic- 
tion and worthiness of motive 
Where he has blamed advertising, he 
has done so only to help it.” 


Johnson Moves 
M. Martin Johnson, Chicago de 
signer, has moved his studio to 4 
E. Ohio street. The telephone num: 
ber is Superior 9657. 


Appropriates $5,650 
The city council of Miami Beach, 
Fla., has appropriated $5,650 for ad: 
vertising. 


— 


800 MILES 


of New Electrical Service 
Gazette - WCLO 


Rural Territory 
(Recent REA projects in Rock, 
Walworth, LaFayette and Dodge 
counties) 


New Demand 


Created in 


2400 Homes 


for— 

RADIOS - WASHERS - STOVES 
REFRIGERATORS - MOTORS” 
BARN EQUIPMENT, and other 
appliances. 


A NEW MARKET 


Covered by 


Janesville (Wis.) Gazette 
Radio Station WCLO 


——— 


But it can surely influence | 


res 


Advertising © 
has its limitations, he adds, it cant 7 


vertising, Mr. Adams finds that good 7 


advertising fails, he observes, copy 
Despite the 7 
fact that people both inside and out. 7 


SPI 
pap 


& 


he has been able to detect and, 
wherever possible, he has tried to 7 
suggest a remedy. “Others may have 


ote wae PE aa 


22 ARE TA Stes 


FOS ENN Ee Ay Ra Be 


rhe Se 


J 


—_ 


th 


5] 


¢ 
3 


mer _ age ae red 2 r en 2 : Ba Pre ie in oom a Ais ne - TY sete on Sie : De a Ga ‘ a Seas) bp eek daleo« ai Ay greta 4 aye sy : ah ‘ Pas : : e oat, - ae Aap sa 
OA 
NAP | se Ss Oct 
l | | | ~ 
| | a | 
“ ae, - i 
fee. ES | — a t 
eee ——————————— ——————————————————————————————————————————————!;;}! 9 00—@$0930EaaqNqNq009 ; 
2c 3 a . 
a 4 
ie l p 
s ee 
eae eo 
oe See | ee es 
= ees 3 ) Suge 
ft ESS = ihe a | 
ite ase 5 pale 
* Rane ete ge H 
ea Bie aes ; SP ae" : at 
‘ore wae) 
) d i Po ( , é 
“EIN ee ey 
4 ie ss Beles 2 é é : xe A * xt 
eee ek ski ee 
ae Ps ee ee: 
— ee ee Bo 
Dn 1 % A 4 
rt. ' : ; ae 44 zi 
ee Ce pan & 
Si A : a $ ’ ‘ Be: rc 
" RR he age 
eo oe | : Os 
ie | 5 : ¥ oe 
: ical ac | 
Pa. a so A a a z 
me ene | ee os « 
* ae ‘ (ide —= ge age ; 8 — coke Re 4 —_———— 
Roger! 55.9% ae As ALO) Via ese MAGAZINES x : | re) 
Tae | i Pe oO THE PARENTS MAGAZINE . | N 
Sil re Sor ' j "> oe i P 
D> ee i : % f : iS \ |% h 
‘ ‘sales oy ee we ALES ‘ a _..——— ad ty i 5 
te pales § ee : * BEES 3 f 
- 7 eaten? aga Ae Pes | 
a. i : a . ‘ ee " * f 
a i ore ss : a Gee 4 | # Sat od fs 1 ; 
c ee Ht ‘ % f A eS * ae i F ings i yf ’ fai é . $ ‘er 
a fee a lS ee ae | 
mee) OS i " ak & = bas oe eee - D i! | 
_  <s | Ora ee > 4 te: Lr on y: me ©: \) A | oe | a : 
cS ee. ae , eel ae yy i 4 
Tee iF oe NN 45 Sina, ase | bat || 
es lee this vy r act \\ | aa & wand ‘ e ey) || Bl 
a Soe | SALES Le Te De eo" eB ss er 2 b cy pee J} bE 
ae + gh . 
an big a ae ; is ‘ DECLINING YEARS i ; 
ae 2a hia re -. DECLINING NEEDS } 
a bs aa ae ae ae a SS ae ‘ 5k RL OR Se TS 
pes ay pmenernnerntennete ‘pegngeepesenseesnsteqseeeete=0SUEseUGUNISEURNDURsmNSURAEEUEnagUneUDEDTenesebeanetsbneseessenebenseetoseeesbehenrehannnahAANRaasU 
io! Sey 
a’ ie. | 
— 
a ; 
Pe : | 
= Fa ‘ q 
E bile” sgt | 
3 2 a ‘a . a 
3 ‘ me ais ae we 
ey Se WEES fas 
oe Ct ee 
ey gan es 
OT ee x 
At Pua ft oe ee es | fo" SSF ig SEO A 2 isto i i oo ee A ea : i re ea vai ees a eo ; 4 Aigtes tetas end oy : Deny z : d : i ~ : ty ‘3 PR se : 
a ae tages og eee Mee ie he a, So bee ees Sime i te ee Sag Rare, clei Meee Cia es oe EN a PR Rett eal aR RRR Ct i oka ee Reng Fee E Sher” ane 


onvic- 
otive 
ng, he 


ak a Sev, ba ign 7 


Bree 


SAMOS Rita 0 PS i 


October 25, 1937 


ADVERTISING AGE 


a 


Not a fighter, golfer, halfback or ball 
player but a corn husker. 

100,000 Midwest farm folks tramp 
the corn rows behind Byczynski or 
Etter in the greatest of all rural 
spectacles—a Championship Corn 
Husking Contest. 

That surging, enthusiastic crowd 
is symbolic of the impact of farm life 
on today’s markets. 

When millions of well-to-do people 
emerge from generations of social 
isolation (thanks to automobiles, hard 
roads, radios, etc.,) their natural curi- 
osity is satisfied only by ownership 
of more and better goods. 

To many advertisers long schooled 
in urban campaigning, the farm field 
offers a new but not a harsh frontier. 
New because their market ground 
has long been in mass centers; free 
from harshness since peopled with 
folks who live generously and wel- 


come further comforts. 


BURRIDGE D. BUTLER 
Editor and Publisher 
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Husking an ear of corn is one complete 
sweeping action with no halting in which 
husks are stripped rather than torn off. Four 
pictures in sequence, above, show hands of 
Adam Byczynski, 1936 Illinois champion, 
in action. 

1. Left hand grasps ear from above, about 
one-third way back from tip. Tight holding 
of the ear and husks is essential, or dirty 
husking will result—that is, too many husks, 
or “ribbons,”’ will hang to the ear. Left hand 
holds ear in position so that approaching 
right hand wearing thumb hook may tear the 
husks without hitting the kernels of the ear. 

2. Left hand releases firmness of grasp 
and with squeezing pressure forces the ear 
out through the opening made by the thumb 
hook, yet retaining the husks from three- 
fourths the circumference of the ear, within 
the left hand. 

3. Ear bare of husks is grasped firmly in 
right hand, with left hand holding husks, 
while the twisting snap of the right hand 
breaks the ear free from the shank. 

4. The surprised ear is started on its way 
to the wagon with a snap of the husker’s 
wrist, while with his eyes he has already 
spotted the next ear that he must get within 
the next second of time. Byczynski threw 
from 40 to 60 ears a minute during the 
Illinois contest when his record was 41.175 
bushels. 

Above left: Typical corn husking crowd. 

Left, Adam Byczynski, 1936 Illinois state 
champion and national runner up. 


RAIRIE FARMER 
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Read by more than 330,000 acquisitive families in the heart of the world's 


RICHEST MARKET 
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NON-ABC PAPERS 
ARE. PENALIZED 
IN SPACE FIGHT 


Tracy Tells of New Methods 
in Media Selection 


Chicago, Oct. 21.—Publications 
which are not members of the Audit 
Bureau of Circulations labor at an 
almost hopeless disadvantage in the 
competitive struggle, Shelley E. 
Tracy, president, Tracy-Locke-Daw- 
son, New York, and vice-president, 
American Association of Advertising 
Agencies, told the ABC at its general 
meeting at the Stevens Hotel this 
morning. 


Answering the question, “Does 
agency space buying reflect proper 
recognition of ABC publications?” 
Mr. Tracy said that an increased 


number of agencies are placing the 
designation “ABC” or “Non-ABC” op- 
posite the names of publications rec- 
ommended to clients. 

“They have found that advertisers 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 


tailers who sell seed and other horticultural 
and agricultural items to 41,000,000 farmer 
and suburbanite customers, 

We will gladly give you an analysis of this 


field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


appreciate this and I have been told 
of dozens of instances where this 
method has resulted in advertisers 
initiating the elimination of non-ABC 
publications and non-ABC markets,” 
commented Mr. Tracy. 


New Plan of Four A’s 


“This practice should be encour- 
aged. It has been discussed recently 
with officers of the Four A’s and I 
hope that we shall be able to report 
soon that the suggestion has been 
bulletined to our members. Adver- 
tisers are entitled to know whether 
or not publications under considera- 
tion are ABC and this reminder on 
all schedules could become a potent 
influence for the benefit of the in- 
dustry as a whole.” 

Mr. Tracy’s second question was: 
“Do agencies make regular use of the 
wealth of accurate information in 
ABC statements?” 

He asserted that the trend in 
agency practice just outlined necessi- 
tates continuous study of the facts 
from ABC statements. The agency 
which is delinquent in providing ef- 
ficient space-buying service is likely 
to find itself in a vulnerable competi- 
tive position. 

“The fact that we buy and pay for 
statements direct from the Bureau in 
order to get a complete service and 
get it promptly is evidence of our 
evaluation of the service and our con- 
tant use of the information it con- 
tains,” he said. 


Non-Members Penalized 


“The practice of allocation of cir- 
culation to marketing areas and its 
weighing in comparison with sales 
is an increasingly important part of 
the analytical work of agencies. In 
most cases this requires a county 
record of audited circulation, since so 
many of the indices used in these 
studies are available only on a 
county basis. The use of ABC state- 
ments has increased since county fig- 
ures have been made available in 
audited statements.” 

Likewise, development of the in- 
terim statement has tended to focus 


ABC LEADERS AT 


INLAND MEETING 


O. C. Harn (left), J. N. Macy and Howard Stodghill, all Audit Bureau of Circu- 
lations leaders, engage in a little pre-convention discussion with Verne E. Joy, 
Sentinel, Centralia, Ill., at the Inland Daily Press Association fall meeting. 


attention on ABC statements and 
stimulate their use among agencies. 

His third query was, “Are publica- 
tions not ABC penalized in agency 
buying?” 

The answer is not only in the af- 
firmative, but the degree is much 
greater than non-ABC papers realize, 
he asserted. He gave a typical in- 
stance of an advertiser with an ap- 
propriation of $750,000 using six 
schedules with varying lineage. The 
A schedule is 50,000 lines and the F, 
only 2,000. About 1,000 papers are 
used. 

“There is only one instance,” he 
said, “where there are competing 
ABC and non-ABC papers where the 
same amount of space was used in 
the non-ABC paper. But there were 
112 instances where the non-ABC pa- 
pers received smaller allotments. 

“Another advertiser who uses 453 
newspapers invariably gave the ma- 
jor schedules to ABC papers. Anal- 
ysis of 10 important newspaper ad- 
vertisers with an aggregate expendi- 
ture of $6,000,000 disclosed only 17 
instances where non-ABC papers re- 
ceived space allotments equal to 
those of their ABC competitors. This 


survey indicated that 1,000 or more 
non-ABC papers were eliminated 
from schedules and in some cases 
markets were stricken from the list 
because no ABC papers were avail- 
able.” 

Mr. Tracy also gave some data on 
increased volume of advertising from 
the space buying viewpoint, saying 
that purchase of space in his own 
agency is now 102 per cent above the 
1930 mark. Heavier volume has 
thrown into sharp relief the impor- 
tance of space buying departments 
and agencies are concentrating on 
their improvement. In many cases 
the head of the department is now 
an officer or director of the agency. 


Brazil Nut Edition Out 


A new edition of “Brazil Nut 
Baked Goods,” collection of formulas 
for bakers, has been published by 
Brazil Nut Advertising Fund, New 
York. 


Dreher Gets Krueger 


Monroe F. Dreher, Inc., New York, 
has been appointed advertising 
agency for the Kreuger Beverage 
Company, Newark, N. J. 


> 
<< 


Toy Tie-up to 
Aid Bigelow in 
Holiday Drive 


(Picture on Page 44) 


New York, Oct. 20.—Capitalizing 
upon the success scored last year jy 
merchandising floor coverings as hoi. 
day items, Bigelow-Sanford Carpet 
Company, Inc., today  discloseg 
Christmas promotion plans involving 
a new promotional toy, special gift 
certificates and gift wrappings anda 
series of newspaper advertisements 
emphasizing a “buy now” theme. 

“Lively Wool,” dramatized with 
jumping sheep, has been one of Bige. 
low’s major copy themes for some 
time. This season the company hag 
evolved a tie-up with a toy manufac. 
turer to incorporate the idea in cari- 
cature sheep toys called “Lively 
Wooleys,” which will have nation. 
wide distribution among department 
stores. Each toy will carry the 
Bigelow label, both on the sheep and 
on the platform of the toy. 


Toys on Display 

In addition to being merchandised 
to toy departments, these toys will 
be supplied to rug departments to- 
gether with an animated display and 
other Christmas point-of-sale ma- 
terial. 

Gift certificates, the company be- 
lieves, will solve the problem for the 
purchaser desirous of buying floor 
covering but unwilling to choose a 
style for someone else. Forms to 
stimulate this type of buying will be 
supplied to dealers. Gift wrappers 
for carpets, which the company in- 
troduced last year, also will again be 
offered. Newspaper copy will be di- 
rected both to those who are buying 
for their own homes and gift buyers. 


Post Gets Pavel 
F. Pavel & Co., New York, has 
appointed W. L. Post Advertising, 
New York, as its advertising agency. 


WKRC broadcasts the only full hour morn- 


Ay 


oa 


ing commercial program in Cincinnati 


Cincinnati likes Dow’s Dawn Patrol And Dow’s 31 drug stores like the program 


to the extent of sponsoring it six times a week for a solid year. Under the light 


* 


touch of WKRC’s Al Bland, the hour from 7:30 to 8:30 every weekday morning 


is as important (and as good!) as bacon and eggs to thousands of Cincinnatians. 


A recent Dow radio contest brought 10,000 customers into the stores, many of 


them making two trips on this one contest alone! The Dawn Patrol brings them in. . 


WKRC carries more local advertising than any other Cincinnati station—in 


addition to the complete schedule of the Columbia Broadcasting System. 


WK BRC cIncINNATI, FIRST ON YOUR DIAL—5000 Watts, Day; 1000 
Watts, Night. Owned and operated by Columbia Broadcasting System. Represented 


by Radio Sales: New York 


+ Chicago - 


Detroit - Los Angeles + 
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- , More than half of all of the oil reserves in the United States are in 
Ath Wee Texas. 
| . More than three-fourths of the nation’s oil comes from fields that are 
| a accessible from Dallas by rail over night. 
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* Scores of tank cars are loaded and shipped every day from East Texas 


loading racks, Approximately 4,000 wells in the field are ‘‘on the pump." The average depth 


of an East Texas well is between 3,600 and 3.700 feet, 


ricky go up in East Texas towns where only a few days 
before buildings were standing. These derricks are in the 
business district at Kilgore, Texas. 


000 barrels daily. National daily production is 3,500,000 
barrels. Between 5,000 and 6,000 workers earn their liv. 
ing directly from the East Texar field. 
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October 25, 1937 


Neal Appoints FAA 


Committee Chairmen 
William H. Neal, president of the 
Financial Advertisers Association, 
has appointed committee chairmen 
for the coming year and has an- 


nounced Fort Worth, Tex., as the 
1938 convention city. 
Chairmen and their committees 


are George O. Everett, First Citizens 
Bank & Trust Company, Utica, N. Y., 
convention; Stephen H. Fifield, Bar- 


nett National Bank, Jacksonville, 
Fla., membership; Henry C. Ochs, 
Winters National Bank & Trust 


Company, Dayton, research; Richard 
H. Wells, State-Planters Bank & 
Trust Company, Richmond, Va., ex- 
tension; Thomas J. Kiphart, Fifth 
Third Union Trust Company, Cincin- 
nati, publicity; Merrill Anderson, 
Merrill Anderson Company, advertis- 
ing; Guy W. Cooke, First National 
Bank, Chicago, finance; A. R. Gruen- 
wald, Wisconsin Bankers Associa- 
tion, Milwaukee, association contact 
commission. 


Borland Transferred 
William Borland, Jr., Philadelphia 
representative of Harper’s Bazaar, 
has been transferred to the Western 
office in Chicago. 


Foley to O’Mealia 
A. V. Foley has joined O’Mealia 
Outdoor Advertising Company, Jer- 
sey City, N. J., in charge of sales and 
sales promotion activities. 


WHITE ADVISES — 
NEWSPAPERS TO 
DIG MORE FACTS 


Many Circulation Mysteries, 
He Tells NAEA 


Chicago, Oct. 19.—A clear line of 
demarcation between welcome and 
unwelcome attentions of newspapers | 
was drawn at the luncheon of the 


Newspaper Advertising Executives 
Association today by William White, 
advertising manager of the six Wie- 
boldt department stores in Chicago. 
These neighborhood stores do an an- 
nual business of $25,000,000 a year, 
Chesser M. Campbell, advertising 
manager of the Chicago Tribune, 
said in introducing Mr. White to the 
newspaper men and their guests. 
The chief function of the newspa- 
per, Mr. White said, should be to 
help the department store know 
more about the audience presented 
by the former—what its income is 


CONVENTION TALK 


Gus S. Osborn (left), veteran Chicago 
newspaper representative, and Wilson 
W. Condict, St. Louis Globe-Democrat, 
have a long chat at the NAEA conclave. 


and how much it spends for various 
articles—rather than how the mes- 
sage should be delivered and when 
the advertising should be presented. 

Mr. White asserted that one news- 
paper created an elaborate shopping 
service, and on the basis of its re- 
ports went so far as to suggest the 
type of merchandise which should be 
advertised, size of illustrations and 
time of insertion. A campaign based 
on all of these theories was a flat 
failure, he commented. 

“There are five newspapers in Chi- 


Scribner's 
iS unfair to 


$4999 
a year 


men 


“A 


lishing history attempting to offer advertisers 
complete coverage of the class market. 


SCRIBNER’S method for obtaining com- 
plete coverage of the class market, without 
waste, is “Selective Publishing.” 
appeal to wealthy, influential families, and a 
new format, which have brought SCRIB- 
NER’S 186% increase in net paid are only 
one part of the Selective Publishing technique. 


An editorial 


cago” he continued. “What are the 
vital differences in the audiences 
they reach? Since newspapers have 
personalities and since different per- 
sonalities attract different types of 
followers, there must be significant 
contrasts in the families which read 
these newspapers.” 

Some helpful facts may be discov- 
ered by analysis of the lines adver- 
tised by department stores in any 
given market, and Mr. White said 
that results of such surveys are wel- 
comed by advertising departments of 
these stores. In one instance, a 
newspaper’ representative pointed 
out that while all other items enter- 
ing into the furnishing of a room 
had been emphasized by department 
stores, lamps seemed to have been 
generally ignored. Such data offer a 
valuable opportunity to the depart- 
ment store, Mr. White said. 

It is a platitude, but still true. 
that local advertisers need to make 
their advertising dollars more pro- 
ductive, he went on. The store must 
think in terms of definite results and 
cannot afford to generalize. It is also 
true, he said, that certain papers pull 
better for advertising of some prod- 
ucts than for others; and thus a 
trial and error system is used to 
some extent. 

Ten per cent is the usual objective 
of the store on the advertising of 


Don’t Nibble at the Class Market—Annex It! 


SCRIBNER’S is the only magazine in pub- 


The other essential in SCRIBNER’S program 
for complete upper bracket coverage is our new 
circulation promotion method — complimen- 
tary distribution to 200,000 of America’s Top 


Families. 


SCRIBNER’S net paid, plus the 200,000 Se- 
lective Distribution families, represent for all 


marketing, 
purposes— 


merchandising and advertising 


COMPLETE COVERAGE OF THE CLASS MARKET 


a 
ee, 


specific merchandise, but Startling 
variations from this goal give the 
retail advertising manager food for 
thought. Department stores them. 
selves are indulging in plenty of sur. 
veys, he indicated, Wieboldt’s re. 
cently having asked a large number 
of its customers and non-customers, 
“Which store gets first consideration 
of its advertising? Why?” 

The promotion departments o{ 
some stores listen too carefully to 
the views of their own buyers, he 
said. Others fail to live up to the 
promises made in advertising, and 
are then prone to blame newspapers 
for lack of pulling power. 

Mr. White made the significant 
point that the merchandise adver. 
tised by department stores repre. 
sents only 15 per cent vf their total. 
All other business done by that store 
is of the “background” variety. He 
said that any store which undertakes 
to advertise more than this 15 per 
cent is entering a danger zone. 

The question most interesting to 
department stores at present, he as. 
serted, is ‘‘Where does the business 
come from—which geographical sec- 
tions contribute most greatly?” <A 
geographical check-up, while obvi- 
ously needed, presents difficulties 
which have not yet been solved, he 
said. 

From the retailer’s viewpoint, no 
selling message is effective unless it 


embodies “a point of difference.” 
Newspapers, Mr. White asserted, 


could properly aid in 
ment of such points. 

Department stores, he said, have 
placed themselves on record as hay- 
ing confidence in newspapers. by 
alloting 62 per cent of their appro- 
priations to newspapers. The latter 
should reciprocate by helping the 
stores build up fact-finding systems, 
so that some of the hidden facets of 
advertising shall be brought into the 
open. Only a few now have such 
systems. 

He summarized by urging newspa- 
pers to ascertain the specific and 
general coverage they have to offer; 
spending power by districts; geo- 
graphical analysis of coverage; and 
encourage accurate 
sults. 


the develop- 


AIR EXPRESS 


THE FASTEST WAY TO SHIP 
MILES A 
MINUTE 


Raitway Lreeess, 
AGESCY INE 


That’s how deliveries speed when you 
rush them by AIR EXPRESS—250 
miles overnight. Double receipts. Care- 
ful, intelligent handling. Low cost. Day 
and night service to 220 cities and all 
points between in the United States and 
Canada. Direct to 32 Latin- America" 
countries, Honolulu and the Far East. 
For service or schedules, phone any 
RAILWAY EXPRESS office. Ask for 
AIR EXPRESS DIVISION. 
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poe HE 49th State, measuring 300 miles across its diameter, 
os ] crisscrossed with highways and railroads, and dotted with 
ye thriving agricultural and industrial centers, is a conspicuous ex- 

ception to the suggestion, in a recent advertisement of the 
— 


Scripps-Howard Newspapers, that “It’s a long time between 
in the ‘ALL OTHER’ zone!” 


Ein 


4 sales... 


This market has always been an exception—in size, in scope, in 
sales activity ... It’s bigger than the markets covered by average 
newspapers .. . Diversified industries maintain steady earning 


power, which means purchasing power. 


The 49th State is a bright area on any business map these days. 


“arm production is up ... Bank deposits are up... Sales 


ects Bipot 


are up. 


And The Globe-Democrat occupies a position in the center of, 
and throughout this 49th State, which other newspapers covet. 


This newspaper circulates throughout this great sales circle: 


{.Konis 


its entirety, offers to the advertiser an entirely new point of view. . 


. “One moment 
Scripps - Howard, 


—here’s one famous 
‘ALL OTHER’ zone 
where sales are brisk 
and money 1s moving.” 


—TIn the city zone, it reaches the people with the money 
to spend 


—TIn the suburban zone (radius 40 miles) its daily 
influence is traditional 


—‘ALL OTHER” in the 49th State is not “great 
open spaces,” but busy towns, cities, villages; and 
The Globe-Democrat covers this market as no other 
newspaper even claims to do. 


—JIn 137 towns, The Globe-Democrat reaches 20% to 
35% of the families; in 131 towns, The Globe-Dem- 
ocrat reaches 35% to 50% of the families; in 236 
towns, The Globe-Democrat reaches 50% or more 
of the families. 
The Globe-Democrat can show you these 49th State towns— 
one by one; can lay before you complete data on sales possibilities 
in each; can show you how the traditional influence of this famed 


newspaper is being translated into sales by advertisers. 


It’s a matter of point of view, after all, Scripps- Howard, now isn’t it? And The 49th State, in 


.. And a unique opportunity. 


You can’t sell this market short 


) aa 


Memocrat 


The 49th State 
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MEDIA PAYROLLS 
ONE ANSWER TO 
BABSON’S PLEA 


Effects of Pared Advertising 
Cited by Statistician 


Detroit, Oct. 22.—Using payroll 
figures of media themselves as a ma- 
jor premise, John R. Stewart, statis- 
tician of the Detroit Board of Com- 
merce, answers in the current issue 
of The Detroiter, the recommenda- 
tion recently made by Roger W. 
Babson, Boston economist, that ad- 
vertising expenditures should’ be 
pared and the money diverted to rais- 
ing wages. 

Mr. Stewart traces the concurrent 
increase of advertising and the value 
of manufactured products over a 
period of 60 years to reiterate that 
the rapid rise of living stand- 
ards in this country is attribut- 
able to advertising. Then he 
points out some of the immediate 
contributions of media to employ- 
ment as a fundamental argument 
against the Babson proposal. 

The combined advertising income 
of both newspapers and magazines 
as reported in the 1935 Census of 
Manufacturing amounted to $686,120,- 
409, or 94 per cent of all advertising 
expenditures of this nature. And 
nearly all of this sum was used to 
meet payrolls of the industry, Mr. 
Stewart points out. Salaried em- 
ployes and wage earners received 
$416,762,577, while workers in allied 
industries—paper, wood pulp and 
printing ink—with payrolls exceed- 
ing $200,000,000, shared in the in- 
creased business resulting from ad- 
vertising-supported magazines and 
newspapers. In addition, 40,000 
newsboys and thousands of small 
merchants and magazine agents 
throughout the country profited from 
sales of the publications. 


Agency Employes Share 


Agency employes likewise shared 
heavily in the advertising dollar in 
these fields. Agencies in 1935 placed 
$289,000,000 in these media receiving 
$43,350,000 for their services. Of 
this amount, 58 per cent or $25,400,- 
000 went to meet the agency pay- 
rolls. 

Radio advertising expenditures of 
approximately $100,000,000 in 1935 
are broken down by Mr. Stewart to 
stress the fact that $6,000,000 of this 
amount went to agency employes 
handling accounts of this type while 
radio broadcasting station workers 
received approximately $21,410,000 
with this figure excluding payments 
to artists directly by advertisers. 

Pointing out that a large portion 
of the $365,000,000 estimated direct 
mail advertising expenditure in 1935 
was devoted to postage, Mr. Stewart 
reasons that “this may be considered 
either as a reduction of other taxes 
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or as part of the income of Uncle 
Sam’s postal employes.” 

But beyond the payroll of media 
and general recession of business if 
advertising were sheared, Mr. Stew- 
art cites the fact that the consumer 
would be penalized directly. 

Pointing out that revenue from 
subscriptions by newspapers and 
magazines is far under the advertis- 
ing revenue, Mr. Stewart concludes 
that it seems logical to assume that 
any cost added to the price paid for 
the advertised product is returned to 
the consumer through an equal sav- 
ing in the amount paid for his pub- 
lication.” 

The same situation obtains in the 
radio field. 

“It is interesting to note,” Mr. 
Stewart declares, “that the cost of 
radio advertising in 1935 represented 
less than 80 cents per resident of the 
United States, certainly a very small 
sum to pay for 12 months of radio 
entertainment.” 


Joins “Business Week” 

Harold E. Choate, formerly vice- 
president of the Liberty Bank, Buf- 
falo, N. Y., has been appointed finan- 
cial advertising representative of 
Business Week. 


INLAND PRESS PREXY EYES PROGRAM 


Robert R. O'Brien, Nonpareil, Council Bluffs, la., and IPA president, discusses the 
program during ABC week with Eugene Flaherty, lowa Daily Press Association, and 
Charles S. Walling, Oskaloosa Daily Herald. 


Elliott to WGY 


Robert Elliott, formerly assistant 
to J. de Jara Almonte on the NBC 


evening executive staff in Radio City, 
New York, has joined the sales staff 
of Station WGY, Schenectady, an 
NBC affiliate. 


re 


Electrical Products 
Markets Cordless Iron 


Chereton Cordless, new electric 
iron eliminating the cord, has been 
introduced by Electrical Products 
Company, Detroit. 

The iron, containing the heating 
element, is not connected with the 
electrical current while in use. The 
current is supplied through an jp. 
sulated base which serves as a stand 
when the iron is not in use. The 
base contains contacts to supply cur. 
rent, a multiple switch controlling 
the heat for rayon, silk, wool, cotton 
and linen, and a thermostat to regu. 
late ironing temperatures. 


Grant Gets Mars 


Grant Advertising, Inc., Dallas, has 
been appointed to handle the adver. 
tising of Mars, Inc., Chicago, manu. 
facturer of candy bars. Will ¢C. 
Grant is account executive. The 
agency has opened a Chicago office 
in the Palmolive bldg. 


Banks Sponsor Broadcasts 


The Schenectady Savings Bank, 
Tray Savings Bank and Albany City 
Savings Banks are co-operating in 
sponsoring a radio program, “The 
Sunday News Roundup,” over WGY. 
Schenectady. 


ji 


Ae 


ae 
ke. 


FOOD INDUSTRIES 


QUIPMENT, 


330 WEST 42nd STREET, NEW YORK 


4 
a 


ot ee A REA EAR, sate ice 


“CATALOGS & DIRECTORY | 


A McGRAW-HILL PUBLICATION e 


mwa, 


; 7 . ’ , , ~ “% an eke Barge 3 Ses. 
ag , oe at, 
a ne ‘ 
’ 7. a a 
| 
& : Pe gee re ; 
gm TE tag te eet lea « ae 2 4 
ee 5 ; $ @: 12 ; 1s 5, . e 
r ; : — * be . } oy x ‘ 
¢ ha i 7 = ihe 3 i % FR 
ite aii < Bee : i : ' i 
ae ‘ itt a 
: s ES F a veo : D 
‘ : ; tt 
7 ee Be f 5 ff 
>: ae , oe pi 
ey ta, ia i a 4 
$ ie Ps i zi ig vig 3 al 
: : os - ! ns 2 : at 
‘conn ‘ oe fury H m 
+ : ices es oh ie re Nia ‘s su 
2 : *, «ae oe inet ie af Be \  pindiy nee £ee 
ge a + ’ . i + Sa ef. sie -— ee ee ie rite be 
a ; kts : i ee ‘ 
Spe Icey te Le yy a x ee 7 + 
Pier Ps eer ae ae “ 5 «© 2 Se 
eae oe = Py aS ” hae oA ee ee a | 
‘ot eee is a Se : an ‘ aa aa Ss ae a. 
at ei eae ; eae Me 
oe igt oe ah “ome , - 
Pe ets tar ole ng 
ee et oo AS 
Br ae al 
ead as a $l 
+ | ea a parte a 
ae Le Po : th 
2 eee ; , 
eg —. SS aS Ce — —— - —— - K 
Fase ee | = 93 
Serie at : 
io ae ee . | | te 
| th 
pe ag. ed F 3 a2 
ae eee) : 2 
Asi : a‘ Pe 
fan ci mth a 
i 9 "4 
aa ee / % 
aa 2 = = i Z | » 
: i pate os 23 
. apt Dy 
’ Tx 98D 
F fos, ines Ae e , 9 
ens cs a aah! : a .. Seis 1 tao ; a 
. Re oe oat : o:,' wt ; < , “¥t m " ‘ ae pe o =O Nae oe v 
Be A ea a ee i : é Sn , 
ee A ee Hh) iy 
ER aoe if pers a 
eee ee Nees, b ‘ r 
Acs ae oe ts 4 ot 2 
ae ae c ; “ 
ome i: <t : $ ‘ 
eres, sate rae 4 
mere Yel seared { : 
oe Ae c : . . 
ae | ace | 
2. \ ; UE, ; ri 
et ~ - Pa 
x ae : 4 . L 
Ry Sh , : oe ee 9 ? 
Coe 2 , . 9aag 
ae _ | om gf te ‘ 
Rae rks | aes ee we are 2 , P 
egal % : i  ~—i 3 ; 
_— eee aie OM Bree Riera Men huey sy Ps hina a e 
Feit nit a e be". ee ~ - Vie eae 
Bi it Hees ; i os ‘ 
ee es Piet ae : 
a Se Pea / pe y ae dist oo + ais 
Z Py ah arn Se Ma Mey ohiet a Ea URNS IR at aide Spe ‘4 eS 
; ss \ : ri Balt? aeiea ier, i pi 
panes weld ; ; pp 4 om 
pea eR 5 ne : & 
Pear eA ey ve \ i oe “FT 
ee ae ' an) / ae ‘ ee GE es ok eae Sy “ 
. Space ty B / re ea sal By A re Se att a eat co * 
ee EN F > ¥ see Cale ; . i 
ictal i is, ha co ent Ae _ “a be & 
at ae ae oS Fees 4 - ; 7 r mo . q 
el <#] Lee tes“ : 4 4 y 2 4 
See ce biG - ape A q ; 
: fas Bry eit pet oS ft t . ~ , 
Laer , Sb aeey i ee 4 7 ‘ P 4 - g 
ex v [ADS ; : i carat ee 
abe MS een fs | . 4 _» Se y's ee y ‘ a. i 4 ig <igty ~ _ 7 
Te gee tar ess . oe “yr ee F 7 Looe I é 4 
aa Saw, } 5 een Po Need ; af 
vu er Ger i a 
Beet : — FE a iS 3 
| f ad f > oo 
4 ; suas ee, ; 7. oo 
a : : wlan 2 ne: > oa 
} aaa a ' 
- By cen tim, 3 
’ } pe . t “4 BRS ” H 
| ; ? q - g ; 
peer ae , aye ties " ££ 
rns Salpe oe = - 4 P| 
a ao oa) | F Rs SAS fate 3 “— a Z 
ae Pt ¥ 
Ro. eee | ate: « . : 
a St. ae | Oya ae . a) 
eg Eee Se: Wi, ad | af a nis > eee . 
a ec stat a ee | Ee Fa) ga ib teem 
(eee atc © | ise oe : ae “IGN ne eae eee 
‘OMS Ot" | psi So eee. - es ie |: des ofc Sd aR: 
sae roe Ba nots | i ss he: ahs . 7 2 ee Sey en fl ee: ; 
Dela sie iyi ] tas i ecre tere ts a te eee eae a ee fee a ual 2 
te ‘guar Se Rye uae ee i ‘ 2 ee t ai 7 ss ae 
gee x ce A. aa Peas | SS i ae : 
sll ta ea. Ce Ea : on ha Pars ak haar = Aad a : : 
gate Sram | ee ee ope fee ay sgren ha ae e ew et Bg fs s 
ime } EASE oto, eat pea a aaa . i Oe eel: Mo ee ‘ Pee ie ths. = 
es : Cie re Nae at oe fi 
Bie a | ae eee Bee remeieee UR ete yada Wye en. ae ee 4 
ae aa ig ii Br ey samen * aoa ee amas re rn Soe: bce esa pan i Cee 4 
ie iar eM oe ieee ane tai Selon as ee So ae Boo tale iaies : 
Baa ee ae eee a ie <i aes ng 
te a H Tce aver Saas i ai + =: ; s 
ae i be. ee. wep : . ae ee 
abr | > f Bid: go Piet font a ahs iad 4 4 ae ae *Y 5 ae ate * 
¥ : anes iy £ Ge ae ; BREE Rei ye et) : 
ei fae eee | —=—_>=_={[_"_s__=_anan»9n»>an2=== gees ‘ Rea hae Fr: team Be: . 4 ‘ “a Bs eee, Bee's ay iz 
Rare H eee oe iar ar — a “a od a, ae ee AS foxes eae 
Sage | Pees! Pe ON ee ae Eo ites i —* 7 ee $ St eae tS ate eae Be Ce has ae : 
Be te on das er we ck cs aya tage Pie eR Rae eds rs eae i 3 at e ae e ay 4 ‘pas eae ‘< é 
as | owe eke Saag + tie eet Se tos, eaece ” a sh 4 Saas oe te ee < 
Bes he Go tee | iyae A see eh ema ae, ee, Sp ‘ , " Bae cme at Sa = ih A, rs 
_ od? SR ae NS. RRS i nach Ra ee ere 6k ei ce 4 ¢ $ gros ; ie ae ear _ : 2 NS 
Bn Be ae eg nn ne eee oe he as, ae aid feet : 
Bere ee Bess AC ae Somme ee ee aa way th Mes: eee BRE aG ae ae ' 
it eo a | TO ee: one etry Be Tse, ls, macs aaa a aE Pe ae i ie ee OLA : <a eas : 
Eo Gee “3 | ee ea mi, eo : ‘in: oe ieee a ia. Uae * ego. ORES Se ecroRe eC See. Ny ue . | 
coche a ae Si cc 1 Jy SSI ae a rae WT. 3 SOs ee " a "pete eg 3 — ae Sa + 
ila Pe ee Oe ee tn ae ore — : 
ee = SN oe ema t  E« BAe ae «4 a % a > Ses ee ; 
reer me Eee ys) So epee ee te ae ch aa by va) ic ea " Pe og . nace. 4 
iba oe OU dete ane ae ieee Nes er F <2 om 
“es Senin, See Ea rere —) a ena inet ‘ a : ee: 
se ] Seal een, ee et eta Sa. a ee ‘. a ‘ ' 8 . 4 
ee | gee hd OR ca ee ee ‘ ae ‘ ‘ ital. , 
Neu oye | ated ae ae Peres. « agegese ee. ee aoe ma. | 
4 eee Bt cart yr” Ske ate toe ‘ : 5 96) i % -_ : es ° cs ee 3 
eke” ‘ Bie ae Ae en pie ‘g bp IRS a = am ~ = Ae a 2 
Pee ec. yA So ee ee ges ee reer Fo ie ; sedge e : re OE ee ; 
BP Arr eat i oe pte ps meme? ica ia nee ke” ea ar ee Sige re oie. or. a " Pape, <2 + i 5 
ibaa on | he gai ee aoe 5 eae ee - aes mite Ye: o> ¢ fe . “6 De ess ce ie “Ee ae as g 
Bi tii in | Peter ses ove Tek” nae oa Gua ee 88 : Pere i 
Bi A ic hie | Bh 2 SNR ek a a Te Moat. = : ae a a So ot Sm gall er tee Soom <4 : <a ee Ase ee 3 
ore es igen | ee A it eH te ee eames ae ces mr is lance ae He Oe a. Si ates Pa feo ‘3 eae 3 E 
ne noe aie ae VE Sohn ee Wm ae. > ae f > ae Pa a H... rely ts 7 ae i Lek y 2 
Bere A a Beers lara. ia ae. ee a is < . on: ; ge are eevee ee Reese eo 
Oa eaten ena 2 Oe a Noe ; eee et Le ee a . a ‘ ’ Zi a or ey Po ae tones . 
A chet cas | SRE) ta ee Aa, \ eee fe Seis mi - : : > Fe Pa 
setae ae | ies 5 tog Pree ae a cise oes ips yeasty a Sid ; ¥ 42: re, ert mess oy oe #e3 » 
ss ot a go | yaenne © iSeries. : % —. Ete 
i pee AS poy RED ote iy co oem nee exegesis 
ol Sas aot | ei ce Pies aes ae, oe er eae. Cee Vere Cy <a Rt fee Sy ced coat i a 
ao Se. Oe ee ee ae “ i | ats : 3 me 
Sai Nile anaes 1 ‘ et a3 NARs Pig et dint a ocean Be Pe : ovesiae F ee ee Sei ee a a Ss a as 
Brenig bam ER ea ca ae Siig re Te IR ca ee . ee } : : BP , <i, Soe facta: Nira ee ee ys ae 4 
a | ep, akg AMst eke oe re a ae Fe oe we a ee ee eh 
. ie ee irre Rares trey ae « a eng at ee ee ae a ee ; 2 Bree a i. Saat 
an ee a ee She ge ae ae, Cae | Sa nie name tg ieee ae SN > aia 
Bay 5 Uy tas ee ok Pe ae eee Pe a ie ae ee ‘ Ag Pee . ee ee a oe rs Pes a eS ae ‘ 
cate ie aca . : 7 ae ae ee Le oe ON : ie eee Bg eihc, ae ee oe ae ee, 2 eae Be 5 ip: OO +p ge Se Sie 
We ee Pe es ee fo ents ory se atebes te nee ee ee Sy ae, oe | ae de 
os : aihp = Pg : x ak 5 Rigs tg 4 Hes ar : < ‘. tes bs , 
Pea a eo ay 2 : 
Alani? satan ICs) 7 
ee ee 
See an esate 
MeRih t 
ae Sa " 
i | 
Satie 4 
1 : 
Beit se 
>: 
ee 
me eee 
SPREE 
“yachts 
is 5 
‘a ee 
Fa Ne gl 
eae oe 
nal SG Naas E 
5 | eras R's Bs 
ey Op Seema 
Soy eae os Be 
seh ee 5 Te. , 
“$4 ee Pk PS. ee Ne LA AE DRS Bi at ah ts ahs Spm ye ee Ni tra aa Sh rt Mery i dens Kia ML 4 has i 9 
Se es AD ir eae ead aa pan sya Bee ain wale, Fo Chee yt a8 bie key oes Tes Be. Pie cy é : ip) ae Cau ataue Seman, % 2) ii ae tL Bats . a : 
i aciece Bens a eee See rath peathe Recageray sale Meare A xt Bead Pea Ts i ioe ee ty SWE Boe LS a Bache ee th eee eee OSES Fe sa ik pial: ie be . a APE are / ‘ ee ‘ 
PO NCY ON Caner SOE Seen Stes wie Sea LS agers Y PS See Fe i 2h Ny I Jiggy RR LLORES, 1p St ih Me Wi ei Diet eee Li he Rei i ae) RO ge ga ar dah car eee ci Ce ee : fe Pda Mua ee 
; nary 5 PEAT ae a mee AG sf Si em cee en LY vas ea tk. COT ea +g ee es ES slr Se Sa i PEN Aa Oe EN ds ee tee Toe She, Bee ee iy : ae cement. - ‘ s - : Sees, ¥ 
: ha re Br RE eee gts ig aS a ae SS ar a Re ere Mae Sat eet ee Pn Pe pated Be ee eR nels Sere NL Ata Se ay Ra Sn cee tre ct e oad ene ets, NE oN Sang by ig Se ag er Seto | 23 ut Oe Jai Bee ; 
Te fees a : ‘ ; : . PSL Sam ts pa agar cay SFB) ops ie sire a, pore had Oe ai OPS ee mica itt. oe Ee, SRR a a NEO Fm ated Ne il Ae ty ae eC NS : 
: Ae ns Sia : ; 3 : f Z oc a 3 shh ee uaa bis ha tee ae ih ees oA. Pinte Dae ae Te rah ts rd ee Pate ei oe 3 ee te eect? ft : 


. A i 


a 
ba 
- 
a al 
SS 


ie Fs gen 


atbbaals Cowie 


= 2 ana Aaah abe 1h SATE AK 


we 


Foe 
October 25, 1937 ADVERTISING AGE 39 
S— 
O’ War” and “War Admiral” with Multigraph Corporation, Cleveland, 


Crab Orchard 
Age Shift Is 
Campaign Note 


New York, Oct. 20.—Launching its 
largest campaign for Crab Orchard 
pourbon whisky this week, National 
pistillers Products Corporation will 
feature in large-space copy in news- 


papers and national magazines 
arrival of two-year-old Crab Orchard 
at no increase in price over the 18- 
months-old variety which will be 
superseded as soon as local stocks 
become depleted, it was announced 
here today. 


Relies on Atmosphere 


Relying for atmosphere upon the 
Kentucky bourbon tradition, horses 
and all included, the copy will con- 
sistently call attention to the fact 
that the whisky “comes from old 
Kentucky” with additional stress on 
the fact that it is a straight bourbon, 
93 proof. Extensive point-of-sale ma- 
terial for dealers will play upon the 
theme of “Two great Kentucky two- 
year-olds,” and will alternate “Man 


—— 


Crab Orchard. 

Dealers will also be presented with 
bar novelties in the form of bottle 
openers, ice picks and combination 
corks and pourers, while elaborate 
campaign books will be distributed 
to outline the scope of the promotion 
campaign. 


Joins Barnes & Aaron 


Samuel Vance, Jr., formerly with 
F. Wallace Armstrong Company, and 
Lon Jourdet, formerly with Fehling 
& Jourdet, Inc., Philadelphia, have 
joined Barnes & Aaron, Philadelphia 
agency, as account executives. 


“Earth Mover’ Moves 


The Earth Mover will move its 
office from Aurora, Ill., to 407 S. 
Dearborn street, Chicago, Nov. 1. 


The publication specializes in prob- 
lems of road building, maintenance 
and engineering construction. 


Campaign for Luggage 

Amelia Earhart Luggage Company, 
Newark, N. J., will start a newspa- 
per, magazine and direct mail cam- 
paign immediately after the Christ- 
mas season. 


BUSINESS SHOW 
PAINTS "38 AS 
PROMOTION ERA 


Need Strong Efforts to Con- 
Solidate Gains 


New York, Oct. 18.—With a num- 
ber of factors, some of them of an 
almost contradictory nature, spurring 
the industry to sustained efforts to 
increase a sales volume which has 
shown a heavy rise in recovery 
years, office appliance manufacturers 
unfolded their new lines this week 
at the 34th annual National Business 
Show. 

The original upswing in the field 
was occasioned by neglect of busi- 
nesses to replace worn-out and obso- 
lete office equipment during the lean 
years. The industry has_ subse- 


This new "Shav Pak" for Mansfield shav- 
ing soap, has been introduced by Bour- 


jois, Inc., with the Bakelite container 
featuring a stippled surface to prevent 
slipping in wet hands. 


quently profited from legislative de- 
velopments, such as social security 
laws, necessitating maintenance of 
complete data regarding employes 
and other record-keeping. At the 
same time labor developments have 
speeded the time-saving trends in 
office procedures. Now, according to 
one large exhibitor at the show, a 
new period of “leveling” is in proeg- 
ress during which added emphasis 
must be placed on advertising. 
This company, the Addressograph- 


FOOD INDUSTRIES 


“CATALOGS & DIRECTORY’ 


May 1938 


At last! ... you can deliver your Catalog message 
to your best prospects and customers in America’s 
worthwhile food plants . . . without waste... . and 
with a 100% assurance that it will be in their hands 
at the psychological moment when they want to 
buy the type of product you have for sale. 

Right now reservations are being made for ad- 
vertising space in the FOOD INDUSTRIES CAT- 
ALOGS & DIRECTORY ... the big new book of 
buying information being compiled for the top- 
notch buying factors in every worthwhile food plant. 


Here is What the Book Will Contain 
FOOD INDUSTRIES CATALOGS & DIREC- 
TORY will contain literally hundreds of 9x12” 
pages .. . a GENERAL INDEX; a CATALOG 
SECTION where you may describe your products 


effectively and with adequate display, or where you 
may further dramatize your entire line with inserts; 
a CLASSIFIED DIRECTORY (by products) of 
equipment, materials and supplies in which adver- 
tising can be placed; and a comprehensive LIST 
OF PRODUCERS, alphabetically arranged. 


12,800 BUYING Readers 
Distribution will be rigidly confined to the 12,800 
buying executives — Superintendents, Purchasing 
Agents or Plant Managers — in America’s foremost 
food plants. 

Additional interesting facts about this new book 
—the powerful promotion campaign that will make 
food men want it, the many ways provided for you 
to capitalize on it, rates, specifications, etc., will be 
gladly furnished on request. 


is demonstrating the importance of 
subscribing to the technique it is 
advising others to follow. By put- 
ting on a mailing list every name 
obtained from advertising and from 
salesmen’s calls, to receive direct 
mail material, the company has made 
the list 20 per cent effective in terms 
of sales of appliances worth on an 
average of $1,000 per unit sold, ac- 
cording to Carl Doscher, in charge 
of this promotion. 


Users Are Enlisted 


A trend to resort to general maga- 
zines and newspapers to supplement 
business paper advertising in an 
effort to reach not only the men who 
place the orders but operators who 
use the new machines was evidenced 
by Underwood Elliott Fisher Com- 
pany, which is using general publi- 
cations to convey the message that 
the company’s machines are “Speed- 


ing the World’s Business.” With its 
advertising considerably increased, 
copy will also feature the new 


Underwood “Master” typewriter 
which is making its debut at the 
business show, and two new portable 
models. 

The Monroe Calculating Machine 
Company, Ine., Orange, N. J., is tell- 
ing readers of such publications as 
American Business, Business Week, 
Fortune, Life, Nation’s Business and 
Time its story with action photo- 
graphs designed to win the attention 
of many generally unconcerned with 
technical or prosaic calculating ma- 
chines. 


Coupon Copy Pulls 


Concentrating upon the promotion 
of its line of portable typewriters, 
Royal Typewriter Company is en- 
gaged in one of its most aggressive 
advertising campaigns in recent 
years, a unique feature of which is 
the extent to which its entire selling 
program is built around utilization 
of coupons. With a coupon depart- 
ment set up to route leads immedi- 
ately to the nearest dealers, the 
company has evolved a_ follow-up 
system to facilitate further the work 
of dealers and their salesmen. Cou- 
pons from advertisements appearing 
in more than 100 publications are 
pouring into headquarters and a sur- 
prising percentage of inquiries were 
being turned into sales, it was said, 
by 2,500 dealers whose enthusiasm 
has been aroused to a new height by 
the added selling aid provided by the 


campaign. 
Marchant Calculating Machine 
Company, Oakland, Cal., also re- 


ported greatly increased sales dur- 
ing the past six months, based upon 
the stepped-up campaign conducted 
in behalf of its “Silent-Speed” calcu- 
lator. 

With respect to this type of appli- 
ance, a number of companies ex- 
hibited new or improved models, in- 
cluding Monroe, while the Burroughs 
Adding Machine Company, Detroit, 
featured a new electrical fanfold ma- 
chine, and International Business 
Machines Corporation introduced a 
new alphabetical interpreter and a 
new high speed gang summary 
punch machine which automatically 
copies totals while the tabulating 
machine is in operation. 


Count | 
— the only way to 
buy farm paper 


_ You get it with 


cr 


Advertising 
eae: | 


MIDWEST 
FARM PAPERS 


Verified by Post Office Count 


Prairie Farmer Nebraska Farmer 
Wallaces' Farmer & lowa Homestead 
Wisconsin Agriculturist & Farmer 


The Farmer, St. Paul 
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Magazines of 
Canada Report 
Lineage Drop 


Chicago, Oct. 21.—Lineage in Octo- 
ber issues of seven Canadian maga- 
zines totaled 201, a drop of 
per cent from the 207,831 lines in 
these magazines for the same period 
last year, according to reports today 
to ADVERTISING AGE. This is in con- 
trast to a 5.02 per cent gain in Sep- 
tember lineage. 


= 
335, 


One Gain Reported 


Also reported was the Septembe1 
lineage for one weekly, the Canadian 
issue of Liberty Magazine which 
scheduled 12,570 lines for September 
this year as compared with 21,114 in 
the same month of 1936. Last year, 
however, a special rate for full run 
in Canada and United States was 
available. 

Mayfair magazine was 
one of those reporting to show an 
increase for the month. This publi- 
cation listed 40,712 lines, compared 
with 36,875 lines for October, 1936. 

Figures for the individual maga- 
zines as well as page totals are 
shown in the accompanying table. 


the only 


3.13 | 


*Canadian Homes and Gardens. 


Canadian Home Journal 
Canadian Magazine 
Chatelaine 
+ Liberty 
tMacLean’'s 
Mayfair 
National Home 


Monthly.. 
Total Group 


+ Weekly 


Oucber Lineage of Canadian tapi 


Not included in 


1937 1936 
Pages gen Pages Lines 
33.00 22,176 33.65 22,615 
47.77 33,443 52.08 36,458 
17.52 12,270 21.33 14,931 
46.52 32,566 48.52 33,964 
29.30 12,570 49.21 21,114 
49.29 34,507 51.49 36,043 
60.58 40.712 54.87 36,875 
36.65 25,661 38.49 26,946 
291.33 201,335 300.43 207,831 


total. 


September lineage. 
tSemi-monthly, both issues included. 
*Oct.-Nov. issues combined in 1936. 


Account to Basford 


Tide Water Associated Oil 
pany, New York, has appointed G. M. 
Basford Company, New York, to 
handle its export advertising, includ- 
ing Veedol motor oil and industrial 
lubricants. Newspapers in foreign 
cities, as well as consumer and 
dealer publications, will be used. 


Com- 


Changes at Shell Oil 


Joseph H. Lee has been appointed 
assistant manager of the lubrication 
department of Shell Union Oil Cor- 
poration, New York, succeeding A. T. 


Doane who has been named sales 
manager of the Eastern division in 
Boston. 


DEEDS 


* yocawtll Union b 
Ove 


Camelline to Wright 

W. M. Willett Company, maker of 
Camelline, liquid face powder, hag 
appointed Frank Wright & Asso- 
ciates, San Francisco, to direct its 
advertising and sales promotion. 
Radio, newspapers and special dis- 
plays will be used in major Califor- 
nia markets. 


Two Name Arbee 
Station WBOW, Terre Haute, Ind., 
has appointed Arbee Agency, Inc., 
Terre Haute, to handle a_ business 
paper campaign. Bear Mfg. Com- 
pany, Terre Haute, has also named 
Arbee to direct a newspaper cam- 
paign for Jack Frost proprietary 
ointment for head colds. 


LUDLUM STEEL EXPANSION 
BOOSTS TROY MARKET 


It's important news to adver- 


tisers that Ludlum Steel Com- _ terford, 
pany of Watervliet, N. Y., in radius 
the fore of independent pro- Zone. 


ducers and noted for its spe- 
cialty steels, has in the past 
18 months spent approximately 
$1,000,000.00 and is to spend 
nearly $1,500,000.00 more im- 
proving and expanding its facili- 
ties. 

For the Watervliet plant this 
means more jobs and more pay, 


call 


tiser. 


which will be reflected by more 
retail sales in the Troy market 
because Watervliet, along with 


s First 


fakes l 
stake 


re In 


~ ee se 
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me Te 
we 


Plant’< 


programs. 
is most favorable for the adver- 
One medium, The Record 
Newspapers, 
affords blanket coverage of this 
market of 119,324 consumers at 
a single low cost of 10c a line. 


rhage Dispore! 


Green Island, Cohoes and Wa- 


all lie within the 4-mile 
of Troy's A.B.C. City 
Thus steel adds new 


strength to the buying power 
of New York State's lowest cost 
major market. 

Expanded sales opportunities 
for expanded advertising 


Troy in that respect 


sole Troy dailies, 


E VENING 


rE poet 
gone Be! 
J. A. VIGER. 
Advertising Manager 
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Probe Liability 
of Media Under 
Fair Trade Act 


New York, Oct. 20.—The problem 
of whether newspapers can be held 
a party to violations of price mainte- 
nance contracts issued under New 
York’s Feld-Crawford act, when ad- 
vertisements offering cut prices are 
accepted for publication, was brought 
to the fore here this week and placed 
in the hands of newspaper attorneys 
for study and recommendation. 

In a communication sent to all 
New York newspapers, Abraham M. 
Lowenthal, attorney representing 
Progress Corporation, distributor of 
Packard Lektro-Shavers, called on 
them to “cease and desist from 
carrying and publishing such adver- 
tisements.” Indicating that his re- 
quest was in the nature of a test, 
Mr. Lowenthal offered to discuss the 
problem with the newspapers’ legal 
representatives. 

“It has come to our attention that 
from time to time certain retailers 
advertise in the daily newspapers the 
sale of Progress products, particu- 
larly Packard Lifetime Lektro-Shav- 
ers, at prices less than those stipu- 


lated in the contracts,” his letter 
read. 
Says Newspapers Aid 
“As you undoubtedly know, such 


advertising by these retailers is de- 
clared by statute to be unfair compe- 
tition and is under the statute and 
decisions enjoinable by injunction is- 
sued by the Supreme Court. We call 
your attention to Section 2 of the 
statute which provides that advertis- 
ing of the products at prices less than 
those stipulated in the contracts is 
unfair competition. In addition, we 
feel that where any newspaper car- 
ries such an advertisement, it is cer- 
tainly aiding and abetting the adver- 
tiser in competing unfairly.” The 
“cease and desist” demand followed. 

Newspaper advertising executives 
who received the letter said that the 
liability of papers carrying such copy 
had not yet been determined but that 


$< 


LAUNDRY DEB 


THE SUCCESSOR 


TO THE WASHING MACHINE! 
a ‘Thing Announcement To Every ee 


“A 

ae. . 2 
. > — | 
ar cast...& WORKLESS wasnoey 
eo aan 


er 
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tom te tem 


— 
ms is act TOD oe =. sewers goes rer erst = 


ASLOWSPSSSES VE 


BENDIX 


HOME LAUNDAY 


} 
sweemey §=WASHES - RINSES - DAMP. ORIES 
. AUTOMATICALLY 


Marking aggressive promotion of the 
new Bendix home laundry, this ‘first’ 
copy will break in 172 newspapers 
throughout the country early next month. 


legal opinions were now being 
sought. They remarked, however, 
that from a practical standpoint the 
exercise of the censorship requested 
by the attorney was staggering in its 
implications. Several thousand 
branded items are now being sold in 
New York under the provisions of 
the Feld-Crawford act, they pointed 
out, and, if newspapers could be held 
liable in publishing cut-price adver- 
tisements, it would be necessary for 
them to scrutinize carefully every 
price quoted for every product offered 
for sale in every piece of advertising 
copy. 


Brown Gets Foot-Aid 


Brown Advertising Agency, Inc., 
New York, has been named advertis- 
ing counsel by Foot-Aid Laborato- 
ries, Brooklyn, for Foot-Aid, prepara- 
tion for athlete’s foot. A New Eng: 
land newspaper and point of sale 
campaign will be used. Arnold R. 
Deutsch is account executive. 


AND THEREBY 


HANGS A SALE 


@ Here’s a two-in-one idea in coathangers. Top coat can be hung on 
the outer, coat and trousers on the inner hanger, and neither interferes 
with the other. Inner hanger snaps out and can be snapped back, pro- 
viding two hangers in the space of one. Neck part is made of Beetle* 
(which has a satin-smooth surface that cannot catch threads or harm the 
most delicate fabrics), and also makes a convenient holder for any good 


moth “discourager” 


. For further information on this new “Ducdté” 


hanger and other original premium ideas write Beetle Products Division 


of American Cyanamid Company, 


38 Rockefeller Plaza, New York, N. Y. 


Member of P. A. A. A. 


*Trade-Mark of American Cyanamid Company applied to urea products manufactured by it. 
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epee hes 


LITHOGRAPH CORPORATION 


A. R. McCANDLISH, President 


.... and be sure of Faithful 


Reproduction, Weather Resisting 


Inks and Paper, Prompt Service “THE MAKING OF A 


24-SHEET POSTER” 
SALES OFFICES This film is now available for showing 


to advertising clubs, advertising classes 


PHILADELPHIA, PA., Home Office and Plant and other qroups interested in advertio- 


ing. An exhibit of posters from the A. R. 
’ McCandlish Gall fE Post 
Boston Atlanta San Francisco eS ee 


is also available to the same groups. If 


: you are interested in either the film or 
New York Chicago Tacoma the exhibit, it is advisable to make your : 


: ‘ ' arrangements with our Philadelphia 
Detroit Cleveland Indianapolis office now. Reservations will be honored 


in order of their receipt. 


Los Angeles 
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Friendly Tells 
of Circulation 


Audits Abroad 


Chicago, Oct. 21.—Virtually all Eu- 
ropean countries now have auditing 
organizations, Edwin S. Friendly, 
New York Sun, told the Audit Bu- 
reau of Circulations today. The ex- 


ceptions are Germany and _ Italy, 
where dictators are in charge. The 
former, however, passed a law in 
1933 requiring all publications to 


keep authentic records according to 
strict government rules. 


Not a Policeman 


Mr. Friendly expressed some con- 
cern over statements sometimes made 
by publishers that “the ABC isn’t go- 
ing to run my business.” The ABC 
must not give the impression, di- 
rectly or indirectly, he said, that it 
is a policeman, with unquestioned au- 
thority to compel circulation depart- 
ments to yield to its institutional 
rules and regulations. 

He expressed confidence, however, 
that the ABC management appreci- 
ates this viewpoint and is careful to 
interpret all rules in a spirit of rea- 
sonable fairness. 


WORK AS GROUP, 
MUMM’S ADVICE 
TO FARM PRESS 


Sell Value of Media, Not 
Comparisons Alone 


Chicago, Oct. 20.—Greater empha- 
sis to advertisers upon the special 
value of the farm paper medium as 
distinct from other media, and the 
need for a true understanding of the 
farm market on the part of advertis- 
ing agencies were projected today by 
Col. William M. Mumm, president of 
Mumm, Romer, Robbins & Pearson, 
Inc., Columbus advertising agency, 
as major fronts upon which farm 
publishers must concentrate group 
efforts to hold their fair share of 
general advertising. Col. Mumm’s 
address featured the annual Agricul- 
tural Publishers Association conven- 
tion here. 

P. E. Ward, Farm Journal, was re- 
elected association president. W. H. 


AGENTS, PUBLISHERS MEET AT FARM CONCLAVE 


Harry Thomas (left), Southern Planter; Col. William M. Mumm, Mumm, Romer, Robbins & Pearson, Columbus, O.; Fred Bohen, 
Successful Farming; J. E. Swalley, Midwest Farm Paper Unit; E. P. Nesbitt. Critchfield & Co., and W. B. Wiemers and John 
Matheny, both of Farm Journal gather after Col. Mumm's address. 


Cowles, Jr., Pacific Northwest Farm 
Trio, and Dr. Tait Butler, Progres- 
sive Farmer and Southern Ruralist, 
were re-elected vice-president and 
treasurer respectively. Glenn Buck, 
Nebraska Farmer, was elected secre- 
tary. 

Too much sales effort on the part 
of farm publishers, Col. Mumm as- 


ing an average 


same period of 


R. W. McCARTHY 


Manager National Advertising 


4 Pusiness 


Geefes 


EMPLOYMENT UP 14.9%; PAY ROLLS UP 30.4% 


Houston is Texas’ largest manufacturing center and the fifth largest 
port in the United States, and has more workers and a higher total pay 
roll than any other Texas city. Nonetheless, employment in Houston 
is 14.9% above last year, and pay rolls up 30.4%, as of August 31, 
1937. Since the first of the year Houston has shown an average month- 
ly gain in employment of 16.4% and in pay rolls of 21.5%. 


AGRICULTURAL CASH INCOME UP 67% 


The agricultural cash income of the Houston district has shown consecu- 
tive monthly increases over last year since the beginning of 1937, show- 


monthly gain of 67%. 


BANK DEBITS UP 25% 


Since January 1, debits to individual accounts of Houston banks have 
shown consecutive monthly gains over 1936, striking an average month- 
ly increase of 25% through August 31. 


DEPARTMENT STORE SALES UP 14.9% 


Total department store sales in Houston for January |] to August 31 
showed a gain of 14.9% over the same period last year. 
higher than shown in Dallas, 8.8%; Fort Worth, 7.9%; San Antonio, 
10.1%; others, 12%. August sales in Houston were up 21%. 


LEADS THE SOUTH IN CONSTRUCTION 


Houston led the South in building last year, and is repeating the per- 
formance this year with 11.6% gain in value of permits issued for 
January | to October 10 against the same period last year. 
building permits issued to October 10 amounted to $15,123,955, while 
the second ranking Texas city’s, Fort Worth’s, amounted to $5,771,609. 


PORT COLLECTIONS UP 62% 


Shipping activities at Houston are up 62% above last year, as reflected 
in port collections for January | to September 30, compared with the 


1936. 
SOURCES: University of Texas 


Federal Reserve Bank of Dallas 


HOUSTON is Texas’ Biggest and Richest Market .. . and You Can 
Sell It Economically Through Houston’s “First-in-Everything” 


Newspaper... 


THE HOUSTON CHRONICLE 


LEADS THE STATE IN NATIONAL ADVERTISING 
' FIRST IN HOUSTON—IN EVERYTHING 


THE BRANHAM COMPANY 
National Representatives 


s 


This was 


Houston’s 


G. C. Hubbs (left), E. A. Beamer and J. D. Harper, of National Livestock Pro- 
ducer, and Conklin Mann, Prairie Farmer, get together at the annual Agricultural 
Publishers Association luncheon. 
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serted, is restricted to comparisons 
with other publications in the farm 
field. While such comparisons do 
constitute a factor in sales argu- 
ments, farm publishers must become 
aware, he declared, that their chief 
competition comes, not from other 
farm papers, but from other media. 

“To my mind,” he said, “it would 
be better for the farm paper men 
to realize that after all they consti- 
tute one group or family; and it 
doesn’t raise the neighbor’s respect 
for a family when the individual 
members abuse each other. 

“Sell the advertiser that the farm 
field as a whole is one he needs to 
cultivate, that he can do this best 
through the farm press, and you will 
be doing constructive work which, 
sooner or later, will help every other 
farm paper worthy of continued ex- 
istence.” 

Col. Mumm stressed the fact that 
an auxiliary agency with direct 
knowledge of the farm paper field 
was often a necessity for the larger 
advertiser. Most advertising agen- 
cies, he pointed out, are located in 
the larger cities, operated by city 
men who have had no contact with 
the farm. 

“They haven’t the slightest idea,” 
he said, “why the same copy and il- 
lustrations that go into the big na- 
tional weeklies and monthlies do not 
as a rule click with the farmer.” 

Collective effort was suggested by 
Col. Mumm on the part of farm pub- 
lishers to impress the larger adver- 


tisers with this need for a definite} 
knowledge of the farm market tof 
back up that portion of their adver § 
tising. j 

Col. Mumm also cited the often dis- 
astrous results of “peddling favors of 
recognition and commission without 
rhyme or reason.” Cash payments 
for such copy, he declared, could 
hardly compensate for the ultimate 
loss to the farm publisher. 

“No one will ever know how many 
potentially solid and worthwhile ag 
ricultural accounts were killed it 
embryo,” he said, “because one o 
more farm papers didn’t have the 
gumption to turn down the order 
from the fly-by-night and induce the 
advertiser to seek an _ establisheday 
agency which could cultivate and de 
velop his modest start and build tt 
into a worthwhile account to the 
profit of all the farm press.” 

Col. Mumm also gave some criti 
cism to the physical appearance o 
many farm papers, although remark 
ing that there were outstanding er 
ceptions. Stressing the greater im 
portance of this factor today, Col 
Mumm commented upon changes il 
rural habits. Years ago, he pointed 
out, reading material in farm homes 
was extremely limited. 

“Today,” he said, “you will find 


fiction magazines, women’s magé 
zines, national weeklies and_ clas 
publications in the average fart 


home.”” Radio, too, offers major com 
petition to the farm publisher, he de 
clared. 


The Old-Fashioned Way 


First the engraver —in one 
place. Then the typographer— 
maybe half a mile away. After 
that the printer — maybe a 
mile off in another direction. 

Calling in—interviewing— 
giving instructions—checking 
up—telephoning. Trouble — 
worry— uncertainty. 

After that—misunderstand- 
ings — mistakes —corrections. 

Why continue the old-fash- 
ioned way? It 


Wastes Time and Money 


Ad-Setters 
Phone Wabash 7820 


PRINTING 


DAY AND NIGHT SERVIC! 


KEEP ON DOING IT > 


THE FAITHORN WAY 


Call in ONE concern and give ALL 
your instructions to ONE MAN, 
to handle ALL THREE operations. 
Then you'll have— 


ALL responsibility is now with ONE 
instead of three—you'll get undi- 
vided interest and attention. This 


Saves Time and Money 


FAITHORN CORPORATION 


« Engravers «+ 
504 SHERMAN STREET. CHICAGO 


ONE man to instruct—instead of three. 
ONE order to write out. 
ONE firm to deal with. 


Printers 
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|| "BUYING PRINTING IS, 
_ DRIVING ME CRAZY! 
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- home ™ MR. CARTER, for weeks you’ve been raising the roof about your printing “HAMMERMILL Printing Production Control. “WHAT A DIFFERENCE! Cince we installed Hammermill 
§ jobs going haywire. Well, here’s something that will meke your job of buying _It’s a simple system that keeps track of every Printirg Frocuction Cortrcl, orders run like clockwork. No 
@Printing easier. A printing job is a detail job. And details need control. Let’s step cf printing jobs 2lmost automatically. It’s mistakes. No elibis. This system fixes responsibility, gets 
ake a minute to look at... ideal for your set-up.” things done right.” 
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MAN, HAMMERMILL PRINTING PRODUCTION CONTROL helps 
—— any company produce better printed pieces quicker and cheaper, 
ousts with less confusion and fewer mistakes. Notice of low stock supply, ee 
planning new jobs, scheduling and executing the work, controlling ; Hammermill Paper Company, Erie, Pennsylvania AA-18-46 
purchases, summarizing costs, cleaning up loose ends . . . every step ! My work calls for placing 25 or more printing orders a year. 
1 ONE of the actual organization is paralleled and safeguarded by a “silent : Please send me without charge the complete Hammermill Printing f 
undi- organization” of printed forms. Hammermill Printing Production : pi gan ne — oF Feu He Het ganas meee Cenw SF Gee : 
, This Control is adaptable to your company. If your job calls for the ; en eee 
ney placing of 25 or more printing orders a year, it is free. (To students | 
and outside U. S. A.—$1.00.) ; —_— 
ON i 
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(BE SURE TO ATTACH THIS COUPON TO YOUR BUSINESS LETTERHEAD) 
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Feathers Are 
Ticklers for 


General Electric Company 
nine months ended | 
. amounted to $39,663,- 


New York, Oct. 21.—-To tie in with Net profit for 
interest in football, Olde- Sept, 30, 1937 
tyme Distillers, Inc., is featuring its 931. 
“Sportsman's Special” for the second the correspondin 
consecutive autumn. The special con-| \7,, 
sists of flask-shaped pints of Three 1937 
Feathers and Green River whiskies, 
with a jigger closure, and a free offer | 
of cut-out feathers bearing the colors | 


seasonal 


totaled 


Saturdays. Feathers are delivered | 
weekly. 


All package stores in the Eastern | Royal Typewriter 


amounts to 50 pe 


territory are supplied with a colored For seven months ended July 31, 
7, net profit was $1,788,922 against | 
$1,394,434 for the like 


calendar listing leading games, and | 193 
bearing the message, “Come in for 
your Free Feathers.” In the New| This is the best 
York metropolitan district alone, 
1,200 retail outlets are offering the 
special and the colors of 10 colleges 
in the district are printed on feath- 
ers. 

As merchandising aids, retailers 
are supplied with colored advertising 
pieces which may be used either as 
window or counter displays. These 
announce a “Sportsman’s Special,” 
and a “Football Special,” but do not | 
mention brand names. 


come of 


in 1936. 


The company 


@ Meet William S. sag president, York Ice 


“ork, Pennsylvania. 


Machinery Corporation, 
Mr. Shipley is one of the pioneers in indus- 
trial refrigeration and air conditioning. To- 
day, he enjoys the great satisfaction that 
comes from seeing his business—which has 
been lifelong hobby No. 1 with him—among 
the world’s foremost air-conditioning enter- 
prises. His No. 2hobbyhas been golf, keeping 
him fit for his strenuous business activities. 

Modern Mechanix has supplied Mr. Ship- 
ley interesting reading from time to time 
on both of his hobbies. He, like many other 
leading American industrialists, can be 
reached through this newsy, factual maga- 
zine of Hobbies and Inventions. So can 
274,548* others who make up one of Amer- 


* Publisher's Statement, First Six Months, 1937, 25 > A BC Circulation 


W alton Building, Atlanta, Georg 


compared w 


sales for the nine 
$260,773,533, 
| $189, 263,156 for the like 1936 period. | 
| This is an increase of : 


: sales, Gerard Swope, 
of colleges listed to play on current aaaeeil and the 


this period in the company’s history. 


Distillers Corp.-Seagrams Ltd. net 

Report shows consolidated net in- | 
$7,444,258 
rency) for the fiscal year ended July | 1936. 
31, compared with a net income of 
$4,208,673, for the fiscal year ending 


H. W. Gossard Company 


of $239,807 for nine months ended 


— 


Aug. 31, compared with net income 


Earnings of sets for the like period in 
Whisky Sales Advertisers oo for the quarter 


ended 
| Aug. 31, 1937. amounted to $40,857,734, 
|compared with $42,856,818 in the like 
1936 period. For nine months ending 
' Sept. 30, 1937, net income was $131,- 
| 778,167 against $114,578,716 for the 
| first nine months of 1936. 

American Telephone & Telegraph 
against | Company reports for 12 months 
ended Sept. 30 net income of $192,- 
22, against net income of $149,- 


95 
38 per cent in | 255. o22 
president, an- 631,743 for the corresponding period 


increase in profit E year ago. 

r cent. Pacific Telephone & Telegraph 
Company and subsidiaries show con- 

| solidated net profit of $12,948,496 for 
eight months ending Aug. 31, 1937, 
against net profit of $12,862,189 for 
the like 1936 period. 


Atlantic Refining Company 

For nine months ended Sept. 30, 
profit amounted to $7,486,000, 
| compared with net income of $6,161.- 
(Canadian cur-| 000 for nine months ended Sept. 50, 


ith $26,533,667 for | 
gz period in 1936. 
months of 


Company 


1936 period. 
earnings record for 


Libbey-Owens-Ford 
Report for hine months ended 
Sept. 30, 1937, shows net profit of 
$8,848,159 compared with $7,369,960 
for the same period in 1936. For the 
juarter ended Sept. 


reports net income 


BUSINESS and GOLF 


are his two 


HOBBIES 


ica’s most accessible ALL-MAN Markets. 
They are the Modern Mechanix readers who 
annually buy $50,000,000 worth of home, 
workshop, sports and pleasure supplies. It 
pays to consider them in any advertising or 
marketing plans of national scope! 

Color, now $1.60 per page per 1,000. 
Black and white, $1.30 per 1,000. Based 
on ABC circulation. 


REDUCED COLOR RATES ON INSIDE COVERS 


1 TIME 3 or 4 Colors $600.00 
3 TIMES 3 or 4 Colors 550.00 
6 TIMES 3 or 4 Colors 500.00 
1 TIME Black and 1Color . 450.00 
3 TIMES Black and 1 Color . 425.00 
6 TIMES Black and 1 Color . 400.00 


Guaranteed 


MODERN 


MECHANIX 


HOBBIES and INVENTIONS 
MODERN MECHANIX PUBLISHING CO. 


1501 Broadway, New York * 360 North Michigan Avenue, Chicago 
§36 South Hill Street, Los Angeles « 1014 Russ Building, San Francisco 


ia * General Motors Building, Detroit 


TOYS ROUND OUT HOLIDAY DISPLAY 


“Lively Wooley" toys in the foreground of this holiday window display for 
Bigelow-Sanford rugs and carpets, carry out the company’s “lively wool” promo- 
tion theme. (Story on Page 34.) 


30, 1937, indi- 


|that a satisfactory volume of busi- 
jness is in prospect for the fourth 


cated net profit was $3,216,690, com-|nine months ended Sept. 30, net 
pared with $3,610,484 in the preced-| profit amounted to $707,101, com- 
ing quarter. John D. Biggars, presi-| pared with a net income of $661,627 
dent, reported that shipments in the|for the same period in 1936. 


third quarter were larger than those 


for the same period last year and Terry Mitchell Heads 
New Industrial Group 
Terry Mitchell, Frick Company, 
Waynesboro, has been elected presi- 
., |dent of the Cumberland Valley In- 
For the year ended Aug. 31, 1937,| qustrial Advertisers, new group of 
net profit amounted to $6,463,633 | industrial marketing men in central 
compared with $4,796,120 for the fis: | Pennsylvania. 
cal year ended Aug. 31, 1936. Other new officers are James Cus- 
p ¥ . ter, advertising manager, Read Mfg. 
Continental Baking Corporation Company, Inc., York, vice-president; 
Net profit for 13 weeks ending|N. B. Henneberger, advertising man- 
Sept. 25, 1937, was $1,201,992 against|ager, Landis Machine Company, 
$1,020,236 for the same period in| Waynesboro, secretary, and Guy B. 
1936. For 39 weeks ended Sept. 25,| Washinger, T. B. Wood Sons Com- 
1937, indicated net profit totalea|P@"y, Chambersburg, treasurer. 
$2,674,476, against $2,387,691 for 39 
weeks ended Sept. 26, 1936. 


quarter. 
Hiram Walker-Gooderham & Worts 


Agency for Marvel 


Marvel Products Corporation, Chi- 
cago, manufacturer of furniture and 
automobile polish, has appointed Lee 
R. McCullough, Chicago, as advertis- 
ing agency. Chicago newspapers and 


Bayuk Cigars, Inc. 

Report for the quarter ended Sept. 
30, shows net profit of $315,168, com- 
pared with $239,068 for the corre- 
sponding period a year ago. For 


PERFECT FIGURES 
PLUS 


COMPLETE COVERAGE 


Many a Miss has a "Million Dollar" look . . but 


“KTAT's MARKET DATA" 


Introduces you to the $322,000,000.00 Market 


"KTAT's Market Data" booklet, full 
of valuable facts about the Fort 
Worth Market, which covers a pri- 
mary area of 21 counties with a 
population of 1,061,751. This mar- 
ket has 184,230 radio homes, 14,122 
retail stores and annual sales of 
$322,000,000.00. 


"KTAT's Market Data" contains 
much pertinent information and 

yours for the asking—just write 
NOW on your company letterhead. 


Affiliated 
with the 


MUTUAL 
BROADCASTING 
SYSTEM 


1000 WATTS . . . FULL TIME 


KIA 


New York Detroit Chicago 


San Francisco Los Angeles Atlanta 


TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 
FORT WORTH, TEXAS 


RAYMOND BUCK 
President 


SAM H. BENNETT 
General Manager 


National Representatives: 


FREE & PETERS, Inc. 


automotive publications will be used. / 
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LOSS LEADER IS 
HIT BY CHAINS 
AT CONVENTION 


Washington, D. C., Oct. 20.—Wind- 
jing up the largest convention in the 
four years’ existence of the National 
Association of Food Chains, chain 
store operators last week went on 
record with a new resolution against 
loss-leader selling as a promotion de- 
vice. 

Prefacing the resolution, Fred H. 
Massman, a director of the associa- 
tion. insisted that loss-leader selling 
must be eliminated and certainly dis- 
associated from the advertising pro- 
gram. 

“The article most heavily adver- 
tised is the one that gets down to 

: cost or below cost quickest and stays 
there,” he charged. “I was amazed 
at the great number of commodities 

— we are compelled to distribute on a 


net below-cost-of-distribution basis con- 
ym- stantly, in order to be competitive 
627 in our markets as revealed by a re- 


cent survey and, when these same 
commodities were used in our adver- 
tising, we had to cut out even that 
low gross markup. Much of this 


up merchandise, it was revealed, com- 
ny, prised heavy tonnage items with its 
esi- relatively greater cost of distribution 
In- to dollars and cents sales. I am con- 
of vinced that somewhat modified ad- 
tral vertising programs and greater co-op- 
. eration by the manufacturer with the 
ite distributor to enable him to maintain 
ant: a reasonable markup on his commod- 
nan- ity will bring to both greater and 
any, lasting satisfactory results. 
@.. Tell Patman Act Facts 
“There are many other conditions 
which frequently cause below-cost 
selling; for instance, free deals which 
. result in overstocking and _ 1-cent 
pew ' sales with other commodities when 
Lee the manufacturer arranges to ship a 
tis: new stock.” 
and A note of warning was sounded on 
ised. the effectiveness of the Robinson- 
alain Patman law in cutting distributors 
— of discounts and allowances to which 
they are legally entitled. Logan 
- Morrill, Cincinnati attorney, son of 
a the president of Kroger Grocery & 
Baking Company, declared. “It has 
been said that the Robinson-Patman 
act put an end to bargaining. This 
GE is not true. It has only made bar- 
gaining a seesaw instead of a merry- 
sut go-round.” 


Gives Coverage Data 

The October Quarterly Market 
Reference number of Radio Art will 
include market data and coverage 
information on 350 radio stations. 
Station coverage is broken down to 
include population, families, per cent 
urban, per cent rural, radio homes 
and potential audience. Market data 
includes all retail stores, food stores, 


automotive, filling stations, drug 
stores, and sales in primary and 


secondary areas of stations. 


216 DIVERSIFIED 
INDUSTRIES 


27.858 wage earners receive an 


annual payroll of $28,792,320. 
Union County payrolls up 110% 
in 1935 over 1933—important in 
considering this rharket because 
80°, of Union County's population 
live in the Elizabeth market. 


Clizabeth Daily Journal 
Only Daily Paper in Elizabeth, N. J. 
Represented by 


_——_— CHAS. H. EDDY CO., Inc. 
New York Boston Chicago Atlanta 

shicage 

Atlanta 


Gould Joins Permalux 


A. W. Gould, for 17 years advertis- 
ing manager of Farmer’s Wife, and 
for the past three years advertising 
director, has joined The Permalux 
Company, Chicago, as sales manager. 
Permalux is a new process of color- 
film for window signs and valances 
and for use as truck insignia. 


Frantz Appointed 


Alfred A. Frantz has been ap- 
pointed to handle publicity on Nor- 
way in the United States and Canada 
for the Norwegian Travel Informa- 
tion Office, New York. 


Joins Mail-Way 
A. W. Lloyd has been appointed 
sales manager of The Mail-Way Ad- 
vertising Company, Cincinnati. 


Rotogravure 
Gains 13.4% 


in September 


Chicago, Oct. 21-——Though local 
rotogravure advertising in news- 
papers in September was virtually 
the same as in the corresponding 
month of 1936, national roto ran far 
ahead of a year ago and gave this 
medium a handsome gain for the 
month, Kimberly-Clark Corporation, 
Chicago, reported today. 

Local roto for September, 1937, 
was 393,875 lines, compared with 
391,970 for the 1936 month, the gain 
being 1,905 lines, or 0.4 per cent. Na- 


tional roto lineage amounted to 598,- 
990 lines, a gain of 115,451 lines or 
23.8 per cent over September, 1936. 

The aggregate lineage in Septem- 
ber, 1937, was 992,865, compared with 
875,509 a year ago, the increase being 
117,356 lines or 13.4 per cent. Of 
the current total, 912,167 lines were 
monotone and 80,698 cotor. Rotogra- 
vure lineage showed a gain of 1,450,-| 
557 lines, or 21.1 per cent for the | 
first nine months of the year. The| 
1937 figure is 8,322,887 and 1936, 6,- 
872,330. 


Account to Hoyt 
Charles & Co., Inc., New York, re- 
tail and wholesale grocer, has ap- 
pointed Charles W. Hoyt Company, 
Inc., New York, to handle its adver- 


Joins “House Beautiful” 


Elliott P. Henry, formerly with 
Better Homes € Gardens, has been 
appointed manager of the horticul- 
tural advertising department of 
House Beautiful, New York, effective 
Oct. 25. 


Gascoigne Promoted 


Henry L. Gascoigne has _ been 
named general sales manager of 
Eastern Advertising Company, Bos- 
ton. He was formerly account ex- 
ecutive and succeeds Miles Collier, 
assistant to the president. 


Post Gets One 
Manhattan Terrazzo Brass Strip 
Company, Inc., New York, has ap- 
pointed W. L. Post Advertising, New 


tising. 


York, as advertising agency. 


- 
ed 
2 A” 


own home were made of 


are great. 


Houses With 
- GOLDEN 
1 WINDOWS 14 


They forget that expansion is possible 
in the big cities. Here glow the golden 
windows of untouched, virgin markets 
—on the other side of the tracks. Here 
lie the crowded naborhoods. Wherever 
there are lots of people, there is lots 
of money. Individually, incomes may 
be low, but in the mass the potentials 
One block of a crowded 
city section will contain more stom- 
achs to feed, more bodies to wash, 


» o- remember Laura E. Richard’s famous story, 
“The Golden Windows”—the story of the little boy 
who saw a house across the valley from his home. 
Every evening, just at sunset, he could see that the 
windows were made of gold. But when at length, he 
made a pilgrimage to that house, he found that the 
windows were merely of glass that reflected the sun- 
set, and looking back, he saw that the windows of his 


gold. 


Markets have golden windows too. 


Advertisers who sell successfully in the profitable big 
city markets often steal longing glances 
at the golden windows of the small 
towns, villages, and cross road stores. 
They know that it is harder and more 
expensive to sell there, harder to break 
bulk, to transport their goods, to ware- 
house, to do an intensive advertising 
job, but they are attracted to that mar- 
ket because it means expansion. 


more teeth to clean, more 
fill than many a large village. 


ills to cure, more pipes to 


Here lie the strongholds of unbranded merchandise, 
for here the penetration of advertising impressions 
is weakest. Here the per capita circulation of maga- 
zines, newspapers, and radio is definitely lower than 
in the so-called better naborhoods. 


Here is where the money is flowing in—not out. Labor 

here is getting more money for shorter hours. Govern- 

ment relief is taking money by the millions from the 

better naborhoods and pouring it in on the other side 
of the tracks. 


ten cents pe 


SELECTIVE POSTER! ADVERTISING 
IN NABORHOOD SHOPPING CENTERS 
| a 


You can reach these markets—new 
markets in old cities—through Criterion 
Service. Criterion posts your adver- 
tisements on framed steel panels on 
leased walls in naborhood shopping 
centers at the amazingly low cost of 


r display per day. Criterion 


posts in any kind of naborhood you 
desire—A, B, C, or D, in any city, town 
or village in the United States and 
Canada. But only Criterion can do an 
adequate job in the fertile territories 
where other media do not penetrate. 


And we want to call attention to the 
market with the real golden windows. 


Send for “The Other Side of the Tracks.” 


CRITERION ADV. CO., INC. 


GRAYBAR BUILDING 


- NEW YORK 
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11 Win Awards 
at Milwaukee 
Club Exhibit 


Milwaukee, Oct. 19.--Eleven awards 
were presented yesterday at the first 
Milwaukee Advertising Awards Ex- 
hibit staged under sponsorship of the 
Milwaukee Advertising Club at the 
Milwaukee Athletic Club. 

The exhibit, open to all advertisers 
and graphic arts companies in Wis- 
consin, drew 35 entries. William A. 
Kittredge, director of design, R. R. 
Donnelley & Sons, Chicago, and John 
C. Gafford, AbverTISING AGE, were 
judges. 

Awards were won by Premier En- 
graving Company, Milprint Com- 
pany, Western Novelty Company, 
Cream City Outdoor Advertising 
Company, Jartwig Studios, Kirby- 
Cogeshall-Steinau Company, Adver- 
tising Art Studios, Milwaukee Gas & 
Light Company, Appleton Coated 
Paper Company, Wetzel Bros. Print- 
ing Company and Pohlman Studios. 


Chelsea in Drive 
Chelsea Clock Company, Chelsea. 
Mass., is using Fortune and House & 

Garden for its fall campaign. 


‘TRUE AMERICAN’ 


DESIGNS GIVEN 
OUTDOOR AWARDS 


New York, Oct. 20.—Recognition of 
a “truly American school of poster 
design” was hailed here today as a 
jury composed of advertising execu- 
tives, artists and lithographers se- 
lected 15 entries in the second out- 
door advertising competition for 24- 
sheet posters, sponsored by Outdoo 
Advertising, Inc., to receive cash 
awards and certificates of merit. 

The prize winners, which will be 
placed on public exhibition in the 
mezzanine gallery of the Interna- 
tional bldg., Rockefeller Center, from 
Oct. 23 to Nov. 3, were chosen for 
basic design and were judged solely 
on idea, layout, color and outdoor 
advertising value. Art directors of 
advertising agencies throughout the 
country were invited to compete. 

First prize, $3,000 and a certificate 
of award, went to Gustave Sigritz, 
art director, Young & Rubicam, Inc., 
New York, for his entry of a poster 
for Life Savers, Inc. The other 14 


WINS $3,000 FIRST PRIZE IN OUTDOOR DESIGN CONTEST 


This poster for Life Savers, Inc., entered by Gustave Sigritz, art director of Young & Rubicam, Inc., New York, was awarded first 
prize of $3,000 in the second annual Outdoor Advertising Design Award Competition, sponsored by Outdoor Advertising, Inc. 


selections, which also consisted of 
cash awards and certificates, were: 

Second, $1,000, Rollin C. Smith, art 
director, N. W. Ayer & Son, Philadel- 
phia, Bell Telephone System, Ameri- 
can Telephone & Telegraph Com- 
pany; third, $500, Robert T. Stewart, 
art director, McCann-Erickson, Inc., 


= 


FOR AMERICAN MANUFACTURERS 
SELLING IN THE BRITISH MARKET 


an English Magazine 
with .3 times the coverage of 
the Saturday Evening Post 


RT 
Wi i} i] 
IAN 


It \ 
y \\ \\ 
} 


7 


.. Ty 
' it ap 


2 ——- 


- 


NAY Lf 


H 


THE UNITED STATES has a population of 128,000,000*. 
The “Soturday Evening Post" has 2,700,000 circulation}. 


Wr hes appro 


ely one family in every ten. 


ENGLAND has a population of 46,000,000. The 
“Radio Times” has 2,800,000 circulation. It 
reaches approximately one family in every four. 


Make sure you have the““Radio Times’’ on your list 


On SEPTEMBER 28TH, 1923, the Brit- 
ish Broadcasting Corporation issued 
the first number of the “Radio Times.”’ 
It was an instant success. Today, after 
thirteen years of steady increase, the 
“Radio Times,” selling at two pence a 
copy, has a guaranteed average cir- 
culation of 2,800,000 copies per week. 
a 
What is the reason for this success? 
The “Radio Times” satisfies a real 
need. Published by the British Broad- 
casting Corporation— which controls 
every radio station in Great Britain 
the “Radio Times” is the only publi 
cation allowed to print the full details 
of the entire week’s radio programme 


* 1936 estimate Bureau of the Census 


t Rate base 


ae 


in advance. This means that every 
issue of the “Radio Times” is read 
day by day for a whole week. 

And who reads the “Radio Times”? 

People who have money to spend. 

The ‘Radio Times” reaches a 
larger number of families with a 
high ratio of buying power than 
any other leading publication in 
Great Britain. 


Although the “Radio Times” ad- 


RADIO TIMES 


Guaranteed average net weekly sales 


2,800,000 


Members of Audit Bureau of Circulation 


vertising income has increased enor- 
mously during the last five years, the 
total volume of advertising published 
has been kept almost level. This means 
that the “Radio Times” policy is to 
protect you, the advertiser, from 
crowded positions, from. too much 
direct competition and the evils of 
unethical advertising. 

If you are selling in the British 
market, then you should be advertis- 
ing in the “Radio Times.”’ Write for 
tull information to: 

The Advertisement Director, Brit- 
ish Broadcasting Corporation, 
Broadcasting House, Portland Place, 
W.1, London, England. 


New York, Boraxo, Pacific Coast 
Borax Company; fourth, $250, Stan- 
ford Briggs, art director, McCann- 
Erickson, Inc., New York, Ford cars, 
Ford Motor Company; fifth, $250, 
Burton E. Goodloe, art director, J. 
Walter Thompson Company, New 
York, Ballantine ale and beer, P. 
Ballantine & Sons. 


10 Win Certificates 


Cash awards of $100 and certifi- 
cates to Aldo Cassi, art director, 
Batten, Barton, Durstine & Os- 
born, Ine., New York, Viceroy 
cigarettes, Brown & Williamson 
Tobacco Corporation; Leo Christie, 
art director, Newell-Emmett Com- 
pany, Ine., New York, White Rock 
water, White Rock Mineral Springs 
Company; Richard Hook, art direc- 
tor, N. W. Ayer & Son, Inc., Phila- 
delphia, Dole pineapple, Hawaiian 
Pineapple Company; Daniel W. 
Keefe, art director, McCann-Erick- 
son, Inc., New York, Talon fasteners, 
Hookless Fastener Company. 

Herbert R. Loges, art director, 
Paris & Peart, New York, A. & P. 
food stores, Great Atlantic & Pacific 
Tea Company; Edmund C. Ridley, 
art director, Brown & Tarcher, Inc., 
White Rose tea, Seeman Bros., Inc.; 
Edwin A. Roberts, art director, 
O’Dea, Sheldon & Co., Inc., New 
York, Hires root beer, Charles E. 
Hires Company; Gustave Sigritz, 
Young & Rubicam, Ine., Arrow 
shirts, Cluett, Peabody & Co., Inc.; 
Jack Smith, art director, N. W. Ayer 
& Son, Inc., Philadelphia, Mason- 
ite, Masonite Corporation; William 
Strosahl, art director, J. Walter 
Thompson Company, New York. 
Bromo Seltzer, Emerson Drug Com- 
pany. 

Following announcement of their 
selections out of the 150 entries sub- 
mitted, the judges commented on the 
increasing use of modern treatment 
and the number of unusual tech- 
niques employed. Leonard London, 


art director, of Outdoor Advertising, 
Inc., who organized the competition, 
also expressed enthusiasm over the 
high quality of the entries, adding 
that the “practical adaptation of 
surrealism, third dimension and 
photography places these American 
posters on a par with Europe's 
best.” 

Members of the jury were Albert 
Brown, advertising manager, The 
Best Foods, Inc.; Guy Gaylor Clark, 
art director, National Process Com- 
pany; Dean Cornwell, muralist and 
illustrator; Price Gilbert, Jr., adver- 
tising manager, Coca-Cola Company; 
Leslie H. Gillette, advertising man- 
ager, U. S. Industrial Alcohol Com- 
pany; Clarence P. Hornung, indus- 
trial designer; LeRoy Latham, chair- 
man of the board, Latham Litho 
Company; Paul E. McElroy, adver- 
tising manager, Ethyl] Gasoline Cor- 
poration; Lee Simonson and Joseph 
Sinel, industrial designers; Adolph 
Treidler, poster artist; and Paul B. 
West, president, Association of Na- 
tional Advertisers. 

According to the rules of the com- 
petition, art directors were permitted 
to execute the work themselves or to 
call in outside assistance, but only 
art directors were recognized as 
originators. Object of the competi- 
tion was to stimulate the interest of 
agency art directors in the possibili- 
ties of better design in outdoor ad- 
vertising, as well as to acquaint ad- 
vertisers with the elements of good 
outdoor advertising design and to 
encourage a better use of this me- 
dium. 


BROKEN .... 


1,941,520 GLASSES 


Only ONE of 364 items of equipment used 
in $65,000,000 Camp Market. 
For details write 


CAMPING WORLD, 11. 44th St., N. Y. C. 
The National Magazine of Camping 


ProRONTOT 
MONTREAL 
WINNIPEG 
LONDON, Eng 


GIBBONS KNOWS CANADA | 


3 J. J. GIBBONS LIMITED - 


REGINA 
CALGARY 
EDMONTON 


or 
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ADVERTISING AGENTS 


FOR 


x 


the nation. 


information. 


215 W. ONTARIO ST. 
CHICAGO 


SALES! 


Our nation-wide window display installation service takes your 
advertising message to the most consumers for the least money 
~-and delivers at the sales spot @ 


Well installed window displays are full color advertisements, 
in large space, on the “front cover™ of retail stores. 


We are equipped and manned to handle all phases of your 
window display installation campaigns in any or all cities of 


Write or phone our Chicago or New York office for further 


WINDOW DISPLAY SYNDICATE, Inc. 


Superior 7455 — Telephone — Caledonia 5-6448 


LAGGING 


220 FIFTH AVENUE 
NEW YORK CITY 


VANCOUVER 
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How to get more sales 
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and profits from every advertising dollar you invest 


Stop your advertising waste. Step ahead of competition. 


At last research has identified the 27 basic selling elements that belong in 
your advertisements. . . . the very elements which bring you more sales and 
profits when you use them and with equal certainty doom your advertise- 
ment to failure when you omit them. 


This brief book “Why an Advertisement Succeeds or lails” tells the story 

of the research which finally identified the “Townsend 27” basic adver- 

tising standards. The book was primarily designed for sales promotion. .. . 

to sell our advertising evalution service to fact-minded business men who 

want more sales and profits from advertising. . . . and who want to know be- 

fore they spend their money that each advertisement will return a profit. 
. and why it will. 


The little book has done its work so well—our evaluation service has been 
promptly adopted by so many prominent advertisers that, unfortunately, at 
the moment we cannot take on more clients. 


However, the demand for the book grows. One reader says, “This little 
book contains information worth a hundred thousand dollars to any adver- 
tiser spending a million.” 


Another prominent advertiser says, “Nothing I have read or seen since read- 
ing Kenneth Goode’s first book on advertising has been so arresting and inter- 
esting to me... . this is what advertising has long needed. . . . I wish I 
could know your whole story.” 


The book does not tell the whole story, but it does identify some of the 27 
basic selling elements. . . . and it does give the answers to some questions that 
have long bothered advertisers. . . . For example: 


1. Why advertising is the most powerful and economical selling tool avail- 
able to industry. ... More powerful than people dream. 


2. Why advertising changes leadership in many industries. . . . Even the 
automobile industry. 

3. 1s positive or negative advertising best? Answer... Neither! 

4. How do you get attention? . . . Interest? .. . Desire? . . . Action? 

3. Do coupons correlate with sales? 

6. Long or short copy... . Which is best? 

7. Can you tell which of two advertisements will sell more goods or services 


—before you spend your money? ... Answer... Yes! 


And in the book you see letters from some of the prominent advertisers 
using the “Townsend 27” advertising standards. Those letters all tell the 
same story... . a new realization of the power of advertising as a selling 
torce. A story of more confidence and ... more sales. The book will 
show you that these standards are basic. That they quickly step up sales 
Wherever applied. In department stores. In steel. In liquor. In furni- 
ture. And other commodities. 


It may be that the chap was right when he said the information this little 
book contains is worth a lot of money. In any event, we have decided to 
make the book available to you, if you want it. It costs us about 40c plus 
12c postage, and we will send you a copy for $5. That gives us about $4.48 
profit per copy. . . . Which seems fair to us if the information is as valu- 
able as some consider it. 


But. 


After you have read the book you may not think it was worth $5. So... 
If you are an advertiser, and don’t think you got your money’s worth, just 
send the book back in ten days and we will return your $5. 


There is one other thing we think we ought to mention. It is this: the 
chances are that you will never again look at your advertising in the same 
fashion after you have read this little book. You will probably ever there- 
after wonder how many of those 27 basic selling elements you are getting 
in each advertisement or radio program you buy. You will wonder whether 
your fullback, your halfback, and your other players are on your team and 
in the game, or whether you’ve left them sitting on the bench. And if you 
are like many other alert advertisers you will want to do something about 
that. You will want to make sure that every advertising dollar you invest 
has full selling power and brings you back a profit. You will want to cut 
out the worry and the waste. 


We regret that we cannot take on any more service accounts at the moment. 
But. 


There are a few good advertising agencies who are already applying the 
“Townsend 27 standards” to every advertisement they create for their cli- 
ents. Their clients therefore know before they spend their money that each 
advertisement they publish returns a profit. 


Through these advertising agencies you, of course, get the sales producing 
power of these 27 basic standards without any additional cost. 


If you would like to know the names of these far-sighted agencies, just write 
us and—if you are an advertiser—we will be glad to tell you who they are. 
You had better write today for they can give the tremendous advantage of 
these basic selling standards to but one client in each industry. You can’t 
avoid the rush because that’s already started. But you “can get in early.” 
Write today. 


Townsend and Townsend, Inc., 30 Rockefeller Plaza, New York, N. Y. 


‘Townsend and ‘Townsend, Ine. 


30 Rockefeller Plaza, New York. 


Coupon Gentlemen: In accordance with your money-back guarantee, please send 


me a copy of your book, “Why an Advertisement Succeeds 
or Fails.” $5.00 enclosed. 


Tear out and 
mail today. 


NAME : 
COMPANY _ 
ADDRESS___. 
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Dealers Make 
Radio Debuts 


for Sinclair 


Chicago, Oct. 21.—-Carrying promo- 
tion of dealer relations another step 
forward, the Sinclair Refining Com- 
pany, New York, is introducing deal- 
ers in person today on radio broad- 
casts in this concentration point. 

Although skits involving personi- 
fication of dealers are common prac- 
tice, it is thought that the actual ap- 
pearance on programs of the dealers 
themselves not only presents an 
effective consumer appeal but pos- 
sesses the merit of increasing the 
morale of the men who are called 
upon to “sell” the company to the 
public. The idea itself is an exten- 
sion of the company’s practice of 
publishing actual photographs of 
dealers in newspaper advertise- 
ments, a policy which has resulted in 


4 Colors 


on Newsprint 


ses ees Send for 
FREE Samples! 


of many leading national 
advertisers for color print- 
ing on newsprint. 


SOK, Samples of jobs recently 
/ completed for RCA, Norge, 
American Radiator and 

others will tell you why! 
Precision COLOR work 
on newsprint ... 
cuted by Electra... packs 
a SALES PUNCH that 
WINS dealer co-operation 
\ and consumer ACCEPT- 
ANCE .. . it’s dramatic 
eo Fee 

nomical ! 


(Sah 


it’s eco- 


“*Largest Newsprint Printers in the East’’ 


Electra Press Sac 


281 STATE STREET, 
BROOKLYN, N.Y. 


*** PHONE TR-5S-2GG7-:- 


ARRANGES PROGRAM 


Chesser M. Campbell, Chicago Tribune, 
and NAEA conclave program chairman, 
takes a breather. 


practically every dealer in Chicago 
having his “picture in the papers.” 

An indication of the purpose of 
the campaign can be gained from an 
examination of the “smilage’ con- 
test which took the form of a cruis- 
ing couple who went from station to 
station “inspecting” the smiles on 
the faces of the attendants from 
whom they bought gas or oil or 
asked for free service. The “smil- 
age” winners were announced on the 
radio program and received small 
prizes from the company. 

In addition to the dealer broad- 
casts twice weekly over WBBM and 
thrice weekly commercials over the 
same station, the company is featur- 
ing its dealers in one series of ad- 
vertisements running in the Chicago 
American and Tribune and in an- 
other series using the strip cartoon 
technique in the News. Copious deal- 
er point-of-sale display material, a 
series of approximately 40 advertis- 
ing shorts in 65 neighborhood motion 
picture houses and posters through- 
out the area help to round out the 
company’s program. Federal Adver- 
tising Agency, New York, is in 
charge. 


The New Market that 


MORTON'S IS IN 


— economically 


Morton's Salt, 


through 


Blackett-Sample- 


Hummert, had been buying a total magazine 
circulation of 24,000,000. 


‘They wanted to add 


meaning ADD! 


Instead of more metropolitan magazines (more 
over again) they added 
1.750,000 


of the same readers all 
THe Hovusrnoup 
circulation is in Small 
‘Town America specific- 
ally, where the metro- 
politan magazines and 
both fall off 
specifically. That’ s 


radio 


MaGazine, Its 


why HousrnHo pn helps Morton, along with many 
other careful choosers, to MOS'T-N EW-MAR- 


Getting Personal 


A bright note popped up in the midst of this week’s Wall Street 
wailing in the person of Ira Hirschmann, Saks Fifth Avenue v.p. and 
publicity director. Returning from a swing around the country, he as- 
serted that the farther one gets away from the Street the less the 
gloom. “I discovered fear in the minds of people about in reverse pro- 
portion to the square of their distance from the stock market,” he said. 
But even that wasn’t enough to displace The Market as Topic of the 
Week in advertising circles. . . 

The camera bug seems to be claiming more and more victims. Add 
to those who've been bitten T. C. 
Fetherston, a.m., Union Carbide 
& Carbon Co.; William 8S. Paley, 
CBS prexy; G. Washington, head 
of the coffee refining company of 
the same name... 

This may come as a surprise 
to Edward F. Korbel and Worth 
Colwell, public relations counsel- 
ors, but they’re bound to find out 
anyway. This week, when the 
auto show opens in New York, 
many a motor man is going to 
shower them with good wishes, 
for it’s their 25th consecutive 
auto show assignment and their 
25th anniversary in business, too. 
And admen who know, acclaim 
the pair among the foremost ex- 
ponents of the policy of handling L 


SWING TIME 


publicity with a view to making 
it render paid advertising more 
effective. . . 

Political sidelight: The fact 
that Bruce Barton opposes Stan- 
ley Osserman for the Congres- 
sional seat from Manhattan’s 17th 
district is innocent enough. BUT, 
Mr. Osserman is also attorney for Packard Lektro-Shaver, which has 
secured a temporary injunction against Remington Rand’s Close-shaver, 
a BBD&O account! ... 

George Bijur, who’s discovered a formula to keep his agency’s name 
constantly in the public prints, scored again this week when he re- 
vealed he’s using old newspaper mats for ceiling insulation in his new 
Rockefeller Center offices; says acoustical engineers give them wonder- 
ful sound-absorption qualities. Papers from the 48 states are repre- 
sented. .. 

New York Advertising Clubbers were treated to the extravagance of 
a special trans-Atlantic broadcast in their behalf on Thursday, when 
Thomas J. Watson, head of International Business Machines Corpora- 
tion and head of the International Chamber of Commerce, addressed 
them via short wave from Paris. . 

Posthumous honors were accorded this week for the late Herbert 
H. Schaeffer, a.m., American Legion Magazine, by Advertising Men’s 
Post No. 209, American Legion. His buddies named him vice-comman- 
der. John J. Hall, National Bureau of Casualty & Surety Underwriters, 
was elected commander; Thomas C. Campbell, Jr., Frigidaire Div., Gen- 
eral Motors Corporation, Keith Kiggins, manager, station relations, 
NBC, James A. Doran, a.m., Standard Oil Co. of N. J., and William Wal- 
lace, Allen, Clapp & Frazier, vice-commanders; James R. White, v.p., 
Rickard & Co., adjutant; Stephen R. Brigham, N. Y. mer., Inland Daily 
Newspaper Representatives, finance officer; Cecil C. Agate, Rickard & 
Co., historian. . 

With the Waldorf-Astoria as the scene of festivities, A. S. Reed and 
D. C. Spooner, Jr.. GE merchandising executives, as hosts, threw a 
“slumber party” one night last week. Scandalous? Not at all. Just 
to introduce GE’s smart new electric blanket. . . 

J. A. Voice, president, Consolidated Lithographing Corporation, is 
on the high seas, aboard the Rex, bound for a short business trip 
abroad... 

Joe Probst, production manager of Chek-Chart Corporation, is en- 
joying the sights in Paris with the American Legion foreign pilgrim- 
age. .. More than 50,000 air miles, 
more than twice the distance 
around the globe, have been trav- 
eled by Gene Flack, of Loose- 
Wiles Biscuit Company, Long 
Island City, N. Y., during the past 
year as Sunshine’s trade rela- 
tions counsel. . . 

Report has it that Allyn B. Mc- 
Intire, Pepperell Mfg. Company 
v.p., invariably asks room clerks 
in hotels, “Are there Pepperell 
sheets on the bed?” If the an- 
swer is negative, he brings out a 
pair of samples and insists that 
the bed be remade... 

Ray Andrews, v.p., Botsford, 
Constantine & Gardner, Portland, 
Ore., is whiling away October in 
Mexico. . . Mary Pentland, winner 
of the 1937 Josephine Snapp 
award and Portland official of the 
Izzard company, will spend the 
winter in Arizona for her health. .. 

Carleton Coveny, manager of 


7 : the Los Angeles office of John 
No “fancy” here as O. A. Brock, adver- pjair & ‘Co. welcomed a five 


Dutch Feldon, Liberty's Western adver- 
tising manager, takes a last lusty swing 
during the final outing in Chicago of the 
Western Advertising Golfers Association. 


FISH FACTS 


ok RS, ed 
pa 


KET-PER-DOLLAR. 


Is YOUR list as Good as Your Distribution? 


tising manager of Keystone Steel & Wire 

Company, Peoria, exhibits two whoppers pound, 23 ounen som Get. 28. 

which he landed in half an hour near 
Haywood, Wis. 


John F. Easley, publisher of the 
Daily Ardmoreite, Ardmore, Okla., 


THE 


HOUSEHOLD 


MAGAZINE 


NEW YORK CHICAGO 


drthur 


Capper, Publisher, Topeka, Kansas 
DETROIT SAN FRANCISCO 


was commissioned a colonel on 
the governor’s staff last week by 
James E. Berry, acting governor in the absence of E. W. Marland. Jim 
Biggerstaff, publisher of the Wagoner Record-Democrat, and C. S&S. 
Storms, co-publisher of the Waurika News-Democrat, were also named 
colonels. . . 

Fire prevention week only confuses E. D. Smith Jr., a.m., Pacific 
Telephone & Telegraph Company, Portland, and president of the Ad- 
vertising Club of Portland. Observing fire prevention week, the club 
opened a radio broadcast of its meeting with the sound of a fire siren. 
Then President Smith spoke. “Ladies and gentlemen,” he said. “this 
is advertising prevention week at the ad club.” ... 


Flies Copy Sans 
Permit; Arrested 


York, Pa., Oct. 20.—Elmer J. 
James, commercial pilot, was 
arrested here this week for 
towing advertising matter be- 
hind his airplane without a 
state permit. State officials re- 
ported this to be the first in- 
stance in which an arrest re- 
sulted from this type of promo- 
tion, and they also waxed some- 
what impatient waiting for the 
“copy” to come down. 


Allen in New Post 


R. C. Allen, formerly sales and ad- 
vertising manager of Maculette Com- 
pany, New York, has been named gen- 
eral sales manager of Endocreme, 
manufactured by Hirestra Laborator- 
ies, Inc., New York. 


The whole wry world will be a-lis- 
tenin’ when WMCA presents the 
Honorable Kaname Wakasugi, Jap- 
anese Consul General and the Hon- 
orable Dr. Tsune-Chi Yu, Chinese 
Consul General. These honorable 
gentlemen will speak on successive 
nights regarding “The Crisis in the 
Far East,” giving the official state- 
ments of their respective countries 
on this momentous world problem. 
Feature booked by WMCA Special 


Events department! 
~ * . 


An interesting fact that... It will 
take a small army to broadcast the 
Yale-Cornell game next week. Bill 
Slater will have a supporting cast of 
engineers, spotters, button pushers 
and what-not, to make possible an 
accurate play-by-play description of 
the big game. 
* * 

WALL STREET is back in the 
news! As special service for its 
Plutocrat listeners (those still own- 
ing stocks!), WMCA presents at 
11:55 A. M. a complete Stock Mar- 
ket summary of the morning’s 


trading. 
— The 250th 
' broadcast of 
the Harlem 
Amateur 
Hour will be 
celebrated 
Wednesday 
night at 
11:00 P. M. 
S, An exclusive 
feature of WMCA for the past 5 
years, this riotous Amateur Hour is 
broadcast direct from stage of the 
Apollo Theatre in deep Harlem. All 
colored talent and a vociferous the- 
atre audience that knows its truckin’! 
o s 
Both Hizzoner Fiorello H. La 
Guardia and Tammany Candidate 
Jeremiah T. Mahoney, will hold 
forth on the WMCA microphene 
this week. These experienced cam- 
paigners are wise in the ways of 
reaching their audience! 
7 


FLASH! General Mills 
(WHEATIES), renews their daily 
three-hour sports-variety show for 
another 26 weeks!!! 


WMCA 


Uew Yorks 
Gun Station 


BET 
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SEILER URGES 
IMPORTANCE OF 
COPY CONTROL 


Local Rate Means Vitiation, 
He Tells NAEA 


Chicago, Oct. 18.—Insistence that 
the newspaper advertiser must re- 
tain control of his copy at all costs 
was voiced by A. W. Seiler, president 
of Cramer-Krasselt Company, Mil- 
waukee agency, in an address at the 
opening session of the fall confer. 
ence of the Newspaper Advertising 
Executives Association at Medinah 
Club today. 

While asking that the spread be- 
tween national and local advertising 
be reduced in order that less pres- 
sure be brought to bear on manufac- 
turers to divert their copy to local 
channels, Mr. Seiler expressed the 
conviction that any manufacturer 
who relinquishes control of his na- 
tional newspaper campaign is 
doomed to see its strength and vital- 
ity dissipated in aimless effort. 

Introduced as the genius behind 
the outstanding success of Norge re- 
frigerator, Mr. Seiler told of his 
ceaseless travels to get the point of 
view of distributors, dealers and 
others who have a voice in the ulti- 
mate success of his clients. 


Results at Any Price 

While paying high tribute to the 
power of newspaper advertising in 
many respects, the agency president 
also listed some of its defects, in- 
cluding the constant pressure for 
diffusion of effort already indicated. 

“Many dealers and distributors 
demand ‘hot lines,’”’ said he, “and 
call for ‘fighting copy,’ when few of 


BETTS & BETTS ELECTRICAL UNITS 


16 basic effects can 
be obtained with the 
use of light, flash- 
ers, motion. Write 
for “Animation Sug- 
gestions." 


DISCUSS NAEA CONVENTION ANGLES 


Col. Leroy W. Herron (left), of the Washington Star and president of the NAEA, 

with J. Frank Duffy, Gannett Newspapers, just behind him, faces the cameraman 

as T. O. Huckle, Cadillac News, Earl Maloney, Peoria Journal-Transcript, and 

A. W. Seiler, president of Cramer-Krasselt Company, Milwaukee, discuss con- 
vention developments. 


The candid cameraman at the Newspaper Advertising Executives Association 

convention catches this trio in a between-sessions chat: A. L. Poorman (right), 

Providence Journal; L. E. Keene, Kalamazoo Gazette (left), and H. S. Conlon, 
Grand Rapids Press. 


them have any conception of the 
constructive policies which made the 
line hot. They shout for ‘quick re- 
sults,’ not realizing that they are 
asking the manufacturer to abandon 
the constructive policy, which, pur- 
sued for vears, has lifted the product 
above the rank and file and into the 
sun of public esteem and good will.” 

In listing the advantages of news- 
papers, Mr. Seiler made the point 
that ability to cancel contracts 
quickly was not the least of these 
virtues. This feature might well be 
emphasized more heavily by space 
salesmen, he said, adding that there 
is no such thing as a non-cancellable 
advertising contract, although the 
time element sometimes indicates 
otherwise. 

His audience of newspaper execu- 
tives did not assimilate this idea 
readily, one asking him what he 
thought of the idea of a non-can- 
cellable newspaper contract. 

Mr. Seiler replied that he thought 
it is “terrible.” Newspapers create 
a tremendous volume of business by 
accepting cancellations gracefully, 
he said. The same flexibility which 
permits them to do this works to 
their advantage more often than not. 

The agency man urged his audi- 
tors to do more educational work 


among their representatives, to the 


124,628. 


its fearless editorial policy and 
its 50 years of confidence build- 
ing, you can best sell these vol- | 
ume producers. 3 
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BAKERS' HELPER 
330 SO. WELLS ST. 
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CHICAGO 


end that the latter sell all newspa- 
pers more effectively while trying 
to help their particular clients. 


Advertising Needs Support 


Mr. Seiler did some debunking of 
advertising, asserting that news- 
papers oversell the results of mere 
copy. The truth is, he said, that no 
medium today is powerful enough to 


make advertising pay without a 
strong and efficient merchandising 
organization back of it. In other 
words, advertising operating inde- 


pendently of seliing effort is almost 
inevitably doomed to failure. 

In response to a question, Mr. 
Seiler said that no agency should 
ask any newspaper to sell merchan- 
dise. On the other hana, the news- 
paper can be of great assistance in 
making both general and special sur- 
veys and in helping to sell the adver- 
tising program to dealers. 

Mr. Seiler paid his respects to 
market research and those who au- 
thorize it. He said that one reason 
that research has failed to come into 
its own is that many manufacturers 
are unwilling to accept the facts re- 
vealed by surveys. He urged that 
the truth be accepted “even if it 
hurts,” unless it can be successfully 
controverted. 

In closing, Mr. Seiler said that the 
agency which accepts an account 
must assume responsibility for the 
success or failure of that advertiser. 


New Catalog-Magazine 


to Aid Pipe Smokers 


Pipe & Tobacco Guild, Ltd., New 
York, has introduced a cultural note 
in mail order merchandising with 
the publication of a new monthly 
called Pipe & Pouch. It is designed 
to act as a source of information and 
advice, and some of the brands pro- 
moted in the first issue are Kay- 


woodie, Dunhill, Comoy, Benson & 
Hedges. Contributors, none of whom 
mention brands, include Hendrick 


Willem Van Loon, Edward G. Rob- 
inson, Christopher Morley, and John 
Erskine. 

E. Karl Robbins, president of the 
guild, will supervise sales and ad- 
vertising. 


Establishes Own Office 


George E. Neuhedel has established 
his own office and printing plant at 
309 Lafayette street, New York. He 
was formerly sales manager of Wil 
liam Edwin Rudge, Inc., New York, 


FICTION 
NO FASHIONS 
NO HOUSEHOLD 

HINTS.... 


ACFADDEN DETECTIVE GROUP 
magazines are edited for men. The regular fairy prince and 
princess stories are missing as well as the usual depart- 
ments devoted to tucks, hems, and deep-fat frying. Instead 
of skin-you-love-to-touch stories we swerve to the mascu- 
line side and publish tough-whisker tales of crime. Little 
Lord Fauntleroy isn't welcome in our editorial pattern un- 
less he has at least been kidnapped. Factual articles and 
stories of the realistic side of life as it actually exists today 
form the bulk of our editorial offerings. 

Men seem to like these single interest magazines. In our 
audience of nearly 2,000,000 grown up readers, 1,200,000 
are above-the-average men of whom we are very proud. 
In the top brackets are the governors of 35 states, 47 U. S. 
senators, 254 district attorneys, 67 prison wardens and 
hundreds of other leading citizens. We are just as proud 
of the unknown thousands of professional and skilled work- 
ing men who are largely responsible for the cash purchase 
of almost $1,500,000,000 worth of food and general mer- 
chandise this year. 


In spite of our all-male publishing formula, the women 
have their oar in the water. We must admit, as our face 
turns a guilty pink, that we do have women readers... 
800,000 of the gals who have made the cigarette manu- 
facturers happy. Manufacturers of any kind of merchan- 
dise, however, will profit by showing their advertisements 
to both groups . . . the after-work men readers and the 
before-washing-dishes women readers. The cost? Not 
$5,000 . . . nor $2,500 . . . but $1,025 per black and white 
page, or $1.53* per page per thousand . .. which is one of 
the lowest reader-costs of any magazine. 


*Based on net paid average for first 6 months of 1937. 
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Co - operative 
Copy Outside 
of Cars Bows 


Cleveland, Oct. 21.—A dealer-manu- 
facturer co-operative advertising 
campaign, said to be the first to use 
the outside of streetcars, was opened 
here this week when the Weinberger 
Drug Company, chain operator, 
shared space on its car cards with 
nationally advertised products. 


Standard Signature Head 


Present plan of the campaign util- 
izes a standard signature head for 
the drug store, which carries 
throughout the campaign. The lower 
half of the card presents a “special- 
a-week,” featuring a different nation- 
ally advertised product each week. 

Ohio Advertising Agency and 
Stearn Advertising Company evolved 
the tie-up. 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING-MIMEOGRAPHING 

THE LETTER SHOP, Inc. 


440 Go. Dearborn St., Wabash 8655 
CHICAGO 


INLAND FOCUSES 
ON PROBLEM OF 
COSTS, RATES 


Hear Agency Plea for Concise 
Sales Arguments 


Chicago, Oct. 20.—Rising costs, in- 
volving the question of higher adver- 
tising and circulation rates; the need 
of “clear-cut” sales pictures for pres- 
entation to advertisers and agencies 
and an analysis of classified adver- 
tising provided major focal points 
for discussions before the Inland 
Daily Press Association which con- 
cluded its annual fall meeting here 
today. 

Included in a multi-phase program 
were addresses by James G. Stahl- 
man, publisher of the Nashville Ban- 
ner and president of the American 
Newspaper Publishers Association, 
reported elsewhere in this issue; 
Miss Edith Ellsworth, space buyer 


and office manager in the Philadel- 


——_—_ 


SPEAKERS TABLE LUMINARIES AT INLAND PRESS MEETING 


At the table are: Verne E. Joy (left), Centralia Sentinel; Howard Davis, New York Herald Tribune; E. P. Adler, Davenport Times; 
Phil S. Hanna, Chicago Journal of Commerce; Emanuel Levi, Chicago Herald and Examiner, and Bruce McCoy, president. 
Newspaper Association Managers of United States and Canada. 


+y 


phia office of Roche, Williams & Cun- 
nyngham, Inc., and Harrison C. 
MacDonald, author of MacDonald’s 
Classified Service, La Fayette, Ind. 
Robert R. O’Brien, business man- 
ager of The Nonpareil, Couneil Bluffs, 


ARTISTS @* 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPE!™ 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


All Departments 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS @ 
PLANNING 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ail parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about | 
your printing problems and asking for estimates does not place you under any obligation whatever. | 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


Be 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


Po 


ENGRAVERS ®* 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


ELECTROTYPERS 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


lk and La Salle Streets 
Chicago, Illinois | 


Ia., and president of the IPA, con- 
ducted the executive sessions of the 
conclave. 


Rate Increases General 


Indication of the rise in costs with 
which newspapers are confronted 
was evidenced in the fact that a ma- 
jority of publishers present said that 
their advertising rates had been 
raised within the past year and a 
half. Another group which had not 
yet effected such raises expressed in- 
tention of making the move in the 
near future. 
Circulation rates, it was also 
brought out, have been increased in 
many cases. Other economies, such 
as omission of a free copy list and 
reduction in the number of news- 
papers destroyed in removal of tear 
sheets were also listed. 
Miss Ellsworth, a vice-president of 
the Advertising Federation of Amer- 
ica, voiced a space buyer’s plea for 
clear cut sales arguments on the part 
of newspapers and their representa- 
tives, in contrast to facts and figures 
which served to confuse more than 
anything else. Too many newspapers, 
she said, over-emphasize comparisons 
in their selling efforts and spend 
more time “knocking” competitive 
media than in actually promoting 
their own. 
Another feature of the session in 
advertising was an address on “Keep- 
ing Pace on a Small City Daily with 
News, Feature and Advertising 
Progress,” by C. F. Jewell, general 
manager of the Breeze-Courier, Tay- 
lorville, Ill. Gardner W. Thomas, of 
the Chronicle & Leader-Tribune, Ma- 
rion, Ind., was chairman of a round- 
table on the Inland monthly lineage 
reports, while Frank W. Rucker, 
business manager of the Examiner, 
Independence, Mo., was general chair- 
man of the session. 

The amount of classified advertis- 
ing carried by a newspaper is often 


a determining factor for the adver- 
tiser in consideration of that medium 
for display copy, Mr. MacDonald de- 
clared in his address to the session 
on classified lineage. 

Mr. MacDonald stressed the drama 
inherent in the classified columns, 
saying, “We ourselves do not know 
the way people peruse these col. 
umns.” 

He cited several ways in which cir- 
culation had been increased through 
attention to the classified columns. 
One newspaper, for example, placed 
a box over its “Help Wanted” column, 
stating that new help wanted adver- 
tisements would appear in later edi- 
tions. Investigation, Mr. MacDonald 
said, proved that was a means of 
selling two copies instead of one to 
many readers. Another newspaper 


Courier, Waterloo, Ia., was chair. 
man of the classified section. 

Trends abroad were discussed by 
E. P. Chase, of the Atlantic News- 
Telegraph, in an address titled “What 
Is Happening Today in Europe.” Mr. 
Chase based his observations upon 
facts noted during a recent trip 
through Europe. 


Issues New Rate Cards 


MacLean Publishing Company, 
Ltd., Toronto, Canada, has announced 
new rate cards for Chatelaine and 
Maclean’s Magazine and will accept 
half-pages in two colors for insertion 
in both magazines. There is no 
change in the line rate on either 
magazine but a circulation guarantee 
of 250,000 for Maclean’s is added to 
the new rate card. 


Costello to Gittins 


James M. Costello has joined Bert 


S. Gittins, Advertising, Milwaukee, 
to assist in handling industria! 
accounts. 


of Commerce 


Chicago Journal | — 


Associates your advertising with business 
and market news prepared specifically for 


Central Western business men. 


NATIONAL REAL 


139 N. CLARK ST- CHICAGO 


ABC + ABP 


How Many Lighting Fixtures in a House? 


In an average six room house there are about 18 lighting fixtures 
and 25 light and convenience outlets. 


Real Estate builders will use over 1,332,000 electric light fixtures 
in the 74,000 new homes which they are buiiding this year. 


ESTATE JOURNAL 


NEW YORK: 60 EAST 42nd ST. 


regained much lost classified lineage | 
by retarding the closing time for in- 
sertions. 

Jackson McCoy, publisher of the 


( 


P 
of 
com 
the 
her 
imp 
the 
con! 
core 

T 
agai 
and 
inju 
pre\ 
Wa! 
per! 
tan¢ 
to t 
Stat 

F 
com 
and 
sum 
it ix 
a pr 
righ 
dup! 


subs 
ter | 
disti 
torn 
fair | 
indi 
reco 
TI 
othe 
cate 
reco 
Apv 
gray 
to ft 
Stat 
abou 
plar 
thei 
T) 
Mus 
tion, 
fact 
1O I 
form 
offer 
but 
righ 


} the | 


Ch 
ever. 
first 
teres 
to re 
ords 
War 


Ke 
dire, 
dent 
Dany 
mer] 
Chis 


a : Sobel A 6 o * Sot ae ; ers a ei oes % ¢ . aa ea Sie Se tas, a eee Se pes 4 < BS % hes 
é ‘ at OO Oe * Ane R ae Bee va Aetie =. - ie = Cae i sate: Aigh ivk y-oh 3 ca eeh ane bees See es vals ae ee te Sis Pes eee * ; gd! ae A ee Se tig aia Te ies 
ae ; 4 ; ; ‘ kt aoe 
re = a es Oc 
— 
: a en  ——E—E—E—E—E—E—EEeEeEeeeeeeeee————eeeeee - 
Ca nn eran nEEn===tnnEEEg=IEE=EEEnIIE=IEEEEEEEEEEE 
at | : per oer pee ae " nee ; : ay i atid ’ 
| ODP im a tan ia ‘ ¥. ; = 
ee | 2 its orn si) e.. = ; F * 2 Tg a ee 5 “pa ' 
| a ee : mt . ae F : ssa oe i Og — 
ee = fe 4 F = ‘ i ; e a ei , ; AL i F Pr , 4 Nae : : f Seet } $ 
| ses = 3 i. ie  / ae = e ahs a 
ees ™, e : a a i : Cas, ’ a 3 ; : 
" e : ys Y a 4 a Bad q i . re 
a | —. '- awe a ff 
a er , a *Y ; . > “ie 4 om 
— : oan i a es a : sz ea ach any 
1 } ‘Sf om s ay ae al Mg \ es os 
. ;, 9 See 5 f -— a - = —, § 
Ae i 4 1S fi ii api AS ‘*) ee - 5 7 4 ee 4 : > ie 7 ie bi ie ¢ 
es i” F ic. Alga ey 
ae .* J , oy AY ae ap 7 ‘ s ‘ i ia ne ¢ Pict Ris 
ss eee | r , ie, . en fioe : tlie 1 ee re is ge * ; ._ Pe 
: 2 ne a <, a 4 J i ee a :  —_— "7 i a 
4 : } 44 4 ¥ 4 be rf i ; < oy, my 4 aR bee se KS. is ; wr / te ; ‘ tf ’ os ; 
a bi ‘ | & A Sete -, ey a 4 3 Rae — A ees 5 NS <= 4 ey, = A a p 
om seh eg | St haan = ; 4 f Cs a Ze * - Ce eee E +4 
ee ee | ‘ee 2 j ‘ = : t BA ie \ — 4 . 
ON ee ite 7? a mene . te oe 
ee | a <<. ay , aera cs 
7 eee A nO say lol tn ) G29 Be & 
. 5 pst Fe. ~ ~" ” a * — : a Se : 
Bone | - ~ a} 
a 
eee 
3 ee | 
ee ee arm 
Fel ie # ns 
oat aa =f SE AARC CRNA TON Te NE eta, elias e ernest UTR INURE Te ametint tin sundaes aeumnneananrrceeaiances — | 
cet : | 
eats : mi | 
ae fap eer 
ra, ete aa | y 
es " Kd | | 
ee ee | 
| ERS eo eeeeeer—“CiCSCSCSCtés 
aes ee 
; Bc i a ed 
as SS ee ee ee ee % oo mt seh 
ae aes —=_-- ee } 
eas r 
ee 7k r 
- Edel BS he 
ae Bast 
ae Fire a? 
Aigner 0 
Be CP naine 
ete hela 
Oa: A 
aca | 
eee ee 
PP he 
‘ 5 FNS 
ae Se ES 4 
ig Sie ie | 4 
ie i a 
Oe OR 
Was Ss) ort ie 
Ey gon eee ea | 
ag Sie 
a ee | 
eho aay 
Cae, 
Bia lee % sa is £ 
Seti: ee | 
a ae 
ees. Be: 5h H 
ee ha ~ e 
EES eaeas ey ony, } 
oe. Beitrek BE he 59 ee re ~ ts ~ i 
rei id ary Sela ae | 
Bee te | A r SEO Caan = } ee 
a 4 (tor Be | | Ro 
; P 1 | Ub i * 5 4 é i b. “As | 
5, i ww Ra = is 
: eo f-oet Hah" 
e po a mph 2A oy 
i g Bi, ee dh oe ee r 
| 
fa, | 
<i : | 
Pes. “Doe lhat inka Jy H i 
peer aee ic ji 4 
Ye | ra i . 
ot, | e | 
aterm ; 
ae | he 
ee a Saale Asso 
aN a eat ag : 
Gol etdaks ‘ j ’ Spei: 
RS ee ° i. 
he aaah | | » tor 
eee , , As 
ame ee ———————————————eo—————————————————————— ee ' of P 
2 ee Nati 
a tion. 
eT ee ‘3 q 
tits "7 le? ewe Fs 
% ae | ae ’ 
UT Ss SE 
aie te . 
a a ade 
appl 
— adve 
ae | tad 
iat: turi 
eta A i¢ 
Se aaa J 
a csi acco 
te ae: ote q Seen eee eee 
an? none I 
ae | 
pr if | 
, Ke 
Pes - | 
ees — | ; | 
3 
eae eli ai | 
cone 
es. |} 
| am 
- ee Wh 
| = 
Pinan } wiles 
Noe etre era ~ 1} 
te a NEN siya Se = eee . a —: | ; f : 
i geiee ; athena own — 
SPER Sarees! PS 
PRA Neer 
: ; ca 
F verre ae hae F t é a - as . Pip icetN 


1 Bert 
aukee, 
ustrial 


ir Rs 


ss 
boge! = 


October 25, 1937 


ADVERTISING AGE 


51 


COURT PROTECTS 
ARTIST MAKING 
TRANSCRIPTIONS 


Philadelphia, Oct. 20.—Difficulties 
of radio stations with music were 
complicated further by a decision of 
the Supreme Court of Pennsylvania 
here last week, which created an 
important precedent by establishing 
the right of an orchestra leader to 
control and restrict use of his re- 
corded performances. 

The case was that of Fred Waring 
against Station WDAS, Philadelphia, 
and the Supreme Court affirmed an 
injunction granted by a lower court, 
preventing the station from using 
Waring’s records without his express 
permission. In view of the impor- 
tance of the case, it may be appealed 
to the Supreme Court of the United 
States. 

The court here held that a musical 
composition is an incomplete work, 
and that the performer “must con- 
summate the work by transforming 
it into sound,” whereupon he creates 
a product in which he has a property 
right “which in no way overlaps or 
duplicates that of the author.” 


Performers Are Protected 


The court also drew a distinction 
between the right to the “physical 
substance” of the record and the mat- 
ter “printed” on it. Aside from this 
distinction, it was ruled that per- 
formers may use the grounds of un- 
fair competition for protection against 
indiscriminate employment of their 
records. 

The ruling in this case adds an- 
other factor to the already compli- 
cated situation regarding the use of 
records. In August, as reported in 
ADVERTISING Acre of Aug. 15, phono- 
graph record manufacturers decided 
to take advantage of the unsettled 
state of affairs in radio, brought 
about by the AFM situation, and laid 
plans to license radio stations to use 
their dises. 

This move was prevented by the 
Music Publishers Protective Associa- 
tion, which called attention to the 
fact that no company has the right 
'o produce records for public per- 
formance for profit. The Waring case 
offers no aid to the manufacturers. 
hut it does specifically separate the 
rights of the copyright owners and 
the performer. 

Chief significance of the case, how- 
ever, lies in the fact that it is the 
first weapon given to any group in- 
terested in the production of records 
to restrain unauthorized use of ree: 
ords for broadcast purposes. Mr. 
Waring, president of the National 
Association of Performing Artists, 
was represented by Maurice J 
Speiser, who is also general counsel 


William Wallace (right), Toronto Star, 
talks over some NAEA problems with 
S. Mayer, News-Herald, Marshfield, Wis. 


CANADIAN VIEW 


Harnischfeger 
Ties Dummies 
to Copy Theme 


Atlantic City, Oct. 21—A novel tie- 
up with its national advertising was 
featured by the Harnischfeger Cor- 
poration, Milwaukee, at the National 
Metal Show here this week, with wax 
figures used to bring home important 
points in the design of the company’s 
welding equipment. 

Following the “single control” 
theme on which Harnischfeger na- 
tional advertising has been based, the 
wax dummy at a dual-controlled auto- 
mobile presents a puzzled and some- 


To McCann-Erickson 


Harold T. Bers, 
Bachenheimer, Dundes & Frank. Inc., 
New York, has joined the copy de- 
partment of MecCann-Erickson, Ine.. 


New York. 


lor the association; while William 
A. Schnader, former attorney genera] | 
oe Pennsylvania, was retained by the | 
National Association of Broadcasters | 
“ argue the case for the radio sta: | 
10n, 


Plug Beer in Cooking 

. Schmidt & Sons, Inc., Philadel- 
Dhia, Pa., has started a newspaper 
advertising campaign, featuring the 
application of beer to cooking. Each 
advertisement will give recipes call- 
ie See beer, some of them being cen- 
uries old. Al Paul Lefton Company, 


Inc., Philadelphi j 
areount phia, is handling the 


Elected Vice-President 


on C. Ring, formerly radio 

eee or, has been elected vice-presi- 

Sete ae George H. Hartman Com. 

edd hicago. John Holloway, for- 

eth of the Quaker Oats Company. 
cago. has joined the agency. 


=—=— 
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MARKET RESEARCH 


When you have a difficult merchandi: 
pele, involving a possible change in 
pocaed & let us submit our plans for its 
Clution before you reach a decision. 


ARTHUR C. WEICK COMPANY 
- Jackson Blvd. Chicago 
Wabash 5379 
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what irked expression on his other- 
wise handsome face, typifying his 
difficulty with complicated driving 
apparatus. This provides an effec- 
tive lead into the technical story. 
The welding story itself is pre- 


formerly with 


ENJOY CONCLAVE 


Henry Hoke (left), managing director of 

the Direct Mail Advertising Association, 

and Kenneth Goode, program chairman 

at the Cleveland convention, “surround” 
a pretty convention page girl. 


sented by an electrical robot. After 
a few seconds of welding, his helmet 
comes up, breaking the contact and 
showing a pleased and contented look 
on his face. 


Westley to Glicksman 


Westley Company, New York, has 
appointed Glicksman Advertising 
Company, Inc., New York, to handle 
its advertising. Newspapers will be 
used. Edward R. Black is account 
executive. 


Gold Joins Covent 


Leon Gold, formerly promotion 
manager of Samuel J. Goldfarb Com- 
pany. New York, has joined The 
Covent Company, New York, as ac 
count executive in charge of fashion 
promotions. 


Takes Additional Duties 


Thomas H. Carens, vice-president 
in charge of public relations of the 
Boston Edison Company, has been 
appointed to head sales activities in 
addition to his public relations post. 


Moves to New Offices 


W. L. Stensgaard and Associates, 
Inc., has moved to larger offices at 


30 Rockefeller Plaza, New York. 


THIS 


sell, buy or create printed advertising, you'll find 


NEW PORTFOLIO 


This new demonstration portfolio of TICONDEROGA 
BOOK PAPERS is filled with constructive ideas. If you 


examples of how paper may be made an integral 
part of good printed literature. A request on your 
business letterhead will bring vou your copy. 


Please Address All Requests to Sales Dept. “D” 


INTERNATIONAL 


PAPER COMPANY 


220 East 42nd Street, New York, N. Y. 
Branch Sales Offices: BOSTON + CHICAGO + CLEVELAND 


SEND FOR YOUR COPY TODAY 
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SURVEY SHOWS 
DEALERS FAVOR 
DAILY PAPERS 


Newspaper Executives Launch 
New Promotion Effort 


Chicago, Oct. 19.—Dealers, distrib- 
utors and factory representatives in 
six fields overwhelmingly favor news- 
papers as an advertising medium, 
according to a survey presented yes- 
terday and today by the Newspaper 
Advertising Executives Association 
at its fall conference at Medinah 
Club. 

While staunch in their belief that 
newspapers are the most efficient me- 
dium for both local and national ad- 


PECANS 


Even the depression 
could not halt the steady 
expansion of the pecan 
industry; now the 1937 
crop will soon be swell- 
ing the flow of cash into 
Middle and South Geor- 
gia. Be nut-minded, but 
not nutty—advertise in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 


Design to Help 
Sell Insurance 


New York, Oct. 20.—Policy 
faces will now have attractive 
new designs, Bernard M. Cul- 
ver, president of the Continen- 
tal ‘Insurance e Company and af- 
filiated companies of the 
America Fore Insurance and 
Indemnity Group, announced 
today, emphasizing the impor- 


tance of “packaging” even in 
this field. The new policy 
faces have a colored border 


and a color design worked into 
each trade-mark, and each pol- 
icy is enclosed in a cellophane 
envelope. 


a 


vertisers, the dealers and distributors 
in 60 cities represented in the survey 
were somewhat weak on specific rea- 
sons for their preferences. 

Col. Leroy W. Herron, advertising 
director of the Washington Star, and 
NAEA president, in commending the 
survey to the association as a project 
worthy of follow-up, suggested that 
the dealers’ picture of the newspaper 
be rounded by presentations by news- 
papers themselves. Since the survey 
indicated that comparatively few 
manufacturers consult their dealers 
when they are making merchandising 
plans, Col. Herron said that dealers 
should be educated to volunteer their 
ideas to their respective manufac- 
turers. 

Col. Herron referred to the survey 
suggested by Frank E. Fehlman, New 
York newspaper counselor, as ‘“‘a local 
United Front.” 

Another newspaper promotion ef- 
fort which promises to have repercus- 
sions in the offices of agencies and 
national advertisers was that origi- 
nated by Enoch Brown, Jr., advertis- 
ing manager, Memphis Commercial 
Appeal, Mr. Brown described meet- 
ings with automobile dealers at which 
mutual interests were discussed with 
benefit to advertising lineage. This 
plan has aroused so much interest in 
newspaper circles that similar gath- 
erings are being planned elsewhere, 
the Twin Cities being one point. 

While five questions were asked of 
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WINTER IS A BIG AUTOMOTIVE 
SEASON IN THE SOUTH 


Hundreds of new industrial plants, fresh money from 


crops. delightful weather, 


influx of Winter tourists 


... all these have built up the Southern Winter Market 
for automotive merchandise until it is one of the big- 


gest seasons of the year. 


Start your selling earlier in the South. 


Start your 1938 


advertising campaign in the December issue of 


SOUTHERN 


AUTOMOTIVE 
JOURNAL 


which is the 
itself to 
service stations. 


A.S. 1. Show Issue. 
20,000 Southern jobbers. dealers, 


It is. in fact, the show 
garages and 


See our story in the 1937 A. B. P. Blue Book. 


ATLANTA ’ GA. 


Thorough Caverage of Specialized 


ELECTRICAL | 


SOuy 


NARow My 


Kansas City Journal-Post; G. A. Yancey, 


SEXTETTE OF NOTABLES AT NAEA CONVENTION IN CHICAGO 


John E. Lutz (left), Chicago newspaper representative; Sam Howard, Minneapolis Star; Bob Wolfe, Dayton News; L. C. David, 


Owensboro Inquirer and Messenger; 


and H. H. McClaskey, 
Journal and Times, gather between sessions at the NAEA conclave in Chicago last week. 


a 
—_—-. 


Louisville Courier. 


dealers and distributors by news- 
papers participating in the new 
NAEA survey, only two of them were 
completely answered. These two 
were as follows: 

“Do any manufacturers whose mer- 
chandise you handle consult you in 
arranging their advertising programs 
to find out what media shall be 
used?” 

“How do you think the manufac- 
turer should divide his appropria- 
tions for advertising to do you the 
most good?” 


Results of Survey 


The reply to the first question 
showed that dealers are seldom con- 
sulted by manufacturers in specifica- 
tion of media. The second question, 
according to the reports, provided a 
great victory for newspapers. 

H. G. Brewer, Montreal Star, cov- 
ered the radio and electric appliance 
field, reporting that the dealers 
queried believe that newspapers 


should get 54 per cent of the total 
appropriation: direct mail, 6 per 
cent; radio, 18 per cent; magazines, 


17 per cent: other, 5 per cent. 
In the soft drink field, covered by 


cent for newspapers: 15 per cent for 
magazines; 5 per cent for all other. 
Dealers in automobile tires favored 
this division, according to H. M. Me- 
Claskey, Louisville Courier-Journal 
and Times: direct mail, 18 per cent; 
radio, 16 per cent; newspaper, 46 per 
cent; magazines, 15 cent: all 
other, 5 per cent. 

And here is the allocation favored 
by retailers of foods, groceries. 
and cleansers, as reported by 
Maier, Milwaukee Journal: direct 
mail. 2 per cent; radio, 25 per cent; 
newspapers, 46 per cent; magazines, 
19 per cent; all other, 8 per cent. 

The final report came from R. M. 
Reynolds, Indianapolis News, from 
the toilet goods field, as follows: di- 
rect mail, 2.25 per cent: radio, 30.35 
per cent: newspapers, 42.75 per cent; 
magazines, 16.20 per cent: all other, 
8.57 per cent. ‘ 


pei 


soap 
Irwin 


Want Greater Voice 


vociferous in their belief that 
ufacturers should consult them = in 
planning advertising programs. 
is far from being common practice at 
present, however. 


the negative. 


In making his report. Mr. 


L. C. David, Kansas City Journal. 
Post, dealers favored investment of 
46.2 per cent of the appropriation in 
newspapers; 4.4 per cent in direct 
mail; 12.7 per cent in magazines; | 
18.7 in other media. 

W. W. Condict, St. Louis Globe- 
Democrat, veported dealers’ senti- 
ment as follows in the automotive 
and truck field: 5 per cent for direct 
mail; 30 per cent for radio; 45 per 


All of the dealers in all fields were 
Inan- 


This 


Of radio and elec- 


sponded in the affirmative and 39 in 


Maier 
also suggested that newspapers adopt 


| the plan, once generally used, but 
recently abandoned, of printing tes- 
timonials from successful adver- 
tisers. He said, however, that these 
testimonials must be sincere, an at- 
tribute missing from the offer of a 
manufacturer who recently suggested 
that the testimonial be run in ad- 
vance of his campaign. 


Appoint Woldenberg 


M. H. Woldenberg has been ap- 
pointed manager of the Chicago met- 
ropolitan district of Seagram-Distil- 
lers Corporation, replacing Walter 
E. Mass who has been transferred to 
the West Central district with head- 
quarters in St. Louis. Mr. Wolden- 
berg has previously been state super 
visor of Minnesota for Seagram. 


Shayne Resumes 


C. C. Shayne & Co., New York, has 
moved to 20 W. 57th street, and will 
resume advertising in New York 
City newspapers. Arthur Rosenberg 
Company, Inec., New York, handles 
the account. 


Plan Alley-Oop Drive 

Royal Toy Company, New York, 
manufacturer of Alley-Oop, has 
opened a campaign in 75 newspapers 
in 64 cities. Radio and magazines 
are also being used. Reiss Advertis- 
ing, Inc., New York, is the agency in 
charge. 

Dailies Raise Prices 

The prices of The Evening News, 
The Patriot and The Telegraph, Har. 
risburg, Pa., were increased from 2 
to 3 cents Oct. 18. 
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bn Baltimore, its 


This Way: 


trical dealers who replied to the We will send you this 

question, 52, for instance, said, “No,” Sian aan 

32, “Yes,” and 15, “Sometimes.” In you for $5; then refund 

the soft drink field, 24 per cent re- py a= gah 

plied “Yes,” 64 per cent, “No,” and 

12 per cent, “Occasionally.” _—_——_ 
In the automotive field. 19 re- : 


-/KAUFMANN & FABRY CO. 
Commercial Jllustrative Photographers 


425 5. Wabash Ave. * CHICAGO * HARrison 3135 
106 West 43rd Street, NEW YORK; Phone, Bryant 9-6682 
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ABC REAFFIRMS 
AUDITS ON NET 
PAID BASIS ONLY 


(Continued from Page 8) 


papers now furnishing audited circu- 
lation statements. Only 25 per cent 
of the publications in this field, it 
was stated, offer either ABC or CCA 
audits. 

Charles B. Groomes, Editor and 
Publisher, led the fight against a 
change, taking the position that the 
ABC stands for paid circulation and 
that a change to audit controlled 
media would reduce the prestige of 
membership. Among those who spoke 
in favor of Mr. Groomes’ resolution 
to maintain the present rules of eli- 


gibility for business papers was 
Walter Painter, Power Plant Engi- 
neering, Chicago. The final vote, 


including proxies, was 161 to 14 in 
favor of the present rules. 

In a discussion of ABC promotion, 
Mr. Davis, of General Electric Com- 
pany, said that few sales representa- 
tives of ABC publications properly 
emphasize this part of their story in 
soliciting advertising. 


No Trading Area Plan 


The newspaper division adopted a 
resolution reaffirming the ABC policy 
of auditing only publications with 
paid circulations, in accordance with 
the present by-laws, and renominated 
three of its six representatives on 
the board whose terms have expired. 

After an explanation from Mr. 
Stodghill, Hearst Newspapers, one 
of the three directors renominated, 
the division voted against considera- 
tion of the plan to show newspaper 
coverage in terms of an ABC trading 
territory in a new way. 

Mr. Stodghill said that eight or 10 


WE GOT 
IDEAS! 


24 major ideas that bettered 
‘stat work these last several 
years came from Rapid. 


WE GOT 
QUALITY! 


There isn't any better ‘stat 
work than Rapid's! 


WE GOT 
SERVICE! 


Rapid's original 45-minute service 
has been copied—but NOT what 
you get! Since it costs no more, 
why not call Rapid?— 


AND NOBODY’S 
GOT RAPID’S 
KNACK ! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW VORK, 415 Lexing- 

ton, 444 Madison, VAnderbliit 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 Se. Dear- 

born, 228 Ne. La Salle, 360 Ne. Michigan 
Ave., STAte 5977. 


versions of this purported plan have 
been given but that actually no defi- 
nite plan has been formulated by the 
committee of directors. He expressed 
the view that the proposal is not 
ready for submission and the ulti- 
mate decision of the newspaper divi- 
sion reflected this opinion. 

Col. Julius Ochs Adler, general 
manager of the New York Times, 
revived the question of a seventh 
director for the newspaper division. 
He said that Mr. Stodghill’s selection 
meets the dual needs of newspapers 
with 100,000 or more circulation— 
first, a representative regardless of 
specialized qualifications, and second, 
a man actively engaged in or ex- 
perienced in newspaper circulation 
work—but that it is easy to conceive 
the necessity of having two different 
men in these roles. 


Will Appoint Committee 


A formal resolution was adopted 
authorizing the chairman, Verne E. 
Joy, Centralia Sentinel, to appoint a 
committee to study this question, 
after Mr. Macy, Westchester 
County Publishers, Inc., also renomi- 
nated, had given the background on 
the situation. He said that most of 
the newspaper directors are usually 
from the larger papers because a 
requisite for accepting this post is 


STRESS CONVENIENCE 


This new container, developed for Wool- 

son Spice Company, Toledo, by Conti- 

nental Can Company, features a “dredge 

top" which permits both shaking and in- 
sertion of a spoon. 


that they have the time and money 
to spend. This is not a complete 
answer, but the best available thus 
far, he said. 


without voting power, will also re. 
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command. 
“The Service and 


NEW YORK e DETROIT 
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has been produced in our plant—and 90%, of all 
their folders, window posters and lithographed 


Our complete equipment for both Poster and Offset 
Reproduction made this exceptional record possible 
and should be a convincing recommendation as to 
our dependability. This same service is at your 
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A suggestion that the seventh di- 
rector serve in an advisory capacity, 


ECTLY 


ceive consideration by the committee 
to be appointed. 

Edwin S. Friendly, New York Sun, 
said that the newspaper division has 
never sought to disturb the balance 
of power, and that it was at one time 
suggested that the board be increased 
from 27 to 30 members to give the 
newspaper division its needed 
seventh member. The agency and 
magazine division would add one 
director each under this plan. 

The division sent greetings to 
E. H. Harris, publisher of the Palla- 
dium and Item, Richmond, Ind. Mr. 
Harris, renowned both in ABC and 
ANPA circles, was reported ill. 


Addison Lewis Has 


Trane Advertising 


The Buchen Company, Chicago, 
was erroneously reported in ADVER: 
TISING AGE of Oct. 18 as advertising 
counsel for The Trane Company, La 
Crosse, Wis. 

The account is being handled by 
Addison Lewis Associates, Minneap- 
olis. 


Craig to “Pathfinder” 


William Craig, formerly of the 
Hearst General Organization has 
joined the sales staff of Pathfinder 
Magazine. He will be located in the 
recently opened New York sales of- 
fices at 480 Lexington avenue. 


Davis Merwin, 
Publisher of 


‘Star,’ Resigns 


Minneapolis, Minn., Oct. 21.—Resig- 
nation of Davis Merwin, publisher of 
the Minneapolis Star, under doctor’s 
orders to take a complete rest, was 
announced today. Mr. Merwin, pre- 
viously publisher of the Bloomington 
Pantagraph, purchased the Star two 
years ago with John Cowles and 
Gardner Cowles, Jr., and guided its 
growth during this period to a nearly 
doubled circulation. 

John Thompson, general manager 
of the Star for 14 years, will continue 
as head of organization and Nelson 
Poynter, business manager, likewise 
continues in this post. No other 
personnel changes are contemplated, 
John Cowles, president of the Star 
Publishing Company said, but as 
chief officer he will spend much of 
his time in Minneapolis in the 
future. 


Young Promotes May 


Young Radiator Company, Racine. 
Wis., has promoted M. F. May, sales 
manager of the catalog products di- 
vision, to the post of vice-president. 
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October 25, 1937 


ANNOUNCEMENTS 
OF NEW MODELS 
AT FLOOD TIDE 


(Continued from Page 2) 
[rene Beasley and Judy Starr. 
Getchell also handles this account. 

The Chrysler division availed itself 
of the flexibility of newspapers last 
week-end when it made a surprise 
announcement. It disclosed that 
enough cars were in the field to 
make newspaper copy possible at 
many leading dealer points and the 
announcement date was advanced a 
week, some copy being telegraphed 
to the newspapers. 

Magazine copy will appear as origi- 
anally planned nearer the end of the 
month. Four-color copy in weeklies 
and women’s magazines will provide 
an innovation for Chrysler, which 
has confined itself to black and white 
for many years. “Two New Beauties” 
will be the theme of much of the 
magazine copy dealing with the 
Chrysler Royal line and the Imperial 
series. 

Posters will appear later this 
month at key points. Lee Anderson 
Advertising Agency is in charge. 

Pontiac division will rank as No. 
2 in volume of General Motors adver- 
tising of 1938 models, bowing only to 
Chevrolet. Pontiac copy will run in 
3,400 newspapers this week, repre- 
senting the largest list in its history. 
Magazine copy will be used until the 
end of the year, the list including 
Collier’s, Extension Magazine, Life, 
The Saturday Evening Post and Time. 
Thereafter, the list will be expanded 
to include monthly, class, sectional 
and farm papers. Introductory copy 
will be chiefly black and _ white, 
though some spreads in color will be 
used. 

Both outdoor advertising and radio 
will be employed lavishly by Pontiac. 
The two storks which appeared in 
early teaser copy and on posters will 
be in evidence again, as Pontiac un- 
folds the slogan, “Again the most 
beautiful thing on wheels—outvalues 
them all.” 

F. A. Berend, Pontiac advertising 
manager, said that the new sales 
goal is 300,000 cars, 25 per cent above 
last year. MacManus, John & Adams 
is the agency. 

Production of the new Lincoln- 
Zephyr has been limited and it will 
be some time before the campaign 
gets into full swing. Magazine copy 
is making the initial announcement 
and newspapers will take up the re- 
frain as dealers are stocked. Lincoln- 
Zephyr production facilities have 
been doubled and the redesigned car 
will have the benefit of adequate 
promotion through N. W. Ayer & 
Son. 


FIVE NEW FEATURES 


ARE CLAIMED BY NASH 
Kenosha, Wis., Oct. 21.—In addi- 
tion to air conditioning, which will 
receive major mention in the copy 


[ 


ECENT issues of current 

magazines featured ads 
by Robbins & Meyers, North- 
western Mutual Life, Sheaffer 
Pens, Crane Co., Fisk Tires, 
Portis Hats—all with art by 
Randell. And so six Art Di- 
rectors were relieved of pro- 
duction difficulties, six agen- 
cies pleased their clients, be- 
cause Randell knows art and, 
more than that, production. 
How about turning Randell 
loose on your. retouching 
problems? 


@ RETOUCHING 


IN COLOR - BLACK AND WHITE 


DELL STUDIOS 
LOCc.CHICACO 


8 
UPERIOR O965 


of the Nash Motors division of Nash- 
Kelvinator Corporation, to break dur- 
ing the week of Oct. 24, five other 
features will be emphasized, accord- 
ing to C. H. Bliss, vice-president and 
sales director. 

None of these has as yet received 
any publicity, Mr. Bliss said. 

“Nash advertising plans for 1938 
provide for an increase of 75 per cent 
in newspaper space,” Mr. Bliss said, 
adding that use of other media will 
also be stepped up. 


To Wildrick & Miller 


Henry Carleton, formerly with 
Batten, Barton, Durstine & Osborn, 
Inc., and Crowell Publishing Com- 
pany, New York, has joined Wildrick 
& Miller, Inc., New York, in an ex- 
ecutive capacity. 


Broad Program 


Prepared for 
OAA Conclave 


(Continued from Page 1) 


ness,” and C. H. Uffelman, Outdoor 
Advertising, Inc., New York, whose 
subject is “Co-operative Accounts.” 

Dr. Miller McClintock, Traffic 
Audit Bureau, Inc., New York, will 
be featured in a painted display de- 
partmental. Other presentations will 
be given by Pierson A. Skelton, Na- 
tional Outdoor Advertising Bureau, 
Inc., New York; G. R. La Wall, Gen- 
eral Electric Company, Cleveland, on 


“Modern Lighting Increases’ the 


Value of Outdoor Advertising,” and 
C. J. Carmody, Outdoor Advertising, 
Inc., New York, on “Styling of Copy 
and Display.” 

The local development of painted 
display will be discussed by A. J. 
Cusick, General Outdoor Advertising 
Company, Chicago; Eugene H. Bar- 
ling, United Advertising Corporation, 
Newark; William R. Hoskins, Walker 
& Co., Detroit; Howard McKay, Fos- 
ter and Kleiser Company, Los An- 
geles, and John Donnelly, John Don- 
nelly and Sons, Boston. 

A session devoted to the local de- 
velopment of poster advertising will 
hear J. M. Jones, Walker & Co., on 
“Copy Cats’; D. R. McNeill, Foster 
and Kleiser Company; A. T. McMan- 
mon, John Donnelly & Sons, Wor- 
cester; R. J. Rusk, Lehigh Advertis- 


ing Company, Allentown, and Robert 
Porter, Genera] Outdoor Advertising 
Company, Richmond. 

John Paver, National Outdoor Ad- 
vertising Bureau, Inc., New York; 
Lue C. Lozier, Missouri State: high. 
way commission, and J. E. Brennan, 
Outdoor Advertising, Inc., New York, 
are scheduled for the final session of 
the conclave. Mr. Brennan will dis. 
cuss the “OAI Urban Market Study.” 


To Adopt Emblem 


Adoption of an official emblem for 
the association will also come before 
the convention at this time. 

K. H. Fulton, president of Outdoor 
Advertising, Inc., is in charge of a 
special session on national advertis. 
ing, while state associations of Iowa, 
Illinois, Ohio and Missouri are also 
planning special meetings. 


PROPHET with HO 


with Honor. 


places’’—neighborhood newsstands. 


That women’s service magazines are now giving increased recognition to 


newsstand sales is naturally pleasing to McCall’s. For years we have urged 
the value of newsstand sales as ‘‘Wanted Circulation.”” Such circulation 
guarantees a readership eager for romance, news and information. It gauges 


editorial vitality. It assures heightened visibility for advertisers. 


e NEWSSTAND SALES—that best barometer of reader interest— are 


now on the increase among women’s service magazines. 


“Best barometer’ we say, because every newsstand purchase is a volun- 


tary vote—a ballot openly cast each month at any one of 80,000 “‘polling | 


a 


PES AA 


Today McCall’s, with 970,000 newsstand circulation for its October 
issue, as usual leads all women’s magazines by several hundred thousand 
such buyers. Once, perhaps, regarded as a ‘‘voice crying in the wilderness” 


on this subject, McCall’s is indeed today become, in its own field, a Prophet 
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Push New Idea 


of Business in 
National Drive 


New York, Oct. 21.—Aimed to cre- 
ate a better understanding of busi- 
ness on the part of the average man, 
nation’s Business will launch full- 
page copy in national magazines next 
week in the second phase of its drive 
to emphasize that “business” is not 
a mysteriously intangible something 
but consists simply of such men as 
the corner grocer and the man who 
sells shoes. 

This program undertakes also to 
separate the word “big” from the 


word “business” in the public mind, 
and to interpret business in terms of 
actuality. It will develop that busi- 
ness, after all, is not an isolated 
group known as “The Interests,” but 
consists of all the manifold business 
enterprises with which we are 
familiar in our everyday life. 

A merchandising tie-up will be 
effected in approximately 1,500 cities 
and towns. Later, the drive will util- 
ize more than 3,000 posters, it was 
announced. Arthur Kudner, Inc., is 
the advertising agency in charge. 


Ann Archer to Bijur 


Ann Archer has resigned as office 
manager of William Douglas Mc- 
Adams, New York, to join George 
Bijur, Inc., New York, as traffic man- 
ager. 


Renault Wines to Push 


Combination Packages 


Newspapers in practically all sec- 
tions of the country, except the far 
West, will be used by R. N. Renault 
& Sons, Egg Harbor City, N. J., to 
promote an assortment of different 
wine combinations. White-Lowell 
Company, New York, is handling the 
campaign. 

Point of purchase material, includ- 


ing newly designed merchandise 
racks, will be made available to 
dealers. 


Allison to Stevens 
Stevens, Inc., Indianapolis, has 
been appointed to handle the adver- 
tising of W. D. Allison Company, 
Indianapolis, manufacturer of physi- 
cians’ furniture, effective Jan. 1. S.C. 

Williams is account executive. 


HIGH MEAT COST 
SPURS SUPPORT 
OF SUBSTITUTES 


(Continued from Page 1) 


the “economy recipes” made possible 
by the use of macaroni and egg 
noodles. Housewives can still serve 
‘nourishing, tempting meals” in the 
face of rising meat costs, the copy 
asserted, and still keep within the 
family budget, either by making 
meat go farther by combining it 


"A PROPHET IS NOT WITHOUT HONOR, 
SAVE IN HIS OWN COUNTRY." 


NEWSSTAND CIRCULATIONS OF WOMEN’S SERVICE MAGAZINES 
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service magazine 


ALLS MAGAZINE 


More newsstand circulation than any other women's 


with macaroni, spaghetti or noodles, 
or by including the latter with eggs, 
fish or poultry to create entirely dif- 
ferent menus. 


Give “Emergency” Advice 


The Mueller appeal to “meatless 
economy” was tied in with the same 
advertiser’s daily radio broadcast, 
featuring Crosby Gaige and the 
Kitchen Cavalcade. Both listeners 
and newspaper readers were offered 
“emergency food advice.” Kenyon 
& Eckhardt, Inc., New York, is the 
Mueller agency. 

After an absence of two years 
from newspaper advertising, Boston 
Food Products Company, Boston, 
made its reappearance with 1,200- 
line insertions in Eastern news- 
papers, proclaiming a “strike” 
against high meat costs. Urging 
housewives to “cut meat bills in two” 
without stinting on quality, hard-hit- 
ting copy read, in part: 

“It’s appalling! This sharp rise 
in prices! Prohibitive meat costs! 
But don’t blame your dealer, he 
doesn’t like it either. He can’t sell 
for less. But he wants to help you. 
And he does have the happy answer 
to your problem. He invites you to 
a new kind of food enjoyment and 
economy. Prudence New England 
home quality foods.” 

After a description of the Pru- 
dence products, consumers were ad- 
vised to turn to the corned beef 
hash, beef loaf, beef stew, lamb stew 
and macaroni offered under this 
brand name, and stay out of the 
“luxury class” represented by lamb, 
pork and veal. Ferry-Hanly Com- 
pany, New York, is directing the 
Prudence drive. 


Gulden Spurs Drive 


Still another suggestion for har- 
assed housewives was advanced by 
Charles Gulden, Inc., New York, 
which asserted in its newspaper ad- 
vertising that in view of the almost 
prohibitive prices on meats, less ex- 
pensive cuts cooked with Gulden’s 
mustard would comply with the dual 
requirements of tasty dishes at low 
cost. Cheaper meats are just at nu- 
tritious as the more expensive cuts, 
the advertiser added. 

Eight fishery organizations joined 
the promotion parade by assuring 
food buyers that it is possible to beat 
today’s high food costs by serving 
“delicious fresh fish at prices that 
fit your pocketbook.” Fish, the copy 
declared, is “a year-round delicacy; 
satisfies robust appetites; and builds 
health, stamina, energy.” Distribu- 
tors who participated in the cam- 
paign were: Atlantic Coast Fish- 
eries Company, Chesebro Brothers & 
Robbins, Inc., John J. Hanson, Inc., 
Lockwood & Winant, Middle Atlantic 
Fisheries Association, New England 
Fish Company, Wallace, Keeney & 
Lynch Corporation, and F. W. Wil- 
kisson, Inc. 


Gets Argentine Account 


The Buenos Aires office of McCann- 
Erickson has been appointed by 
Glenz & Cia., Buenos Aires, to handle 
the advertising for three new lines 
of toilet and beauty products which 
it plans to introduce in Argentina 
shortly. 


** Constructive 
A — Informative 

-Profusely 
Illustrated. Your request will 
bring only the book — no sales- 
man. 


¥ PORCELAIN ENAMEL INSTITUTE 
1 612 No. Michigan Ave., 


Send me your free book on Porcelain 
; Enameled Signs. 
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ADVERTISING AGE 


October 25, 1937 


Index Reveals 
4.3% Increase 
in Retail Copy 


Chicago, Oct. 22.—For the week 
ended Oct. 16, retail display advertis- 
ing in newspapers exceeded the cor- 
responding week of last year by 4.3 
per cent, according to the ADVERTIS- 
inc Ace Index of Retail Activity. 

Newspapers in the major markets 
measured by this Index carried a 
total of 25,492,693 lines in the re- 
ported week against 24,446,725 lines 


PHOTOMATS 


Used by Biggest Advertisers 


N:: W, all-photo advertising service for all 
lines of business. For trade publications, 
house organs, tabloids, newspaper ads, sales 
letters, broadsides or booklets. PHOTOMATS 
brings 100 high class photographic eye catch- 
ers monthly in ready-to-use-mats for only $5. 
Glossy prints optional. All sizes and subjects. 
New York’s best models. Write for free 
proofs -no salesmen. 
10 E. 38th Street, New York City 


PHOTOMATS 


for the same week in 1936, a gain of 
1,045,968 lines. The 1936 week showed 
a 9.5 per cent gain over 1935. 
Through the first 42 weeks of this 
year, the Index cities have carried 
821,704,909 lines against 785,903,165 
lines for the comparable period of 
last year, the gain amounting to 
35,801,744 lines or 4.6 per cent over 
1936 and 10.6 per cent greater than 
the comparable period of 1935. 
Percentage of gain or loss over 
1936 for each week of this year is 
given in the following table, which 
shows gains have been registered in 
33 of the 42 weeks so far this year. 
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Adler Opens Office 
William J. Adler has established 
himself in the free-lance window dis- 
play field, and has opened offices at 
1501 Broadway, New York. He was 
formerly connected with Truly War- 
ner, New York. 
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Kalamazoo Gazette Among 
First Five Newspapers 


In Unite 


lor years the Kalamazoo Gazette has 
been among the first five new 


America in density of coverage. 


vear old paper covers the prince 


d States 


YOUR OTHER 

Booth, Michigan 
Spapers itl NEWSPAPERS ARE: 

This 103- Grand Rapids Press 
ipal indus- Flint Journal 


trial and commercial center of Southwestern Saginaw News 


Michigan completely. Write or call I. A. 
Klein, 50 East 42nd Street, New York, 


John FE. Lutz, 435 North Michig 
Chicago. 


COVERED COMPLETELY BY 


Ann Arbor News 
Bay City Times 
Jackson Citizen 
an Avenue, Patriot 
Muskegon 
Chronicle 


GREAT MARKETS 
GREAT NEWSPAPERS 


Index of Retail Activity in 80 Important 
Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % Gain 


42-Week 42-Week 42-Week or Loss’ or Loss 
Period Period Period 1937 1937 Week Week % Bain 
Ended Ended K’nded over over Ended Ended or 
City Oct. 19, 1935 Oct. 17,1936 Oct. 16, 1937 1935 1936 Oct. 17, 1936 Oct. 16,1937 Loss 
BE Van sida d eate 2 a 12,260,132 13,112,497 13,542,816 +10.5 + 3.3 394,426 369,155 —6.4 
ee eS ee 4,840,668 5,204,052 5,641,496 +16.5 +8.4 152,166 162,386 +6.7 ‘ 
pe ae eee 11,275,461 11,903,682 12,621,858 +11.9 + 6.0 351,974 345,310 —1.9 c 
Baltimore, Md.......... 16,439,995 17,614,254 18,394,631 +11.9 + 4.4 596,205 546,994 —8.3 
Birmingham, Ala. .... 8,408,316 9,461,438 10,329,620 + 22.9 +9.2 280,700 298,956 +6.5 $ 
Boston, Mass. ......... 16,248,188 16,495,248 16,260,683 +0.1 —1.4 516,277 497,226 —3.7 
3ridgeport, Conn. .... 6,834,276 7,204,004 7,867,878 +15.1 +9.2 202,832 235,284 +16.0 = 
eee, Be Zesacccecves 13,131,070 13,557,358 15,070,094 +14.8 +11.2 510,944 545,846 + 6.8 
Cee. es Wes ektnnwes 3,297,100 3,297,995 3,299,934 +0.1 +0.1 91,699 99,735 +8.8 vs. 
Cedar Rapids, Ia...... 3,746,106 4,033,638 4,196,892 +12.0 + 4.0 117,824 127,848 +8.5 E 
Chattanooga, Tenn. ... 5,817,630 5,428,296 5,146,232 —11.6 —5.2 136,676 161,792 +18.4 si 
Cuan, Th és eacees% 22,059,983 24,295,091 25,689,108 +16.5 + 5.7 844,998 891,617 +5.5 4 
CIMCIRMST, OL 2. ccccede 12,936,066 13,431,238 14,178,754 +9.6 + 5.6 395,803 452,168 +14.2 el 
Cleveland, O. ........ 14,611,739 15,949,925 17,347,329 +18.7 +8.8 467,299 508,397 +8.8 bi 
ee ee ee) ame r kee er 351,969 390,714 +11.0 m 
eI “ROMs osccacees 15,034,856 15,933,699 17,278,391 +14.9 + 8.4 444,887 501,300 +12.7 - 
Sa | 10,867,430 9,822,060 12,517,528 +15.2 + 27.4 327,334 . 361,396 +10.4 —~ 
Denver, Colo. ........ 8,269,371 8,256,588 8,514,610 +2.9 +3.1 225,345 256,540 +13.8 Ww 
Des Moines, lIa......... 5,140,550 5,115,311 5,266,249 +2.4 + 2.2 142,649 160,098 +12.2 el 
Detroit, Mich. ...«ss+s« 16,298,149 17,173,576 18,069,254 +10.9 +5.2 489,644 520,398 +6.3 Be 
a. See SOsecstasine . CReekes ieee i... bedwios nee eee 226,492 243,754 +76 ie 
SS Serre 5,573,764 5,776,704 7,473,162 +34.1 + 29.4 174,090 236,376 +35.8 
Evansville, Ind. ...... 9,656,948 10,365,908 10,245,410 +6.1 —1.2 281,120 325,682 +15.9 On 
Fall River, Mass...... 2,591,152 2,807,143 2,821,534 + 8.9 +0.5 85,128 59,610 —29.9 we 
PURE, BMC... cciccceses 6,623,708 7,217,392 7,392,462 +11.6 + 2.4 192,710 195,286 +1.3 oy 
Fort Wayne, Ind....... 8,536,059 9,304,651 9,635,931 +12.9 + 3.6 299,558 315,728 +5.4 ste 
oS ea 4,172,858 4,922,884 5,921,761 + 41.9 + 20.3 152,368 154,667 +1.5 Sp 
Grand Rapids, Mich... 6,994,014 7,499,184 8,473,704 +21.2 +13.0 230,608 260,750 -+13.1 aoe 
Greenville, S. C.. .. 4,866,992 4,829,111 5,481,800 +126 +13.5 138,222 153,678 +112 AG 
CP a) 10,466,806 11,822,259 13,281,548 + 26.9 +12.3 323,624 433,496 + 33.9 om 
Indianapolis, Ind. 13,224,144 14,261,675 15,068,009 +13.9 +5.7 379,032 407,694 + 7.6 sir 
Jacksonville, Fla. ..... 6,271,720 6,690,418 7,244,370 +15.5 +8.3 207,298 253,988 + 22.5 sages 
Jersey City, N. J....... 1,813,880 1,908,438 1,881,039 +3.7 —1.4 58,672 61,145 +4.2 AC 
Kansas City, Kans..... 1,787,667 1,970,283 2,171,770 +21.5 +10.2 61,754 76,090 + 23.2 bw 
Knoxville, Tenn. ..... 7,065,230 7,844,655 8,310,610 +17.6 +5.9 211,988 315,840 + 48.9 pro 
Little Rock, Ark...... 7,448,056 7,554,377 7,651,677 2.7 +1.3 182,672 243,628 + 33.4 ma 
ce AOR, CR. kkk | kee aes 19,629,550 20,697,776 -" +5.4 516,375 516,737 +0.1 sal. 
LR, PROGR. daecccse ce 8,083,880 8,197,910 8,029,492 —0.7 —2.1 209,440 198,002 —5.5 Bo? 
Manchester, N. H...... 2,836,169 2,806,495 2,98 90, 468 +5.4 + 6.6 61,388 87,612 + 42.7 = 
Memphis, Tenn. ....... 8,886,108 8,998,392 9,752,388 +9.7 +8.4 257,992 249,200 —3.4 
Milwaukee, Wis, ...... 10,492,331 12,100,659 14,115,485 + 34.5 +16.7 382,531 452,578 +18.3 Nat 
Minneapolis, Minn. 11,334,214 12,045,749 11,973,538 + 5.6 —0.6 328,109 336,504 +2.6 & cop: 
Moline-Rock Island .. 6,115,484 6,852,378 7,478,480 + 22.3 +9.1 200,424 246,778 + 23.1 § stol 
Nashville, Tenn. ...... 6,533,680 6,444,438 6,566,422 +0.5 +1.9 228,978 192,990 —15.7 § outs 
New Bedford, Mass.... 2,522,481 2,651,516 2,745,050 +8.8 +3.5 59,892 62,244 + 3.9 A ton 
New Haven, Conn..... re ecccee 7,663,844 cane i 200,788 +7. Ex, 
New Orleans, La....... 14,548, 247 15,714,178 16,272,383 +11.9 +3.6 450,702 426,172 —5.5 Re wo 
tNew York, N. Y...... 46,761,899 52,103,585 53,205,171 +13.8 +2.1 1,788,423 1,837,463 2.1 pub 
serookion, BM. Zoic siss 5,600,806 5,527,572 5,264,550 —6.0 —4.8 196,407 128,820 —34.4 Sal: 
MOPEOIN, VE. i+ sncocdns 7,560,168 7,765,226 7,800,072 +3.2 +0.4 199,780 209,678 + 4.9 Box 
CRMIERE, COi. wccsscve 6,047,948 6,253,314 6,310,286 +4.3 +0.9 195,927 168,685 —13.9F Ste 
Oklahoma City, Okla... 8,428,287 9,096,469 10,036,488 +19.1 +10.3 261,856 305,018 +16.5 incl 
POOTE: . Tie. cs ciievwewsus 8,798,857 8,830,595 9,464,771 + 7.6 +7.2 237,962 309,281 + 29.9 Be in c 
Philadelphia, Pa. ..... 22,542,835 23,232,913 24,223,833 +7.5 + 4.3 790,514 758,581 —4,)° 99 ing 
Phoenix, Arig. ....se0. 5,876,039 5,981,640 5,822,936 —0.9 —2.7 163,814 159,572 —2.6 Box 
Pittsburgh, Pa. ...6.2+ 18,744,320 18,813,230 20,316,234 +8.4 +7.9 592,102 588,602 oO = 
Portland, Ore. ..... .. 8,461,394 9,801,965 10,473,640 + 23.8 +6.9 289,310 276,724 —4.4 r 
Providence, R. I....... 10,842,743 10,858,484 11,396,074 +65.1 +4.9 310,198 394,176 +27.1 3 
Moeeding, Pa. .sscvs.sees 7,842,786 7,650,158 8,839,018 +12.7 +15.5 249,452 282,100 +13.) 
Richmond, Va. ........ 9,591,484 10,812,002 10,706,978 +11.6 —0.9 281,834 274,036 —28 
SRochester, N. Y....... 14,322,751 14,876,135 14,274,062 —0.3 —4.1 428,342 416,564 —2 
Sacramento, Cal. ..... 6,633,930 7,126,613 7,133,763 + 7.5 +0.1 198,576 188,426 —5h.1 9 
San Antonio, Tex...... 4,518,354 5,238,797 5,295,081 +17.2 +1.1 140,105 140,517 +0.3 Be 
San Diego, Cal. ....... 10,665,904 11,415,382 11,579,342 + 8.6 +1.4 306,292 279,356 —8.3 
San Francisco, Cal.... 11,580,729 12,744,198 13,011,315 +12.4 +2.1 354,568 357,200 +0.7 
Seattle, Wash. ....... 8,000,898 8,104,206 8,388,720 + 4.8 +3.5 228,410 233,128 +21 o 
South Bend, Ind....... 6,676,853 7,112,772 7,633,644 +14.3 +7.3 206,707 211,432 238 
Spokane, Wash. ...... 5,414,130 5,924,743 6,308,988 + 16.5 6.5 172,312 157,836 —84 
wt. BOWS, BGO. kc ics 13,653,210 14,631,095 15,543,975 +-13.8 + 6.2 420,020 454,405 +82 
St. Paul, Minn......... 9,638,107 10,476,179 9,892,430 + 2.6 —5.6 315,344 282,410 —10.5 
Syracuse, N. Y......... 9,039,078 9,606,202 9,554,952 +5.7 —0.5 278,124 320,057 +15. 
xTacoma, Wash. ...... 4,170,318 5,088,527 5,011,088 +-20.2 —1.5 122,514 129,720 +5! 
Tamipe, FIG... 66.60.00 4,827,060 4,597,835 4,923,580 +2.0 +7.1 132,286 143,318 +83 
Pe, SR grb Gg Baie ESAS... ome eRe eae 206CUlW LY Galera’ ie seated 361,854 355,078 —1,! 
Toronto, Ont., Can... 17,003,431 16,229,613 15.664.835 —7.9 —3.5 452,864 397,568 —12 
of Ee aa 3,494,344 3,163,622 3,402,707 —2.6 + 7.6 102,718 112,658 +9. 
TO, CIO. ons es 0.0 7,440,312 8,119,963 7,864,549 + 5.7 —3.2 211,666 219,464 +3.7 
Washington, D. C..... 27,286,395 30,167,181 30,141,774 +-10.5 —0.1 1,040,370 972,738 —6.5 
Worcester, Mass. ..... 9,347,401 9,641,334 9,931,595 +6.2 + 3.0 312,410 314,925 +0. 
Youngstown, O. ...... 7,160,921 7,405,318 7,378,837 +3.0 —0.4 160,846 173,768 +8.) 
S| i ee ee 724,106,376 785,903,165 *§ 21, 704. 909 +10.6 + 4.6 24,446,725 *25,492,693 +43 


*1937 totals do not include New Haven, Conn. 
*New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June §, 1937. , 
xDaily Ledger discontinued June 23, 1937. . 
trian-Hedler Advertising Company, 
New York, to handle its advertising. 


A new brand name, The Golden : 
Fleece, will be promoted and mer- q 
chandised to jobbers, salesmen, re- ee 

tail stores and to consumers. Ray 


Austrian is account executive. 


Adds Two to Staff 


Dickie-Raymond, Boston, Mass., 
has added Edward B. Pope, formerly 
with American Institute of Economic 
Research and Batten, Barton, Dur- 
stine & Osborn, Inc., New York, and 
wraeme Macleod, formerly with 
Reynolds Metals Company, Inc., New 


Te a a aan a 


Spiewak Appoints 
I. Spiewak & Sons, Jersey City, N. 
J.. and New York, outdoor garment 
manufacturer, has appointed Aus- 


Extra profits for merchants who blow-up ads for 


window and store display with ATLAS JUMBOSTATS 


JUMBOSTATS focus the full selling power of your ads right at the point 
of sale—AT LOW COST! Literally make your ads pay double! Simply 
call ATLAS to pick up a proof of your ad, specify size, and you get 
clean, clear-cut Jumbo-Photostats up to 40x 100 inches to display in 
window or store. They get your message across in a BIG way. . - 


York, to its creative and planning TASair> serve as a reminder of your ad and clinch the 
department. coop = sale! When it's big ‘stats you want, call ATLAS 
PHOTOSTATS} for JUMBOSTATS. You'll be surprised at their 

Runkle Appointed eradis low cost. And at their high sales ability. 


Jay D. Runkle has been appointed 
to the editorial staff of Fabrics 


Haire Business Publications, New $}:. 0 
York, and will serve as merchandis- My 000 | 
ing itor ‘ 


editor. He was formerly con 
nected with B. Altman & Co., and 


1 ATLAS PHOTO COPY CO., General Offices, 225 No. 225 Ne. Michigan Ave. 
Marshall Field & Co., New York, as 


4 Chicago Locations e All Phones FRAnklin 3470 


merchandising manager. 
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88 The rates for this department are as follows: 
6.4 “Help Wanted,” “Positions Wanted,” “Representatives Wanted,” and 
1 “Representatives Available,” 30 cents a line, minimum charge $1. Terms 
1.9 cash with order. 
-8.3 All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
6.5 $4.75 per inch. Write for descriptive folder describing discounts for term 
33 insertions. 
-oO.t 
16.0 
- 6.8 HELP WANTED POSITIONS WANTED 
-8.8 
- 8.5 Established, growing company having | Ambitious young man, university 
ind sales volume above one million per| graduate in advertising now working 
18.4 year is expanding its advertising pro-|as radio time salesman, wants agency 
r 5.5 gram and has opening for experi-|or newspaper job in Chicago radius. 
14.2 enced advertising man Wee, Censure —— write any copy. Future import- 
+ 8.8 business judgment and knowledge of | ant. , =e yes 
11.0 merchandising and selling who can] Box 1262, ADVERTISING AGE, Chgo. 
—z devise selling plans, create ideas, 
12.1 make layouts, write copy and other- Advertising Man, A-1, nine years s0- 
10.4 wise function as advertising manager. | liciting, copy and layout work with 
-13.8 Write full description of yourself, in- | both small and metropolitan papers; 
12.2 cluding experience and salary desired.|31 and aggressive; married. Address, 
46.3 Box 1266, ADVERTISING AGE, Chgo.| Adv. Man, 3000 West Ave., Newport 
Ti News, Va. 
‘. 
; ADVERTISING LAY-OUT MAN : see ee a “ 
or One who is seeking a permanent con- REPRESENTATIVES AVAILABLE 
a ti with a representative organi- 
~29.9 a preferably coiaeaes tke "oes Do you need active effective repre- 
+1.3 of 25-35. Must thoroughly under- | 3emtation in New York? : welts 
+54 stand type, form and lay-out of type | 80x 1249, ADVERTISING AGE, N. Y. 
1s specimen sheets. Must be fast and 
13.1 accurate with comprehensive lay- BUSINESS OPPORTUNITIES 
11.2 ous bs og at og BR yg yn Business of Your Own! .Booklet with 
4- 33.9 education ‘experience and salary de- | 85 tested advertising and journalistic 
sired , plans. Workable in most_communi- 
+76 . x ties—spare or full time. Yield large 
+ 22.5 ACCOUNT EXECUTIVE—wantea by earnings. Dollar brings complete 
4.2 . ’ acts, 
At: ee ae ny leggy Syndicators, 3335 Diversey, Chicago. 
+ 48.9 profit-sharing proposition available to " 
+334 man able to produce immediately. No MISCELLANEOUS 
+0.1 salary or draw. EXTREMELY LOW COST 
pad Box 1264, ADVERTISING AGE, Chgo.| process reproduces direct from your 
442.7 copy without necessity < sor cuts, 
3 ; engravings and typesetting! Per- 
—- POSITIONS WANTED fect for all sorts 4 pictorial adver- 
18.3 “ tising literature, sales manuals, house 
a National, adv. mail order, proprietary organs, bulletins, graphs, etc., etc. 
copy writer, layout artist; interesting ANY SIZE CAN BE FURNISHED 
+ 23.1 story for concern who must have —_ 300 ‘OPIES reva 11”) $2.50 — 
—1 5.1 outstanding man. Wonfor, 54 Carle- ‘ ES (S%x1l”) $2.50 — 
39 ton St., Bast Orange, N. J Additional hundred copies only 25c 
+3 “ Daag chs Even lower prices in quantity. 
tees Experienced young space salesman Please send for samples. 
—5h.5 would like connection with a good] Laurel Process, 480 Canal St., N. Y. 
2.1 publisher or publishers representative. - 
——Shs Salary secondary, future first. PHOTO POST CARDS 
+ 4.9 Box 1265 ADVERTISING AGE, Chgo.| SEND FOR FREE SAMPLES OF OUR 
NEW PHO AD-CARD. new and 
—13.3 Stenog.-sec’y. Univ, grad, 3 yrs. of exp.| novel idea in selling that brings re- 
+16.5 incl. ady. statistics and art work. Int.| sults. Don’t overlook this opportunity 
+293" 9 in copy, space dept. or any advertis-| for additional profits. Write today. 
awit ) ing agency work. GRAPHIC ARTS PHOTO SERVICE 
—26 Box 1267, ADVERTISING AGE, Chgo. 3rd & Market Sts., Hamilton, Ohio 
—0. a 
—As : 
13.) ; ——— 
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@ HOW MANY consumers in Chicago have tried your product? 
@ HOW MANY MORE haven’ttried it? 

@ HOW MANY haven't even seen it? 

@ HOW MANY should receive your advertisements? 

@ WHAT the Chicago consumer thinks of your product? 

@ WHAT the Chicago dealer thinks of it? 

@® HOW GOOD your Chicago dealer distribution is? 

@ HOW MUCH BETTER you can make it? 

@ WHAT dealer cooperation you're getting in point-of-sale 


distribution? 


@HOW MUCH MORE cooperation and good will you can 


Big £2: 


delivery. 


inquiry. 


BIG 4 ADVERTISING CARRIERS 


Division of THE ADVERTISING DISTRIBUTORS OF AMERICA, Inc. 


742 SO. WABASH AVE., CHICAGO 


ALL PHONES . 


Qur service 


States on your request. 


. . . ADVERTISING CARRIERS can give you 
100% home distribution of your samples and 
100% home delivery of your advertising mat- 
ter in the Chicago market—and this service 


. can make surveys for you, ask questions 
of your dealers and the consumers. 


. can sell your merchandise to the dealer, 
making off-car sales and collecting cash on 


. can put up displays of your merchandise 
or advertising matter in the stores. 


..can get you ACTION. We are a trained 
and seasoned organization and invite your 


“000 — are available not only for Chicago but through our national sales organization. We can set 
United 


ined men to work for you on short notice. 


U KNOW 


selective as your product requires. 


WEBSTER 4432 


Our representative will call anywhere in the 


BETTER MAKE-UP 
KEY T0 DOUBLED 
READER POWER 


(Continued from Page 1) 

by editors as of relatively small im- 
portance. 
Dr. Gallup asserted that only about 
one person in three bothers to turn 
to the inside page on which a jump 
from page one is continued. The 
story, he said, would have been more 
thoroughly read had it been started 
on an inside page. 
Make-up of inside pages, he argued, 
works to keep readers’ attention cen- 
tered at the top of the page. Typi- 
cally, the most interesting stories, 
features and pictures appear at the 
top of the page. He said that a new 
style of make-up is necessary—one 
which will help the advertiser by 
making pages more interesting below 
the fold. 
In typography, he continued, Amer- 
ican newspapers are at least a dec- 
ade behind such English papers as 
the London Herald, London Express, 
Mail, Mirror and The Sketch. Typo- 
graphical improvement alone can in- 
crease effectiveness of inside pages 
from 25 to 50 per cent. 
Dr. Gallup believes the time has 
come to consolidate many short sto- 
ries. He suggested that all stories on 
Washington politics, for instance, 
should be grouped on one page. 
“One newspaper which combines 
in one column the human interest 
miscellany which comes from the 
press services and which is ordinar- 
ily tucked about the corners of adver- 
tisements,” he said, “increases five- 
fold the reading of this matter by 
bringing it together in one place.” 


Changes in Magazines 


The make-up problem of magazines, 
he said, is less complex than that of 
newspapers, but it is still highly im- 
portant. Magazine publishers have 
learned only comparatively recently 
that advertising need not be com- 
pletely divorced from reading, so 
that “the Campbell’s soup page moves 
each year nearer the front of the 
book.” 

Dr. Gallup said that fiction by “big 
names” frequently is found less popu- 
lar than the output of unknowns. 
“The best read short story we ever 
checked was written by a woman 
who was never heard of before and 
has never been heard of since,” he 
said. 

In the case of many magazines, he 
asserted, actual circulation could be 
increased 50 per cent by changes in 
editorial formulas to insure the read- 
ing of each issue by both husband 
and wife. Often by adding a few 
more changes, an entirely new block 
of readers between the ages of 10 and 
20 could be added to this actual cir- 
culation. 

“There was a time,” said Dr. Gal- 
lup, in stating the problem, “when it 
was a real mark of progress to know 
that a certain newspaper had a paid 
circulation of 103,500 and not its 
claimed circulation of 150,000. But 
this information, while as necessary 
as 25 years ago, isn’t enough to sat- 
isfy a few alert advertisers today and 
it certainly won’t satisfy the adver- 
tiser of tomorrow. He will want to 
know what part of this potential 
audience, represented by the audited 
circulation, he can normally expect 
to reach—whether it be 2 or 70 per 
cent. 

“The same problem arises in radio. 
It isn’t enough to know that the 
United States census states that 
there are 20,000,000 sets within the 
claimed coverage of Network ‘A.’ 
The advertiser wants to know what 
part of this audience he can expect 
to reach at a given time of day, with 
a program of average excellence.” 
No one need suffer today from this 
type of research, Dr. Gallup said. On 
the contrary, it is likely to help all 
concerned, since any advance which 
makes advertising more productive is 
certain to bring added returns to 
every one in the business. 

The number of persons who read 


content of inside pages of typical 
metropolitan newspapers, he said, is 
appallingly low. In one study of 
Sunday newspapers, it was found that 
only one person in three had read 
anything on the average black and 
white page carrying display adver- 
tising. In the same study, he con- 
tinued, it was found that the best 
read news story, picture or feature 
below the fold on pages carrying dis- 
play advertising attracted only 13 per 
cent of all readers of the newspaper. 

“In daily newspapers,” said he, “the 
situation is little better. The typical 
news story or feature appearing 
below the fold on inside pages is 
seldom read by 10 per cent of the 
readers of the newspaper. Even 
assuming that a certain advertise- 
ment is placed next to reading mat- 
ter, the opportunities for reaching 
a large proportion of the readers of 
the newspaper are decidedly slim. 

“But instead of being discouraged 
by this fact, it seems to me to be 
the most hopeful situation in the 
whole realm of newspaper advertis- 
ing. If newspapers can produce the 
results they do under this handicap, 
what can’t they do when they have 
really gone to work on the problem! 
I believe you will agree that my 
estimate that actual circulation can 
be doubled, is conservative.” 


Solution in Research 


The solution of the problem, he 
said, lies in a careful study of read- 
ing habits. While he emphasized 
that newspapers should be edited for 
readers and not advertisers, he said 
that few conflicts in interest are 
found and that improvement in edi- 
torial content automatically reacts to 
the benefit of the advertiser. 

He urged newspapers to adopt fact- 
finding as a part of their policies, to 
meet the competition of radio, news- 
reels, news and picture magazines. 
This operation can be simple and in- 
expensive. The editor has merely to 
question a representative group of 
his readers to get the right answers 
quickly. 

Discussing magazines, Dr. Gallup 
said that certain types of art encour- 
ages reading, while other types work 
against close perusal of every page, 
though both of these classes of art 


may be of equal excellence from the 
esthetic point of view. 

The advertising agency, he com- 
mented, not only needs to know all 
the publisher and editor should know 
about editorial interests, but must be 
equally well informed about reading 
habits as they concern advertising. 

“As long as the difference in the 
reading of advertisements of the 
same size in the same publication is 
often as much as ten to one,” he 
concluded, “there is little fear that 
advertising agencies will overlook 
this phase of the business in years to 
come.” 


FCC Move Hints 


Commercials in 
High Frequency 


Washington, D. C., Oct. 21.—Al- 
lotment of 75 channels from 41,020 to 
43,980 kilocycles for possible com- 
mercial broadcasting marked a broad 
revision of high frequency channels 
by the Federal Communications Com- 
mission this week. 

Hitherto the bands above 30,000 
kilocycles have been reserved for 
experimentation. The new assign- 
ments also revise frequencies of 
police, transoceanic, aviation and 
television transmission. The assign- 
ments do not take effect, however, 
for several months, but it was indi- 
cated that commercial broadcasting 
applications on the..high frequency 
level allotted would “be entertained. 

The commission,*ffi'a statement, 
likewise repeated that there did not 
appear to be immediate prospects of 
recognition of television service on a 
commercial basis. 


To Grennan Bakeries 

L. A. Williamson, formerly with 
Ward Baking Company, Chicago, has 
been named vice-president of Gren- 
nan Bakeries, Inc., Chicago. 


Whitten Opens Office 


Philip F. Whitten has organized a 
marketing, advertising and sales 
promotion service at 30 Rockefeller 
Plaza, New York. 
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by air! +» Write for your 


facts. »» This fertile 


a substantial amount of the editorial 
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No lost motion... No lost dollars. 
West’s fifth largest market .... 
sults in Hawaii! 9» Hawaii’s 


any one of 16 states. Hawaii 


follow 


A swift flight to the 


straight to sales re- 
buying power exceeds 
is rich, responsive, com- 
hours from the mainland 
free copy of our booklet 


“THE WEST’S FIFTH MAJOR MARKET.” Get the complete 


market is blanketed by the 
STAR-BULLETIN, Hawaii’s largest newspaper. 


Represented by 
WEST-HOLLIDAY CO., Inc. 


NEW YORK * SAN FRANCISCO - LOS ANCELES 
DETROIT + CHICAGO * ST. LOUIS » VANCOUVER 
SEATTLE + PORTLAND * ATLANTA 
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Vac-Cup-Bac Service Guarantee: 
The diamond - shaped Vacuum 
Cup, a new and exclusive principle 
in poster paper, which gives Vac- 
Cup-Bac greater sticking quali- 
ties and smoother appearance dur- 
ing the entire life of the poster. 


P ppcttnncageed for qood 
posters should not 
and cannot rest entirely 
upon either the man. 
who creates them - - the 
artist who interprets the 
creation or the lithog- 
rapher who does the 
printing. Some of the 
burden of good reproduction and 
proper appearance and performance 
‘on the boards’ must and does rest 
with the type of poster paper used. 


Vac-Cup-Bac Poster Paper takes 
over the responsibility of being 
the base on which rests, on the 
one side, fine reproduction and 
Hi proper processing through the 
HAA presses, and on the other side, the 
||| ability to stick closely to the post- 
AAA er panels, assuring trim appear- 
HAHA ance and reducing ‘flagging’ to a 
minimum. 


VAC-CUP.BAC 


POSTER PAPER 


The Richfield poster reproduced 
above was created by Hixson- 
O’Donnell Advertising, Inc., Los 
Angeles, California. 


LAA 
‘WEST VIRGINIA PULP AND PAPER COMPANY _ 


230 Park Avenue, New York, N.Y. 503 Market Street, San Francisco, Cal. 
35 East Wacker Drive, Chicago, Ill. Public Ledger Building, Philadelphia, Pa. 
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LINES UP STYLE 


- 


The new Jantzen swim suit styles for '38 
get an effective international send-off 
with this illustration heading a descrip- 
tive 


brochure for dealers printed in 
Spanish and English. 


INSIDE ANGLE 


oa 


Leo Nejelski (left), Swift & Co., Chi- 

cago, and Fred Bohen, Successful Farm- 

ing, enjoy a laugh at ABC directors’ 
meeting. 


CONTRAST MESSAGE FOR OIL BURNER . 


te 


Sa Man Setdenad ne 


22nd AT SANSOM STREET - 


Timed to the migration of ducks, this new poster of Herman Nelson Corporation, 
Moline, Ill., is linked to newspaper copy in Eastern cities for its oil burners. 


SPACE SAVER 


ae 
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This new Western Union counter display 

been introduced in circular form to 

‘commodate the expanded variety of 

andard messages available in limited 
counter space. 


* HERMAN NELSD 


. OAR 


PHOTOGRAPHIC REVIE 
OF THE WEEK 


POSTER WINNERS EXEMPLIFY “TRUE AMERICAN" DESIGN 


Ayer & Son, art director, won second prize for this Bell System poster in the 2nd annual Outdoor Ad- 
vertising Design Award Competition. (Story on Page 46.) 


Third award in the contest, sponsored by Outdoor Advertising, Inc., New York, was awarded to Robert T. Stewart, McCann- 
Erickson, Inc., for this Boraxo poster. 


SERIOUS MOMENT 


Our; 


% 


4225-85, 7 DELS 


Mk da NL ee 9 kL William A. Hart (left), E. |. du Pont de 


Nemours & Co., Wilmington, Del., and 

Marco Morrow, Capper Farm Press, 

Topeka, in serious talk at ABC directors’ 
session. 


FARM PUBLISHERS HAPPY AT ANNUAL CONVENTION 


Col. B. Morgan Shepherd, Southern Planter (second from left), has a cheerful audience in J. J. Mattus (left), Associated Farm 
Papers; Glenn Buck, Nebraska Farmer; P. E. Ward, Farm Journal and re-elected APA president; Tom L. Wheeler, Indiana Farm- 


er's Guide, and H. H. Allen, Dakota Farmer. 


ville, stars its new easeled 


SERIOUS 


Verne E. Joy (left), publisher of the 

Centralia Sentinel, engages in debate 

with E. Ross Gamble, Leo Burnett Com- 

pany, Chicago, at directors’ meeting of 
ABC in Chicago last week. 


BUSY WITH HOME WORK 


D. D. Richards (left), Sears, Roebuck 

& Co., Chicago, and F. R. Davis, Gen- 

eral Electric Company, Schenectady, 

diligently prepare for the ABC directors’ 

meeting by studying an intricate prob- 
lem coming up for discussion. 


BADGER COLONEL 


Col. Ernest G. Smith, Wilkes-Barre 

Times-Leader (center), bears a serious 

countenance as Eben Griffiths, Socony- 

Vacuum Oil Company, New York (left), 

and Howard W. Stodghill, Hearst News- 

papers, New York, indulge in some ban- 
tering conversation. 


INTERNATIONAL AMITY AMONG ABC DIRECTORS 


P. L. Thomson, president, ABC, is flanked at directors’ meeting preceding Chicago 
convention by W. J. J. Butler, Toronto Globe & Mail (left) and H. H. Rimmer. 
Canadian General Electric Company, Toronto. 


SPOTLIGHT PACKAGE 


FOR WHISKY RICHNESS... 


KING 


Brown-Forman Distillery Company, Louis- 
bottle in this 
display by Zipprodt, Inc., Chicago. 
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60 ADVERTISING AGE 


REATER RESULTS BRING 
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CHICAGO TRIBUNE— 11,360,679 lines 
2nd NEWSPAPER — 9,100,676 lines 


Tribune lead 


2,260,003 lines” 


Ceo se os 


CHICAGO TRIBUNE— 12,181,730 lines 
2nd NEWSPAPER — 9,012,526 lines 


Tribune lead 
fos 3,169,204 lines — 


CHICAGO TRIBUNE-12,743,000 lines 
2nd ‘NEWSPAPER — 8 07 29 lines 


CHICAGO TRIBUNE—14,487,670 lines 
2nd NEWSPAPER — 8,805,483 lines 


CHICAGO TRIBUNE—15,624,872 lines ae 


2nd NEWSPAPER — 9,629,247 lines rch ne 


ICAGO TRIBUNE GAIN 1937 COMPARED WITH 1933 


2nd NEWSPAPER GAIN 1937 COMPARED WITH 1933 


HE above chart expresses in terms 
of advertising linage the accumu- 
lated experience of advertisers in the Chi- 


cago market during the past five years. 


It shows the increasing dependence 
placed by advertisers on the Chicago 
Tribune during a period in which expen- 
ditures have been most closely checked 
against day-to-day performance in build- 
ing sales. 

The Tribune’s increasing leadership as 


Chicago’s most productive advertising 


medium is based on the Tribune’s position 
as a news publication. 

Because of its greater appeal to the 
people of this market, the Tribune is the 
one newspaper which delivers majority 
coverage of all the families in metropoli- 
tan Chicago. 

Because it gives readers more for their 


money, it gives advertisers more for theirs. 


Chicugs Uribune 


THE WORLD'S GREATEST MEWSPAPER 


TOTAL DAILY CIRCULATION IN EXCESS OF 800,000 e TOTAL SUNDAY CIRCULATION IN EXCESS OF 1,000, 
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